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OTTO OF ROSE D’OR 


A rigorous appraisement of Otto of Rose may avail itself perhaps of the 
coadjuvancy of chemical and physical mensuration yet the determining 
factor must ever be the cogently practical resultant as exemplified in the 


completed perfume. 


OTTO OF ROSE D’OR triumphantly meets the closest scrutiny whether 
it be that of scientific analysis, of odor test or of ultimate accomplishment. 
For many years the name has stood consistently for the finest Otto of 
Rose producible. It is a guarantee not merely of a good Otto of Rose 
but of the best. 


Ungerer & Co. - - - - = New York 
Botu Pappazoglou & Co. - Kazanlik, Bulgaria 


Copyright 1923, Ungerer & Co. 


DIANTHINE 


CHUIT-NAEF 


Of all the countless number of perfume bases which have been intro- 
duced, most are practically worthless, many are good and useful, but only 
a few are indispensable. 


Dianthine, Chuit-Naef, has a proven place among these last. Its 
creation added a new note to the gamut of odors and one as universally 
valuable in its way as are those of the rose and the jasmine. 


To give a list of the compositions which owe something to the soft 
yet exquisitely spicy aroma of Dianthine would be to compile an 
Almanach de Gotha of perfume royalty. The perfumer who has not yet 
investigated its full possibilities still has a treat in store. 


UNGERER & COMPANY NEW YORK 
M. NAEF & COMPANY 


Copyright 1924, Ungerer & Co. 
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Test a sample and PROVE for yourself 
that it is more economical in the long run to 


use oil of the HIGHEST QUALITY such as 


Oil Patchouli 
~ “Bush” 


HIGHEST ODOR VALUE GUARANTEED PURE 


Distilled at our Linden,.N. J. plant from 
choicest selected leaves. of our own direct 
importation. 


ra 


4: Ott Gffenee Diftillers”” 


W. J. Bush & Co. 


CNCORPORATED) 


370 Seventh Avenue i New York 


“Chicago Office ’ Montreal Office 
1018 S. Wabash Avenue 394 St. Paul Street W. 


Works: Linden, -N. J. National City, California 


INDEX TO ADVERTISERS— PAGE 141 CLASSIFIED ADS—PAGE 134 
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GEORGE LUEDERS & CO. 


New York: 427 & 429 Washington Street 


CHICAGO SAN FRANCISCO MONTREAL 
301 W. Randolph St. 56 Main St. 11 Place Royale 








Our aim is to supply ourselves from first hand 
—from the producer, not the dealer. Our long 
established connections in near and far countries 
place us in an exceptionally favorable condition. 


WE OFFER 


OIL OF LAVENDER 
French 28% to 40% ester 


OIL OF GERANIUM 


African and Bourbon 


Our Own Direct Importations 


We Distill in Our Brooklyn Factory: 


Oils Sandalwood Cloves 

Patchouly Cardamom 

Orris Pimento 

Nutmeg Cinnamon 
and others 


OIL OF NEROLI 
Distilled by Fabrique de la Sabrane Grasse, France 


We Specially Recommend This 
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L. GIVAUDAN & CO. 


Manufacturers of Artificial Perfumes 


Geneva—Paris—Lyons (France) 


Sole Agents: 


GEORGE LUEDERS & CO. 


New York, Chicago, San Francisco, Montreal 


The Latest News 


PHENYL ACET ALDEHYDE or 
JACINTHE C. P. Under this label we 
sell the absolutely pure 95/99% article 
which means the highest obtainable 
amount of C. P. Phenyl Acet Aldehyde in 
an absolutely pure product. This article, 
in this condition, pays a very high duty; 
in fact, we may say that about % of the 
price we ask is for duty. We shall, how- 
ever, continue to supply under this label, 
the absolutely pure article. The customer 
will have to note that it is difficult to 
handle and keep this chemical in good 
condition and that he will have to dissolve 
it quickly or add another solvent like 
Diethyl Phtalate to it. We cannot take 
the risk of polymerization and we cannot 
take it back from the customer if he has 
kept it for a time and the article has 
polymerized. For this reason, or possibly 
others, we have noticed that there are quite 
a number of Phenyl Acet Aldehydes of- 
fered in the market as C. P. or guaranteed 
pure, which in some instances, contain 
50% Diethyl Phtalate; in others they con- 
tain only 75/85% of pure Phenyl Acet 
Aldehyde. 

Where the Phenyl Acet Aldehyde con- 
tains an addition of other ingredients, not 
solvents like Diethyl Phtalate, but synthet- 
ics of an odoriferous character, we recom- 
mend to our customers to experiment with 
our Jacinthes of a different character, of- 
fered in our price list and which we would 


call JACINTHE COMPOUNDS. 
CINNAMIC ALCOHOL. We produce 
this of a pure, perfect character, entirely 
erystallizable, 100%. This synthetic we 
may say finds a great deal less use in this 
country than in Europe and it is our opin- 
ion that its flowery character, which de- 
velops beautifully in perfume compounds, 


has not been sufficiently appreciated here. 

CYCLAMEN SAVOY. We bring this 
exquisite synthetic again to the attention 
of our customers. It will give excellent 
results in using it alone or in compounds. 

PHENYL ETHYL ALCOHOL. We 
claim that our product still stands un- 
equalled in scent and in every other char- 
acter which makes it so valuable for Rose 
Compounds. 


HYDROXYCITRONELLAL or LAU- 
RINE. We have been able to reduce our 
price considerably and an experiment or 
comparison with our product will easily 
convince the customer that the small ad- 
vance in price is fully represented in 
quality. 

IRISONES and RALDEINES. Our 
products deserve a close and careful ex- 
amination. They may develop entirely 
different in a ready-made perfume than 
they appear in pure condition. In both 
we have always supplied a character which 
remains unsurpassed. 


COMPOUNDS 


We call your attention again to a num- 
ber of compounds which we have intro- 
duced and which have met with such great 
success among the American perfumers. 
It is impossible to name the entire list of 
compounds. We will be pleased, however, 
to receive suggestions from our customers 
if they are looking for compounds of spe- 
cial character. We feel confident that 
among our great assortment, which is only 
partly available in our New York Branch, 
there are a great many which we will be 
glad to bring to the attention of customers 
in such cases. We invite correspondence 
upon the subject. 






































off easily mak- 
ing a conveni- 
ent box for 
other things 
after your 
ae duct has 

een consumed 














4 AMERICAN PERFUMER & EssentTIAL Ort REVIEW Juty, 1924 
ovntrenecereeneaaatio AONAANNAAORTTNNAONANNNANNAAAONALANAADLNALONAUENAUONNL NANA AAUESAOURGAONAAAUNLUUEULUEANUCCOU EEUU AGUUANL AAU EAUT CATE THATEATTET TaTnT nnd Cee AATCC | 
Containers 
That Sell ! 
: Your Product || 
: 7 a | 
= 1 The illustration i 
= ry below shows Fi 
= ry the Passaic : 
= Cosmetic Con- = 
= tainer using a | 
= two tops and x | 
2 é one _ bottom, z 
: The top lifts z 


S011 LN METTNARARRANLAAAN AANA ONAN NARRATE NEHA NAAN enN NL PUNAO DAMEN RRROPA NHN PRPRPA L AHA GOURAAALUOOYAONNOMEOUOOOOAONLUCONNUIUCNNLONHEROLENYALDESOUUEUOOEROORULTOONNOONOUEHNOUUU/UU00000 0001 U0NU NEN EA AUS TEL DOEU TARDE EET EAE ET 








TULLE LLU LLLLARMO KELL OO 


Has Your Container 
Advertising Valuer 


A container that will be left on the 
dressing table in full view has an 
advertising value for your product. 


But the Passaic Pedestal-type Con- 
tainer has more than that. It is so 
unique and so beautifully lithographed 
that it will remain on the dressing table 
as a convenient receptacle for hair-pins, 
etc., long after your product has been 
consumed. 


It has been so designed that by re- 





moving the cover and inserting it in the 
recess in the bottom of the base, it.trans- 
forms the cover into a pedestal base 
and perfects a utility container of dis- 
tinction. It can thus be used as a pin 
box, soap dish, button box or for a hun- 
dred other things. The consumer will 
readily realize the utility of this pack- 
age and purchase another, and by the 
use of one base and two tops, they can 
create an elaborate receptacle as illus- 
trated above. 


Passaic Meta, Ware Company 


PASSAIC 


NEW JERSEY 
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6 and 12-ounce Bath Salt 
Samples on request 
Twenty-five cents each 
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T. C. WHEATON Co. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J. 


Telephone 235-236 


ESTABLISHED 1888 


NEW YORK OFFICE CHICAGO OFFICE 
165 BROADWAY 14 E. JACKSON BOUL. 


Telephone—Cortlandt 4917 





liexagon Purse Botte 
Round Purse Bottle 2-dr. capacity 
1/5-oz. capacity (Furnished with cap) 
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CONTAINER CRAFTSMEN 


Craftsmanship 


has been defined as the combination of a mind to create, a heart to resolve 
and a hand to execute. Craftsmanship of the highest order is embodied in 
all Alderman-Fairchild containers. 


The minds of our Designing Department create the ideas, the hearts of 
our entire organization long ago resolved to produce containers that would 
increase sales and the hands of our factory organization through long years of 
experience, are well qualified to execute the plans that are given to them. 


The result—Alderman-Fairchild containers are producing sales for many 
leading manufacturers. May we serve you? 


ALDERMAN FAIRCHILD COMPANY 


00 ee 
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NEW ORLEANS 
PHILADELPHIA 
SAN FRANCISCO 
TORONTO 


BOSTON 

CHICAGO 

COLUMBUS, O. i 
KANSAS CITY 


FRITZSCHE BROTHERS, INC. 


82-84 BEEKMAN STREET, NEW YORK CITY 


Whatever need may arise for this well-nigh universal ingredient of perfumes, 
it will be satisfied by: 


OIL OF JASMINE 
SCHIMMEL & COMPANY 


Its base of extractives from the flowers explains the intensity of the true Jasmine 
note this composition introduces, so perfectly and successfully with a maximum 
_of strength and economy in use. 


OIL OF NEROLI SYNTHETIC 
SCHIMMEL & CO. 


The discriminating perfumer scarcely needs to be reminded that this, the first 
Synthetic Oil of Neroli produced, is still today the most perfect substitute 
available for the genuine product, yielding an excess of 10% in strength and 
equally applicable to perfumes and flavors. Skill in aromatics has not thus far 
or elsewhere accomplished a more perfect duplication of nature combined with 
the utmost of economy in yield. It will not discolor. 





HEADQUARTERS FOR 


OIL OF SANDALWOOD, EAST INDIA, U. S. P. 


ALSO 


SCHIMMEL & COMPANY’S 
EXTRA QUALITY SANDALWOOD 


FOR 
Perfumes and Toilet Preparations 


Sole Agents in the United States and Canada for 


SCHIMMEL AND COMPANY, Miltitz (.2%,) Germany 


and 


CHAUVET & COMPANY: Cannes,. France 
—OTETETTwvyvv LLC occ 
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Perfume Bottle Caps—Special Designs and 


Finishes 


he only really satisfactory refill de- 
vice. No loose parts—always in place. 


Double Vanity Cases 2” and 21,” 
Single Vanity Cases 114”, 2” and 


21%." 


New “Convex” Design 
Single and Double 2” and 21" 
Write for full information. 


Beautiful engraved designs to 
order. 


Lipstick Containers 


All Sizes 


ia 


This big plant of the Bridgeport Metal Goods 
Manufacturing Co. is completely equipped to 
manufacture metal goods of all descriptions. 
Special designs. All finishes. If you have a spe- 
cialty to be made send blue print or sample for 
quotation. 


4 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 
Bridgeport, Conn. 
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Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Important Rotice 


Both our Office and Laboratories will close entirely during the week 











from Saturday, August 23rd to Monday, September Ist, inclusive, in 
order to give our employees their annual vacation. May we suggest 
that to avoid delay in receiving supplies, you kindly endeavor to arrange 
your orders and communications so that they will reach us at the earliest 
possible moment and enable us thereby to execute same before we close 


down for the vacation period ? 


The examining of your stock will probably reveal that some Synfleur 
materials should be ordered and we shall appreciate the opportunity to 
execute your orders immediately upon receipt of same, bearing in mind 


the vacation dates previously specified. 
Thanking you for your kind co-operation in this matter, we are, 


Cordially yours, 


SYNFLEUR SCIENTIFIC LABORATORIES, Inc. 





Synfleur Scientific Laboratories, Inc. 


Founded 18890, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. A. 














THE AMERICAN PERFUMER —SYNFLEUR INSERT No. 168B. 


CcPYRIGHT, 1924, BY M. UPSHUR VON ISAKOVICS 


Synfleur Quality 


Rec. U. S. Pat. Orr. 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Commercial Observations 


The point of view is one of the most important factors in the modern 
game of business---it determines whether one considers a thing worth 


while---decides whether the year will show a loss or a profit. 


Hence the right viewpoint is an indispensable adjunct to success. 
What is the right point of view from the manufacturers’ standpoint? 
Does it pay to take advantage of recent scientific work to try new raw 


materials made available ? 


As an illustration let us analyze the effect of our recent announce- 


ments calling attention to some comparatively new effects. 


Rosol-Synfleur at $39.75 per pound. A sweet Otto of Rose flower 
oil of the distilled Rose Oil type. It gives supreme service for either 
perfuming or flavoring purposes. Being absolutely free from the odor- 
less waxy paraffine stearopten present in the natural oil, it is far more 
powerful---hence more economical---furthermore it costs only a fraction, 
so to speak, of the natural oil. Mimosa-Synfleur at $16.00 per pound. 
The tropical effects of Mimosa Blossom---a relation to the Acacia Blossom 
or Cassie odor type. For the perfume and barber supply manufacturer 
both of these items are indispensable---provided the man in charge had 


the right point of view. 


Synfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
Th. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. A. 
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Syatlewr Quality 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Manufacturers can be easily divided into classes. There is the man 
of originality, who makes himself felt very quickly. If he thinks a 
thing is good, he makes place for it. He is never afraid to improve an 
article, even if he has made it for years. He believes in progress. He is 
glad to get a pointer. He knows it’s to his interest to advance. He never 
stands still. This is the type of manufacturer who is usually ahead of 


the race. 


Whether perfume or flavoring materials are wanted for any purpose 


whatsoever, write Synfleur---we can diagnose any manufacturing problem 


Then we have the man who hesitates---he wants to wait till the other 
fellow has tried out a new thing---“if it takes” he will use it too. He 
limps behind the procession to the goal of success---he lets the other fellow 
make the market and he breaks in and says “me too.” He gets what is 
left over and blames the luck---luck but seldom intrudes---we must search 


for it. 


Then comes the doubting Thomas, who does want new ideas---he 
prefers to follow the leader---he is in the “imitation” class. When a 
manufacturer has made good, has achieved a new success, he helps to 
advertise him by slipping in and offering something as good or the same 
thing. He tries to imitate the odor, the color and often the package. 


The poor fellow does not realize he thus shows the trade that his goods 


Synfleur Scientific Laboratories, Inc. 


Founded 1ss90, by Alois von Isakovics 
MM. Upshur von Isakovics, Pres. and Treas, 


Monticello, Hew York, U. $. A. 
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Synfleur Quality 


ReG. U. S. Par. OF 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





are seconds---he helps to sell the other fellow’s wares---he advertises the 


other man’s success. 


Then we have the ultra conservative manufacturer. He has capital, 
he has an established trade---he makes a comfortable income, so why dis- 
turb conditions? His goods are good enough for him. But what about the 
progress he should make---no philosophy but facts---slowly but surely this 
man’s business will go to sleep and when he does wake up, it will be too 
late. The other fellow will have the business and ’tis a well-known fact, 
it is easier to start an entirely new business than to put life in the old 
corpse---the main trouble with the point of view is the fact that so many 
manufacturers do not correctly understand the materials they are using. 
Any man that is not acquainted with the nature of the products he handles 
every day cannot appreciate quality, cannot take advantage of new ideas 
---cannot apply materials intelligently---and there is the sore spot---one 


that has caused many losses and failures. 


The Synfleur Laboratories do not stop when they supply a perfume or 
flavoring material for any purpose---their efforts never cease, til] the 
manufacturer has produced an entirely satisfactory article, which spells 
mutual success. Let us demonstrate to you why connoisseur manufac- 


turers everywhere prefer to do business with Synfleur. Your inquiry 


please. 


Synfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
MM. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. AL. 
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_ No matter how crowded the field, there’s always room 


for a good product in a good package 


RE you thinking of adopt- 
ing a new package, or 
changing an old one? 


Put it up to us. If you know 
exactly what you want, Canco 
equipment and service can 
reproduce your ideas to your 
advantage. 


If you look for counsel on 
the change, Canco men are 
fully qualified to help you 
work out a design to smooth 
out some of your sales diff- 
culties. 


Just let a Canco representa- 
tive sit in at your package 
discussions. He’ll have some- 
thing of real value to con- 
tribute. 
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A new and catchy treatment for a 

product entering a crowded field. 

See the full-color reproduction on 
the front cover. 


American Can Company 


NEW YORK CHICAGO SAN FRANCISCO 
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Natural Orange 
Liquid Concrete 


RITE for a sample of our Natural Orange Liquid Concrete. 

Compare it with the finest imported product. We be- 

lieve you'll find that we have again succeeded in developing a 
product of unequalled merit. 


Our Orange Liquid Concrete is used as a base whenever a 
natural orange is required. It is of the greatest possible con- 
centration for a product of this kind, and the price makes it 
highly economical for use in high grade products. Our Chemical 
Service Department is at your disposal in developing formule 
for use of this or other perfumers’ supplies. 


Orange Liquid Concrete is one of the most popular of an 
entirely new line of Flower Oils and Bouquets which we have 
developed for perfumes, hair tonics, toilet waters, creams and 
cosmetics. 


Other Specialties are: 


Acetophenone 


A marvelous blender with Mi- 
mosa, Lilac, and New Mown Hay. 
Excellent with terpineol and ben- 
zyl acetate compounds. A _ fine 
soap odor. Absolutely pure and 
colorless. 


Methyl Acetophenone 


Finer than acetophenone, par- 
ticularly in New Mown Hay, 
since it serves to heighten the 
coumarin aroma. A revelation in 
purity; water white; perfect odor. 


Nutonka 


Finer and stronger than Couma- 
rin. Use it in cold creams and 
soaps as a substitute for vanillin. 
Will not discolor or settle out. 


Geraniol 


The best America has produced. 
Sweet, rosy character with no jarr- 
ing note. 


Ylang Ylang 
Synthetic 


Unequalled as a substitute for 
Ylang Ylang Manilla. $10.00 per 
pound. 


Lily of the 
Valley 


Worthy of its place among the 
most popular of American per- 
fumes. Absolutely true to type. 
$50.00 per pound. 


Write for Working Samples and Prices 


Che FRIES & FRIES CO. 


Cincinnati 


New York 


1501 West 645. “~~ 242 Penyl St. 


























Jury, 1924 














1924 Juty, 1924 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 11 





First Aid for Sunburn | 























ANUFACTURERS 

of creams for reliev- | 
ing sunburn have notably | 
increased sales since they — | 
adopted the collapsible tube. 
Its light weight, its freedom 
ftom accidental breakage 
and its convenient size make 
it an ideal container for such 
preparations. 


A. H. WIRZ, Inc. 


CHESTER, PA. 
Established 1836 Incorporated 1914 
NEW YORK OFFICE 
30 East 42nd Street 
CHICAGO BRANCH OFFICE 
Cooper & Shuesler, Jackson & Michigan 
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Containers of’ Refinement. | 
| aw urkeeping with 
/ your product ~ 
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py 
| ! =) HIS package, designed for 
ves an After-bath Talcum 
| | A “NI Powder, represents one 
Sage of our foremost attain- 
-=] mentsina field wherein 
we have given many years of 
| specialization. 






Daintiness and delicacy joins 
with practical constructive 
features, commending our facil- 


| | 
| | ities to the producer of Toilet 
| Preparations whose initial claim 
has | rests upon the sales attraction 
Le: of his packaged product. 


\ 
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EMPECD Motal 


Face Powder Bex 
Made to order only> 


Metal Package Corporation TINY. 
Sales & Executive Offices 110 E. 42™St. New row id 


Opposite oo Central Terminal. 
Plants jaw ork City, Baltimore, Brooklyn. 
Chicago office: 63 West Randolph Street. 
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ROCHESTER. NEW YORK 


CHICAGO BOSTON NEW YORK 


Chas. A. Rindell, Inc., 64 W. Randolph St. Harvey D. Bodwell, 170 Summer St Wm. H. Green, 469-5th Ave. 
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HERE are few people indeed who are not 
attracted by a well decorated collapsible tube. 


“ 


Could anything be more logical than the selec- 
tion of color and design to carry your advertising 
message? 


Lithographed tubes with their prominent dis- 
play of design and color, enhanced by finely 
wrought design and workmanship, secure that 
favorable attention which stirs that buying im- 
pulse,—not alone at the time of original purchase, 
but as long as the tube lasts. 





Bond . Conpeonivn 


WILMINGTON DELAWARE 


nN 
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J. MERO & BOYVEAU 














GRASSE FRANCE 
Benard & Honnorat, Successors 
Established 1832 

Oil Geranium African, guaranteed pure, for Extracts and Soaps, Tale and Face Powder 

Oil Lavender Alpa, from our works in the Hautes-Alpes, obtained by steam distillation from care- 
fully selected parcels of Lavender. Our Alpa brand distilled from these plants 
has no hea for fine perfumes, toilet waters, creams. It has an ester test 
of 48% 

Oil Lavender Flowers USP. A pure genuine oil, about 26% esters 

EXTRAFLORS ODOROLS 


Recommended as meritorious bases to build the superstructure of a perfume in accordance with 
ideas dictated by individual requirements. 


Amber Chypre Bluebelle Lily of the Valley Loriganum 


FIXATIVES Matzouka Narcisse Ydalia SURFLEURS 
NATURAL CONCENTRATED FRUIT ESSENCES 


Guaranteed pure and made of the fruits judiciously 
selected, cultivated in the Crasse district. 


Isle Saint Denis (Seine) Albert VERLEY’S France 
Renown. 

AROMATIC CHEMICALS FLORAL SYNTHETICS 
ALDEHYDES 100% PURE ALCOHOLS 
ARTIFICIAL FRUIT ESSENCES 
Extra Concentrated 









Alcohol Phenylethyl Extra 


Alcohol Tuberic produces new shades in Lilac, Lily, Violet, harmonizes excellently with Alcohol 
Phenylethyl 










extremely delicate odor, especially recommended for Muguet, Rose compositions 
to create original and novel notes. 


Cyclo Geraniol 





Farnesol fixative of great tenacity and delicacy, employed in small quantities, heightening 
and enriching the foundation of a perfume in an admirable manner. 





Nerol, and its esters, indispensable complement of Rhodinol in all preparations, absolutely organic 
product; has a chemical body and odor equal to the natural Nerol found in 
large proportion in the natural “Provence Rose.” 








Erste Tyroler Latschenol-Brennerei 
THAL-ASSLING Briider Unterweger TIROL, AUSTRIA 


CONIFEROUS OILS, GUARANTEED PURE 


Oil Pinus Pumilio, U.S.P., Oil Abies Alba, or Silver Fir Needle Oil, Oil Savin, Genuine, Oil Juniper, Natural, 
Twice Rectified, Terpeneless and Sesquiterpeneless. Siberian Pine Oil. Venetian Turpentine. 







6 Factories 13 Awards 


ABSOLESSENCES 
DELPHI PRODUCTS 





Natural flower extractions. Their moderate cost is designed to meet the requirements of perfumers who desire a distinct 







series of natural flower odors for their less expensive perfumes. They are readily soluble and represent a high degree of 
concentratiort. 
Cassie Genette Jasmin Jonquille Mimosa Narcisse 






Orange Reseda Rose Tuberose Violet Flower Violet Leaf 


DELPHI PRODUCTS, Inc. 
95 Beekman Street, New York City 


Telephone—Beekman 1514 Cable Address, “Incense” 
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“Mhen Knights were Bold” 
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T was King Henry the Eighth who broke 
into the headlines with that famous 
bromide, “I'll try anything once!” 
Students of that period of history insist 
that Henry sure had some mighty good rea- 
sons for his remark. 
On the other hand— 


Lots of perfume manufacturers are so 
good-natured that they like to give every 
salesman an order even though it may be 
small. 

A mighty fine spirit—but is it fair to 
your customers? 

How can you keep the quality of your 
product up to standard if you “try anything 
once’? 

Frankly, it doesn’t seem possible to us. 

When you get a line of aromatic chem- 
icals and synthetic oils that answers every 
one of your requirements, stick to it! 

Our customers do. 


Rhodia Chemical Company 


So Fulton Street 
Pew Pork City 


Chicago Branch Office 
180 No. Market Street 


Sole American Agents for the 


Societe Chimtque Des Cisines du Rhone 


Quality Unereelled 
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An -Announcement 





E take much pleasure in announcing that, for the pur- 

pose of facilitating their American business, Etablisse- 
ments Antoine Chiris have honored us in appointing us their 
exclusive agents for the United States and Canada. 


Founded in Grasse, France, in 1768, the house of Chiris oc- 
cupies the pre-eminent position in the essential oil and nat- 
tural flower oil field, not only by virtue of its age and its ex- 
perience, but equally so because of the unimpeachable qual- 
ity of its products and the integrity of its dealings. 


The far-flung domain of the house of Chiris, dictated by its 
policy of either growing its own raw materials on its own 
plantations, or of collecting them at their primary sources, 
is reflected by the Chiris affiliations at Grasse, Algeria, 
Sicily, China, French Indo-China, the Comores Islands, Ma- 
dagascar, Réunion, French Guiana, Panama. It may indeed 
be said that the sun never sets on the house of Chiris. 


We believe that it will interest our friends to know that the 
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date of our appointment as the exclusive agents for Etablisse- 
ments Antoine Chiris coincides practically with the date of 
the establishment of our house fifteen years ago: July 15. We 
therefore feel that we are not stretching a point in regarding 
our appointment as a unique birthday commemoration, 
unique in the facility that it affords us, in co-operation with the 
world-wide organization of Etablissements Antoine Chiris, 
to render a thoroughly seasoned, tested, and complete service 
to the manufacturers of perfumes, toilet preparations, soaps, 


and flavoring extracts. 


To the user, the Chiris label on a product is an unquestion- 
able guaranty of quality. To the present non-user, acquain- 
tance with Chiris products will mean a revelation as to the 
quality that can be, and is being, attained in essential oils and 
natural flower oils. 

The New York offices and warehouse after August 1 will 
be at our headquarters at 118 East Twenty Seventh Street, 


New York, where inquiries regarding Chiris products will be 


given prompt attention. 


INCORPORATED 


GENERAL OFFICES 
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Bruno (ourt, S.cA. Grasse, France 





The Economy of Bruno (ourt Products “ts 


LOWER oils are like other products: their cost is deter- 
mined by the service that they render. The service prin- 
ciple, so to speak, of flower oils is odor value. High odor val- 


| 


ue means low ultimate cost. Conversely, low odor value 
means high ultimate cost. There is consequently an obvious 
economy in buying flower oils on the basis of odor value 
rather than on the basis of initial cost. 


High odor value is the predominating characteristic of all 
Bruno Court natural flower products. The inclusion of a Bruno 
Court product in the formula is a guaranty that the note to be 
sounded by that product will be given the utmost expression. 
It is this that makes Bruno Court products such inherently 


economical products to use. 


Bruno Court Jasmin, Rose, Orange, Violet, Tuberose, Re- 
seda, Cassie, Lily of the Valley, and Jonquille are deservedly 
popular among perfumers to whom quality is ever the pri- 
mary factor in selection. They render an exceptionally high 
degree of service at a remarkably low cost. 

We shall be glad to send samples of any desired Bruno Court 
products promptly on request. 
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_— quality of a perfume is sug- 
gested subtly, but none the less 
surely, by the extent to which the 
bottle that holds it captive accords 
with surroundings of an esthetic 
appeal. In this respect, the bottle 
shown, a striking, but not unusual, 
example of the perfume bottles de- 
signed by Viard, Mouquet & Viollet 


le Duc, speaks for itself. 
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The Influence of Large-Scale 
Production upon Quality and (ost 


A’ necessity is the mother of invention, so is large-scale 
production the mother of uniform quality and low cost. 

Large-scale production manifestly involves the purchase of 
raw materials on a proportionate scale, thus rendering avail- 
able advantages that exercise a vital influence upon the qual- 
ity and cost of the completed product. 

Large-scale production justifies the employment of tech- 
nical talent and processes of a type that, obviously, cannot be 
applied economically to limited production. 

Large-scale production dictates the selection of mechanical 
equipment from the standpoint of efficiency rather than from 
the restricting basis of initial cost. 

The influence of the foregoing factors is seen in such prod- 
ucts as Rhodinol Absolute, Irine Extra Pure, Geraniol, Lina- 
lool, Orchidee, and Geranoxide, to mention but a few of the 
many products that we manufacture in our plant at Elizabeth, 
New Jersey. 


The manufacture of these products is conducted by a highly 
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skilled and experienced group of European and American 
specialists, in a plant equipped with the latest types of appa- 





ratus, much of it of special design. 





Into the products go the best raw materials available for 
the purpose, bought from primary sources through our own 
direct representatives. 

The products are manufactured in large batches, thus mak- 
ing continuity of quality a known, dependable factor. 

The sum total of these factors means products that main- 
tain the standard of quality established for the user’s goods, 
and that contribute materially towards keeping his produc- 


tion costs at a low level. 


The Ultimate Test 


HE ultimate test of any product consists of checking its 
performance against the claims of its maker. We wel- 
come this test and shall be glad to assist in making it by send- 
ing, upon request, samples, together with prices, of Linalool, 
Rhodinol Absolute, Irine Extra Pure, Geraniol, Orchidee, and 


Geranoxide. 
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Christo Christoff  Kazanlk, Bulgaria 


Otto of ‘Rose 


N ALL lines of products, certain brands are the recognized 
measuring sticks of quality. In Otto of Rose, Christoff's 
CXC brand is the generally accepted standard. The prevailing 
conditions in the Otto of Rose market make this preeminently 
a time for comparing first and then buying. Christoff’s Otto of 
Rose is sold only in sealed, original coppers containing either 
4, 8, 16, or 32 ounces. Sample and price sent promptly on re- 
quest, 


Exclusive American Agents: 
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and wherever alcohol is used 
specify 


| Lottoc OCLA 








GISTERED 
ie 
ha 
+ 
° 
x A Berg product, consistently dependable, made in 
° every authorized formula. 
H Our warehouses are located at strategic points, as- 
e suring you fresh stock at short notice. 
ry 
xe \e Get our prices on formulae 
)) le 39, 39A, 39B or any others 
i] 
\ e 
\ le 
) i DAVID BERG 
i} 
5 INDUSTRIAL ALCOHOL CO. 
> Delaware Ave. and Tasker Street 
Philadelphia, Pa. 
527 Hudson Street New York City 
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e | e 
New Synthetic lower Oils | | 
iis i . 
Ambre Powder Ciprice Narcisse Flor 
Aurantine Dianthus Flor Oeillet Flor 
Aurantine Savon Floreal Opoponal : 
Benol Giroflee Flor Original Flor 
Centiflor Lilas Flor Real Violet 
Chevrefeuille Lilas No. 72 _ Rose Safranos 
Chyprol Lyrose Rose} Rouge 
Cytheria Mvguet Flor Sweet Pea Flor 
| 
Specialties | 
Ambrettol (Muse Ambrette) Rose Alpine | 
Heliotrope Concrete Tilleul (Hydroxycitronellal) 
Oleo Musc Vanilline | 
Violette: Alpha, Beta, Keton, Methyl 
Geranium Leaves artif. \ 
Acetate Eugenol pacneee Jasmone 
Acetate Isoeugenol } modernes Isoeugenol 
Acetephenone Irisolette pure 100% 
Aubepine Linalool | 
Benzyl Benzoate Linalylacetate 
Bouvardol Linalylformiate ey 
Cinnamic Alcohol from Sytrax Methylanthranilate TiMesltis peat tla ae 
Citral chim. pur Neroli synth., M & B § NYON SUISSE y ‘ 
Citronellol Phenyl Ethyl Alcohol ; 
Civet Liquid Phenyl Ethyl Benzoate 
Cyclamol Phenylacetaldehyde 
Eugenol Rodinol ; 
Geraniol Salicylate of Amyl 
Geranylacetate Skatol 100% 
Geranylformiate Violet Blanche 
Jasmin No. 74 (Methyl Heptine Carb.) 
We ask the American Perfumers to consult us in the event 
they desire to put on the market a new perfume, and we shall 
then be glad to submit them samples of New Modern Basic 
products to serve as a foundation, and to give a special char- \ 


acter. 


TH. MUHLETHALER, SOCIETE ANONYME 


Nyon, Switzerland 





Exclusive Representative in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl St., New York 


(See our ad on page 102.) i 

















JULY, 








1924 \MERICAN PerRFUMER & ESSENTIAL OIL REVIEW 19 





-TOMBAREL FRERES 


GRASSE 


Originators of “Supreme” Quality 


Season’s Products 


New Crop 
Now Ready 


NATURAL FLOWER ESSENCE 


Rose Absolute Supreme 

Rose Solid Concrete 

Rose Pomade Extra Saturated 
Rose Water Quadruple 

Oil Geranium sur Roses 

Oil Sandal sur Roses 

Orange Absolute Supreme 


Orange Solid Concrete 
Orange Pomade Extra Saturated 


NATURAL ESSENCE NATURAL ESSENCE ABS 
Fleurs de Oranger Absolute Supreme FLEURS oe ORANGER SUPRE 
Fleurs de Oranger Feuilles Absolute : —+-— 


Orange Flower Water Quadruple 
Oil Neroli Bigarade Petale 


Oil Petitgrain de Grasse 


(sur Orange Flowers) 
Oil Petitgrain French 


—Quotations on Request— 





Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl Street, New York, N. Y. 
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A good nose is rather to be 
chosen than great riches. 


A good nose is something 
more than polariscope and 
balance—more than alembic 
and beaker. 


A good nose says of the cheap 
and nasty: “they shall not 
pass!” 


—but,if you have neither nose 
nor instruments, then remem- 
ber, that our tests are sound, 
exacting, conclusive—you may 
safely draw from our stock. 





M. L. BARRETT & CO. 


Importers 
ESSENTIAL OILS—— SYNTHETICS———————- BOUQUETS 


233 West Lake Street, Chicago, Illinois 
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GERANIOL 


HIGHEST PURITY 





There are as many qualities of Geraniol as , 
Pure Geraniol should be free from Citronellal, 
terpenes and unpleasant camphor-like odors, Ger- 
aniol, when pure, acts as a carrier for fine per 
fumery flower products and blender for synthetic 
aromatic bodies. Geraniol as manufactured by us 
will prove our contention, pure Geraniol has merit 


prices 


The Pound, $6.00 


\MARETTE 





An odor creation that ts essentially fragrant and 
refined. Blends very readily in bouquet types. Oil 
Amarette ts particularly adapted for toilet powder 
requirements and imparts a finishing touch whether 
used alone or compounded with other materials in 
the perfumery laboratory. If you wish your prod- 
ucts to equal the best American or foreign odors 
use Amarette. 


The Pound, $14.50 


Five Specialties 
Each a Leader in its Class 
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HELIOTROPEN 


HELIOTROPE CONCRETE 





| true-to-nature interpretation of the Heliotrope 
odor. Indispensable as a binder, adding flowery 
sweetness wherever introduced. In concrete form 
Heliotropen is far easier to handle than ordinary 
crystals. It is non-irritating and can be used to 
reat advantage in the compounding of all odors. 


Vext to Jasmin and Rose, a sweetener of paramount 
value 


The Pound, $6.50 


JASMIN ALBA 





Not the cheapest but the best. Has the true sweet, 
waxy odor of the White Jasmin flower. Most 
Jasmin on the market reminds one of the odor of 
Benzyl Acetate. Our Jasmin is free from this 
odor. It is flowery, it is sweet, it is lasting and 
true to its name. 


The Pound, $28.00 


RHODINOLYV.D 


The chemistry of Rhodinol is still in dispute, but there is no dispute about 
our Rhodinol being uniform, free from weedy by-odors, and of supertor quality. 


VAN DYK & COMPANY 


6 Platt Street Founded 1904 New York 


In making perfumes with Denatured Alcohol, insure the quality by specifying Van Dyk & Co.’s Brand Diethyl 
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WATCH CASE 
VANITIES 





Doubles 
Triples 


RAND new and strikingly differ- 
ent—another advanced idea to 
boost sales—the new thin Trece 


WATCH CASE VANITIES 
Double Models, 2 inches and 2!) 


inches. 


Triple Models, 2 inches and 2!/, | 


inches. 


Full sized compacts, Spring | 
Button catch, Refill arrange- 
ment, in both powder and rouge. | 


Finished in black nickel, pol- 
ished, fancy brass, filled in bor- 


ders and oxidized silver. 


Sold in Complete Packages Under 
Your Own Name. 


Samples and Prices 


to the Trade Only 


The Trece)! 


130 Willis Avenue } 
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ROUGE and POWDER 
COMPACTS 


Let Trece be a Part of 


Your Organization 






Double 2 In. 
Triple 2 in. 
HE progressive manufacturer of 
today “‘sits in’ at the councils 
of his customers. 


He is, for practical purposes, a mem- 
ber of the organization. 


He is consulted before a new pack- 
age is offered. 


| An important part of the service we 

offer are the ideas, plans and sug- 

| gestions we frequently are able to 
give to our customers. 





| Trece complete packages under your 
own name combine highest quality, 
exclusive packages and most attrac- New Trece Shades 


tive prices. Frambois Rouge. Roseglo 


Trece Service Means Something— Changeable for the Lips. 


For Proof Try It. 


Samples and Prices 
to the Trade Only 


-e Laboratories 


nue New York City 
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The Federal Products Co. 
Perfumers’ Alcohol 


PURE—190 PROOF—U. S. P. QUALITY 
ALSO DENATURED IN ALL FORMULAE 





“MODEL GRAIN DISTILLERY” 


The Federal Products Company 
Industrial Alcohol Plant No. 19 
CINCINNATI, OHIO 


Sales Offices————Branch Warehouses 


180 NORTH MARKET STREET, 
CHICAGO, ILLINOIS 


507-509 SOUTH MAIN STREET, 
ST. LOUIS, MISSOURI 


229 RACE STREET, 
CINCINNATI, OHIO 


71 WEST STREET, 
NEW YORK, N. Y. 


541 SENECA STREET, 
BUFFALO, N. Y. 


S. E. COR. DUQUESNE WAY 
& BARBEAU STREET 
PITTSBURGH, PENNA 


1044 UNIVERSITY AVE. 
ROCHESTER, N. Y. 


4% ALCOHOL 
“Ip, ‘> 
“AL aicono\ 


SCRANTON ROAD & GIRARD 
AVE., CLEVELAND, OHIO 


DELAWARE AVE. & GREEN 
ST., PHILADELPHIA, PENNA. 


KREKEL-GOETZ SALES & 
SUPPLY CO., 
GRAND RAPIDS, MICH 
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Bodies 


and cheerfully submit samples of the following: 


HEIKO CARNATION MALMAISON 


True to nature, a new carnation based on extractions from 
our own extensive plantations. 


HEIKO-DATURA 


New base for modern Perfume in the oriental line. A true 
rendering of the perfume of the Datura Arborea L. Heavy 
sensuous odor of great strength. 


Surprising effects can be obtained by incorporating these 
bases in your creations. 


HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 





FACTORIES OF 
HEINE & CO. LEIPZIG 


GROEBA/RIESA A.D.ELBE. 





Perfumers Raw Materials, 


Natural and Artificial Flower Products 
Aromatic Chemicals,Essential Oils 


HEINE & CO. 
NEW YORK 


52-54 Cliff Street 


FACTORIES: 


NEW YORK LEIPZIG GROBA “is: GRASSE 


U.S.A. Germany Germany France 


TELEPHONE: CABLE-ADDRESS: 
BEEKMAN I535 HEIKO NEW YORK 





HEIKO-LILAC “A” 


HEIKO-JASMINE 


HEIKO JASMINETTE 
WHITE 


HEINE & CO. 


92-54 CLIFF STREET 





1 8 1 6 “Over a Century of Service and Progress” 1 gQ? 4 


A large majority of the best 
known manufacturers of high 
grade toilet preparations name 


ISCO SILVER TALC 


as the best base for their product 


You may draw upon stocks in 


New York Boston 
Philadelphia Chicago Cleveland 


INA(S, SPE(DEN & CO. 


CORPORATEDO 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
46 CLIFF STREET NEW YORK CITY 
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HOUGH less. imposing than the 
Empire of Napoleon, the power 
which Louis XIV had acquired at 
the beginning of the 18th century 
was almost equally menacing to the 
general liberties of Europe. The 
ambitious plans of Louis XIV pro- 
vided for the annexation of all 
neighboring provinces, and_ the 
whole Empire of Spain, which then 
included part of the Netherlands 
and Italy, California, Florida, and 


Louis XIV Receives News of the Defeat at Blenheim 





Battle 
of 


Blenheim 


Sixteen Decisive Battles 
of the World— 
No. Il 





the greater part of Central and 
South America. 

A league between England, Hol- 
land, Austria, Portugal, Russia and 
Denmark was formed to oppose the 


With the Duke of Marl- 


Bourbons. 


borough at the head of the allied 
armies, war was declared in May, 
1702, and the decisive Battle of 
Blenheim was fought in 1704. This 
battle dissipated forever Louis’ once 
proud visions of almost universal 
conquest. 





From the countries engaged in this conflict our principals 
send to us for distribution here such products as: 


PHENYL ACETIC ALDEHYDE 
OIL ROSE GERANIUM, BOURBON 


BENZYL ALCOHOL 





LINALYL ACETATE 
OIL SWEET ORANGE SPANISH 
CINNAMIC ALDEHYDE 








MAGNUS, MABEE & REYNARD, Ine. 


9 


«v0 


St. Paul 


Chicago 


7 PEARL STREET, 


® 


NEW ORB, N. YX. 


Atlanta 


Boston 
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* us help you to improve 
your package. We are 
experts in our line. Always 
something new and distinc- 
tive. Get in touch with us 
(telephone Vanderbilt 0321- 
0322) and we will have a 
capable and practical repre- 
sentative call on you. It 
will be to our mutual advan- 
tage. Samples gladly sub- 
mitted. 





One of Our New Styles. 


Our 1098—33% os., Toilet, with 
1095 Stopper, frosted. We also 
make this style in % and 1 os. 
Perfume and 8 os. Bulk 


CARR-LOWREY GLASS CO. 


MAIN OFFICE: BALTIMORE, MD. 


NEW YORK OFFICE 


CHICAGO OFFICE 
41 E. 42nd Street 


1944 Conway Bldg. 
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Société Anonyme des Etablissements : 
A 


ROURE-BERTRAND FILS, GRASS 
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Your particular attention is directed to our 


Natural Flower Products 


ROSE— ORANGE FLOWER 











NEROLI 


which we offer at altractive prices. 


2 
LATEST SPECIALTY i 


ABSOLUTE LABDANUM A | 
COLORLESS 


Saniples promptly furnished on request by 


ROURE-BERTRAND FILS, Inc. i 


461 Fourth Avenue New York | 
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Societe Anonyme des 
Etablissements 


Justin Dupont 


Argenteuil (S. & O.), France 


Fleur d’Oranger Invar 


Remarkable for its refreshing odor ; 
and delicacy. Will not discolor and 
is wholly soluble in alcohol. 


Nardol 


A new product, delicate and tena- 
cious, resembling in character of 
odor that of the Narcissus flower. 


Samples and Quotations on Request 





JUSTIN DUPONT, INC. 


461 Fourth Avenue New York 
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OIL YLANG YLANG 


(MADAGASCAR) 


OME years ago we introduced on the 

American market Oil Ylang Ylang 
Madagascar, an oil produced by a coterie of 
French distillers located in Madagascar and 
Nossi-be who were devoting themselves to the 
production of the finest oil producible. 


Their determination has never faltered and 
they have kept pace with every technical ad- 
vance in production and distillation, discarding 
all inferior flowers and selling under their brand 
only the best fraction of the oil distilled. 


This oil has been and now is distributed ex- 
clusively by Ungerer & Company and should 
not be confused with the ordinary commercial 
grades of Nossi-be or Madagascar oil which 
have since come on the market and which are demonstrably inferior, 


even by a superficial test. 


We are also headquarters for the finest 
grades of Bourbon Ylang Ylang 


UNGERER & COMPANY 


NEW YORK 
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WINDELL BROS. fully 
value the complete 
Oa eeme Team mente 
patronage of the leaders in 


the perfume industry. They 


habitually write their appeal 


ay ete ere Prisco eceme re 


Nariel mee Rae aee 


Write us about any 


style i Tadd 


SWINDELL BROS. 


NEW YORK OFFICI -00 FIFTH AVENUE 
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Bottles which brilliantly 
reflect the perfumer’s 
purpose—made only from 
covered pots, insuring 
highest quality. 


3% oz. Toilet Water 
No. 801 
Stopper No. 412 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 


MILLVILLE, N. J. 


BOSTON SAN FRANCISCO 


NEW YORK PHILADELPHIA CHICAGO 




















AN ANNOUNCEMENT 


Toront» 


FOR the purpose of facilitating their American 
business, Etablissements Antoine Chiris have 

appointed Morana Incorporated their exclusive 

agents for the United States and Canada. 


Morana Incorporated, assisted by the co- 
operation ot the world-wide organization of 
Etablissements Antoine Chiris, will give our 
customers an unexcelled service. 


All merchandise bearing the Chiris label will 
be produced by the various factories of Etab- 
lissements Antoine Chiris from primary products 
grown almost entirely on the Chiris plantations. 
There can be no better guarantee of quality than 
this. 


Our New York offices and warehouse after 
August Ist will be at the headquarters of 
Morana Incorporated at 118 East 27th Street, 
New York, where inquiries regarding Chiris 
products will be given prompt attention. 





The Same Since 1768 


CHIKRIS 


Etablissements Antoine Chiris 


Exclusive Agents for the 
United States and Canada 


Morana Incorporated 
118 East 27th Street, New York 


Chicago 


42 Wellington Street, East 19 South LaSalle Street Elizabeth, New Jersey 
& 











NATURAL PERFUME 
SOLID CONCRETES 


‘“(NONCRETES” are still one of the most 
popular forms in which the floral 
odors are sold. 


The “Chiris” line is exceptionally com- 
plete, and we offer the following: 


AMBRETTE MUGUET 

CASSIE NARCISSE 

GENET OEILLET 
JACINTHE ORANGE 

JASMINE RESEDA 
JONQUILLE ROSE 

MIMOSA ST. JEAN (Immortelle/ 


MOUSSE DE CHENE VIOLET FLOWERS 
VIOLET LEAF 


We would appreciate the opportunity to 
quote prices and send samples. 





The Same Since 1768 


minis 


Etablissements Antoine Chiris 
Exclusive Agents for the 


United States and Canada 


Morana Incorporated 
118 East 27th Street, New York 


Toronto Chicago Works 
42 Wellington Street. East 19 South LaSalle Street Elizabeth, New Jersey 





NATURAL PERFUME 
LIQUID FLOWER CONCRETES 


S it is inconvenient for some users of 
Natural perfumes to wash the Con- 
cretes, we have, after much study, perfected 
a process by which a Liquid Concrete, 
which is perfectly soluble, is produced. 
Natural Perfume Liquid Flower Concretes 
are, pound for pound, of the same odor 


value as the Solid Concretes and of ap- 
proximately the same price. 


The following odors are offered: 


AMBRETTE MUGUET 

CASSIE NARCISSE 

GENET OEILLET 
JACINTHE ORANGE 

JASMINE RESEDA 
JONQUILLE ROSE 

MIMOSA ST. JEAN (Immortelle) 


MOUSSE DE CHENE VIOLET FLOWERS 
VIOLET LEAF 


Samples and prices cheerfully furnished 
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CHIRIS 


Etablissements Antoine Chiris 


Exclusive Agents for the 
United States and Canada 


Morana Incorporated 
118 East 27th Street, New York 


Toronto Chicago Works 


42 Wellington Street, East 19 South LaSalle Street Elizabeth, New Jersey 





NATURAL PERFUME 
LIQUID ABSOLUTES 


HE great specialty of the “Chiris’’ factories at 
Grasse is the line of Natural Perfume Liquid 
Absolutes “Chiris.” 





These products are of the greatest possible concentra- 
tion and extreme care is used in every step during 
the manufacture to make certain that the odor of the 
blossoms passes from the flower plantations of 
“Chiris” to the user in its original beauty and purity. 


We unhesitatingly recommend “Chiris” Natural Per- 
fume Liquid Absolutes for the finest perfumery 
products and will gladly send samples so that you can 
judge for yourself the exquisite odor to be had from 
the use of Natural Perfume Liquid Absolutes. 


Natural Pertume Liquid Absolutes are made, as are the 
Concretes and Liquid Concretes, in the following 


varieties: 

AMBRETTE CASSIE GENET 
JACINTHE JASMINE JONQUILLE 
MIMOSA MUGUET OEILLET 
ORANGE NARCISSE RESEDA 
ST. JEAN (Immortelle) ROSE VIOLET FLOWERS 
VIOLET LEAVES MOUSSE DE CHENE 
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CHikKIS 


Etablissements Antoine Chiris 
Exclusive Agents for the 


United States and Canada 


Morana Incorporated 
118 East 27th Street, New York 


Toronto Chicago Works 
42 Wellington Street, East 19 South LaSalle Street Elizabeth, New Jersey 
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For your business’ sake 
Specify 


SHEFFIELD TUBES 


Our 
New York Office 
is located in 
The Liggett Building 
41 East 42nd Street 


Phone: Murray Hill 7817 


SHEFFIELD 
TUBES 


The best known— 
the best liked. 


You’ll find them 
Everywhere. 









Quality is always 
several strides 
ahead of our 
price. 









May we send you samples? 










New England 
Collapsible Tube Co. 


Home Office and Factory No. 1 
New London, Conn. 


Phones: 1224 and 1225 











Chicago Factory No. 2 
3132-3134 South Canal Street 






Chicago, Illinois 


Telephone: Boulevard 1960 
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NAARDEN CHEMICAL WORKS 


NAARDEN, HOLLAND 


Synthetic Aromatic Chemicals 


Essential Oil Derivatives 


ISO EUGENOL 


1 RSTRNT DS IS DRS IS DS RS IRS AS I PE 
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Aubepine 


(Made from Anethol) 


Benzyl Acetate 
Benzyl Benzoate 


Rhodinol 


Geraniol 


(Extra Fine) 


Heliotropine 
Citral 


Bromstyrol Linalool Bois de Rose 


Jasmindol 





Sole Representative in the United States 


P. R. DREYER 


15 Platt Street, New York, N. Y. 





Western Representatives: 
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Cc. A. SENGER 
22 W. Kinzie St., Chicago, II. 
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BERTRAND FRERES 


Natural Raw Materials 
for Perfumes, Soaps, Ete. 





Specialties: 


| 
| | FLOWER CONCRETES 
Liquid and Solid 


Absolutes and Pomade Concentrations 
Oils: Lavender, Rosemary, Spike Lavender, Thyme (White and 
Red) Neroli Petals, Petitgrain, Vetivert Java, Geraniums, Roses 
Resinoid Oak Moss, Etc. 
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BERTRAND FRERES 


Established 1858 
GRASSE, FRANCE 
| Sole Representative in the United States and Canada 


| P. R. DREYER 
15 PLATT STREET NEW YORK, N. Y. 
Western Representatives: 


Cc. A. SENGER 
22 W. KINZIE ST., CHICAGO, ILL. 
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PILAR FRERES 


Grasse (A-M) France 


Established in 1822 


7 Waite Niele Nebr Nfld? \Pbr NE 


Offer at Attractive Prices ¥ 


Natural Flower Products : 


Absolutes and Superessences & 


MOUSSE de CHENE Liquid Colorless K 


A Most Intensive Colorless Product 


VIOLET LEAVES Colorless e | 


A Specialty of Ours That Is Unequalled i 


iwi? ia 


Samples and Prices Gladly Furnished by Our Exclusive Agents 


O. A. BROWN COMPANY, INC. 


246 Pearl Street, New York 





Importers of 


NS 


Perfumers Raw Materials F | 





| Special | 
f FIXTONER E 


Not only fixes, but will tone up your product that doesn’t round out i] 
as it should. eS 





MAO LIQUID COLORS, Imported 


The most satisfactory colors. 





READY FOLDED FILTER PAPER 


Especially for Perfumes and Extracts. Rapid and clear. | 





































Jury, 1924 AMERICAN PERFUMER & EssENTIAL OIL REVIEW 37 
NUTT 
, Co Ay Rk 
Oe Mi ) 
PONE mM 1 Ca | Wo g ROT 
6 SOS ATR Se 
9 ARES eee 
sie ork = A ae E Tos 
2 S 
I < 7 
2 S 

ui Q» Dubendorf-Zurich & 
Uh “eo 
ae Oy Dm Switzerland oY $e 

% mel tee =a EAS 

AG IMI $$$. Tae 
OY OY 
Wa Ry 

ray DY 
Me yas 

L. A, 

iN ~~ 

r Essbro Narcissus “Flora” wa 
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Is a most delightful type of Narcissus. 


Essbro Honeysuckle “Flora” 






True in odor to the natural Honey- 


suckle. 







Essbro Persian Lilac “Flora” 






Surpasses all other similar products. 
Will not discolor in powders or creams. 








Essbro Jasmin “Flora” 






The best substitute for the natural ever 
produced. 






Let us send you a sample. 
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Oval Boxes 





HE increasing demand tor powders 
in loose form prompted us to specialize 
in the creation of artistic paper boxes 
especially adapted in size, in shape and 
in beauty for this purpose. 


Win. Buedingen & Son. 


NEwyornK ROCHESTER LosAnGcELes 
30 East42ndSt- 1500ClintonAveN-MainOffice 315 West 6th Street 
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ROSE 
CENTIFOLIA 


HE ideal base for a true Red Rose 
perfume. 


? Rose Centifolia imparts the powerful 
refreshing and exquisite fragrance of 
the American Beauty Rose. 


Rose Centifolia works equally well in 
fine Creams and Powder blends, as 
well as in the finest perfumes. 


SYNTHETIC AROMATIC CHEMICALS 


(Rose products ) 


PHENYL ETHYL ALCOHOL 


One of the main constituents of the 
Natural Attar of Rose. 


PHENYL ETHYL PHENYL 
ACETATE 
A crystalline product, having a faint, 
rose-like odor and possessing great fix- 


PHENYL ETHYL ACETATE 


Has the sweet, refreshing and some- 
g 


ing qualities; useful in Rose, Jonquil 
and Narcisse blends. 


PHENYL ETHYL BUTYRATE 


what fruity odor of fresh Rose leaves. 


C. E. ISING 
CORPORATION 


PHENYL ETHYL 
PROPIONATE 
Similiar to the Butyrate, but more mel- 
low. Added to Rose blends, it will im- 
part the sweet, refreshing yet soft per- 
fume of the Red Rose; also essential 
ingredient for fine Strawberry and Peach 


Flavors. 


THE 











On account of its high purity, the pro- 
duct has a strong odor of freshly cut 
Rose leaves. Used in Raspberry Flavors, 


it will improve both aroma and flavor. 
GERANIOL ROSE 
CITRONELLOL, extra pure 
RHODINOL ROSE 


MANUFACTURING CHEMISTS 


FLUSHING 
NEW YORK 
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WANGLER-BUDD CO. 


INCORPORATED 


Wee 
AlN a 


Successors to 


JULIAN W. LYON & CO. 
INCORPORATED 
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Essential Oils — Finest Quality 


Natural Pure Fruit Essences 


1 


Pq 
Yy) he 


Ut 


Oil of Patchouly — Old 


WANGLER-BUDD CO. 


INCORPORATED 


OW 
ea 
2 


i 
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Successors to 


JULIAN W. LYON & CO. 
INCORPORATED 


DUTTA 
Ke) me 
Pee a 


Cable Address 
“Julyon” New York 


Telephone 
Beekman 3040-3041-0657 


35 FULTON STREET 
NEW YORK 


Philadelphia Office: 
c. H. CAMPBELL 


Chicago Office: Memphis Office: 


A. C. DRURY & CO. 
420 Rush Street 


Telephone: Central 2349 


TOU a | 
© hs - 
Laat 


Manager 
689 Drexel Building 
Telephone: Lombard 3610 


NLD WP ce: 
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LILLY BROKERAGE CO. 
472-480 Union Ave. 


Telephone: Main 5127 
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can do wonders in various comp 


ounds. It makes your lilac, you 
rose, lily and many other blendings 


_ 


round and full. Try our aldehyde C 
and C16 for this purpose and y 


roa 


get resulfs. Solutions of 5' 


work well. Our aldehydes are 100 


pure and we leave it fo the buy 


to make their own solutions. Fresh 


| ae 


aldehydes are always to be had fr« 


our agents in New York and Chica: 


ALDEHYDE C14—Cté 


, 


a pronounced peach and 
strawberry odor. 


a 


2 pe ca 
















POLAK & SCHWARZ LTD. 


AN and HILVERSUM 
‘Hollana) 


BOIS-COLOMBES 


Sale luce 





Essential] Oils 
Aromatic Chemicals 
Flower Oils 


Exclusive Agents for United States and Canada 
WANGLER-BUDD CO., Inc., 45 Fulton St., New York 
Successors to JULIAN W. LYON & CO., INC. 

Chicago Agents of Wangler-Budd Co., Inc. 


A. C. PRURY & CO., 
420 Rush Street, Chicago 


Phone Central a 








We keep Stocks at New York and Chicago of: 


_ Alcohol! C8&—Ci2 Citronellol eres ren Muse Keton 
Aldehydes C&é—-C1& Cognac oil ; Lilac Flewer Oil Muse Ambretie 
Anisic Aldehyde Geraniol f, Citronella TS ae arstcra AS Cras 
Benzalidenaceton Geraniol & Patina Rosa Linalco! Phenylethylaceiaie 
Sra teat ean ito eae et Bie lea Teas. $ [2 earl ba raieh a etae) ete) 
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OT tetteel om Weta baal Hyacinth absolute Methylanthranilate Seato} 
Cinnamic Aicohol indal Muse Xyio! Violet 100% fall kinds) 
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Service 


UR own sales problems 

have taught us something 
about the real sales value of 
the container. Western Col- 
lapsible Tubes have not only 
a beauty that attracts favor- 
able attention, but combine 
such high-class material and 
finished workmanship as to 
insure perfect service satisfac- 
tion to the user. This counts 
for much in the matter of re- 
selling. 


We welcome inquiries from 
any manufacturer of a product 
which is or can be sold in tube 
containers. 


WESTERN CARTRIDGE COMPANY 
East Alton, Ill. 
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RAW MATERIALS 
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LAVENDER DISTILLERIES 


NATURAL AND SYNTHETIC 
at STAnoRE AND FERRASSIERES 


A RAW MATERIALS FOR PERFUMERY 


OLfve Of% 


wm 


LAUTIERFIS .NEW -vYORK 


: 
Phone seexman.{ @330 \ 


933) 
wan: \ 
LONDON $.£.1 ’ 
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}, new-vorK d &: A d PRIVATE 
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Xo WAUTIER FILS 47, ClifF Street ‘ 
MELBOURNE -RIO-DE-JANE!IRO eto 


PARIS s 





\AUTIER FILS. 47. Rue de Maubeuge 





Cw? 









aw 47 CLIFF ST., NEW YORK. N. Y. 
CHICAGO ADDRESS: 200 N. JEFFERSON ST. 


MOUSSE DE CHENE 


colorless, absolute 


CLAIR DE LABDANUM 


colorless, absolute 


MOREL @ CO. 
AURANTINE M. CO. 


for all Narcisse and Orange odors 


JASMIN BLANC M. CO. 


for all Lily types 











4a AMERICAN PERFUMER & ESSENTIAL O1L REVIEW Jury, 1924 


SHULL UAAU TATUNG EGENAENAL AAA NRERAAAA LANG TNE ANNAN UEP AAA URE NET Ce ee TTT LULL PCL CRMC SCLOLULCGOUULLGOROOGAG TTT 






Vadis, 


vedsdvaneneedanceddnnadntunaantotntt 





OIL NARCISSUS 


66 99 
Lb. $48 . L. Oz. $3.25 


Most wonderful character of 
the modern type with excep- 
tional lasting quality. 
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OIL NARCISSUS 
“GRASSEFLEUR” 


Lb. $80 Very distinctive and desirable Oz. $5.25 


interpretation of Narcissus. 
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Both products should be blended with 
Tinctures of Ambergris and Tonquin Musk. 


PIERRE LEMOINE er CE. Inc. 


294 PEARL STREET NEW YORK, N. Y. 
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A. MASCHMEYER, JR. e; 


AMSTERDAM (OMVAL) HOLLAND Established 1899 








MANUFACTURER OF 
HIGH-CLASS SYNTHETICS and AROMATIC CHEMICALS 


INCLUDING HIS WELL KNOWN SPECIALTIES: 


ROSE CENTIFOLIA “AMODOR,” JASMIN WHITE EXTRA, NEROLY SYNTH. EXTRA 





AMBRE A. AND N. ace RSaC is ROSEPHENON EXTRA 
Cyciia 100% pipe RHopoLt ExTRA 

Musk AMBRETTE 100% RHODINOL 
PHENYLETHYLALCOHOL C. P. IONONES—ALL GRADES 
ALDEHYDES VERT M. 


IMPORTED LANOLINE 


GOLDEN FLEECE BRAND 


ANHYDROUS AND Hyprous IN Various PACKINGS 





IMPORTED TERPINEOL 
LIENAU & CO. 
Samples on Request 


EXCLUSIVE AMERICAN AGENTS 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CHICAGO BRANCH LOS ANGELES BRANCH 
217 E. Illinois St. 414 N. San Pedro St. 
BOSTON BRANCH 
305 Congress St. 
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USE VOLA OILS for 


Leaders of the industry have the discernment | 
to realize that, in perfuming, as in most other 
things, “you get out what you put in.” 


Be Oe Oo Oe Oe Oe Oe 


If you want a value product—one that keeps 
its hold on trade and user alike—you must 
build it with value ingredients. | 


The van Ameringen VOLA group of flower | 
oils has the distinction of serving some of the | 
world’s most discriminating perfumers. 


VOLA Flower Oils* 


Vola Sweet Peo 
Vola Carnation 


Vola Hyacinth *Our VOLA group of flower oils holds the highest 


Vola Heliotrope position for pure quality. A series of especially fine 
Vola Narcissus ° “py ; 

or ? DOD 70 ? > How 
i lial oils for the building of bouquet and single flower 
Vola Jonquille perfumes. The very finest product you can use. 


Other items of interest in the van Ameringen line: 





Cystol Phenyl Ethyl Alcohol Essence of Labdanum and 

Narcol Rhodinol Styrax 

Opoponal Iso Eugenol Ylang Ylang Bourbon 
Velo Rose Alpha Violet Oleo Resin Opoponax 
Chypre C Higher alyphatic alcohols D. I. Essences (Marey’s ab- 
Jasmin White C and aldehydes solute terpeneless and sesqui- 
| Neroli White C Mousse de Chene absolute terpeneless oils). 

Essence of Carnation Jasmin absolute 
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o|\VALUE PRODUCTS 


The VOLA Flower Oils Group is endowed by 
| van Ameringen, with 


it 

| | 
I. I00% odor quality. 
2. 100% uniformity. 

)S 


These two statements spring not from commercial 
st 


vanity, but from real truth. For these are the two 


prime qualifications which every user of flower oils 
must demand of his ingredients. 


VOLA Oils make superb bouquet and single flower 
products, the first time and the fifty-first. The van 
Ameringen organization is constantly at work for you, 
taking out the guess. 


1€ 


It is as safe to use VOLA tomorrow as it is today 
with the same formula, same proportions, same results. 


Such uniformity is beyond the realm of pride and 
above the question of price. It is real value. 


Send for samples. We will help you select just 


est i ‘ ° . 
“ the right van Ameringen ingredient for the for- 
as mula you are working on. Make your own test 


with our sample. We'll abide by the result. 


A. L. van AMERINGEN 


Sole United States Representatives 
- for Marey & Cte, Paris, France 


qv 15 Irving Place, New York City 


180 N. Market St., Chicago 
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Every piece of metal is carefully inspected 
on both surfaces before it leaves the mill 


| 4 at Le 
Behind the Quality of SCOVILL Vanity Cases 
"THE BEST BRASS—which we know 


how to make—carefully examined 
before being made _ into 
vanity cases. 


Se 
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— ScovitL.MroaCco- 


TMAain COFrFFice,Mills and Factories 
WATERBURY, COONN. 


Brass MILL PrRopucTs - VANITY CASES - LIP STICK and METAL CONTAINERS 
ee eee eee ee 


SALES OFFICES 
280 Broadway, New York ad Talal) Bidg ., Philadelphia 


“ 224 W. Lake St., Chicago 1213 W.3rd St.,Cleveland 
Ss 10 I =te St,Boston San Francisco 
= ~ 





Member Copper and 
Brass Research Ass® 
ciation 
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Trade Mark 


Economica, Lastinc, Katcuy Opeurs 


for 
PERFUMES, POWDERS, CREAMS, Ete. 


ERFUME Bases manufactured from the highest quality Imported Natural 
P and Synthetic Raw Materials. They meet the requirements of the most 
exacting Perfumer, as they produce in the finished product a flowery fra- 
grance, sweetness and permanence of odor, obtainable only from such 


properly blended bases. 


PERFUME & TOILET 
WATER BASES 


BARBER SUPPLY 


POWDER ODEURS SPECIALTIES 


CREAM ODEURS 


CRABAPPLE BLOSSOM AZURAL AZURAL oe EAUD QUININESPL. 
CARNATION SPECIAL CAMILA CLOVER ay Q EAU DCOLOGNE SPL. 
IDALIS CHYPRE MAFLUR ee FLORDOL LAVEDOL 
JICKEY JASMIN JASMIN SKS LILAC-B LILAC- V 
L’ORIENTAL LILYOL LILAC FS VIOLET BAYOLE 
FLEUR DE MAI ROSE T. MYLIS % &, LILAC-F ROSE-F 
ORGEOL SANDAL LOCUST 8, TONIC-AB TONICO-H 
MYLISS VIOLET ROSEOL eer, TONICO-G TONICO-W 
NARCISSUS SPECIAL EGYPTIAN DREAM T. SANDAL 20 TONICOL ORIENTALS 
HONEYSUCKLE BLOSS BOUQUET DE LUXET. VIOLET . “ ROSE CREAM SPECIAL 


VANIL 


Concentrated Imitation Vanilla 


LIQUID COLORS 


Standardized 


One pint diluted with fifteen pints of warm 
water produces two gallons of Imitation Va- 
nilla of unusual strength. 


FRUIT FLAVORS 


True and Artificial. 


Alkali and acid resisting, Fast and Stainless, 
produce permanent brilliance in Alcoholic or 
Aqueous Solution, when used % oz. to gallon. 


CERTIFIED COLORS 


For Food Purposes. 


Write for Our Latest Price List 


Paris 


in SPHINX SEALS Cm: 
Manufactured by \y 

CHAS. LACOUR 
allo 


France (li 


Small metal seals for fastening the ends of floss on the necks of perfume 
bottles. Samples and prices furnished by our American Representative— 


E. M. LANING CO. 


78-80 GREENWICH ST. 


Incorporated 


NEW YORK, N. Y. 


(Cable Address EMLANING New York) 


E. M. Laning, B. Sc., Pres. 
Buffalo Representative 


Harry Storrs 
1560 Main St. 


Robt. C. Pursell, Phar., D.. Vice-Pres. 


Wm. H. Barlow, Grad. Chem., Treas. 
Memphis Representative 


J. W. Denton 
592 S. Main St. 








Societe des Produits de Synthese 


“SOPROS” 


Capital 3,000,000 Francs 


Office & Works 
Mantes S/Seine 
France 


Siége Social 
49 Rue Cambon 
Paris, France 





Manufacturers of 


SUPERFINE SYNTHETICS 


Products that are not only Chemically 
Pure but Olfactory Pure as well. Thus 
in the use of these products, you are al- 
ways assured uniform finished perfumes. 


CHEMICALS: of unquestionable purity. 


CETONE D (Exclusive Specialty) 
CITRONELLOL 
ACETATE LINALYL C.P. 
ALDEHYDES C8-C12 100% 
METHYL VIOLET C.P. 
HYDROXYCITRONELLAL 100% 
ALCOHOL CINNAMIC C.P. 
METHYL HEPTIN CARBONATE 100% 
ALCOHOL PHENYLETHYL C.P. 


(Unrivalled in fragrance) 


SPECIALTIES : 


ROSE: Will replace the Otto 
JASMIN: Very flowery 
LILAS: Blossom type 
NARCISSE: Very popular 
FLORANOL: Intense sweetness 
HELIOTROPE: Rivals the natural 
QUARANTAIN: Carnation base 
OEILLETTINE: For French Bouquets 
ORANGER FLEURS: Base de Luxe 


Samples and Prices Cheerfully Furnished by 





Matieres Premieres Pour Parfumerie 


H. EUZIERE & CE 


GRASSE, FRANCE 


Gum Resins 
« 
/, Essential Oils 


ESSENCE CONCRETE DES 


Natural 
Flower Oils 


FLEURS 


“ESSODORS” 


Registered Trade Mark 


84 New and Interesting 
Perfume Bases 


Absolute Floral and Bouquet Novelty 
Bases, containing in highest possible con- 
centration, all constituents of the finest per- 
fumes. Producing by simple dilution quin- 
tuple extracts of superior quality. Essodors 
contain in Minimum quantity the Maximum 
strength. Packed in original aluminum 
containers. 


Write for Complete List 
of Essodors 


Sole American Representatives 


E. M. LANING CO. 


Incor porated 


78-80 GREENWICH STREET 


NEW YORK, N. Y. 


Cable Address: EMLANING NEW YORK 
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Quality Products at Quantity Prices 


VANITIES 


K 320 











(illustration in exact size) 


clever swinging 


mirror vanity 


in either 2 or 2% inch 


SINGLE DOUBLE 
AND TRIPLE 
PLAIN OR HAND PAINTED 


But all with that touch of 
originality that has made Bee 
Dee Kay Products the talk of 
America. 


Every piece made in our own 
laboratories of the finest in- 
gredients obtainable. 


COMPACTS 


In any size, shape or 


shade 


Put up under your own label 
or ours, or in bulk, as you 
prefer. 


\ special department devoted 
to studying the needs of the 
manufacturer will gladly fig- 
ure with you on a quantity 
production basis. 


WRITE TODAY for samples and special prices. 


B. Kronish & Bro. 


BuD«n Ka y¥ 


LIPSTICKS UGE ANO 
FACE POWDER COMPACTS 
NAIL BEAUTIFIERS 


SHAMPOO, ETC 
HAND PAINTED AND DECORATED 
VANITY CASES 
SPECIAL DESIGNS TO ORDER 


Over 150 Original Hand Painted Designs 





rR. Di Kay, 
li be orale ort 


35 EAST 10th STREET, NEW YORK CITY 


ens FT LIFTS 


A COMPLETE LINE OF 
TOILET ACCESSORIES 
MADE OF Fin€ST 
INGREDIENTS 


Handmaids to Beauly’ 


4G 














50 


AMERICAN 


You Save Money If 
We Make Your Toilet Preparations 


Hy 


Toilet Creams 
Bath Talc 

Toilet Powders 
Toilet Waters, etc. 


PERFUMER & ESSENTIAL OIL REVIEW 


NE or more new high grade 

toilet preparations added _ to 
your established line now will be 
found to be not only a ready source 
of profit, but they will add prestige to 
the whole line. If you offer a new 
cream for which there is a good sea- 
sonal demand, for instance, your name 
will be kept continually before cus- 
tomers and this will help build up a 
demand for other items. 


Whether your wants be large or small, 
for bulk or finished package goods 
according to your individual needs or 
desires, we can satisfactorily serve 
you—and save you money! Write for 
full details. 


Commercial Laboratories, Inc. 
Newark,—New York State 


i} Wanishing 
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ADBDBDBDBDBDBDNBDBDBDBADSANBADNBDSBDADNADADAS 
For Cold Cream Face Powder & Talcum Oils 
ROSE “E” BOUQUET 1000 
Oil, per lb. $25. French Type, per lb. $30. 
4 ozs. to 100 Ibs. 6 to 8 ozs. to 100 lbs. 
ROSE No. 44 NARCISSUS “B” 
Per lb. $18. Per lb. $50. 
P 4 ozs. to 100 lbs. 6 to 8 ozs. to 100 lbs. 


A New French Creation of the Highest Type 


BOUQUET NO. 96 
Per lb. $80 
Trial ounce $5 


For Perfume Extract—Compacts—Sachets 
and Face Powder 


PI>DPIDPDPDPDPDPDPIDPICP DPD 


QUININE “F” BOUQUET BUDS LILAS VEGETAL 
Oil per Ib. $7. Oriental per |b. $20. Oil, per Ib. $16. 
1 oz. to gallon; 65% 1 oz. to gallon; 65% Like imported Lilac 
Alcohol; Produces odor Alcohol; Wonderful Toilet Water. | oz. to gallon; 
like the imported tonic. Water, to go out under a 65% Alcohol. 


coined name. 


The Public judges your Toilet Goods by the Perfume— 


and, from long experience, we, too, know what they want. 


Write for List of 


BLENDED CONC FLOWER OILS 


and COLORS; also free Booklet of Toilet Requisite Formule 


EVERGREEN CHEMICAL Co. 


The Oldest Concentrate House 
Established 1898 


9 CHURCH ST. NEW YORK 


PID PDP PD PIDPIDP DPPC PLP DPR DPD PDPDPLPDPLPICPIC PIPL PLCPLPLPRr 


PIDPIDPIDPIDPIDPIDPILPDPDPDPDPLPCPICPLPRI 
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Ret Bee 


Le Marcelino 


Under Your Private 


Brand 


Our assortment of vanities is most com- 
plete. It includes all of the popular 
models of very thin singles, doubles, 
triples and also the latest 2-inch single 
and double models. 


Our new line of hand decorated vanities 
includes over 100 different designs all 
originally created and produced in our 
own Art Department. 


Lipsticks 


Our increasing efforts to produce lip- 
sticks of the better grade enable us to 
offer you products of matchless quality. 
Indelible, Waterproof and Changeable, 
assuming natural color of lips on appli- 
cation, 


Our eyebrow pencils made of the finest 
ingredients are unrivaled. 


Le MaRCELINO 


189-191 SIXTH 
New York. 
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, Compacts 














» aunssneness! , 
Taleum and Face 
Powder 
‘ In Bulk and Your Own 
. Containers Filled 
e | 


8 To Our Friends in the 
Middle West 





ir 
To accommodate our rapidly increasing 
clientele in the Middle West we wish to 
announce the opening of our new Mid- 
Western office at 

D> 123 West Madison Street 

10 Chicago, II. 

e, We have also opened a branch office in 

i- charge of Mr. MAURICE L. LIEBER at 

1747 N. 19th Street 
| Philadelphia, Pa. 
st I 


9 COMPANY 


AVENUE 
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| 
Pi h &Co. — 
ierre Dhumez& Co. 
PARFUMS PREMIERS 
VALLAURIS A.-M. ., oe FRANCE 
ieadiiedes 
The Dhumez Mark of Quality has been standard since 
1845. Wherever it is found, in whatever of their | 
many products, Dhumez satisfaction is inherent and | | 
uniform. Always the same, always the best. The 


invariable choice of discriminating perfumers. 


Sauge Sclaree : | 

One of the World’s foremost authorities says h 
of this new and comparatively unknown essence 
—“Sauge Sclaree possesses an odour of finer 
fragrance recalling a mixture of Ambergris, Ne- 
roli and Lavender and in a few years will un- 
doubtedly be valued even more than Rose Otto 
is today. It is an indispensable constituent 
of Ambers, Chypre, Carnation, Trefle and Or- 
chidee, while most perfumes are much im- 
proved when a small quantity is added to them. 
Further it is the only product capable of im- 
proving the odour of artificial musk.” 


— 


Pierre Dhumez & Company have been 
pioneers in the production of this new 
essence. Write us for sample and price. 





ROSE JASMIN ORRIS 


Samples on request 


FOX &@CLARKECO.,, 1c. 


116-120 W. 32nd St., 119-123 W. 31st St. 


NEW YORK di ae N. Y. 























__——————— 
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LES USINES 


<p LOND 


LA PLAINE—GENEVA 
SWITZERLAND 








Premier Manufacturers of 


Synthetic Aromatic Chemicals 


for 


Perfumes, Soaps and Toilet Preparations 


7 our many friends in the perfumery and allied 

industries we take pleasure in announcing that 
we have appointed Messrs. Fox & Clarke Company, 
Inc., the exclusive agents for the sale of Allondon 


products in the United States and Canada. 


Exclusive Representatives 


FOX & CLARKE CO., INC. 


116-120 W. 32nd Street 119-123 W. 31st Street 
NEW YORK, N. Y. 
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| S your label inviting or is it a mere identi- 
fication mark? 


Y 


Very often perfumers are too close to 
their own problems to find a ready solu- 
tion for them. In such cases the disinter- 
ested advice of a competent manufacturer 
of labels with a perspective gained from 
years of experience is often of consider- 
able value to perfumers in their search for 
new, inviting, artistic and sales-producing 


labels. 





For perfumers in the West and Middle 
West our Chicago branch is well equipped 
to render complete service. 


PR 


J é 
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SRE RL LLL OLD LL. CL NGI NG 


Richard M. Krause 


130 West 42nd Street 





NEW YORK 

CHICAGO BosTon &% 

OFFICE AND FACTORY 450 LitTLE BUILDING ie 
429 W. SupPEeRIOR STREET R. A. BowMan, Representative ce 
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CRYSALIS 4th 
, \ l 
| Mi TA 
(pi A 
A New Product LNAL N 
| , /\ 
a 
While this new perfume body has a Th | Wy \ 
definite note, its real value is to impart a \ ly J Hy 
soft undertone to a perfume which seems VY ws 
to lack that ‘‘something”’ a 


lf CRYSALIS is added to a formula in 
correct proportions it will give the per- 
fume a better tone, make it more lasting 
and altogether it will seem more finished. 


CRYSALIS can be used in powders, 
creams or alcoholic extracts with perfect 
confidence 


WE WILL SUBMIT SAMPLES 


BURTON T. BUSH, Inc. 


45 JOHN STREET 
New York, N. ¥ 


Works: DELAVWWANNA, NEW JERSEY 














GERANTHOL 


GERANT HOL is a new product offered 
to be used in powder or soap perfume 
formulae where a rose character is 
required 

GERANTHOL has the sweet character 


of citronellol 


GERANTHOL has the Geranium char 


acter of Rhodinol 


GERANTHOL has the honey-rose char- 
acter of Phenyl Ethyl Alcohol. 


GERANTHOL is more economical than 


all other products of its type 


BURTON T. BUSH, Inc. 
45 JOHN STREET 


New York, N.Y. 


Works: DELAWANNA, NEW JERSEY 
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H. W. EDDY 
“The Bond Man” 








HE many details to be complied 
with and the difficulties encoun- 
tered under the Prohibition Laws are 
responsible for the existence of my 


office. 


My service department is a clearing 
house for all difficulties experienced 


by permittees. 


No charge is made for the extensive 
service I render my patrons, the ex- 
pense of which is defrayed from the 
commissions received from the sale of 
bonds and the price at which bonds 


are sold is the same as others charge. 


Troublesome Details Are Elimi- 
nated for You, Nothing for You to 
Do But Sign Your Name 





H.W. Eddy 


Specialist in Non-Beverage Distilled Spirits Bonds 


506 Olive Street, St. Louis, Mo. 
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A 
BELGIAN TRADING COMPANY, Inc 


44 WHITEHALL ST., NEW voRK 


Sole Distributors for United States, Canada, Mexico for the 
following firms 


NADAL, DESPARMET & CIE 


NANTERRE, FRANCE 


Manufacturers of Synthetic Aromatic and Organic Chemicals. 
PRODUCTS OF RARE QUALITY 
Phenylethyl Alcohol Extra, Citronellol C. P., Linalol Bois deRose 
Hydroxycitronellal 100%, Benzylacetate F.F.C., Geraniol, Rho- 
dinol. Alcohols and Aldehydes C.8 to C.12, Jasmin Fleurs, 
Terpeneless Oils. 


HORTUS-NEROLIUM 


Pegomas-Golfejuan-Vallauris 
GRASSE, FRANCE 


Largest Cooperative Growers of Natural Flower Products. 


Produce but one Quality—The Best!—Fast becoming the Standard of 
Perfumers who seek purity instead of price. 


Rose Absolute—Tuberose Absolute—Orange Absolute. 
Neroli Bigarade Petale Pure—Petit Grain Pure. 


ESSENTIAL OIL COMPANY, Inc. 
TRENTON, N. J. 


World’s Largest Manufacturers of Chemically Pure 
and Water Free 


TERPINEOL 


Our Eoco Terpineol is now the accepted Standard by Buyers who must have 
the best irrespective of where it originates. Even French Perfumers and Soap 
Makers are now using it in pre‘erence to the European Product. 


SOCIETE LINNERIE 


(Linnerie Glass Works) 


NANTERRE, FRANCE 


Manufacturers of Distinctive Perfumery Glassware 


Stock carried in New York of all models shown in our February Price List. 
To facilitate selection, one dozen assorted samples will be delivered for three 
dollars. New models sketched and plaster molds made on request. Stoppers 
positively leak-proof. Prices reasonable. These Artistic French Bottles will 
add vigor to your line and gladden the heart of your Salesmen. 


Imported Perfume Vials Always Available. 


PHILADELPHIA OFFICE 


Douglas W. Stewart, 2119 Spruce St. 
(See our ad on page 103) 








SERVICE FOR THE MANUFACTURING TRADE EXCLUSIYBLY”* : 


Compacts . 
Rouge .. . 


and 
Powder 


Lip Rouge 
Cosmetique 
Eye Brow Pencils 


Quality 
and 
Service 


Originators “ NATURAL ROUGE for 
Brunettés, Blondes and Olivettes. 


OXZYN COMPANY | 


154 11th Ave. New York City 


In Business Since, 1874 
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The Universal 


Revolving Lip Stick Container 
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There must be a reason why 
so many perfumers are adopt- 
ing the Universal Lip Stick 


BUGUT 





re 








q 
: Container. i 
5 ,OR perfumers who wish to individual- K 
Bt ize their lip stick containers, several : 
si distinctive finishes in enamel are available in 
| the improved revolving lip stick container. i 
e Its symmetry pleases the eye, and while it : | 
. is so small that it may easily be carried in . 
. the glove, it is so practically constructed x 
that all of the lip stick is utilized without c 
Fe waste. is 
E The lip stick is raised and lowered by 
3 means of the swivel bottom. The cap 

2 


is hinged so that it cannot be lost. 


Wil? Addr NEE? NEN MENT EE? NENT NENT NENT NET AEDT ED 


The accompanying illustrations show the 
actual size of the container which is fully 
protected by patents granted. 





Write for Samples and Prices. ig 


CX en) k 


Woods & Chatellier, Inc.  § 
516 Fifth Avenue : 
New York City e 
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COMPAGNIE PARENTO, Inc. 


DETROIT OFFICE NEW YORK OFFICE 


241 GLENDALE AVE. IMPORTERS OF 505 FIFTH AVE. 
——= ESSENTIAL OILS AND SYNTHETICS === 
PARIS OFFICE EXECUTIVE OFFICES AND WORKS WESTERN OFFICE 
RCELLES 410 S. MICHIGAN AVE. 
2 egg CROTON-ON-THE-HUDSON CHICAGO 
LEVA 
NEW YORK 
CABLE ADDRESS-PARENCO 
——e 


“CRYSTAL CLEAR” is a product that has solved the Per- 
fumers’ age-old difficulty and problem—filtration. 


What is “CRYSTAL CLEAR?” It is a chemical which in- 
creases the speed of filtering, thereby decreasing evaporation to 
a minimum and at the same time sends the product through 
with a crystal-like clearness, so much desired today. 


In fact, just as a diamond stands out superior to other stones 
because of its brilliancy and clearness, so will your perfumes, 
toilet waters and tonics proclaim at once their superiority by 
their crystal-like clearness. 


One pint of “CRYSTAL CLEAR” will filter over one hun- 
dred twenty-five gallons of either perfume, toilet water or tonic 
and considering the small cost, it is an indispensable product. 


Because of our quantity sales, we are enabled to reduce our 
price on this famous filtering agent from $3.00 per pint to 
$2.50 per pint and $2.25 in five-pint lots. 


Specify below the amount you want for trial. Full and com- 
plete directions accompany your order. 


te es ee ee es ee ee oe 


Gentlemen: 


Enclosed find $........ for a trial pint(s) of 


“CRYSTAL CLEAR” 
$2.50 pt.—$2.25 in 5’s 


nnn... eee 
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HIGHEST HONORS AWARDED 
AT INTERNATIONAL EXHIBITIONS FOR 40 YEARS 


DE LAIRE 


The Pioneer Line of 


Synthetics for Perfumes and Soaps 


CASSIE JASMIN NEROLI 


Ambre 83 Bouvardia Civette 
Cyclamen Jacinthe Lily of the Valley 
MoussedeChypre Moussede Saxe 
Sweet Pea Tilleul, etc. 


Alcohol Cinnamic Alcohol Phenylethylic 
Hydroxycitronellal Ionones Musks, etc. 


Apply for price list and samples to FABRIQUES DE LAIRE 
DODGE & OLCOTT CO. ISSY (near Paris) 


New York and CALAIS 
Sole American Distributers FRANCE 
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A. Boake, Roberts & Co., Ltd. 


Carpenters Rd. Stratford, London, E. 15 
ENGLAND 


Cables: BOAKE, LONDON Telephone: MARYLAND 1050 (4 lines) 
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Codes: A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION—BENTLEY’S—MARCONI 


Canadian Agents: Messrs. G. F. Sterne & Sons, Ltd., Brantford, Canada 





Aeroplane 
Photograph of our 
Works 


Showing Road. 
Rail and Water 
Facilities 
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Manufacturers of 


ABR A SYNTHETICS 


AND ISOLATES 
OF GUARANTEED PURITY AND ODOR VALUE 


AMYL SALICYLATE LINALOL AND ESTERS 


CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL TRIACETIN 
CITRONELLOL AND ESTERS | pyeny. ETHYL ALCOHOL 


ETHYL PHTHALATE AND ESTERS 
GERANIOLS AND ESTERS RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 
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Descollonges Freres 


LYON FRANCE PARIS 


Jasmin de Provence 


E have reproduced in this synthetic the 

true odor of natural Jasmin with such 

striking accuracy that it completely outclasses 
any other product of a similar nature. 


Orris D. F. 


When using our Orris D. F. to obtain that 
finish and mellowness of tone in compositions 
where methylionone or other derivatives of 
ionone are being used for that purpose, super- 
ior results may be obtained using much 
smaller quantities of Orris D. F. owing to its | 
greater strength and tenacity. 


Phenylethyl Alcohol G. extra 
Hydroxycitronellal 100% 
Methyl Heptin Carbonate 100% 
Violione Alpha 100% 

Geraniol B. 

Aldehydes C.8 to C.12 


Well known chemicals of Superior Quality 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, Ine. 


CHICAGO NEW YORK 


Frank B. Tracy 160 FIFTH AVE. 
1203 Hartford Bldg. 


























SLRFL RDI OFEN POF Na IOFLEN LIFE Ns POPE Ns AFL RS AEN AER. FOEERRG ARI YEON AEN AGRA GANG 


Hand Made Rouge 


HEN perfumers who have tried all kinds of 
rouge manufactured tell you that HAND 
MADE ROUGE is the most satisfactory in every 
way and the most saleable 
When thousands of women write—as they do— 
that it is a pleasure to use, delightfully smooth, 
naturally colored HAND MADE ROUGE 


Then you may be sure that the rouge which creates 






so much satisfaction is a product of genuine superi- 





ority and the kind it is good business to offer. 


Solar Laboratories, Inc. 
435 East 24th Street, New York, N. Y. 


Western and Southern Representative 
IRA SCHIEBER 
2018 Railroad Exchange Building 
St. Louis, Mo. 





Hee. 


Patented January 29, 1924. No. 1,481,796. 
11! Infringements wll be prosecuted 
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Bigger Sales Come 
with Better Products 









. 
f 
Your best selling point is the beauty of your package. 
It must appeal 
—To the eye 
—To woman's instinct for beauty. 


Use Pallas Vanity Cases to satisfy both and your 
customers will stay with you always. 


Not only is our new two-inch spring 
vanity, in any color desired, proving a 
remarkable sales success; but we have 
many brand new ideas ready for re’ 
sponsible perfumers. 


Write for full information 





FLOR‘ 


Pallas Mfg. Co., Inc. 


Mott Haven 4254 


459-463 E. 133d St., New York 





Western and Southern Representative 
IRA SCHIEBER 


2018 Railroad Exchange Building, 
— St. Louis, Mo. 








Jury, 1924 AMERICAN PERFUMER & EssENTIAL O1L REvIEW 65 


HA 





a 


fee 
: mee EFL eT RAH SMA 


_|g 5 
: 
4} a) 


wii ite 


E TIN DECORATING CO. or BALTIMORE Se i MORE, MQ 








66 AMERICAN PERFUMER & EssENTIAL Ort REVIEW Jury, 1924 


CELLOPHANE the 


is now Wr the 













N. Y., by the du Pont Cellophane Company. It is now 
supplying American manufacturers with the beautifying, | 
protective wrapping material that, for years, has been man- 
ufactured in France and used by French and American 
perfumers to safeguard the dainty appearance, freshness and 


f ‘HE plant shown above has just been erected at Buffalo, 
| 

) 

| 


fragrance of perfumes and soaps. 

The new du Pont Cellophane factory, already in full pro- 
duction, has adequate capacity to insure quick deliveries 
of Cellophane to manufacturers for their fall and holiday 
requirements. 

This new source of supply combines the quality of the 
French product with the facilities necessary to supply the 


needs of the American market. 


DU PONT CELLOPHANE COMPANY } 


LIQ PHAI 








24 


» 
/ 
2 
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new super-wrap 
for your holiday line 





Here—at last—is a new talking point 
for your salesmen! 


OTTLED perfumes, powder puffs, fancy soaps and drug articles, 
wrapped in Cellophane, will keep their fresh, dainty appearance 
and original saleability indefinitely. A wonderful talking point for 
your salesmen! 
You can sell larger stock orders with a super-wrap of Cellophane, 
as your products can be carried by the retailer with far less danger 
of becoming “shop-worn”. Better still, your dealers can sell more 
Cellophane-wrapped than plain-wrapped goods. 
Cellophane is water-proof, air-proof, germ-proof, odor-proof, oil- 
proof; possesses great tensile strength and can be printed or em- 
bossed. Cellophane is perfectly transparent, and comes in six different 
weights and a variety of colors. 
The beautiful, glistening surface of Cellophane, together with its 
other admirable qualities combine to make it the super-wrap to 
preserve appearance and quality and to increase saleability through 
more attractive display. 


What a selling point for your salesmen and your dealers! 


DU PONT CELLOPHANE COMPANY 


BUFFALO, N. Y. y 
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CHEMICAL WORKS ROERMOND 


(HOLLAND) 








We are 
headquarters 


for: 





Amy] Salicylate 
Benzylidenaceton 


Benzyl! Acetate 


Bromstyrol 


H. RAAB & CO. 





Manufacturers of 





Some well- i 
known Specialties / 
of ours: | 

Oil Lavender Art. | 
Oil Geranium Art. i 
Oil Bergamot Art. | 
etc. 


Our 
Raco-STAR-Oils 


Narcissus 9 


Synthetic P erfumes Honeysuckle 


701 


& Aromatics - 
Lilas Royal 


Red Rose 31 


Cinnamic Alcohol 


vcatile of highest grade 





Hydroxycitronellal Specialty . aah 
Orchid 


100% Artificial Musks 100% Cattleya labiata 





Lily of the valley 


Ambrette Keton Xylol Pele inci 
Violet Ketones onvalliaria maja 1s 
1007 Trifolium 
Exclusive Agents for United States, a 
Canada and Mexico ans 
Nerol; 
ote Magnolia 33 


- Magnus, Mabee & Reynard, Inc. - 


Yara Yara : 257 Pearl Street Sobralia 
New York, N. Y. ote. 





etc. 


Oates See ee eee ee eeenctaneseeneterenereeieeneremsesteeceeeemeemSSeTTEITEITS SESS ee ee eeeemeaeey 
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1, oz, constricted 


(patented) 


neck, yellow and 


lavender 


glass with cork 
and brass slip cap. 








% oz ground 
stopper, rod and 
brass screw cap. 
BLACK GLASS. 
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BLACK GLASS 
with ground in 
stopper and elon- 
gated rod, bronzed 
stopper top, 2 cc. 
capacity. 


The above three types are also suitable for 








7a 
White glass, rec- 
tangular flat 
shape, 1 dram, 
with ground stop- 
per rod and brass 
screw cap, 


fancy decoration or hand painting 


TT Vial 





s Promote Sales 


HE sale of any perfume can be 
greatly stimulated by offering 
it in attractive small vials which fit 
snugly into the handbag, purse or 


We offer a wide assortment of 
unique and attractive 
especially suitable for this purpose. 


containers 


Write for Samples and Prices 
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875 
White corrugated 
glass, '4 0oz., with 
ground stopper rod 
and brass screw 
cap. 





White glass with 
ground stopper and 
rod; sizes % oz. 
and 1% oz, 


SCIENTIFIC SPECIALTIES LO., INC. 


TELEPHONE : 


MANUFACTURERS-IMPORTERS~EXPORTERS 


30 IRVING PLACE 


NEW YORK 


LEXINGTON 8494 
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151-153 West 19th Street 
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EVER MADE 


It is unusual for a manufacturer to win the open praise of 
his customers. We are grateful for and proud of the expres- 
sions in the letters below. They testify unreservedly to the 
truth of our statement—‘‘Makers of the World’s Finest 
Cosmetics.”’ 


TERRI TOILETRIES | NEW YORK FRENCH EXPORTS, Inc, 
489 Fifth Avenue, New York 8 West 47th St., New York. 
June 12, 1924, | | June 14, 1924, 
| American Perfumers’ Laboratories, Inc, 
151 West 19th St. 
N. Y. C. 


American Perfumers’ Laboratories, Inc, 
151 West 19th St. | 

New York, N. Y. 
Gentlemen: 


Gentlemen: We confess that we did not expect 
We congratulate you and incidentally a literal fu ment of your promise 
ourselves on the improvement you have seaas and ander aaeioaen eae Gee 
a ta of com- ed, — so we gladly — that 
E ou have in every wa roved t 

The texture and quality are superior coesledlig of paar’ ove ‘daean. - 
to any that we have ever seen and our Th t deli . t 
opinion in this regard is substantiated © compacts you te elivering to 
by our customers, us are, in our opinion, the finest that | 
; have ever been produced here or abroad, 
Delivery of our order was exactly in They have met every test and we be- 


accordance with your promise, Accept | lieve that we may fairly call them— 
our thanks, perfect. 


Very truly yours, Very truly yours, 
TERRI TOILETRIES, | K. M. BOORMAN, 
L. G. Moiles, Purchasing Agent. New York French Exports, Inc, 
LGM:GL 














creates these superfine compacts of rouge and powder whose soft, creamy 
texture is uniform right down to the base. Their surprising strength with 
such softness is a revelation. Delicate tints in powder and smart, daring 
shades in rouge are shown. 

We respectfully invite manufacturing perfumers to inspect these superior 
compacts. 
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THE FINEST COMPACTS 


A WONDERFUL NEW PROCESS 


American Perfumers’ Laboratories, Inc. 
“Makers of the World’s Finest Cosmetics” 


New York 
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No Imitation— 


Just Superior 


UNITED STATES JUDGE WINSLOW did not 
enjoin [he Imperial Perfumery & Barber Supplies, Inc.— 


—For using the name of Eau de Quinine 
—For using the Bottle used by them 
—For using the color used by them 
—For using the odor used by them 
—For using the stopper used by them. 


They and you can use them. 


The Imperial Perfumery & Barber Supplies, Inc., had 
a SIMILAR COMBINATION—they used their own 
name, and thir OWN TRADE MARK. Their label 


had a similar appearance to Pinaud’s, which is now 


Imperial’s Eau de Quinine is made from oils com- 
pounded by me from imported raw materials, and manu- 


factured by THE IMPERIAL PERFUMERY & 
BARBER SUPPLIES, INC. 


Pinaud’s claimed that theirs is compounded in France 


and diluted in the United States. 
IMPERIAL’S EAU DE QUININE is superior to 


the so-called imported Eau de Quinines at a much fairer 


OIL EAU DE QUININE 2-B has made friends 


on its merits and quality. 


L. A. VAN DYK 


110 West 14th St.. 


New York. 
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Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
Long Island City, N. Y. 






ORIGINATORS 
OF 

LEAK PROOF 

SPRINKLERS 
















Unirorm QUALITY 















Patented 


July 7, 1914 Beautirut DESIGN 






Excetuine WORKMANSHIP 


Su PERIOR DECORATING 







Atlantic Manufacturing Co. 
46-56 Nassau Street 
Newark, N. J. 








WESTERN REPRESENTATIVE 
I. D. Fapen 
186 N. La Satie St., Cuicaco, IL. 
Pong Dearsorn 2736 





















Two inch convex double. Light weight. Very 
thin. Two mirrors. Large rouge. All of these 
features will be found in this compact which 
we are prepared to furnish to the trade at a 
reasonable price. 


[N our relations with each customer we strive 
to work as a part of his organization rather 
than as a factor outside of it. 


Os 


e 


French Cosmetic Mfg. Co., Inc. 


S85 Crescent Avenue New Rochelle, N.Y. 











OUGE and POWDER 
Compacts, Lipsticks, 
Eyebrow Pencils and Cos- 
metique in bulk or in com- 
pleted packages under your 
own name and brand. 


Our equipment is especially 
adapted for quantity produc- 


tion. 
=e 


Inquiries solicited from the 
manufacturing trade 





French Cosmetic Manufacturing Company 


INCORPORATED 


85 Crescent Avenue 


New Rochelle, N.Y. 
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E specialize in 

WwW high grade Per- 
fume and Toilet 
Water Bottles. Permit 
us to send samples and 
quote prices the next 


time you are in the 
market. 


Hlinoia Glass Company 
ALTON, ILLINOIS 
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OKEILLET 


“ CHUIT-NAEF” 


Few firms have a record comparable with that of 
M. Naef & Co. (“Chuit-Naef”) for launching basical 
perfume materials which are universally recognized as 
valuable additions to the gamut of odor notes at the service 
of the perfumer. 





Of the numerous products so introduced OEILLET is 
one of the best known and most appreciated. Its aromatic 
and tenacious character has served as the base for many 
successful compositions, but its latent possibilities are far 
from having been thoroughly exploited. 


OEILLET, “Chuit-Naef,” should not be confused with 
other products of the same or similar names, as its char- 
acter is special and distinctive. 


UNGERER & CO. = M. NAEF & CO. 
NEW YORK 


GENEVA 


OIL ALMONDS SWEET TRUE 
«¢ STAFFALLENS” 


The importance of a super-pure Sweet Oil of Almonds is paramount to 
considerations of price. To substitute an inferior oil is certain to prove fatal 
to the finished product. The small saving surely doesn’t justify the imperfect 
and variable results which it entails. 


Do not be misled. A superlatively good article necessarily costs more to 
produce. High quality represents an investment which is gladly paid for by 
the discriminating buyer. But it is worthy of note that the price on the “Staff 
Allen” product is little higher than those asked for markedly inferior oils. 


Substitutes are the real extravagance. “Allen’s” pure Sweet Oil of Almonds 
is the true and enlightened economy. 


UNGERER & COMPANY © :: NEW YORK 
STAFFORD ALLEN & SONS, Ltd. LONDON 
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PRESIDENTIAL ELECTION EXCUSE FOR BAD 
BUSINESS DECRIED BY BABSON 

Business is just as good or exactly as bad as optimists 
or pessimists want to make it. We have had a lot of 
croaking by timid toads in the commercial pool about bad 
business. They complain because others will not buy of 
them when they themselves refuse to buy and at the same 
time swim around telling all who will listen that “business 
has gone to the dogs.” Fortunately the tadpoles in trade 
are in the minority, but their gloomy visioning into the 
future and the paralysis of the common sense nerve centers 
in their brains are calculated to suspend the regular routine 
of the flow of money in both the retail and the wholesale 
trade, with the effect of making the brakes grind on the 
wheels of the Nation’s progress. 

Babson does a lot in his contribution to this issue sur- 
veying the present situation to knock out clean and cold 
the excuse of “a Presidential year” so far as the future is 
concerned. He points out that business will be safe under 
either Coolidge or Davis and that in the administration of 
either as President some tariff changes are bound to come, 
for the machinery for that purpose is now in complete opera- 
tion. LaFollette’s chances of being President have van- 
ished. The bulk of the voters will divide between Coolidge 
and Davis. It is extremely improbable, practically impos- 
sible, that neither of the two will be able to win a majority 
in the Electoral College. Which one will win is for the 
Ides of November to decide. 

Eliminating the “bogey” of the Presidential year does not 
mean an immediate return to thoroughly desirable business 
conditions, but it is an important step in that direction. It 
cuts out one of the pet excuses of the pessimists. 

Readers of Babson’s monthly contributions to this journal 
are thoroughly familiar with the real trend of the readjust- 
ment of commercial conditions in this country following the 
inflation period and all of the evils that it involved. Hap- 
pily the inflation ogre was throttled before it became a 
monster and business recovery has progressed ever since, 
slowly it is true, but very surely, for while some firms have 
had to “mark time” there have been no failures of any mo- 
ment and on the other hand important organizations have 
pursued a more positive policy, making readjustments in 
their methods to conserve costs and increase their trade, 
with happy results. 


Failure to read the signs of the times, failure to accept 
the advice of a trade expert like Babson, failure to look on 
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the horizon of business in a progressive frame of mind, all 


tend toward business failure and possibly bankruptcy. Fear 
There is no place for Fear 


Caution is not at all a 


is the twin brother of Failure. 


in the minds of successful men. 
relative of Fear, either in trade or out of it, much less a 
synonym. Caution never leads to failure, but Fear does. 
Fear kills business progress; Caution causes it to proceed 
successfully along legitimate and safe lines. 

But it is difficult to convince even otherwise well-equipped 
business men that they are parts of the constantly revolving 
A few 


cogs are broken off here and there, to the detriment of the 


wheels of commerce. The wheels go on revolving. 
cogs and perhaps the whole machine eventually slows down 
for repairs, or replacements of the cogs that became bank- 
rupt. But the wheels of Commerce never stop. They throw 
off the croaking cranks and proceed with increased speed. 
It is up to every man and every woman in our industries to 
decide which is the more comfortable and satisfactory posi- 
We know that a majority 


of our readers could never think of becoming barnacles on 


tion to maintain in the future. 
the ship of progress. We doubt if any others would submit 
to enter that class if they gave thought to the subject in all 
of its aspects as presented from time to time by Babson in 
our pages. 

As a 


trade is going on the reports of the great retail stores show 


matter of fact while the natural readjustment of 
that more money is being spent by the public than ever be- 
fore in the history of the Nation. It is true, however, that 
the net profits often are not larger than the proportional 
That is the 
Those seek it 


record, but the money is being spent. main 


The 


are getting it. 


money is in circulation. who 
The others? Why? 


good reason why 


thing. 


There is no apparently our industries 


should not get a goodly share of the distribution of cash. 

Meanwhile the great American public should be encour- 
aged to reduce the inequality of an expenditure of $56 a 
head for automobiles as against $1.25 per person for per- 
fumes and cosmetics. 

The terse and conclusive dictum of Nation’s Business, the 
official organ of the Chamber of Commerce of the United 
States, still holds good: 
the best one for trade cultivation.” 


“Experts call the cosmetics field 


THE CRAMTON BILL ROLL CALL 


We have been asked to print the roll call of the House 
of Representatives on the snap passage of the Cramton Bill 
which is detrimental to all legitimate users of industrial 
alcohol. 


would fill a page of this journal and as it is not classified 


The vote as recorded in the Congressional Record 


by States and districts would require time and trouble for a 
his own Representative except by name 
knew both. 

A list is being prepared which will simplify this inquiry 


reader to identify 
unless he already 


for firms that have not kept watch on their own Repre- 
sentatives in Congress. Pending something further in this 
matter we will be very glad to advise any reader regarding 
The Record 


gives both the affirmative and negative votes, as well as 


the status of any Representative in the vote. 
those paired for and against the bill and the Representatives 
who did not take enough interest to be recorded either way. 
The list will be pretty generally circulated where it will do 
the most good for business and the most harm to its ad- 
versaries. 
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“PRO” UNIT SHOWS BAD FAITH, WHILE ITs 
MEN SHOOT DOWN INNOCENT PERSONS 
Our industries right along have done everything possible 

to aid in the legitimate enforcement of the Volstead Act 

and often have gone beyond that point to help the authori- 


ties. The Prohibition Unit, however, does not seem to 
think of anything except police work in enforcing the law; 
regard for the vast business interests concerned in the 


Act of Con- 
Its attempt t 


proper use of alcohol as provided for in the 
gress is practically forgotten by the Unit. 

make the trade do police work in impossible contravention 
of the Court to the 
control by sellers over their customers is a case in point 


Supreme decisions with reference 
\nother phase is the shooting down of innocent persons by 
the Unit, including a United States 
Two cases have occurred in New York Harbor 


One was an ally, Lieut. Glavin, in the command 


representatives of 
Senator. 
recently. 
Galvin was hit 
three times by bullets from a Government boat that was 


of a police boat chasing a rum runner. 


inactive until the veteran policeman had been wounded. 
that allies of the 
Unit never are safe, physically or otherwise 


Glavin’s case is mentioned to show 
Prohibition 
Cramton on the floor of the House of Representatives did 
practically the same stunt in connection with his measure 
amended it contrary to the 


In our Washington Correspondence last month 


when he wishes of his own 
committee. 
and in the statement given on another page by Mr. Crounse, 
who represents the American Toilet 
Articles at the capital, further evidence is shown of the 
faith of the Unit, to have 


zone entirely outside of the bounds in trying to foist an 


Manufacturers of 


bad Prohibition which seems 
amended regulation in relation to industrial alcohol onto 
“stipulation.” The 


author at first tried to put it through as an act of the 


the industries, under the guise of a 
Advisory Alcohol Trade Committee, but was compelled to 
admit that contention not true. The full 
is given in our Washington Correspondence. Further com- 


ment is unnecessary, except as we have said before, when 


his was story 


law enforcers disregard the law it is well to keep out of 
range of their guns, or their bills, if possible. 
Meanwhile the skids are all greased to slide the objec- 
tionable Cramton bill through the Senate in the first month 
of the December session on a question of privilege, or some 
It will 
require a lot of hard work to prevent it, for Wayne Wheeler 
is going to earn his $666 a week. whole new 


other device that may occur to Senator Sterling. 


Even a 


it could be had for December, would not 


discourage him. 


Congress, if 


But anyway a new Congress is to be elected in November 
and everybody must see that the right men get in. 


CANADA—OUR SECOND BEST MARKET 

Canada is now the second best foreign customer of the 
United States, following closely the United Kingdom, and 
The United States 
and the United Kingdom are responsible for 80 to 85 pet 
cent of the total foreign trade of Canada. In the last fiscal 
year the United States took 41.2 per cent of Canadian ex- 
ports and furnished 67.3 per cent of the imports. 


it is also our chief source of supplies. 


Canada is enjoying a period of prosperity which is te 
flected in our mutual trade. Canada has gone through the 
Prohibition experience which we are having and has found 
it of no advantage as a temperance measure, while a retum 
to sanity in most of the provinces has materially added t 
the happiness and welfare of the people generally. 
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MUST STUDY FOREIGN CLIMATES, OFTEN AS 
MUCH AS NATIVES’ NEEDS 





OUR ADVERTISERS 


AMERICAN PERFUMERS’ LABORATORIES 


The novel predicament in which the product of an Amer- 
ican manufacturer of a toilet necessity was placed recently, 
with a warning to the entire trade, is recounted in this 


interesting way by Chief Concannon, of Secretary Hoover’s Incorporated 

Chemical Division: 151-153 West 19th Street, New York 
“An American traveling in Ceylon recently bought a it 

tube of a well-known shaving cream manufactured in the AMERICAN PeRFUMER & EssENTIAL Or REVIEW, 

United States. His wife purchased a bathing cap. The 14 Cliff Street, New York City. 


» containing the cream was in such a state of decom . ; 4 
tube cont f Gentlemen: It is a pleasure for us to congratulate 


iti at very slight pressure burst it open in several as ; 
position that very I I you on your publication as an advertising medium. 


places. The green rubber band on the bathing cap broke 


The results from our first copy published in your 


‘ fell off. Upon examination of the dealer’s stocks it . ; ; 
and fell o I previous issue have been far more than we in our 





as f at all of the tubes were in a similar condition. eos 
was found that all of t ' ¥ optimism expected. 


“All of the caps with green bands likewise were defective, Inquiries have come in from all parts of the coun 
that color apparently having a deteriorating effect upon try and happily many of the inquiries have resulted in 
rubber in Ceylon. It is not enough, therefore, simply to sizable orders. 
know the requirements of the population of a foreign’ cli You may be sure then of the checks to THE AMER- 
mate. The chemical composition of your products and ICAN PeRFUMER & E'sseNTIAL OL Review being 
their containers must be such as to withstand exposure to written with a smile. 


hag Very truly yours, 
— — \MERICAN PERFUMERS’ LABORATORIES, INC., 


MUST TAKE BUSINESS OUT OF POLITICS \. E. Mutven, General Manager. 


One of the most illuminating features of the recent Bos 

















ton convention of the Flavoring Extract Manufacturers’ 

Association was the welcoming address of Mayor Curley, “WHAT’S THE HURRY? THINK A MOMENT.” 

who diverged from the formal greeting into a sane, sensible eet p ; ; 
aielael What's the Hurry? A Minute’s Pause May Save Your 

Life!” This is the burden of a letter in the New York 


Times regarding the prevention of street accidents, es- 


and patriotic exposition of what all of our readers need 


This was the slogan that he gave to the association: 


“We have got to take the business of America out pecially in relation to automobile mishaps, but it applies 
the field of politics. We did it during the war and equally well to ordinary business affairs. Some folk de- 
we profited and won the war.” velop a continuous rush on everything they do and in the 


rush” sign loses its power. The wide 


ree te , eventualities the “ 
In another part of his address, which 1S worth reading by % ‘ . 
evervbody in the a sociation’ offici il report he said: ren saucet cannot be opened wider. Employees keyed = 
. ~ > aS « > « ‘ « . . - . . 

: : to the continuous rush of production are bound to slip and 


“The “greatest wonder of the present day is the American <tymble and make errors which ultimately delay the whole 
Republic that has existed nearly 150 years without any process simply by their impossible efforts to rush harder 
continuity of program with reference to the welfare of the than the ordinary rush in their work. We doubt if many 
Nation or the ‘happiness of the people. of our readers are afflicted with this habit. Perhaps there 

“Each succeeding Administration plans its own program, may be none. If there are any it will be to their advantage 
blazes its own pathway and wrecks the constructive policy to take time by the forciock and so adjust their businesses 
inaugurated by the preceding Administration.” that their operations may move along normally and pro- 


p = : ~h- “a £ 24 > pe » ah » 2c 
The whole trend of the convention was along the same Vide a chance for their employees to be able to respond 


‘ : Fi 7 » ve. se eo Ce a . » olen. 
lines, State Treasurer Jackson at the banquet taking the to real “rush” calls, as all will cheerfully do when the sig 


view that Government interference had gone too far with nal is set. And their work will be much more close to 


the interests of legitimate business. perfect than the efforts of continuously rushed employees 


Richard H. Bond, in his reply to the welcoming address, who are expected frequently to make still greater exertions 


and in his report as chairman of the Legislative Committee 4d cannot do it without proving the proverb that “haste 


of the Association, voiced a similar opinion. makes waste,” leaving in its wake new errors to be cor- 
rected. This rule applies to every office, every business 


and every manufacturing plant within our view. The losses 

AN INTERESTING ANNIVERSARY in time and extra expense of rectifying errors, if segregated, 

We are always glad to record the progress of our would be stupendous. Cutting them out would mean larger 
friends in the trade and to call attention thereto on an profits, better service and lower costs to the customers and 


hiversary occasions. We are therefore pleased to join with eventual consumers. 


those who extend their congratulations to Morana Inc., 


New York, on their fifteenth anniversary since the found Calls Sermon on Mount Best Business Creed 

ing of their business on July 15, 1909. “It is frequently stated that modern business cannot be 
In our Trade Notes in this issue they anounce an im conducted on the lines of the Sermon on the Mount,” Lord 

portant step in their development, and any change in Leverhulme, the soap manufacturer, said at a luncheon in 

Franco-American relations of this character and magnitude London recently. “I can only say that business conducted on 


is of ivers: ; re : oe , : ¢ ” 
1 universal interest in the industry. any other basis would never be pe rmanently successful 
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THE EDITOR’S VISIT TO EUROPEAN FRIENDS 


Wonderful Advances in Our Industries Made During the Last Decade; 


Cordial 


In the top center of the spread of photographs shown on 
a snapshot of the pier in New York 
taken by the Editor on his departure April 26 for a vacation 
voyage to Europe. 


the opposite page is 


The trip which ended in New York on 
Continent and the 
Editor’s “rest” came from the pleasure he had in renewing 


June 9 allowed just a month on the 
old friendships with producers of raw materials in the in- 
dustry in the region around Paris and on the Riviera; and 
Switzerland, Amsterdam, and London. Over twenty plants 
were visited and to pay adequate tribute to the extreme hos- 
pitality with which the Editor and his wife were received, 
and to describe the improvements that have been made in 
these plants since we visited them last in 1911 would take 
an entire issue of this publication, provided we had the 
ability to execute this pleasant task. 

For 


Grasse and to endeavor to write a 


instance, on the Riviera four days were spent in 
suitable article on the 
production of raw materials in the region after a brief visit 
of this kind, would be comparable to a European visitor 
attempting to describe the manufacture of steel in this coun- 
short visit to the Pittsburgh 


try after paying a similarly 


region. Therefore, only the briefest observations must 
serve, and for the rest the few photos reproduced herewith 
will give our readers a general idea of what is in store for 
them should they accept the many invitations extended to 
the American industry through us to visit the sources of 
supply abroad and which we take great pleasure in com 
municating to our readers. 

In the few days in Paris trips were made to the plants 
of Nadal, Desparmet & Cie., Nanterre, manufacturers of 
synthetics, and to Société Linnerie, glass bottle manufactur- 
ers in the same city. Then to Mantes S/Seine to 
des Produits de Synthése “Sopros,” synthetic manufactur- 
ers. Another morning was given to the plant of Albert 
Verley, Isle Saint Denis (Seine), where synthetics are also 


produced. 


Société 


At Argenteuil on the Seine we saw our old friends at the 
Justin Dupont synthetic plant, and had the pleasure of see- 
ing Mr. Dupont again in New York after we returned. 

The visit to Grasse included many of the establishments 
there and on our next trip, which we hope to make the 
coming spring, we will have sufficient time to pay our re- 
spects to all of the producers, including particularly those 
firms that lack of time prevented us from seeing. At Val- 
lauris we saw the interesting plant of Pierre Dhumez & Cie 

The problem of producing an adequate supply of jasmin 
flowers on the Riviera is becoming serious on account of the 
remarkable increase in the general world-wide demand for 
jasmin concrete, absolute, and pomade. This universal in- 
gredient will this year be at the highest price in the history 
of the industry. Jasmin is a flower that cannot be culti- 
vated in extensive plantations and most of the local farmers, 
including those who devote themselves to flower cultivation, 
have small jasmin plots from one-quarter to two or three 
acres. Careful cultivation is required and three years must 
elapse before the flowers can be utilized for perfumery 
manufacture. 


Invitations Sent to Americans to Study 


Riviera Conditions 


Basic contracts for flowers have been made at 30 francs 
per ‘kilo as against 20 francs last year. While practically 
the entire crop is raised by the farmers and flower cultiva- 
tors in the region, quite some flower growing has been un- 
dertaken by some of the leading raw material manufacturers, 
including Antoine work at l’Abadie was 
described several months ago, and Charabot & ‘Cie., whose 


Chiris, whose 
plantation at Basse Mouliere, we understand, is the largest 


of those of any of the raw material houses; Tombarel Freres, 


on the plain below the city; Pierre Dhumez et Cie. at 
\rgeville; by Roure Bertrand Fils; J. Mero & Boy- 
veau, and others. Should this development proceed to a 


point where the total quantity of flowers is an appreciable 
percentage of the entire crop, some influence can undoubt- 
edly be brought to bear on the independent farmers and co- 
operative organizations to change the system by which they 
market their flowers, for their present method is one that 
would hardly be tolerated in agricultural circles anywhere 
figure, but 
in the contract for 
At the end of the crop the 
price for the whole is determined by the highest figure paid 
by any 


else. Contracts are now made at a minimum 


there appears to be no maximum limit 


the price paid by the buyers. 


one of them. In other words, if a higher price than 
30 francs per kilo is paid by any flower buyer between now 
and the end of the crop next October, the basic contract 
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KEY TO PHOTOS ON OPPOSITE PAGE 


1. Dr. T. C. Durrans, (A. Boake, Roberts & Co.) ; 2. F. 
W. Lewis, (A. Boake, Roberts & Co.) ; 3. Dr. A. Kaufmann, 
(Usines Allondon); 4. “Good-bye New York”; 5. Dr. A. 
Reclaire, (Polak & Schwarz): 6. S. Schwarz, (Polak & 
Schwarz); 7. Dr. A. Verley; 8. A. Corti (right), and 
assistant, (Chemical Works Flora); 9. Kenneth C. Allen, 
(Stafford Allen & Sons, Ltd.) ; 10. Dr. A. Kaufmann (in 
center) and chemical staff of Usines Allondon; 11. Jean 
Fabre, Louis Roure, Justin Dupont and Albert Quidant, (of 
Etablissements Justin Dupont) ; 12. Louis and Etienne Des- 
collonges; 13. Messrs. Schlabs and A. Maschmeyer, Jr.; 14 
Louis Roure, Jean Roure, Francois Amic, and Senator Jean 
\mic, (of Roure Bertrand Fils); 15. Jean Roure, Francois 
Amic and Mme, Jean Roure; 16. Dr. G. Blanc, Jos Aime, 
Francois Morel and Louis Oddo, of Lautier Fils; 17. Henri 
Belujon, Auguste Riviere, Dr. Camille Pepin, Gaston Coutet, 
Rene Weil (of Nadal, Desparmet & Cie.), and Dr. Henri 
Levaltier; 18. Henry and Jac Polak, (Polak’s Frutal 
Works); 19. Messrs. Lefevre and Seve, (Pilar Freres); 
20. Ch. Harmel, Mr. and Mrs. Louis Spencer Levy, Xavier 
Goby; 21. M. and Mme. Goby; 22. Xavier Givaudan and 
his son Andre; 23. Pierre Dhumez; 24. August Muller and 
Emile Schlienger (of Bertrand Freres); 25. M. and Mme. 
W. A. Kaiser-Thelin, (of Th. Mithlethaler); 26. Gaston 
Guillot (Societe Linnerie), and Dr. Henri Levaltier; 27. 
Messrs, Maubert and Gilles (of P. Robertet & Cie.) ; 
Messrs. Blanquet and Mouton, (Bruno Court); 29. M. 
Bernard (of J. Mero & Boyveau) ; 30. V. Girard, (Coopera- 
tive Nerolium) ; 31. P. Parchois (of Cooperative Hortus); 
32. Dr. Laubé, Messrs. Panchaud, Dechaud, Dr. Ridont, 
Jonneret, and Mr. Munzinger, (of Société des Produits de 
Synthésé Sopros); 33. Dr, P. C. Isherwood, Ferd. Bush, J. 
M. Bush, Alfred W. Bush, and Eric Bush (of W. J. Bush & 
Co., Ltd.) ; 34. F. Firmenich, (M. Naef & Co.) ; 35. Pierre 
Morena and E. Charabot (of Charabot & Co.); 36 J.J: 
Tracey and S. M. Reber, (of Marshall Field & Co.). 


(Continued on 


om 
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Snapshots of People and Scenes Figuring in the Editor’s Vacation Visit to England and the Continent 
(See the Preceding Page for Key to the Identity of the Photographic Subjects.) 
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price of 30 francs per kilo will not apply, but instead the 
highest figure must be paid. 

Jasmin cultivation in other Mediterranean countries under 
possibly French supervision has been started, we have been 
told, but whether it will be developed to a point that will be 
sufficient to affect the price to any considerable extent re- 
mains to be seen. 

Some of the perfumery manufacturers are expanding their 
facilities by building branch plants in the lower part of 
Grasse so as to avoid the tedious climb, and others have 
built or 
the 


are building extraction plants at a distance from 
helds. 


trand Freres, for instance, as reported by us last year, have 


city and nearer the centers of the flower Ber- 


a branch plant in the Plan de Grasse, the plain below the 


city, and another firm is building a plant at Mouans-Sar 
toux, which is a little: village halfway between Cannes and 
Grasse. Some of the more important firms have flower 


collecting depots in various parts of the region so that the 
take 
rushed by 


farmers instead of having to go to Grasse, can their 


flowers to the collecting depots, whence they are 

speedy light camionettes to the factories in Grasse. 
Violet production diminished of late 

due particularly to the decline of the olive industry on the 


has greatly years, 


French Riviera. These plants have always been cultivated 


in the shade of the olive trees, but the flower farmers have 


found it unprofitable to devote themselves to violet cultiva 


tion alone, especially as the demand for the high priced 
true violet products has declined somewhat in recent years. 
Violet cultivation is being resumed, however, on a small 
scale by some of the perfumery houses on their own plan 
tations. 

\s far as factory equipment is concerned, the trend is 


toward apparatus that will permit of more rapid extraction 


and most of the new volatile-solvent apparatus that is being 


installed is of the rotary type. In this apparatus there are 
twelve cylindrical perforated baskets, each holding about 
forty kilograms of flowers. They are attached to radial 


arms rotating in a horizontal drum about six feet in diam 


eter. For apparatus of this type, as compared to the former 
vertical tank type, it is claimed that a smaller plant can turn 
out concretes more rapidly and in larger quantities than for 
The old style 


consists of a circular vertical tank about 


merly. apparatus which has its adherents, 


four feet in diam- 
eter, six feet deep, containing the volatile solvent, and the 


Fils 


new apparatus for the dehydration of roses before extraction 


flowers are immersed on perforated trays. At Lautier 


is in use. 

The co-operative flower farmers’ organizations of the 
region are important factors in the situation as they control 
the cultivation of the majority of the orange flower crop, 


and a considerable part of the other flowers. They can 
best serve their members and the industry in general by 
keeping the price of flowers within moderate limits so that 
there may be no tendency on the part of the consuming 


perfumers in this and other countries to turn to substitutes 


or to change their formulas when the ingredients reach too 
high a level 


The 


often 


need of the perfumers in America, we have 
told, is a the 


materials they use and a willingness to pay the price charged 


ereat 


been wider and better knowledge of 


for products of high quality \lso to repose confidence in 


dealers and producers where it is deserved, just as they 


expect the confidence of their own trade when they earn it 
and keep it, for the quality of their own perfumes and toilet 


preparations, and for the fair treatment of the dealers to 
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whom they sell. The producers for their part are learning 
through more frequent visits to this country that the pro- 
gressive American manufacturers appreciate more and more 
each year the wisdom of buying the best materials obtain- 
able, and the hearty co-operation of the producers toward 
this end will earn for them the confidence they desire. The 
\merican manufacturers are urged to visit the Riviera for 
the 


blessed 


wonderful hospitality of the manufacturers of 


the 


that 


region will assure visitors a very agreeable 


experience. 

From Grasse we turned to Switzerland and had the pleas- 
Naef & Co., and L. Givaudan 
& Co., in Geneva, and of Les Usines Allondon in La Plaine. 
the 
where 


ure of visiting the plants of M 


miles in on the rushing waters of the 
just little Allondon 

At Zurich we were kindly received by A. Corti, of 
Chemical Works Flora, whose plant is at Dubendorf, a sub- 


twelve country 


Rhone, the mountain stream 


joins it. 


urb which has sprung into prominence in Europe on account 
of its employment by Switzerland as a center for airplane 
travel activities. 

Polak & Schwarz, 
whose new plant at Hilversum is one of the most important 
The old 


ment at Zaandam has been converted entirely into a depot 


On to Amsterdam, where we visited 


in synthetic circles on the Continent. establish- 


and shipping station, but most largely is devoted to commer- 


cial headquarters, a handsome new building having been 


for the special purpose. A. Maschmeyer, Jr., in 


Polak’s Frutal Works, in Amersfoort also 


erected 
Amsterdam, and 
were visited. 


The final week of this busy month was spent in London 


First and foremost, of course, of interest was the British 
Empire Exposition at Wembley Park, and our English 
correspondent has contributed a special article regarding it, 
illustrated with some interesting photographs. Our old 
friends, W. J. Bush & Co., Ltd., at Ash Grove, and Stafford 
Allen & Sons, Ltd., received us very kindly and we also 


had the pleasure of returning a visit made to us in New 
York by Mr. F, W. Lewis, of \. Boake, Roberts « Co., 
Ltd., and Mr. E. J. Boake, head of the firm, and 
Dr. T. C. Durrans, chief chemist, who recently contributed 
an article on “Odor and Its Origin” to our columns. 


Mr. W. A. Poucher, perfume chemist 
R. J. White & Co., 


j Ltd., 


we were glad to make the personal acquaintance of this 


meeting 


and manager ol! 


was our host at afternoon tea and 


leading writer on perfume topics and author of the latest 
work on perfumes and cosmetics. 

This brief trip, so crowded with factory inspections and 
other studies is, we hope, only the first of a series we shall 
make to centers of production abroad and in this country, 
better to fit ourselves for the interesting 


in an endeavor 


work we have in hand; the pleasant task is really only begut 
and we have much to learn. 
Monte 
Casino, and a wonderful auto trip back to Cannes via the 
Grand Corniche were due to the courtesy of M. and Mme 


Xavier Goby and Ch 


\ modest fling at Carlo, at a small loss to th 


Harmel, of Tombarel Freres. 


Again we take advantage of this opportunity to extend 
as 

our thanks to our recent hosts and to assure them all tha 
a hearty welcome awaits them in this country by \ merican 


consumers who are very glad to have European producers 


study American business conditions at first hand, and w 
can speak for our clientele in saying that every courtes) 
that their American friends can extend will be at. thet 
disposal 


' 
i 
' 
' 
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BRITISH EMPIRE EXPOSITION A GREAT SUCCESS 


Perfume Raw Materials and Finished Products Are Features of Big Show; 


Chemical Industries Make Fine Display; Soap Firms Also Are Exhibitors 





Some of the fine displays at Wembley: 1. Exhibits of W 
Erasmic Company’s fountain, which plays a continuous stream of 
» Allen & Sons, Ltd.; 5. Eugene Rimmel, Ltd., London 


(Specially Contributed to this Journal.) 


It is no idle boast of the organizers that the British 
Empire Exhibition at Wembley, near London, is the great 
est display of products from all parts of the world ever 
brought together. It has truly been called the wonder 


show of an age and in view of the international importance 


attaching to it, a general points should be of value 


250 


few 


Covering an area of over acres, its cost complete 


will very closely approach the one and a quarter hundred 


million dollar mark. It is expected to be visited by at 
least thirty million people during the six months it will 
remain open. Five railways run into the grounds and 


there are over fifteen miles of roads within the Exhibition. 
\t one end of the grounds has been erected a stadium with 
40 miles of terraces and seating accommodation for 125,000 
Spectators. The bandstand has an enclosure of 10,000 seats 
with 3,000 more outside. The Amusement Park 


theater and dance hall said to be twice the size of any 


has a 


and Paris, dis»lays 


oap bubbles 





Bush & Co., Ltd.; 2, Front facade of Pears’ Palace of Beauty; 


over illuminated points; 4. Extensive exhibit of Stafford 


perfumes. Photos by Campbell-Gray. 


others in existence. Illumination is provided 
million lights. The two largest buildings are the Palace 
of Engineering and the Palace of Industry. The former, ex- 
tending over half a million square feet, stands today as 


by three 


the largest building in the world of reinforced concrete 
construction, while the latter is almost as large. It is 
in this imposing edifice that the perfumery exhibits are 
housed 

In a show of such magnitude the perfumery and allied 
industries faced a very considerable problem in preparing 


a suitable display. Although the buildings were so vast 
it was impossible to grant the industry anything like the 
amount of space deemed essential. One acre only was given 


to the chemical industry, to be divided among all its 
branches. Perfumery and toilet products occupy about 
one-third of this space and many of the leading firms con- 


sequently were unable to arrange as extensive displays as 
they desired. But the area available has been used to 
the best possible advantage and in the circumstances the 
result can be said to reach a standard approaching ex- 


cellence. 


In the all-important consideration of position, however, 
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the chemical industry can well claim to occupy the most 
coveted in the exhibition. Entering by the main entrance, 
one finds the first building on the right is the Palace of 


Industry. Over its first doorway is Kipling’s carefully 
thought-out name for the chemical entrance “Alchemist 
Gate,” leading directly to the Chemical Hall. Here in 


the center is the Scientific Section, planned by manufac- 
turers in co-operation with scientific bodies. It is a joint 
exhibit, quite unattached to any section of the industry, 
having for its object the presentation as fully as possible 
of the progress made in chemistry up to the present time. 
Complete examples of the progress in every branch of 
chemical knowledge are on view. If a subttitle were to 
be given to this section, the “Romance of Coal” would be 
most suitable, for a good half of the exhibits owe their 
existence to this product: perfumes, flavoring agents, dyes, 
drugs, etc. 


Coming to the individual stands, one finds their layout 
and decoration have been carefully studied. While all have 
been subordinated to one general idea, a free rein has been 
given to the fancy of each exhibitor. Twenty-five firms 
directly connected with the perfumery and allied industries 
are exhibiting, short descriptions of the more important 
displays being given hereunder. 


Stafford Allen & Sons, Ltd—This firm, established in 
1833, has a well-planned exhibit covering a wide range of 
products. At one side of the stand is a case containing 
prepared from essentials oils, among which are 
seen ancthol, geraniol, eugenol, methyl 
eugenol, benzyl iso-eugenol, the case being surmounted by 
a large carboy of iso-eugenol. Another case contains a 
display of oleoresins, such as those of capsicum, cubebs, 
ginger, and orris; a series of perfumes for soapmakers, 
and a glass dish containing beautiful crystals of thymol. 
In a large center case English essential oils are displayed 
in cut glass bottles arranged in the form of a pyramid, 
a graceful carboy of almost colorless clove oil forming the 
apex. One notices especially English oils of lavender, 
peppermint, rosemary, dill and savin, distilled from plants 
grown on the firm’s herb farms at Long Melford. Much 
attention has been attracted by a specimen of concrete oil 
of Florentine orriss. Pimento, patchouli, vetivert, storax, 
peru, cascarilla, and cinnamon oils, all produced at the 
Long Melford distillery, are also shown. 


isolates 


to be cineole, 


The distinguishing feature of this stand is the demon- 
stration of the actual distillation of essential oils in a model 
still of 20 gallons capacity, and the expression of almond 
oil in a 200-ton hydraulic press, both models having been 
specially built for the Exhibition. In the case near the 
almond press is shown a series of samples illustrating the 
manufacture of this oil from the raw material through 
all the intermediate stages, surmounted by a cut 
carboy of the oil itself. 


A. Boake, Roberts & Co., Ltd., London—The stand of 
this firm, covering practically every branch of the chemical 
trade, has a considerable portion devoted to an interesting 
display of the flavoring essences, perfumery chemicals, 
and essential oils in which it specializes Present in the 
front of the stand are lists in several languages of the 
firm’s perfumery chemicals (natural and _ synthetic), 
terpeneless and sesquiterpeneless oils of their own dis- 
tillation, and essential oils imported direct from the country 
of origin. These serve as an introduction to the products, 
specimens of which are arranged in wall behind. 


W. J. Bush & Co., Ltd., London—tThis firm has two 
stands, at which are exhibited its own products and those 
of Potter & Moore, Mitcham, and Buisson Freres, Grasse, 
both of which it controls. A wide range of fine chemicals 
which find application in perfumery and soapmaking, is 
shown, many of the company’s products having a special 
interest inasmuch for as a result of the world war they have 


glass 


cases 


been successfully manufactured in England for the first 
time. At the start of hostilities British manufacturers, 
in common with other makers, were obsessed with the 


idea that Germany’s position in the chemical world was 
unassailable, but Bush & Co. proved the fallacy of this 
belief by erecting several new factories, designing special 
manufacturing plants for producing substances previously 
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procured from Germany, and encouraging their chemical 
staff to undertake researches and develop their manufac- 
turing resources. Since the Armistice, they have concen- 
trated their attention on the production of the fine chemicals 
which find application in the perfumery and _ allied 
industries. 


The outstanding feature of the Potter & Moore display 
is of course, their “1749” lavender specialties. When 
established in Mitcham 175 years ago, this firm devoted 
itself solely to the preparation of lavender water distilled 
from Mitcham oil, but the perfume has now become so 
popular that a complete range of toilet preparations incor- 
parating the odor are made. One attractive line is lavender 
water in solidified form, known as frozen lavender water, 
A model of an old-fashioned Mitcham lavender still is on 
view. The exhibit of Buisson Freres includes perfumes, 
hair preparations, and toilet articles. 

Boots Pure Drug Co., Nottingham, proprietors of the 
largest chain of retail drug stores operating throughout 
Great Britain, exhibit a scale model of their factory, 
together with fine chemicals, including alkaloids, perfume 
bases, and research chemicals, 


British Drug Houses, Ltd., London, have published a 
souvenir book specially for the Exhibition, which reveals a 
chapter of romance in the modern chemical industry. This 
huge combine was formed sixteen years ago by the amalga- 
mation of Davy, Hill & Son, 1775 (comprising A. S. Hill 
& Son, 1775, and Davy, Yates & Co., 1764), Hodgkinsons, 
Clarke & Ward, 1762; Barron Harveys & Co., 1780; and 


Hearon, Squire & Francis, 1714. An important addition 
was made in 1919, when Geo. Curling, Wyman & Co, 
and John Wyman were incorporated. Their exhibit is 


divided into three sections as follows: medicinal, chemicals 
and proprietary pharmaceutical products, toilet specialties, 
and laboratory chemicals. The display of toilet goods is 
very comprehensive. 


Burroughs, Welcome & Co., 
fewer than four separate stands, 
esting being the display of from 
medica farm near Dartford. Here may be seen growing 
such essential oil producing plants as Eucalyptus globulus, 
Mentha piperita, and Valeriana officinalis. 


Ltd., London, have no 
probably the most inter- 
plants their materia 


Burt, Boulton & Haywood, Ltd., London, manufacturers 
of tar products, is showing colloidal sulphur, manufactured 


in its Silvertown factory, from which a toilet soap is 
prepared, 

Jas. Crosfield & Sons, Ltd., Warrington, have a com- 
prehensive display of their toilet soaps and glycerine. 

J. & E. Atkinson, Ltd., London and Paris, have an 
attractive exhibit of perfumes, face powders, toilet and 
hath soaps, and other preparations. Perfume sprays and 


cut glass powder bowls in many artistic designs are shown 
in great variety. They also have on view what is claimed 
to be the smallest set of perfumes and toilet specialties in 
the world, a duplicate of which was made for the Queen’s 


Doll’s House 


Cussons, Sons & Co., Ltd., Manchester, soap and 
perfumery novelties, are exhibiting their own and the 
products of their subsidiary company, Piesse & Lubin, Ltd, 


London. 


Erasmic Co., Ltd., Warrington, have a handsome dis- 
play of their toilet and shaving soaps, and their “Black 
and Gold” series of toilet preparations, whose containers 
are modelled after a design taken from an old Chinese 
lacqueur cabinet. A striking feature nearby is the firm’s 
bubble fountain, which continuously pours into the aif 
great clouds of bubbles. Several new lines have been 
introduced, including “Kiddy Soap,” for children, packed 
in boxes of three. The wrapping of each tablet has printed 
upon it a nursery rhyme illustrated with a comical scene. 

D. & W. Gibbs, Ltd., London.—Besides a display of its 
toilet specialties, this firm devotes a large portion of its 
space to a demonstration of actual processes in the manw 
facture of toilet soaps. For obvious reasons it was if™- 

(Continued on Page 286) 
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TRADES ACCUSE PROHIBITION UNIT OF UNFAIR ACTS 


Secrecy in Attempt to Change Rules to Make Business Firms Policemen; 


Cramton’s Cohorts May Face Test Case; Advisory Committee is Ignored 


fewer than four actions 


WASHINGTON, 17.—No 
Prohibition Unit during the past month have 


July 
taken by the 
emphasized unfair policies pursued with respect to legiti- 
mate alcohol-using industries, according to representatives 
of the various trade organizations who are watching the 
situation in Washington. 

These manifestations of unfairness were the following: 

1. Adding 
turers using specially denatured alcohol, making it possible 


a stipulation to permits issued to manufac- 


to penalize the manufacturers for shortcomings of their 


customers, either jobbers or wholesalers. 
2. Adding a similar stipulation to the so-called H permits 


issued to those using whisky and non-beverage alcohol in 


manufacturing toilet articles and drugs. 


3. Issuance of a prohibition circular which in effect re- 


yises a section of the new Regulations 60 contrary to an 
agreement that hereafter changes shall be made only in 
the form of Treasury decisions signed by the Commis 


sioner of Internal Revenue and approved by the Secretary) 


of the Treasury, and after consultation with the Alcohol 
Trades Advisory Committee. 

4, Issuance of a ruling as to losses of distilled spirits 
by theft and other unavoidable causes which it is declared 
will not stand the test of the courts. 

The four actions, according to the representatives of the 
violation of all un 


the 


trade organizations interested, are in 


derstandings reached in connection with creation of 
the Alcohol Trades Advisory Committee, and the proceed- 


ings of that body during the revision of Regulations 60. 


Worse Conditions if Cramton Bill Becomes a Law 


The effect is to show, it is claimed, that a workable under- 
standing has not as yet been reached between the legitimate 
industries and the prohibition enforcement officials and that 
the difficulties of these industries are likely to increase 
rather than diminish while the present regime is in control 
of the Prohibition Unit. 

Furthermore, it is the fear that something even worse 
than present conditions may be expected if the Senate next 
winter passes the Cramton bill, already passed by the House, 
creating a prohibition bureau in the Treasury Department 
separate from the Internal Revenue Bureau 

The new condition attached to manufacturing permits 
subjects a manufacturer using alcohol to citation for revo- 
cation of his permit if a jobber or a wholesaler to whom he 
sells his refuses to submit to inspection by any 
internal revenue or prohibition officer or state officer. More- 
over, such jobber or wholesaler must submit a report of 
the quantity of articles received by him containing alcohol 
or other liquor, the amount on hand and manner of dispo- 
sition thereof. Failure on the part of a jobber or wholesaler 
to do this will subject the manufacturer to citation for 
revocation of his permit. 

_The text of the stipulation as sent out by Prohibition 
pmmnissioner Haynes in a letter to manufacturers holding 
‘t permits to be added to the permits which they already 
have is as follows: 

“This permit is given upon the condition, and with 
the understanding, that where the articles the manu- 
facture of which it authorizes are sold to a jobber, or 
to a wholesaler, such jobber or wholesaler must at all 
times be required by the manufacturer to hold such 
articles subject to the full and uninterrupted inspection 
of any internal revenue or prohibition officer, or to the 
imspection of a state officer, as provided in section 34 
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of the national prohibition act, and such jobbers or 
wholesalers shall at all times, when required by such 
officers, submit a report of the quantity of such articles 
received, the amount on hand, and the manner of dis- 
position thereof, and any failure by such jobber, or 
wholesaler, to permit such inspection, or to submit such 
report, will be deemed ground for citation for revoca- 
tion, and you will, therefore, exact these requirements 
from all persons to whom such articles are sold as 
indicated. You will make immediate acknowledgement 
of this notice.” 


Stipulation Changes Official Regulations 


The stipulation attached to H permits contains somewhat 
different language and is even more severe than the stipula- 
tion applying to denatured alcohol permits. The stipulation 
applying to H permits in effect changes Regulations 60 
while the other stipulation, which applies to permit 1481, 
would change Regulations 61. 

The text of the stipulation to be 
alcohol permits follows: 

“This permit is given upon the condition and with 
the understanding that where the articles the manu- 
facture of which it authorizes are sold to a jobber or 
wholesaler, such jobber or wholesaler must at all times 
be required by the manufacturer to hold such articles 
subject to the inspection of any internal revenue or 
prohibition officer or state officers, as provided by Sec- 
tion 34 of the national prohibition act, and such jobbers 
or wholesalers shall at all times, when required, submit 
a report to the commissioner of the quantity of such 
articles received, the amount on hand and the manner of 
disposition, and any failure by such jobber or whole- 
saler to permit such inspection or to submit such report 
will be deemed ground for citation for revocation of 
your permit, and you will, therefore, exact these re- 
quirements from all persons to whom the articles are 
sold in the manner indicated.” 


attached to denatured 


The new stipulations are regarded as of serious conse- 
quence in that if enforced they may subject manufacturers 
to entirely unwarranted difficulties. It is asserted that no 
warrant exists for the stipulations, either in law or existing 
regulations, and it is proposed to fight their application. 


Trades Ready to Make a Test Case 


The trade organizations propose to stand solidly together 
on the proposition and a test case may be made in the courts 
if any manufacturer is threatened with revocation of his 
permit under the conditions in question. The policy of 
some of the associations is to advise their members not to 
acknowledge the letter of the Prohibition Unit notifying 
them of the new stipulations. 

The action of the Prohibition Unit in connection with the 
new stipulations added to manufacturers’ permits was an 
entire surprise to all the trade association representatives 
who have been in close touch with every move of the en- 
forcement officials. It was learned by these representatives 
the latter part of June that notices were being sent out to 
holders of permits who use specially denatured alcohol or 
tax free alcohol that the stipulation would be added to their 
permits. 


Conference Held with Prohibition Officials 


A conference immediately was arranged with prohibition 
enforcement officials. Attending the conference were repre- 
sentatives of the American Manufacturers of Toilet Articles, 
the National Wholesale Druggists’ Association, the National 
Association of Retail Druggists, the Proprietary Associa- 
tion, the American Drug Manufacturers’ Association, and 
the Manufacturing Chemists’ Association. Prohibition offi- 
cials present were Assistant Commissioner Jones, J. J. Britt, 
counsel for the Prohibition Unit; Judge Loveland, associate 
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head of the permit division, and J. N. Doran, chief of the 
chemical and industrial alcohol division. 

The representatives of the trade associations accused the 
enforcement officials of bad faith, declaring that they had 
never previously heard of the proposed stipulations and that 
if anything of the sort were contemplated it should have 
been incorporated in Regulations 60 and discussed with the 
Alcohol Trades Advisory Committee. 

Judge Britt declared that the stipulations had been agreed 
to by the Alcohol Trades Advisory Committee during the 
discussions with respect to Regulations 60 and it had 
been incorporated in all H permits issued since last Novem- 
ber. This statement was promptly challenged by the trade 
associations’ representatives present, several of whom had 
participated in all deliberations of the Alcohol Trades Ad 
visory Committee. They declared that the subject was at 
no time even discussed by that committee, that no agreement 
ever had been entered into by the committee approving the 
action, and that, furthermore, if the stipulations had been 
added to H permits issued since last November it was news 
to them. 

Judge Loveland was asked as to whether or not the stipu- 
lation had been added to H permits issued since last No- 
vember and he ‘indicated that as a matter of fact the notice 
from the legal division with respect to the stipulations had 
not reached the permit division until about January 1, by 
which time most of the permits for 1924 had been issued. 
When questioned as to whether it had been attached to 
permits issued thereafter, Judge Loveland said that the per- 
mit division had not construed the instructions as indicated 
by Judge Britt but that notices had been sent only to those 
having H permits for the use of “potable liquors.” It was 
indicated during the conference that Mr. Doran had ap- 
proved the stipulation on representation from Judge Britt 
that it had been agreed to by the Alcohol Trades Advisory 
Committee. 

Recently the notices have gone out to all 
permits in accordance with the intention of | 

Judge Britt has contended that the stipulations did not 
constitute modification of the regulations, which contention 
is disputed by the representatives of the trade associations. 


Crounse Criticizes Attitude of Britt 


holders of H 
Judge Britt. 


W. L. Crounse, Washington representative of the Ameri- 
can Manufacturers of Toilet Articles, in a statement severely 
criticized the prohibition enforcement officials in connection 
with the issuance of the stipulations. 

“The contention of Judge Britt, chief counsel of the Pro- 
hibition Unit, that these are stipulations and not modifica- 
tions of the regulations is ridiculous,” Mr. Crounse. 
“As a matter of fact, the so-called ‘stipulation’ to H_ per- 
mits constitutes a more important amendment to Regula- 
tions 60 than those considered in connection with the entire 
revision of these regulations. The disclosure which has 
now been made that the addition of this stipulation to H 
permits was advised last November and intended to be put 
in force through the operation of a secret office rule, at 
the time when the entire code as embodied in Regulations 60 
was under consideration by a joint conference composed 
of representatives of the Prohibition Unit and the Alcohol 
Trades Advisory Committee, is the clearest evidence that 
certain officials of the Prohibition Unit do not intend to 
play fair with the trades in these matters. 

“The attempt to enforce these stipulations on both de- 
natured alcohol and non-beverage alcohol permits is a clear- 
cut attempt to utilize drastic methods in defiance of the 
law and regulations and without regard to the pledges 
given on behalf of the Prohibition Unit in connection with 
the appointment and service of the Alcohol Trades Advisory 
Committee. 


Says 


Would Run Counter to Supreme Court Views 


“In the first place, there is absolutely no authority in the 
statute for such stipulations. In the second place, nothing 
of this kind is mentioned in the regulations, although section 
180 of Regulations 60 provides in detail for the inspection 
of plants belonging to persons who are permit holders and 
therefore amenable to the law and regulations. If the regu- 
lations contained any provision justifying these stipulations 
it would be found in its logical place, namely, under sec- 
tion 1&0 
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“In the third place, the attempt of the Prohibition Unit 
to require manufacturers to control the operations of their 
customers after the goods have left the hands of the manu- 
facturers is plainly illegal, for the United States Supreme 
Court, in the price maintenance cases, has declared that a 
manufacturer .cannot exert any influence whatever over the 
wholesalers or retailers who handle his goods after title 
to the goods has passed from him to his distributors. In 
the fourth place, any attempt to jeopardize a permit held 
by a reputable, law-abiding manufacturer by seeking to 
make him responsible for his distributors, over whose acts 
he has absolutely no control and concerning which he may 
have absolutely no knowledge, is too absurd a legal proposi- 
tion to receive the slightest serious consideration. 

“The treatment of the Alcohol Trades Advisory Commit- 
tee throughout this episode of these illegal stipulations has 
been most discourteous. While discussing with the com- 
mittee a large number of more or less unimportant matters 
in connection with the revision of the regulations, not a 
word was breathed to the committee concerning this matter, 
which is of greatest importance. The contention now made 
by Judge Britt that these stipulations are not amendments 
of the regulations is plainly an afterthought; of this we 
have complete evidence. 

“At the extended conference held at the Prohibition Unit 
Judge Britt at first asserted with much emphasis that this 
stipulation was embodied in the Revised Regulations 0, 
and had been agreed to by'the Alcohol Trades Advisory 
Committee, but when this was warmly denied by all repre- 
sentatives of the alcohol-using trades, and Judge Britt's at- 
tention was called to the text of section 180 of Regulations 
60, he somewhat reluctantly withdrew his original state- 
ment and admitted that it was not in the regulations and 
that it had never been submitted to the committee. 

“I do not believe there is a lawyer in the United States 
outside the Prohibition Unit who will contend that the 
prohibition commissioner has power to enforce these stipula- 
tions. No court in the land would sustain the revocation 
of the permit of a reputable manufacturer because he failed 
to compel his distributors, who are beyond the jurisdiction 
of the prohibition law, to make reports to the government 
or submit their premises to inspection, whether he attempted 
such control or refused to attempt it on the ground of the 
illegality of the requirement. 

“Judge Britt has frankly admitted that neither prohibition 
law nor the regulations thereunder provide for any such 
stipulations, but he half-heartedly asserts that the ‘implica- 
tions’ of the general internal revenue laws give the com- 
missioner the authority he has attempted to assert. I think 
Judge Britt would have done better had he invoked the 
general welfare clause of the Constitution of the United 
States. This episode furnishes a striking illustrations of 
the sort of regulation to which the alcohol-using trades 
would probably have been subjected if the Cramton bill had 
become law.” 


Judge Britt Annuls Part of Section 1252 


The action of the prohibition officials in sending out 4 
prohibition circular which in effect amends the section ot 
Regulations 60 is disturbing to the representatives of the 
alcohol-using industries, not so much as to the actual effect 
of this particular order as because of the method employed 
in thus making a change without issuing a formal Treasury 
decision approved by the Secretary of the Treasury and 
the Internal Revenue Commissioner and without consulting 
the Alcohol Trades Advisory Committee. 

The prohibition circular is signed by James J. Britt as 
acting prohibition commissioner and consists merely of the 
following : 

“Section 1252 of Regulations 60, Revised, should be 
read and understood as if it ended with the word 
‘business’ in the twenty-first line of the section, being 
the first word at the top of page 135 of the printed 
pamphlet of such Regulations.” 


The effect of the order is to eliminate a number of 
provisos which follow this section. The provisos do not 
greatly concern manufacturers of perfumery and toilet ar- 
ticles but the action gives a hint of what may be expected 
at any time with respect to other sections. 


(Continued on Page 280) 
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TARIFF OIL QUEST: CANADIAN MARKETS ARE SOUGHT 


Washington Reports Good Work in Various Simplification Reforms; 


Aromatic Chemical Imports; New Dye Standards; Cosmetic Exports Grow 


WASHINGTON, July 17.—Field work in the investigation 
of duties on vegetable oils by the Tariff Commission is now 
well under work both in this 


country and abroad obtaining costs in this inquiry, which 


way. Investigators are at 
was initiated at the instance of soap and other manufac- 
turers using vegetable oils as raw materials and desiring a 
decrease in the high duties imposed under the Tariff Act 
of 1922. 

The investigation will be of such an extensive character 
unlikely duties 
will be made in much less than a year’s time. 
gators who have gone to European and Asiatic countries 
are not expected back much November. Public 
hearings will be held in Washington after that time and a 
final report to the President is not likely to be completed 


as to make it that any actual change in 


The investi- 


before 


before spring. 
Squad of Investigators Goes to Orient 


Dr. Frank Rutter, of Dartmouth College, is with the 
commission during the summer and autumn and is at the 
of investigators sent to the Orient. 
N. Whitcomb, an accountant, 
Rutter represented. the 


the 


head of the 
Others in the party include E 
and C. H. Penning, a chemist. Dr. 
commercial 


group 


Department of Commerce as attache in 
Far East for several years and has a wide acquaintance in 
Asiatic countries and is especially familiar with the vege- 
This group of investigators sailed 
They will go to Dairen, 


then to 


table oil situation there. 
from Seattle on July 7 for Japan. 


Manchurian beans and 


where are crushed, 


China. 

They will investigate costs of soya bean and peanut oil 
in Japan. Crushing mills are located in Kobe, Tokyo, and 
Yokohama. The Japanese vegetable oil interests also con- 
trol the soya bean industry in Dairen and Manchuria. In 
China the investigators will concern themselves particularly 
with peanut oil. 

The European group is headed by Dr. Grinnell Jones, 
professor of industrial chemistry at Harvard. Those assist- 
ing him are A. T. Geraci and Mervin Braun, accountants, 
and R. H. Cragg, a chemist. This group already has 
arrived in England. From England they will go to Amster- 
dam. In England they expect to get in touch with British 
interests controlling cocoanut oil production in British India. 
In Holland they will make contracts with Dutch interests 
controlling cocoanut oil production in the Dutch East Indies. 
They will obtain such cost data in England and Holland 
as they can with respect to operations in British India and 
the Dutch East Indies. Two of this group expect later to 
go to British India and also if necessary to the Dutch East 
Indies. It may be unnecessary to go to the latter if suffi- 
cient information can be obtained in Holland. If, however, 
they do go to the Dutch East Indies the same group will 
go to the Philippines. 

Otherwise, the investigators who are in the Orient will go 
to the Philippines. Cocoanut oil and copra are imported into 
the United States from the Philippines free of duty but 
cost figures are desired for comparative purposes. 


sova 


Important Centers of Production 


England and Holland are the center of the European cot- 
tonseed, soya bean, peanut and cocoanut oil production. 
Under the general program the investigators will remain 
about four months in the foreign field. Most of them will 
€ away from Washington for tive or six months. The 


(Continued on Page 293) 


WASHINGTON, July 17—Announcement has been made by 
the Bureau of Foreign and Domestic Commerce of the 
opening of a new office in Ottawa, Canada, at which manu- 
facturers in the United States will be rendered special 
services in the Canadian market. Lynn W. Meekins, for 
the last two years New England District Manager of the 


Sureau of Foreign and Domestic Commerce, has been ap- 


[rade Commissioner to Canada, and will be in 


the 
Early in 1921 Mr. Meekins was placed in charge of the 


pointed 


charge of new work. 
new office of the Department of Commerce in Shanghai 
the United at the that 


was appointed manager of the Boston office in June, 1922. 


He returned to end of year, and 


\s secretary of the Boston Export Round Table he is 


personally acquainted with many New England exporters. 


Within the next two months Mr. Meekins will visit 
most of the important cities on both sides of the border 
to obtain the suggestions of business men regarding the 


Al- 


though Canada is regarded as a domestic market by many 


particular lines of activity to be followed in Ottawa. 


\merican firms, the problems arising in connection with 
doing business there are comparable with those in other 
foreign fields 

Walter J. Donnelly, of New Haven, Connecticut, com- 
mercial agent in the Boston office, has been appointed as- 
sistant trade commissioner and will accompany Mr. Mee- 
kins to Ottawa. 


Good Work by Durgin in Simplification Reform 
William A. 


been at the head of the Division of Simplified Practice of 


Durgin, who for two years and a half has 


the Department of Commerce, has left his government ac- 
tivity to resume his former post with the Commonwealth 


Edison Company of Chicago, from which he was borrowed 
by Secretary of Commerce Hoover when the latter estab- 
lished the Division of Simplified Practice to help industry 
eliminate waste through the reduction of excess varieties. 
He is being succeeded by Ray M. Hudson, who has been 
assistant chief of the division since it was created. Mr. 
Hudson, before coming into the division, was for some years 
connected with the automotive industry and was formerly 
with the Franklin Automobile Company, of Syracuse, N. Y., 
and later with the Holt Manufacturing Company, of Peoria, 
Il. 

Under Mr. Durgin’s direction a large number of industries 
have made a thorough study of their production and sales 
with the co-operation of the Division of Simplified Prac- 
tice, and the results have been placed before groups of pro- 
ducers, distributors and consumers for action. As a direct 
result of this co-operation, which was done without police 
or inquisitorial powers of government, the division assisted 
some thirty industries to make reductions of excess varieties 
ranging from sixty to ninety per cent. 


Plans Simplifying Patent Office Procedure 


Secretary of the Interior Work has taken steps to formu- 
late a committee composed of representatives of the Ameri- 
can Bar Association and leading patent law associations of 
the country to simplify methods of procedure and expedite 
the business of the Patent Office. 

Through the Commissioner of Patents, invitations were 
sent to the presidents of the \merican Bar Association, 
American Patent Law Association, New York Patent Law 
Association, Chicago Patent Law Association, Cleveland 








250 


PERFUMER & 


AMERICAN 


Patent Law Association, Michigan 
and Pittsburgh Patent Law 
nate a member 

The plan of 


Patent Law Association, 
Association asking them to nomi- 
to serve on the committee. 


Secretary Work is to have the committee, 


after its organization, make a thorough review of the Patent 
Office and to submit suggestions for changes in methods 
that should result in bringing the work of the bureau to 


future. Because of a tremendous 
increase in the a business during the last few years the 
Patent Office has been unable to keep up with the number 
of applications for patents that have been filed by the public. 

The one and one-half millionth patent issued by the United 
States Government under the present Patent Office, organized 
in the year 1836, was granted on July 1. The million and a 
half patents granted does not include those issued before the 
present Patent Office came into existence. Before that time 
patents were issued under the expressed authority of the 
President. They were also signed by the Secretary of State 
and the Attorney General. Between 1790 and 1836 there 
were 9,967 patents issued by the United States under such 
Presidential authority. 

The first patent granted after the creation of the present 
Patent Office was in 1836. The 500,000th patent was issued 
in 1893. The 1,000,000th was reached in 1911. It took fifty- 
seven years to issue the first half-millionth patents; eighteen 
years the second half-million; and the last half-million was 
granted within thirteen years. 


a current basis in the near 


Imports of Synthetic Aromatic Chemicals 


The monthly tabulation of imports of coal tar products 
prepared by the Tariff Commission and the Chemical Divi- 
sion of the Bureau of Foreign and Domestic Commerce 
shows that imports of synthetic aromatic chemicals in June 
amounted to 4,895 pounds, valued at $10,500, as compared 
with 4,002 pounds, yalued at $15,943, in May. The quantity 
imported in June was greater than in any month of the year, 
although the vaiue was less than in May. 

Imports of synthetic aromatic chemicals of coal tar origin 
in June were as follows, the items being quoted as (c) 
competitive or (n, c.) non-competitive : 


Ouantity Invoice Percent by Country 
Pounds Value of Shipment 
Amyl salicylate (c.).... 30( Switzerland, 100% 
Anisic aldehyde (c.) ine 25 Switzerland, 100% 
Benzophenone (n.c.) .. . 22 Holland, 100% 
{ Germany, 62% 
Benzyl acetate (c.)....... 1,1 $471 , France, 20° 


| Holland, 18% 
France, 100% 
France, 100% 
Switzerland, 100% 


Benzyl benzoate (c.)...... 57 
CORE FP COL ccccvcce 22 
Cinnamic aldehyde (c.) ( 


Diethyl phthalate Switzerland, 100% 
Diphenyl oxide (c.)...... 1 Switzerland, 100% 
Switzerland, 58% 
Helictropine (c.) ...... ‘ 260 302 feng 
Hyacinth absolute (c.).... 220 Holland, 100% 
RM RAPD) 4-5’ wise hae oe 22 France, 100% 
Melilct (c.) ........- 11 France, 100% 
Cettecriand. 764 
Methyl anthranilate (c.).. 464 690 en aie . 
Methyl cinnamate (c.). 55 France, 100% 
Musk ambrette ot 654 Switzerland, 100% 
oc { Holland, 63% 


Musk ketone (n.c.)...... 95 oi 1 Germany, 37% 
Neroline (b-naphthol ethyl 

BES <Conusakecws < 55 
Paracresol 


Holland, 100% 


phenylacetate 





PD 544 6e ea Switzerland, 100% 
{ Germany, 64% 
Phenylacetaldehyde (c.) 132 537 Holland, 19% 
| France, 17% 
Phenvlacetic acid ...... 35 Ye Switzerland, 100% 
Phenylethyl propionate ... 22 as Holland, 100% 
Tenearine ...... a 11 Switzerland, 100% 
Yara yara (b-Naphthol 
methyl ether) . ees 110 Holland, 160% 


Treasury Adopts New Standards for Dyes 


The Treasury has adopted a supplemental list of stand- 
ards of strengths of dyes and coal tar colors for the purpose 
of assessing duty on these products under Paragraph 28 of 
the Tariff Act. The new list is supplemental to 
Decision 40192 of May 17, 1924, and adds some 
more colors to the list of standard strengths. 


Dye Provisions of Tariff Act Upheld 


Provisions of the Tariff Act assessing duty on coal tar 
products were declared constitutional by the Customs Court 
in an opinion reversing the judgment of the Board of Gen- 


Treasury 
seventy-five 
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eral Appraisers in the case of Kuttroff, Pickhardt & Co, 


against the United States in connection with the assessment 
of duty on imported azoflavine, a coal tar dye. The case 
was one of a series ot four appex als brought by the company 
irom appraisement by the Board of General Appraisers m 
connection with the importation of coal tar dyes in which the 
constitutionality of the dye paragraphs of the Tariff Act 
was challenged and the procedure of the Board of General 
Appraisers in determining values of imported dyes attacked, 


Gain in Exports of Cosmetics; Perfumes Drop 


Exports of toilet preparations, perfumery and 
oils increased in May, 1924, as compared with May, 

“Advances in foreign requirements for American creams, 
rouges and other cosmetics and dentifrices, but declines in 
perfumery, and toilet waters, and talcum and other toilet 
powders, characterized the trade in the perfumery and toilet 
preparations group, which reached the figure of 9664906 
(990,903 pounds) in ‘May, 1924—an improvement of sixteen 
per cent over the preceding May,” says Charles C. Concan- 
nen, chief of the chemical division of the Bureau of Foreign 
and Domestic Commerce. “Likewise, there was continued 
progress in foreign sales of essential oils, and the figure of 
$137,472 (313,616 pounds) was attained.” 


essential 
1923 


HINT IN THE SAHARA FOR DENTIFRICE FOLK 
Axel H. 


eling in the 


Oxholm, trade commissioner who has been ttav- 
Sahara, has reported to the Department of Com- 
merce the discovery of a material which he thinks may be 
of interest to manufacturers of dentifrices. 

“About three weeks ago, when traveling through different 
Sahara, I noticed that the natives had un- 


clean and sound teeth and that the color of their 


oasises in the 


usually 
teeth seemed to be whiter than that of people living further 


north,” says Mr. Oxholm. “I 
found out that this condition evidently depends upon the 
methods of cleaning their teeth. These people use a part of 
the inner bark of what is called walnut tree root. Their 
teeth are rubbed with this bark twice a day. It is claimed 
that the bark contains a certain acid or chemical substance 
of disinfectant and cleansing properties, and as a matter of 
fact diseases of the teeth are practically unheard of in spite 
of the fact that the population is largely living on sweet 
dates containing a high percentage of sugar. I wonder if 
this information would be of interest to any of our scientists 
in the states, as it is not unlikely that some chemical prod- 
ucts can be produced from this tree root which might be of 
value in the preparation of dental creams and mouth wash 
liquids.” 


investigated the matter and 


NEW REPORT ON CUBA AS A MARKET 


Consul A. C. Frost, Havana, has forwarded the following 
report regarding the market for toilet preparations in Cuba: 
“While Cuba market for the sale of all 


classes of cosmetics, largest one af- 


offers a good 
far the 
is talcum powder. The larger 


powder sold in that country is of 


sale of any 
ticle proportion of talcum 
American manufacture, 


although there is a large quantity and variety of French- 


made powders displayed. French-made powders as a rule 
are packed in relatively expensive receptacles, which opef- 
ates against their sale. These powders appear to be com- 


posed of the usual ingredients such as oxide of zinc, kaolin, 
talc, carbonate of magnesia, and rice flour, and as a rule are 
of a more pleasing fragrance than the American- 
made varieties. 

“It has been somewhat difficult to determine the prefer- 
ence of the Cuban purchaser with regard to perfumes, al- 
though it appears that the heavy types of oriental perfumes 
are the most preferred, with such odors as lilac, rose, and 
jasmine being well received. Perfumes for that market 
should be put up in attractive containers. The demand is 
for bottles holding small quantities. Toilet waters are sol 
in large quantities, and are frequently put up in pint and 
quart bottles, although smaller sizes are also sold.” 


average 





0, 
ent 
ase 
iny 

m 
the 
Act 
ral 
ed, 


‘ial 


ms, 

in 
ilet 
ilet 
06 
een 
an- 
ign 
ued 

of 


LK 


av- 
be 


‘ent 
un- 
ieir 
her 


and 
the 
of 
eif 
ned 
nce 
of 
pite 
veet 
r if 
ists 
-od- 
> of 
rash 


Jury, 1924 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 251 


BABSON SURVEYS ELECTION’S EFFECT ON BUSINESS 


Sees Trade Safe With Either of the Two Major Nominees as President; 
Tariff Changes Due Whichever Wins; Some Revival Expected in Fall 


Roger W. Babson, the noted statistical and trade expert, 
who is a regular contributor to this journal, in a special 
review of the trade outlook, written after the two major 
political parties named their Presidential tickets, finds the 
rivulets of 
situation 


prospects most encouraging for stemming the 
will be 


found of much interest in view of the resources he possesses 


business pessimism. His survey of the 


for gauging general trade conditions: 
“The Presidential nominations should be interpreted as 


decidedly favorable. Although the end is far from clear, 
the two major parties have nominated good men. Both 
President Coolidge and Mr. Davis are men of integrity, 
ability and vision—men who can be trusted to do what is 


right and best. Therefore if either one of these men be- 


comes President, there is business and 
financial interests of the country to fear, with the possible 
exception of tariff readjustment in case of Mr. Davis’s elec- 


tion. 


nothing for the 


Considering that more or less tariff revision is ulti- 
mately inevitable whoever is elected, we feel better regard- 
ing the situation than we have felt for some time. 


LaFollette Candidacy a “Bugaboo” 


“Of course, we are not yet out of the woods from a politi- 
cal standpoint. The fact that both Coolidge and Davis are 
will The 
real test will come when LaFollette selects his running mate. 
If LaFollette should select the Democratic Vice-Presidential 
candidate, with the 


conservatives strengthen LaFollette’s campaign. 


which Davis 


can command for campaign expenses, it may be a close race. 


then financial resources 
Surely, the chances of Democratic success are far better to- 
day than they were when the delegates were pulling one 
another’s hair. 

“The uncertainty of the situation is the possibility that 
the election will be thrown into Congress. This naturally 
would upset business, or at least delay business recovery. 
Any such unusual thing would have a dampening influence 
on public confidence. Furthermore it is sure there will be 
one or more between and election. Both the 
major parties will need to emphasize the LaFollette ‘buga- 
boo’ in order to raise funds to carry on their campaigns. 
Were it not for LaFollette, the treasurers of both parties 
might have a difficult task in raising funds. There, how- 
ever, is this distinct advantage in the situation, namely, 
that by having these two safe men nominated for the Presi- 
dency, the campaign managers of both 
devote their energies to securing as conservative Congres- 
sional candidates as possible under the circumstances. Mr 
Davis doesn’t want wild Indians in Congress any more than 
does Mr. Coolidge.” 


scares now 


parties can now 


Some Spurt in Trade Expected in the Autumn 


In a review issued just before the above survey was re- 
ceived, Mr. Babson said that it would be wise to plan for 
much the same conditions in business as then existed, but 
It Was written prior to the events above commented on. He 
said in part: “Seasonally we may have some spurt in trade 
activity this Autumn, but we see no need to prepare for any 


extended upward swing in the demand for goods or in com- 
modity prices. 








LIFE INSURANCE BUSINESS ECLIPSES 
ALL RECORDS IN CURRENT YEAR 


When people spurt on buying life insurance it regis- 
ters plenty of money to spend on the Nation’s pros- 
perity barometer. Life insurance with a great part 
of the population is more of a luxury than cosmetics 
are to the fair sex, or shaving aids to the sterner sex, 
or other toilet articles are to the comfort and happi- 
ness of all of us. So just read this: 

During the first six months of 1924 life insurance 
sales in the United States increased 6 per cent over 
the total for the corresponding period of 1923, which 
year was the greatest in history, according to figures 
made public from reports of 40 companies having in 
force 77 per cent of all legal reserve life insurance 
carried by American companies. These forty com- 
panies reported total new life insurance for the period 
of $4,177,758,988, compared with $3,922,361,891 in the 
same portion of last year. In the first half of 1922 
the aggregate was $3,162,363,451. 

What is the answer in the perfumery and toiletry 
industry ? 














“So far, reports from nearly every section of the country 


continue to indicate a depression in industry and _ trade. 
Railroad traffic continues to decline. The three industries 
which in the last two years have done most to support 


general business activity are new building, automobile and 
railroad equipment. All three of these, up to the past few 
months, enjoyed a spectacular boom. The demand for rail- 
road equipment reached a peak last February with orders 
for 41,346 freight In March the orders dropped to 
13,000, in April to 10,000 and in May to about 500. In the 
automobile industry, production lately has been declining. 
New building has held up better than the other two indus- 


tries, 


cars. 


but nevertheless shows a decline from the peak last 
spring. This applies to nearly all classes of building. 
“Regarding commodity prices, it will not be surprising if 
many raw materials have some seasonal advance this Fall. 
We believe, however, that it will be safer to continue a con- 
talk 
the Dawes 
Plan can be made really effective and any considerable in- 


servative buying policy. A great deal of the of in- 


creased European buying is premature. Before 
crease in foreign orders develop, there will have to be a large 
amount of European financing. Until such financing appears, 
therefore, one should discount the rumors of increased Euro- 
purchases of American 


pean Regardless of 


whether a Republican or Democratic administration is elected 


materials. 
next November, there is strong evidence of a downward re- 
vision in tariff schedules. The prospect of such changes is, 
of course, a depressing factor on the commodity 
which may offset any other bullish influences. 


markets 


“While the facts above outlined show the present depres- 
sion, still, from a long-swing standpoint they are not dis- 
couraging. readjustment to be 
nature take its course in 


There is about so much 


completed. To let such a read- 
justment is far better than to attempt relief by radical legis- 
lative experiments. Our suggestion is that you concentrate 
attention on getting out the best goods for the least price. 


This is what will count in the long run. From now until 
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next November the air will be filled with campaign rumors 
and promises, but there is nothing in them which is going 


to make a great deal of difference to American business. 


Bank Loan Rates Should Rule Easy 


“The situation in the short market is 


similar to that of long term investment capital. 


term money very 


Commer- 
cial paper now stands under 40%, bank acceptances are under 


PI 


</2/0,; 


c 


and call money is about 212%. 
the 
the month preparations 


This is the time of 


year when lowest money rates often occur. Later in 


will begin to be made for crop 


moving and other Fall requirements. It would not be sur- 
slight 


Nevertheless 


prising, therefore, to see a firming in short term 


money before long. there is no indication of 


any increase of sufficient importance for commercial bor- 
rowers to trouble about 

“It is interesting to note that so far the drop in money 
rates has been due mainly to gold imports rather than con- 
traction in commercial credits. But the practice of retailing 
on credit is likely to increase. For this reason commercial 
loans may hold up relatively higher than in other periods of 
business decline, but eventually there is likely to be a house- 
cleaning in partial payment accounts. 

“The record of the last year is only one more illustration 
that in the long run statistics alone can be depended upon. 
Moreover, the operations of influential interests often blind 
the average business man to what these statistics really indi- 
A year ago we stated (1) that the readjustment of 
(2) that 
lower commodity prices would prevail; (3) that long swing 


sell stocks if did 


through an intermediate period of lower prices; 


cate. 
the war and post-war boom was not complete: 
holders should not wish to carry 
(4) that 


investors by all means should continue to hold good bonds. 


they 


As the last year has absolutely vindicated our position on 
these four points, we urge our friends at this important time 
to close their ears to unfounded rumors and open their eyes 
to vital facts.” 


LOWER RATE OF PRODUCTION IS SEEN AS A 
HELP TO BUSINESS 


\ well-informed the business 


New York 


reviews 
the 


financial writer 


situation as follows in a issue of 


Herald Tribune: 
“Now that it is well established that the country has run 


recent 


into a mild depression, at least, speculation has turned to 
the probable duration of the phase and factors that will end 
it. If, as has often been pointed out, the fall in prices of 
most commodities and the let-down in production came as a 
result of over-production early in the year, it is reasonable 
to assume that under-production will bring about a changed 
front in both prices and the rate of production. 

“Taking the for 
stocks in hand 


main raw materials which figures on 


are available, it is seen that available sup- 
plies of raw silk, cotton, wool, hides and rubber are generally 
smaller than they were a year ago. The finished goods into 
which these materials are fashioned are in better supply than 
the materials, but because of the curtailment of 


Taw pro- 
duction in cotton goods, woolen goods, silk fabrics, shoes 
and automobile tire factories, it is likely that many of 


these specific products are not in overabundant supply. 
“Raw material supplies in the building trades are larger 
than a year ago, and therefore it is to be expected that 
further declines in the price and rate of production of 
lumber, brick and cement, for instance, will be noted 
“The turn in the tide of business will come when buyers 
are unable to fill their demands from current supplies of 
goods. It will not come all at and will not be 
strong in some trades as in others. There is some basis for 
believing that in silk the turning point already has been 


once as 
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reached and that in cotton and wool it is not far off. These 
trades were among the first to feel the depression, have 
been running on curtailed schedules longer than others, and 
therefore will be the first to recover. Business men in other 
lines may well watch these trades for developments within 
the next month or two.” 


SISSON PREDICTS ERA OF PROSPERITY 
Francis H. Sisson, Vice President of the Guaranty Trust 


Company, believes that business conditions are funda- 


mentally sound and sees “prosperity ahead for an in- 
definite period,” he declared recently in speaking before 
the convention of the Retail Credit Men’s National Asso- 


ciation at the Waldorf-Astoria. 


“The one outstanding fact in the business situation 
today is the condition of the money market,” Mr. Sisson 
said. “It is easier than it has been for years. Stocks 


and bonds, particularly bonds, are now commanding 


good prices, export conditions are improving and prices 
for agricultural products are rising There is also a 
pretty general high level of employment. 

“The basic conditions here are strong that the 
political situation cannot seriously disturb them  Con- 
ditions in Europe, too, are better in almost every coun- 
try, and, with the Dawes plan in operation, it is fair to 
assume that further progress will be made. I can see 
no possible danger ahead of a period of depression. A 
moderate price decline stopped last week for the first 
time since the first of the year. There is no speculation 
and no inflation, and the general situation seems to be 
stabilized to the point of reasonable assurance. 

“The United States to-day is in a tremendously strong 


so 


economic condition. It can stand almost any kind of 
outside, or inside, economic pressure without serious 
results. Our great productive capacity creates new 


wealth year after year and means prosperity for an in- 
definite period. The automobile industry may tempo- 
rarily overshoot the mark and have to draw in, but it 
will ultimately readjust itself. 

“There is a slight danger signal in the constant inter- 
ference by political bodies with business, and the menace 
of injecting government into business hangs over the 
business man in an embarrassing way. Transportation 
is constantly apprehensive. Fortunately, little harm has 
been done as yet. The vaporings of demagogues are 
always with us. It is a question how far democracy— 
which is the rule of the less intelligent—can function 
with economic questions. Most of the European States 
are today governed by Socialists or dictators, but the 
world progresses. We enjoy more luxuries than any 
people in the world, but we have more with which to 
buy them. The United States faces a future today no 
prophet could possibly predict.” 


Forbes Finds Business Sound to the Core 


B. C. Forbes, one of the clearest and most convincing 
business analysts of the country, sums up the situation by 
saying that, “Business and financial conditions are sound to 
the core and our present troubles are largely psychological.” 
If Mr. Forbes is right, and he undoubtedly is, it means that 
everybody should go right ahead with their merchandising 
activities and not permit pessimistic talk to lead them to 
believe that business is bad. 


John Wanamaker Sales at New Record 


Rodman Wanamaker, president of John Wanamaker, Inc. 
New York and Philadelphia, states that “sales for the first 
six months of this year were the largest in our history.” 
Referring to the earnings of the big department store 
organization, Mr. Wanamaker said they were “excellent. 


Retail Drug Sales Show Good Increase 
United Drug Company, Boston, for May reports gross 
sales of $5,533,000, compared with $5,388,000 for May of last 
year. Sales for the first five months totaled $28,336,000, 
against $26, 822,000 in the corresponding period of 1923. 





Se 


nd 
ler 
hin 


ust 
la- 
in- 
ore 


So- 


ion 
on 
tks 
ing 
ces 
ya 


the 
on- 
un- 
to 
see 
A 
irst 
ion 
be 


ong 
of 
ous 
1eW 
in- 
po- 
t it 


ter- 
ace 
the 
tion 
has 
are 
y— 
tion 
ates 
the 
any 
1 to 

no 


cing 
n by 
d to 
cal.” 
that 
ising 


n to 


Inc., 
first 
ry.” 
store 
ent.” 


yross 
last 
9,000, 
. 


Jury, 1924 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


ho 
uv 
Ww 


THE GENTLE ART OF MAKING A GOOD PROFIT 


Doing Business on a Satisfactory Basis Depends Largely on Your Figures; 


Very Easy to Calculate Wrong; Often Possible for a Good Thing to Starve 


By LEROY FAIRMAN, 
New York Advertising and Merchandising Expert. 


The other day I talked with a man who, a year or so 
ago, marketed through the drug trade an article of unusual 
merit. In working out the formula, a lucky thought sug 
gested the use of an ingredient which, so far as was known, 
had never before been used in articles of that nature. It 
turned out that this new ingredient produced an effect in 
the completed product which greatly added to its usefulness. 

The owner of the new product believed that this extra 


advantage over competing would 


goods prove to be the 
factor that would put over the article with the public and 
make it a big seller. He sent out salesman with it, began 
to advertise it, and found that he was right. People who 
bought it came back for more, refused to take anything else 
and told their friends about it. The manufacturer began to 
dream dreams of new factories, expensive motor cars and 
winters at Palm Beach. 

As time went on he discovered to his dismay that while 
business was rolling in he wasn’t making any money. His 
He thought 


started, just what his manufacturing costs, overhead and 


figures were all wrong. he knew, before he 


selling and advertising expenses would be, and 
margin of profit would be. 


what his 
far off, 
just faulty enough to skim all the cream from his profit. 


His figures were not 


Prospects Bright at Start of Enterprise 


Meantime he had distribution 
for his goods, had made a lot of sales, and had begun to 


advertise in the magazines. 


secured a fair degree of 
His prices to the trade were 
established, and so was the consumer price. 

Being strongly opposed to doing business for the fun of 
it, the manufacturer determined to raise his prices. Ii 
people wanted his product so badly as they seemed to, they 
ought to be willing to pay more for it. There was no 
reason why they shouldn't; the article was worth more. 

But the trade, when approached diplomatically on the 
subject of a higher price, put up a unanimous yell of dis 
approval. Their customers, they said, wouldn’t stand for a 
higher price. The price had been $1: half a dozen compet 
ing articles sold for the same price or less. 
pay more. 


People wouldn't 
Those who had been buying the new product 
would refuse to pay $1.25 and ask for something else; those 
who hadn’t bought it knew that it had been advertised at 
$l—anyway, they wouldn't part with that extra 25 cents 
when well known, heavily advertised brands of the same 
type of goods were right there on the shelves waiting to be 
taken away at the usual dollar price. 

Most of this talk was bunk, but it scared the manufac- 
turer. When it came to a showdown, he lacked the faith 


In his product which its quality and its proved popularity 
Warranted. He 


weakened—and cast about for means of 
cheapening the goods and cutting down expenses in order 
‘0 continue the $1 retail price and make a reasonable profit 
He succeeded admirably in doing that—the only trouble 
now is that his goods don’t sell! Consequently, and quite 
naturally, he is still unhappy. 


Another case of somewhat different nature, but pointing 


the same moral, was that of a man who, a few years ago, 
sold through the mails a new article of special interest and 
value to women. As is always the case in the mail order 


business, advertising was the heavy item of expense, and 
the probable cost of selling through this channel was care- 
fully worked out by a mail order advertising man of wide 
experience 
A Trifle Too Successful at First 
The estimates proved more than ample; the article sold 
The 


enterprise was very successful from the start; so successful 


readily at a lower cost per sale than was figured on. 


as to attract the attention and excite the cupidity of com- 
petitors. The article was patented; but there was one thing 
its manufacturer could not patent, and that was the human 
need—the latent demand—which was responsible for his 
success. 

Competitors could not copy his goods, but they could and 
did devise other articles which answered the same purpose, 
and could be advertised in the same way. These competitive 
products were placed on the market and vigorously adver- 
tised. 

Chey were not the equal of the original product in utility 
and value, but they did answer the same purpose fairly well. 
They cost much less to manufacture, and were offered at a 
lower price—not much lower, but the money saving was 
sufficient to influence the close and careful buyer. 


Now, as they cost much less to produce and sold for a 


price which was only slightly lower, they afforded their 
owners a wider margin for advertising. The result was 
that the manufacturer of the original article soon found 


that, by reason of this active competition, his advertising did 


not pull as well as before. In order to get the same volume 


of business, he had to spend more in advertising. This 
meant that the cost of selling, per item, was correspond- 
ingly increased at the expense of his margin of profit. And 


the margin of profit which had once been ample soon be- 
came so unsatisfactory that he went out of the mail order 
business and sold his product through stores, where com- 
parative values, placed before the intending buyer, gave his 
goods a chance which they did not have when sold through 
the mails. In the mail order business, it should be noted, 
it is the advertising that is compared and not the products 
offered. The buyer does not see the goods themselves until 
he has bought them. 


How Much Will the Public Pay? 

In one of the cases I have described, the manufacturer was 
gravely at fault wrong; in the 
other, the manufacturer does not seem so much to blame, 


Question: 


because his figures were 
as he figured accurately as conditions existed at the time 
he went into business. He failed, however, to take into con- 
sideration the probability of having to contend with just the 
kind of competition which in due time made its appearance. 

No man can foresee all that will happen to himself and his 
business as time goes on, but every man intending to market 


a product, whether through stores or by mail, will do well 
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to remember that there is no necessarily actual connection 


between production costs and selling price. The price at 


which a commodity will sell depends upon its money value, 


real or fancied, to the ultimate consumer. What it costs 


to produce is an altogether different matter. 
The peanut merchant on the corner would not do a 
flourishing business if he offered his goods at a dollar a 


package; but that is not because they cost him only two 


cents. It is because the public, weighing the value of his 


peanuts to them, comparing the pleasure to be gained by 


their consumption with the pleasure to be gained from a 


dollar spent in other ways, would decide to go without the 


peanuts. If the peanut merchant were clever enough to 


worth a dollar in the estimation of the 


could sell 


be indeed an ass if he sold them for less. 


goods 


make his 


passerby, he them for a dollar—and he would 
The fact that they 
cost him but two cents would have nothing to do with the 


case. 


Question: How Much Will the Public Pay? 


For this reason the man who is preparing to market a 
new product is more than likely to make a serious error if 
he figures his price to the consumer solely on the basis of 
his production, overhead, selling and advertising costs. He 
is not figuring right if he says to himself, “At what price 
can I afford to sell this piece of goods?” and fails to ask, 
“How much can I induce the public to pay?” 

You are think- 
ing, let us say, of marketing a tooth brush, and after reading 


Here arises, obviously, a serious problem. 


the above paragraphs you will naturally ask this pertinent 
question. 
“There are’a lot of 


good tooth brushes on the market; 


the price of tooth brushes is well known to the buying 


public. I'll have to meet this competition. I’m in the same 


situation as the peanut man would be if there were another 
man selling peanuts right across the street, and two more 
just around the corner. He would have to sell his peanuts 


And I've 
got to sell my tooth brush at the prevailing price, haven’t I? 


at five cents a bag, same as the other fellows. 

The answer is this: “If you are going into the tooth brush 
business with just another tooth brush, with an article which 
you've got to sell on a purely price basis, in competition 
with the well known, firmly established tooth brushes now 
on the market, you had better not do it.” As the man with 
the winning hand in a poker game suggests jeeringly to his 


opponent, “Better stay out till you get something !”’ 


Buying Public Has Its Personal Slants 


It is true that most men who go into the manufacturing 
business believe they've got something—just like the man 
with the losing hand in a poker game. Probably in no other 
phase of existence do so many men so sadly fool themselves. 
Their own products, like their own children, seem so much 
better and brighter and prettier than their neighbors’. 

Alas! the great public, the final judge in such matters, 
don’t agree with us. The world regards our children as 
skinny, squint-eyed and disagreeable, and our dearly beloved 
products as no better than those which have been on the 
market for years, have proved thoroughly satisfactory, and 
are known to be reliable in quality and worth the price. 

Thus we have a continual stream of new brands of tooth 
brushes and about every other product known to man, none 
of them radically different from the old ones, all of them 
forced to fight for business on a purely price basis, or by 
tremendous advertising expenditures. It is the manufac- 


turers of these highly competitive products, who, compelled 
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to figure closely, figure the flesh all off the bones and 
literally starve to death. 

If it is not possible to produce a better tooth brush—a 
product so much better that it can be taken out of the com- 
petitive arena and sold on a price figured on what people 
will pay and not altogether on production costs—then the 
tooth brush business is a good one to keep out of. And 
the same statement goes for every other kind of commodity, 
all through the business dictionary, from A to Z. 

But the man who does produce a better product, one which 
meets a new need, or an old need better than other products, 
has really got something. He can establish prices that 
will net him a good profit now, and a good profit in time to 
come. If he is wise and prudent, he can stake out a place 
on top of the world, and sit there securely and comfortably, 
letting competition go hang. 

Gillette Safety Razors established a selling price which 
appeared to be away out of proportion to production cost. 
It was based upon what people would pay. Competitors 
followed who charged far less, but the Gillette people sailed 
serenely on. They got the lead and held it. If they were 
worried by the dollar razor competition, they did not show it. 

You can buy a fountain pen on the street for fifty cents. 
Probably the thing will write. But in your Saturday Eve- 
ning Post you will see full page advertisements of fountain 
pens at $5 and $7. Years ago Waterman, and afterwards 
Parker and Conklin, put over the fountain pen business ona 
big and profitable scale. They .had something. They have, 
it is true, competed with each other and had other compe- 
tition to contend with as time went on, but they have suc- 
ceeded greatly because they produced something which could 


be sold at a real profit and not a paper one. 


Prices, Competition and Profits 

The gentle art of making a protit in these days of stiff 
competition is not a simple one. If you really have some- 
thing whose quality, whose unique utility, lifts it head and 
shoulders above the common competitive herd, you stand a 
chance. And if you have, for heaven’s sake give it an 
opportunity to win for you! 
blood, 
advertise it as if you really loved it and were proud of tt. 

You can’t expect to charge “all the traffic will bear” for 
a product unless you show that you yourself respect it; you 


Name it as if it were of royal 


dress it in a package of beauty and dignity and 


cannot expect the public to pay a high price for quality put 
up in a cheap package and advertised in a cheap way. 
Probably every man who reads these lines can mention at 
least one product of such outstanding quality that it could 
have been placed far out of reach of competition, but which 
was damned in the beginning by an absurd name, a label 
designed by a sign which _ fairly 


painter and a package 


screamed inferiority. These things, as well as prices, are 


hard to change. The finest article produced, thus named 
and packed, and sold at a price based on production costs 
and competitive prices, will never be a big money maker. 
Especially in the toilet goods line, appearances are almost 
as important as quality. There are still many vacant places 
on the top of the world for the men who have really got 
something, who will present it to the public in a manner 
befitting its high estate, and prove their faith in it by backing 
it to the limit. 
the old saying, figures do lie! 


3ut beware of your figures; notwithstanding 
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PLANT EXUDATIONS USED IN PERFUME INDUSTRY 


Fifth Article of Series on Raw Materials for Toiletry Manufacturers; 


Antecedents and Attributes of Olibanum, Once Ancients’ Frankincense 


By W. A. POUCHER, Ph. C., London, Eng. 


Author of ‘‘Perfumes and Cosmetics” 


(Series continued from Page 201, June, 1924) 
Olibanum 

Incense has played an important part in religious worship 
from time immemorial. Its composition at the time of 
the Ancients is not known with certainty but it may be as- 
sumed that Frankincense was one of the constituents to- 
gether with other sweet smelling gums and spices. Whether 
the substance we know as Olibanum is identical with this 
Frankincense is a matter of conjecture, as is also the 
habitat of the tree which yielded it. This gum-resin was 
first mentioned in the Bible in Exodus XXX. 34-35 (1491 
B. C.). “Take unto thee sweet spices, stacte, and onycha 
and galbanum; these sweet spices with pure frankincense 

and thou shalt make it a perfume, a confection 
after the art of the apothecary.” When this was spoken the 
Israelites were encamped in the desert and had not been 
out of Egypt for more than a year so it must be presumed 
that they had acquired their knowledge of it in the latter 
country. So far however no proof has been deduced that 
a plant growing in Egypt could yield this sweet smelling 
drug and it must therefore be supposed that it was con- 
veyed there by traders. For a long time it was thought 
to have been brought from Mount Lebanon (Lebonah— 
Hebrew for Frankincense and milk) and to have been an 
exudation from a species of Juniper or Fir. The mode 
probable source however is indicated in the Song of Solo- 
mon III. 6. “Who is this that cometh out of the Wilderness 
like pillars of smoke, perfumed with myrrh and Frankin- 
cense, with all powders of the merchant.” It is probable 
that the word wilderness here means Arabia, and there is 
a further proof in support of this being the country of 
origin in the painting discovered by Diimichen of Strass- 
burg at the Temple of Dayr el Bahri in Upper Egypt. A 
very good print of this appeared recently in a French 
periodical’ showing the ships of the seventeenth century 
B. C., being loaded with Olibanum in bags and also the 
trees planted in tubs. 

This traffic was carried on between Egypt and a distant 
country called Pount which is today believed to be the 
coasts of Arabia and the Somali country. 

Frankincense was evidently much esteemed at the time 
of Theophrastus for in the Ninth Book of his “Enquiry 
Into Plants” he devotes a whole chapter (No. 4) to various 
accounts of the gum. It appears that the trees were found 
in the Arabian Peninsula about Saba and Mamali, growing 
partly in the mountains and partly on private estates at the 
foot of the mountains. They were likened to Mastich and 
the gum collected from older trees was stated to be 
yellower and more fragrant. Theophrastus also tells us 
that Frankincense was used as an antidote for poisoning 
by hemlock. 

It is well known that from an early date the Arabs con- 
ducted an extensive trade with the Chinese and as early as 


a Parfumerie Moderne (1923) 104. 


the tenth century Olibanum was among the spices imported 
from the west. It was known to them as Ju-Saing, signi- 
fying milk perfume 

The botanical origin of Olibanum was not known until 
the nineteenth century, and even today many of the trees 
yielding the drug are but imperfectly known. The parent 
plant was first discovered by Carter who travelled exten- 
sively in Southern Arabia in 1844-1846, and conveyed a liv- 
ing specimen to Bombay where it was growing in the 
Argi-Horticultural Society’s Garden in 1859”. 

Commercial Olibanum is probably obtained from several 
species of Boswellia and some of these are enumerated in 
the classic work of Birdwood* whose observations were 
chiefly founded on the growing plants in Bombay and 
\den (supplied by Carter and Playfair) and the specimens 
collected by the latter during an expedition to the Somali 
Coast in 1862. 

The principal species mentioned are: 

(a) Boswellia Carterii, Birdw., (named iri honor of 
Carter) and known as Luban Bedowi or Luban Makur. 
(b) B. Bhau-Dajiana Birdw, and known as Luban Sheheri, 
there being very little difference between the two although 
the latter comes from the Somali country. (c) B. Frereana 
Birdw. and known as Luban Mati or Meyti and Yegaar, a 
distinct species from \frica. 

The trees grow in the torrid regions of East Africa near 
Cape Gardafui and on the southern coast of Arabia. It ap- 
pears from the accounts of various African travellers that 
they grow on the barren limestone rocks and are never 
found in sand or loam. The highly aromatic resin per- 
meates the leaves and bark of the tree and even exudes 
as a milky juice from the flowers. The clearest account 
of its collection is quoted by Fluckiger and Hanbury* as 
follows: “About the end of February or beginning of 
March, the Bedouins visit all the trees in succession and 
make a deep incision in each, peeling off a narrow strip 
of bark for about 5 inches below the wound. This is left 
for a month when a fresh incision is made in the same 
place but deeper. A third month elapses and the operation 
is again repeated after which the gum is supposed to have 
attained a proper degree of consistency. The mountain 
sides are immediately covered with parties of men and 
boys who scrape off the large clear globules into a basket, 
while the inferior quality that has run down the tree is 
packed separately. The gum when first taken from the 
tree is very soft but hardens quickly. Every fortnight the 
mountains are visited in this manner, the trees producing 
large quantities as the season advances, until the middle of 
September when the first shower of rain puts a close to 
the gathering that year.’ Carter’s description of the col- 
lection of frankincense in Arabia is similar excepting that 
he says the incisions are made in the months of May and 

2Smith’s Economic Plants (1882) 181 


Transactions of the Linnean Society (1870) xxvii, 111-148. 
‘Pharmacographia (1879) 137 
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December and the gum on first exuding is milky white. PERFUME IN POLYNESIA COCOANUT OIL* 


The different kinds of frankincense are classified com- Readers of THE AMERICAN PERFUMER will be interested 
mercially according to their color, size of tears, fracture, jn the perfumes manufactured by the Polynesian natives, 


odor and taste. These people, especially the women, are very proud and 
In perfumery Olibanum is extensively used in making careful of their hair and skin, which, especially the hair, is 
fumigating pastilles and powders and has also a marked the most beautiful I have.ever seen. In its care they use 
value as a fixative. For this purpose it is best prepared constantly a remarkably pure and fine cocoanut oil in which 
as a tincture (1 in 10) or resinoid. The gum-resin is re- js absorbed the odors of various native flowers by what is 
duced to powder in a mortar and then macerated for a_ jn effect a system of enfleurage. These oils are prepared 
week in ethyl or isopropyl alcohol and subsequently filtered jn general as follows, all throughout the South Sea Islands, 
to remove insoluble matter which represents approximately the natives of Tahiti excelling in a marked degree. 
50% of the weight of raw material. The resinoid may be Fresh ripe cocoanuts are broken in halves and the meat 
prepared from this tincture by removal of the solvent i” 5. immediately grated out into a wooden bowl. The grating 
vacuo. It may be usefully employed in the preparation of is done by an ingenious native device called an “ana,” by 
the oriental type of perfume but care is necessary owing to which the entire meat of the nut is gradually grated out in 
the extraordinary persistence of its odor. It is also a very fine division. Full blown flowers of the jasmin, 
valuable adjunct in- the following compositions: Broom,  frangifauni, gardenia, or aromatic plants such as sweet 
heather, honeysuckle, orange flower bouquets, and particu- basil, lemon grass, sandalwood, etc., are now thoroughly 
larly for verbena compounds intended for perfuming bath incorporated and well kneaded into the grated cocoanut by 
crystals which on this side of the “Ditch” are exceedingly and. The whole is now placed in the hot sun for a day. 
popular. Five per cent of resinoid with an equal weight [pn the evening, it is again thoroughly kneaded and again 
of heliotropin will give the verbena bouquet a “cachet” placed in the sun. This is repeated a third time, the bowl 
which is both distinctive and charming. being always well covered with a thin white cloth. 
Olibanum should not be confused with Gum Thus some- 


nL 


During the third day the oil begins to make its appearance 
in little pools throughout the mass. The bowl is then tilted 
and the oil allowed to collect slowly in the lower part. After 
about two days more, most of the oil has run out and is 
collected with a spoon and put in bottles. It is a most 


times referred to as frankincense but obtained from Pinus 
Palustris NO Coniferae. 
(Series to be Continued) 


METHYL OCTINATE SUGGESTED AS NAME 
FOR “METHYL HEPTINE CARBONATE” 


fragrant and delightful product for massage, and I make 
quantities of it myself regularly for my own use as it keeps 

Dr. B. Herstein, of the Research Division of the U. S. the hair in fine condition, especially where one goes con- 
Industrial Alcohol Co., and U. S. Industrial Chemical Co.,  stantly into the sea. 


has favored us with the following interesting memorandum . ‘ . a . 
he desirabili haere sans tor Methv! Being a chemical engineer by training and a perfumer by 
on the desirability of suDstituting a new name tor Methy . . ¢ ° ° 

: . , inclination, I have made several modifications of the above 


Heptine Carbonate. He suggests three alternatives, but . . - 
I : , process which have resulted in much finer products than the 


natives are able to produce. I have for example produced 
_, Methyl heptine carbonate, eT. eee th odor- 4 water-white, odorless cocoanut oil which never becomes 
iferant of growing importance Dut venture to say that any : . ane : 
. aa : : ; rancid even under tropical conditions extending over man 
chemist looking for references on the subject at the usual incid eve ocp anes _— sie Papi litions . te ling y 
sources, with nothing but the name to go by, will find him- ™onths. When one considers that this oil is produced in 
self stumped, as I was, not because the information is not this state of purity without any refining process whatsoever 
there but solely on account of the unwarranted name which jt js quite interesting, and I have often wondered whether 
is downright misleading and hopelessly out of gear with 
correct chemical nomenclature. Were it not for the paper 
in your valuable publication, issue of May, 1923, page 133, 
which you were kind enough to call to my attention, I would advise me on the matter from your necessarily intimate 
be still hunting for it. ‘ 5 knowledge of trade requirements. If you had traveled on 
The chemical formula as given there for the substance is: 
CH, (CH.), C=C—CO.CH 

and this shows at once the confusing character of the term 
“Methyl heptine carbonate,” because any carbonate, organic reek of rancid copra, you would be as convinced as I am 
as well as inorganic, must contain at least three atoms that an oil which has not passed through this preliminary 


of oxygen whicn is not the case in this instance. : ba ai : 
The compound, in truth, is the methyl ester of an open ‘tse OF decomposition must be a much finer product, not 


chain acetylenic acid, the first member of which is propiolic for general use as a cocoanut oil but for the production of 
acid and, leaving out for the present the numerals indicating very high quality, exclusive products. 

the position of the radicals, it should be designated by 
anyone of the following names: 


prefers Methyl Octinate as will be seen: 


such a product might not find application in the production 
of fine shampoos, etc. Perhaps you would be willing to 


trading schooners as much as I have, where all the food, 
water, clothing, everything, becomes saturated with the 


The production of these scented oils by the natives is of 


Methyl Octinate, very ancient origin, but exact data is lacking, as is so often 
Methyl amyl! propiolate, the case among people having no written language. 
Methyl heptine carboxylate. The “tahuas,” or medicine men, prepare many of theif 


A corruption of the last term or a wrong translation of 
the German word “Heptincarbonsaure methylesters” is prob- , q 
ably responsible for the unfortunate name “methyl heptine in the same way, and I must confess from personal exper! 
carbonate,” but whatever its origin, it should be eliminated ence that they are most effective for minor ills. For 

aid s,s 00 ee a sean ee ary i - te -_ 
because it 1s eee nee —— ae a instance the use of sandalwood as a general disinfectant 
important and highly developed branch o% organic chemica . 

© gn’) P 7 ec een has been known for centuries, and I venture to say that there 


industry and science and, if confusion is to be avoided, the ¢ : ‘ sail 
general lines of the international nomenclature established 1s never a native child born who is not thoroughly anoint 


for the latter should be followed. In this case Methyl with the cocoanut-sandalwood oil. 
Octinate answers all requirements for brevity, correctness 
and distinctness. 


medicines by extracting herbs and barks of various kinds 


*From Whitney B. Jones, former New Yorker, now in Oceania. 
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THE DETERMINATION OF CITRONELLAL IN CITRONELLA OIL 


By JUSTIN DUPONT and LOUIS LABAUNE 


Or SoctETE ANONYME DES 


Citronella oil is at present the best raw material from 


which geraniol and citronella can be obtained. There are 
two varieties of this oil, one produced in Ceylon, the other 
in the East Indies by distilling plants of the Graminacez 
family. 

Ceylon oil is the one which has been known and used for 
years one of the 


the longest time. It has been for many 


most generally used raw materials for perfuming toilet 
soaps. The first thorough chemical study of it was made 
by Dodge who discovered that it contained citronellal. 


Bertram and Walbaum found geraniol in it. 
The oil from the Dutch East 
ronella oil, has known for 


Indies, called Java cit- 


been barely fifteen years. It 


work as a 
source of geraniol and citronellal. It is one of the im- 


has rapidly become important in_ technical 
portant raw materials in the synthetic perfume industry. 

The relative proportions of geraniol and citronellal are 
very dissimilar in the two oils, the Java oil containing 
much more citronellal, as will be seen by the analyses given 
below. 

The method 
in determining the quantity of acetylisable elements which 
it contains. Using the 


now used for testing citronella oil consists 


classical method of acetylisation 


in the heat, the geraniol is converted into geranyl acetate, 


the citronellal by cyclization giving isopulegol which is 


also esterified. It is customary to give the result of the 
analysis in figures which indicate the content of acetylizable 
products, calling it geraniol content. For a normal Java 


oil this proportion must be from 80 to 90%. 

It is obvious that such a method is faulty. On the one 
hand it takes into account 
tained in the oil, 


hand, it fails to 


all acetylizable compounds con- 


whatever their nature. On the other 


show the relative proportion of geraniol 


and citronellal, which it is most important to know. 


Hydroxycitronellal has become one of the most widely 


used synthetic perfumes. As citronellal is the raw ma- 
terial used in its manufacture it is very 


aldehyde 


a knowledge of 


important to know 
the exact quantity of this 
citronella oil. Furthermore 
citronellal is an 
adulterations would naturally reduce this 
We were engaged for 
imple method which 
citronellal in 
1912 It was 
Bulletin of Rour 


April, 1914). 


which is containec 
the content of 
urance of the purity of the oil as any 
percentage. 

a long time in perfecting a precise 


would make it possible to determine 


citronella oil. We published this method in 
described in the 


Bertrand Fils 


Scientific and Industrial 
of Grasse (April, 1912— 


As the question of analyzing 
more and morse 


citronella oil is becoming 
important each day, because of the ever in- 
creasing uses for this oil, we believe it interesting to refer 
to it again and describe our process for determining cit- 
ronellal by “oximation.” 
Principle of the Method 

This method is based on the following facts: 

l. A mixture of geraniol and citronellal, kept at the 
boiling point for two hours with an equal quantity of 
acetic anhydride in the presence of dry sodium acetate is 


ETABLISSEMENTS 
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integrally transformed into a mixture of geranyl acetate 


and the acetate of isopulegol, and alcohol which is formed 
by cyclization of the citronellal 


under the action of the 


acetic anhydrid. Therefore the estimation of esters in the 
mixture will show the total amount of geraniol and cit- 
ronellal contained in the mixture. 

2. The citronellic nitrile resulting from the dehydration 
of the citronellal-oxime is very difficult to transform into 
alkalies. 


alcoholic 


For instance, 


s¢ da 


citronellic acid by the action of 


an hour’s boiling with half-normal leaves 
it entirely untransformed. 

This being understood, let us take a mixture containing 
total amount 


of these two compounds has been previously determined by 


some geraniol and citronellal in which the 


the process indicated in Paragraph 1. Let us transform 
the citronellal into citronellal-oxime, then boil the oximated 
mixture with twice its weight of acetic anhydrid for an 
hour. The acetylated, the citronellal- 
oxime will be converted into citronellic nitrile. If a half- 
normal alcoholic solution of soda is allowed to act at boil- 


ing temperature on the 


geraniol will be 


hour and a half 
the geranyl acetate will be saponified, the citronellic 


mixture for an 
only 
nitrile remaining unaltered. 
tent of the 


Consequently the geraniol con- 


mixture will be obtained. By subtraction of 
the second figure from the geraniol plus citronellal content, 


the citronellal content will be obtained. 


Method of Procedure 


This comprises first total acetylation and then oximation. 


Total Acetylization—The classical method is applied. The 
following : 

10 gm. oil 

10 gm. acetic anhydrid 

2 gm. dry pulverized sodium acetate 
are boiled for an hour and a half according to the method 


employed for determining total alcohols in essential oils 


In this manner the quantity of geraniol plus citronellal is 
btained, or, to be more exact, the quantity of citronellal 
plus all other acetylizable compounds in the oil. 
Oximatior A solution of 
10 gm. hydroxylamin hydrochloride 
in 25 gm. water 
neutralized b 10 gm. sodium carbonate 
dissolved in 25 gm. water 
This solution is mixed with 
10 gm. oil, 
and this mixture stirred for two hours at a temperature of 
20-15 The supernatant oil is decanted, washed with 
water, dried and heated to the boiling point for an hour 
with twice its weight of acetic anhydrid. Then proceed 


determining the total alcohols in an 


as for quantity of 
essential oil. 


The 


process and 


difference between the 


that 


figure obtained by the first 


obtained after oximation indicates the 


citronellal content. 
Verification and Discussion of the Process 
We began by verifying the correctness of the process by 
applying it to mixtures of known proportions of geraniol 
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and citronellal. The geraniol had been prepared by means 
of its calcium chloride compound and titrated after acety- 
lization 99.4% of The citronellal freshly 
regenerated from its bisulfite compound at a cold tempera- 
alcohol and 
residue on 


geraniol. was 


ture; this compound had been washed with 


pressed until the alcohol washings left no 
evaporation ; even under these conditions this unstable alde- 
hyde is never perfectly pure. 

The sample used for these experiments, subjected to the 
action of hydroxylamin and then of acetic anhydrid showed 
of an alcohol C,H,O, probably isopulegol, caused 


took 


2.5% 
by a beginning of alteration of the citronellal. We 
into consideration this cause for error. 
The mixture subjected to analysis contained 
11 gm. geraniol 
9 gm. citronellal. 
We applied the method of analysis described above. 
The index of acetylization of this mixture was found to 
equal 99.8%. We proceeded with the oximation then with 
acetylization as after 
hour 


stated 2 gm. of oil acetylated 


oximation were saponified by boiling for an 
with 20cc of a solution of soda corresponding to 19.9cc of 
half-normal sulfuric acid. After this time, the unconsumed 
soda was equivalent to 7.3cc of half-normal sulfuric acid. 
The soda consumed consequently corresponded to 12.6cc of 
half-normal acid or to 6.33cc of normal acid. The amount 
of geraniol was therefore: 
15.4 & 6.3 


2— (0042 


The ry: 55% 


55.94% 
6.3) 


The citronellal content was therefore 


99.8 


by difference 
55.9 3.9% 

But the mixture subjected to analysis contained 45% cit- 
ronellal of 97.5% 43.9%. 


with the 


actual aldehyde content, or 


In other experiments, the duration of heating 


soda was extended to four hours without the result being 


changed, which confirms the stability of citronellic nitrile 


under the conditions of the test. Other tests made of the 


same mixture gave similar results. Furthermore it must 


be remembered that the molecular weight of citronellal is 
154 and that of citronellic nitrile 151. 


renders of little importance the correction to be made due 


This small difference 


to the fact that in the mixture which was finally subjected 
to saponification, the citronellal was replaced by citronellic 
nitrile. If we take a mixture with equal parts of geraniol 
and citronellal the error in weight would be 

3X 100 


154x 2 
less, and the content found for geraniol would be too great 
by 0.10%. f 
the method of analysis. 


Method Used for Twelve Years 


For the last twelve years we have applied this methud of 


This error is within the limit of accuracy of 


analysis in our laboratories. When we first published it, 
it was critically studied by Messrs. Schimmel & Co., who 
recognized its Bulletin of October, 


1912, page 51, these gentlemen published analysis of Ceylon 


exactitude. In their 
citronella and Java citronella oils made in their laboratories 
according to our method. Their results are the more in- 
also contain a determination of 


the phthalic anhydrid method. 


teresting because they 


geraniol content by 
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Messrs. Schimmel & Co. found: 
Ceylon Citronella Oil 


geraniol (so-called total) by acetylization 61.7% 
citronellal by oximation 6.5% 
geraniol by phthalic anhydrid 34.4% 40.9% | 


Difference 20.8% 
Java Citronella Oil 


185 Bl 


geraniol (so-called total) 83.8% 

citronellal by oximation 43% 

geraniol by phthalic anhydrid 26% 69% 
Difference 148% | 


These differences of 20.8% and 14.8% corresponded to the 
acetylizable products contained in the oils which are neither 
citronellal nor geraniol. In view of these results we are 
of the opinion that the conception of “total geraniol,” or 
content of acetylizable constituents, ought to be abandoned 
when it is desired to estimate the purity of citronella oil, 
It is not at all accurate and does not enable one to discover 
a fraud since it does not depend entirely upon the con- 
tent in the oil of useful elements, citronellal and geraniol, 
We believe that the method for determination by oximation 
which is simple to apply and gives accurate results should 
become a basis for transactions between buyer and seller 


and we think that all users of oils will be of our opinion. 


AMERICAN TALC AND SOAPSTONE IN 1923 


The Department of the that the total 
quantity and value of talc and soapstone produced and sold 


Interior reports 


in 1923, as reported by producers, was 196,692 short tons, 
valued at $3,012,253, according to information compiled by 
the Geological Survey in cooperation with the State Surveys 
of Georgia, Maryland, New Jersey, New York, North Caro- 
lina, and Virginia. These figures represent a decrease from 
1922 of 1 per cent in quantity and an increase of 5 per cent 
in value. 

The following table shows the quantity and value of talc 
States, and the 


1922. The states 


and soapstone mined and sold in 1923, by 
percentages of increase or decrease from 


are arranged in the order of magnitude of the quantity sold: 





1923 
eee . si aa er cent 
State, of 
Short tot 
tons, 1 uant 













New York------~ 71,304 2 36 
Vermont------- 67,100 10 34 
Virginia------ | 26,095 8 14 
California---- | 16,144 36 8 
Pennsylvania-- l 
New Jersey---- | 8,182 82,597 * 
North Carolina 6,491 89,290 3 
Georgia------- 16,568 Ni 1 
Maryland ------ 25,500 } 





$ 3,032,253 [109 





English Menthol from Japanese Mint Oil 


In connection with the manufacture of menthol in this 
country, plans for which are said to have been under way 
since the earthquake in Japan, it is interesting to note that 
menthol is actually being manufactured in England from 
Japanese mint oil, according to a British contemporary. 
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JULY REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CorrESPONDENT) 


Grassk, July 6.—Following is the July report on essential 
oils and other floral products: 


Orange 

In spite of their high price there has been an active demand 
for orange blossom products, especially for neroli. The 
houses using this product have placed large orders and at 
present the stocks are very much reduced. There will be 
no drop in price in the near future because the scarcity 
of products will make itself felt within a few months, the 
more so if those world markets which are closed today 
should be opened, as seems probable. 


Rose 


As stated in our last review, the Grasse crop of roses has 
been below normal. The cost of the flowers has been very 
great, so that the prices asked for rose products will be very 
high. The demand is likewise very active and no decrease 
in price is to be anticipated. 

The harvest of roses in Bulgaria has been extremely 
poor. The great heat has forced the blossoming and the 
flowers have been brought to the factories daily in such 
quantities that, except in the case of two or three distillers 
who have sufficient apparatus to take care of them, large 
quantities of the flowers have been lost. The crop of 1924 
has been valued at half that of 1923 and the market prices 
have risen two thousand francs per kilogram over those of 
last year. 

Jasmin 

The gathering of the flowers will begin about the end of 
this month, and the market price of the flowers will reach 
a height this year that it has never before attained. Jasmin 
products will be rather expensive because the demands of the 
flower-growers surpass imagination 

Consumers may expect very high prices, rising to almost 
double those of last year. Our next review will give more 
detailed information with regard to the size of the crop, 
but already it can be asserted that the prices which are now 
current for the purchase of flowers to be delivered during 
the coming harvest will not be any lower. 


Tuberose 


The situation is the same as it is for jasmin. The harvest 


will begin in August. The sales that are being negotiated 
point to prices higher than those of last year. 


Geranium 


The sudden increase in the price of Bourbon geranium oil 
rought with it an additional value to all the other geranium 
oils, 

The price of the Algerian oil remains lower than that of 
the Bourbon, even though there is no stock available at 
present in the whole region of Algeria. 

Grasse geranium oil seems to offer the greatest advantages 
to the consumer, because its price is very low compared to 
the prices of the exotic oils. 


Mint 


Japanese mint oil has fluctuated and there is hope for 


1 , u : 
‘ower prices for lots to be delivered toward the end of the 
year, 


As for Grasse mint oil, the prices will be higher than last 
year's because very little has been planted and the crop will 
be poor, 

Lavender 


The great drought in the spring and the beginning of 
summer has affected the crop of this plant to a considerable 
extent. Last week there were several rainy days, but as the 
growth of the vegetation was almost over, the moisture 
could not have a favorable effect on the crop in general. 

High prices are to be expected for the next distillation 


which will be begun about August 10 in warm regions. The 
causes of the increase in price are as follows: 

1. The withering of plantations of lavender (cultivated 
and wild), due to the heavy frosts of last winter and the 
great heat of the rainless spring. 

2. The demands of the harvesting contractors which are 
due in turn to the very high wages of the cutters of the 
plants, of the carters, and of the workmen in the distilleries 
—the present labor crisis bringing about competitive bidding 
of high wages by employers. 

3. The lack of any available stock either at the plantations 
or in the hands of agents, together with an active demand on 
the part of consumers. 

The next distillation will be mediocre, so that, even if the 
future demand should grow less, the price could not possibly 
go down, because the products distilled will be insufficient to 
supply the trade. 

Spike 


The situation of this oil is exactly the same as that of 
lavender. 
Rosemary 


Distillation will commence in a few days It will be 
normal, because this plant has a high resistance and is not 
subject to weather conditions. 

The demand will be great, because the low price of rose- 
mary permits its use in soap-making, the more so when 
lavender and spike are at their present market prices. 


Thyme 


An almost normal harvest is announced for this oil. 
Nevertheless its price will remain unchanged, because there 
is none of the last distillation left, while the demand remains 
rather active, especially for grades which are rich in thymol. 


Summary 


Our last review advised purchasers that they need not be 
ifraid to buy all they need. of floral products, because of the 
mprobability of a drop in prices in the future. This forecast 
has been realized and those who accepted our advice do not 
regret doing so. 

It is difficult to foresee the events which will occur from 
iow until the next harvest of 1925. But in any case, even if 
he products which are about to reach the American market 
ire high in price, consumers must not count on any early 
lecrease, because the stocks are low at the factories of 
Grasse and will be insufficient to satisfy the needs of the 
markets of the world 

The present political situation of Europe tends toward a 
‘loser connection between the countries that were formerly 
nemies, especially from the standpoint of commerce. Im- 
portant markets, like those of Germany, Russia, Austria, etc., 
with which practically no business has been transacted since 
the war, will resume transactions with great activity. The 
lemand for Grasse floral products can not but grow greater 
ind greater, so that a drop in prices is not to be anticipated 
for many more months. 


Sample of Australian Oil of Lemon 


We have received from F. H. Faulding & Co., Ltd., 
manufacturing chemists, Adelaide, South Australia, a sample 
of Faulding’s oil of lemon, manufactured from lemons grown 
in Australia, as well as an interesting report on the subject 
made by S. R. De Pasquale, B. \Sc., of Italy, who has made 
experimental examinations and comparisons of both the 
Australian and Sicilian oils of lemon. 


Detection of Rosin in Officials Resins, Etc. 


Journal of the American 
Vol. XIII, No. 6, prints an interesting paper by Elmer H. 
Wirth on the “Detection of Rosin in Official Resins, Gum- 
Resins and Balsams.’”’ Numerous tests are given. 


Pharmaceutical Association. 








260 \MERICAN PERFUMER & 





1924 


Jt LY; 


ESSENTIAL On REVIEW 


ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Synthetic Organic Chemical Makers in the Lead in Summer Enjoyment; 
National and Local Bodies Elect Officers and Honor Their Members 


SYNTHETIC ORGANIC OUTING A SUCCESS 

The 
Manufacturers’ 
held from June 19 to June 22 at Bellport, L. L., 
be a most enjoyable affair not only from the standpoint of 


annual outing of the Synthetic Organic Chemical 
\ssociation of the United States, which was 


proved to 


the interesting papers which were read, and the discussions, 
fact it 
outdoor features of the outing which most appealed to the 
deal of taken in the 
Prize winners in the golf tournament were 
Bush, Inc., and A. 


but also from an athletic viewpoint. In was the 


members, and a great interest was 
golf turnament. 
Burton T. Bush, president of Burton T. 
H. Pierce, both of whom led with gross scores of 72 each. 
mention and_ their 


Moody, 103- 


came in for honoorable 
S. Weeks, 102-30-72; S. C. 


Those who 


scores were: W. 





28-75; S. W. Pickard, 107-30-77; and K. A. Klipstein, 
87-10-77. 
Tennis was also much indulged in, but there were no 


Boat- 
ing, fishing and dancing were also on the program, and the 
Wyandotte Inn, where the outing was held was the center 
of much gaiety up to Sunday when the outing came to a 


tournaments, and no records were kept of the sets. 


close. 

Two most interesting addresses were given at the outing, 
one by Dr. Frederick T. Breithut, Federal Trade Commis- 
sioner, who pointed out that America’s opportunity for dye 
trade lies abroad, on account of the discontent and general 
unrest in Europe. The other address was by Judge Marion 
De Vries. 

Judge De \ ries declared that the maintenance of the policy 
of American valuation, as included in paragraphs 27 and 28 
and interpreted by the customs regulations, which in effect 
have equal force with the statute itself, is vital for the pro- 
\merican coal-tar chemical in- 
Up to the present time, 


irters has sustained by 


tection and survival of the 
dustry against foreign competition 
not one contention of the imp 
court 

In reviewing the litigation which has taken place 
the coal tar chemical Judge De \ ries mentioned 


been 





’ 
decisions 
unde 


4 


schedule 





the following points towards which the attacks of the im- 
porters have | 

(a) Cons mn ] dee De Vries expressed the 
pinion that the importance of the contention on this point 
lies in the fact that this is one of the few questions arising 
under tariff litigation which gives the importer the right to 
take his case to the Supreme Court for final decision 

(b) That proclamation by the President was necessat 
before the American yaluation principle could be put into 
etfect. The speaker pointed out the apparent absurdity of 








this contention, 
In conelusion J De Vries asserted that thx principle 
Oo American valuation had been put on trial in those para- 


graphs of the tariff law which are admittedly the most 
difficult of administration, and that at the time all 
details of its application are working out satisfactorily. He 
suggested that the Association place before the National As- 
sociation of Manufacturers the importance of the retention of 
the policy of American valuation as a basis of tariff duties, 
and seek their support in the fight to maintain the principle 
in the tariff law. 

Among those prominently engaged in the activities at the 
outing were John Boyer of the Mathieson Alkali Works, 
B. R. Tunison, of the U. S. Industrial Chemical Co., Donald 
McKesson, of McKesson & Robbins, and Dr. Chas. H. Herty, 
whose interest in the affair contributed largely to its success. 


present 


A. M. T. A. DATES FOR 1925 CONVENTION 

The Executive Board of the American Manufacturers of 
Toilet Articles has decided to hold the thirty-first annual 
convention (in succession to the Manufacturing Perfumers’ 
Association of the United States), on Tuesday, Wednesday 
and Thursday, April 14, 15 and 16, 1925. 
tion of the dates will prove a convenience to many of the 


The early selec- 


members in arranging their engagements for the new year, 

It is probable that the convention will be held, as cus- 
will be an- 
Entertainment Com- 


Further details 
The 


mittee is composed of the same gentlemen who made that 


tomary, in New York City. 


nounced in due course of time. 
feature of the recent thirtieth convention such an enjoyable 
success. Walter T. Hathaway again is chairman. 

C. M. Baker, the secretary of the association, has issued 
the proceedings of the thirtieth annual meeting, recently 
held at the Biltmore Hotel in this city, in a nicely printed 
booklet, with a 
engravings used in the report of the convention appearing 
AMERICAN PERFUMER & Es- 
Also is given a list of the members, 


handsome cover. Included in it are the 
in the May number of THE 
SENTIAL OIL REVIEW. 
together with the committees for the year 1924-25. The 


latter list was printed on page 203 of our June issue. 


National Paper Box Manufacturers 


The sixth annual convention of the National Paper Box 
Manufacturers’ Association, held recently in Swampscott, 
Mass., transacted a lot of business and the members all en- 
joyed a fine entertainment program. H. QO. Alderman, ot 
the Alderman-Fairchild Co., of Rochester, N. Y., declined 
a second reelection to the presidency, but consented to serve 


on the board of directors. The officers chosen were 4s 
follows: President, Frank Stone, Philadelphia; vice-presi- 
dent, A. G. Burry, Fort Wayne, Ind.; secretary and treas 
urer, Frank S. Records, Philadelphia; directors, H. O. Al 
derman, Rochester; George O. Slingerland, Mechanicsville 
N. Y.; Joseph H. Perry, Cambridge, Mass.; L. E. Waldeck, 
Jersey City; W. Buford Dickerson, Nashville, Tenn. The 


total membership of the Association is now 518. 


American Pharmaceutical Association 

Professor H. V. Arny, of the College of Pharmacy 
Columbia University, will head a large delegation 
pharn cists fre m New York and New Jersey to the seventy- 
second annual meeting of the American Pharmaceutical 
\ssociation, of which he is President. The convention 
will be in Buffalo and begin August 25. There will be 
thirty-six sessions, lasting six days, at which education, 
commercial interests, legislation, science and practical 
problems of pharmacy will be discussed. 

\mong the projects to be discussed is the new Head- 
quarters Building of the Association, which is to be the 
centre of activity of the pharmaceutical interests of the 
nation. New York, Chicago, Washington and Des Moines 
ire among the cities mentioned for the location. 


American Cosmeticians’ Society 

Plans are in good shape for the fifth annual convention 
of the American Cosmeticians’ Society, at the Sherman 
Hotel, Chicago, July 28, 29 and 30. Miss Frances Martell 
secretary, announces that the program will be full of interest. 
Many matters of importance will be discussed. On Monday 
evening, July 28, the Society will hold its Style Show, and 
on Tuesday evening its annual banquet in the Tiger Room 
of the Sherman Hotel, which affair will emphasize the social 
features in enjoyable style. A large attendance is expectet 
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Stag Picnic of the Chicago Perfumery, Soap and Extract Association, Chateau Desplaines, June 25, 1924. 


The annual stag picnic of the Chicago Perfumery, Soap 
and Extract Association was held at the Chateau Desplaines 
5 


on June 25. Members in the down town district assembled 


at the east end of Chicago avenue, at the Lake Front, and 
travelled to the Chateau by automobile. According to the 
count of the secretary, Walter L. Filmer, about seventy-five 
attended and partook of the very fine dinner. 

Upon the arrival at the grounds a light luncheon was 
served and then a spirited base-ball game was indulged in. 
Those not wishing to take part in this violent exercise en- 
joyed themselves at horse-shoe and card games. About 6 
P. M. the feature of the day was indulged in, a chicken 
dinner. After dinner a story telling contest, headed by 
Joseph De Lorme, the vice president, was featured. There 
were several new and good stories told during this session 

lhe picture reproduced herewith was taken after the story 
telling contest which accounts for the smiles that are to be 
noticed on the faces of several of the members. 

The association has been to the Chateau before and every 
one had a good time as usual and are eagerly looking for 
ward to the next event of the summer that the entertain 
ment committee, headed by D. M. Clark, will announce 

It was regretted that the genial president, Harry G. Bald 
win, was forced to leave before the story telling contest, as 
he had several good stories to tell. 

The next meeting of the association was scheduled for 
July 16 and Roy Downs of the Illinois Glass Company ar- 
ranged to have C. M. Schofield of that company address 
the members. 

Secretary Filmer returned from a four days’ business trip 
through Michigan, just before the picnic, and enjoyed it 
thoroughly after having had a thorough jolting. 


Following is a key to the illustration printed above: 
, Standing from Left to Right: 1, A. Fortune, Morana, Inc. ; 
= D. A. Bennett, Heine & Co.: 3, G. H. Suddard, M. L. 
Barrett & Co.; 4, Wm. Schroeder, Williams Laboratories ; 
J. H. Neumann, Neumann, Buslee & Wolfe; 6, Paul 
semrad, Semrad Chemical Co.: 7, C. A. Senger, C. A. Sen 
ger & Co.; & G. Briggs, Allen B. Wrisley Co.; 9, H 
Sweeney, American Distilling Co.; 10, A. Lene; 11, J. 1 
McNulty ; 12, J. M. Stocks, Franco-American Hygienic Co. ; 
Ae Clarence Seguin, Seguin & Co.; 14, R. Morris, Orbis 
products ; 15, C. Shapire, Superior Perfume Co.; 16, Roy 
os wns, Ilinois Glass Co.: 17, H. M. D Opper, American 
Uistilling Co.; 18, A. J. Anderson, R. M. Krause; 19, H, D 


Crooks, John Blocki & Son; 20, Euclid Snow, Mallinckrodt 
Chemical Works; 21, J. Susanki, Antoine Chiris Co.; 22, 
Harry Reeves, Allen B. Wrisley Co.; 23, F. Gordon, West 
ern Laboratories; 24, P. M. Milbratt, Morana, Inc.; 25, G 
A, Richards, G. A. Poppelbaum & Co.; 26, Mr. Seidenbacker 
(guest of P. M. Milbratt of Morana) ; 27, a guest; 28, S. 
U. Boemer, Pierre Lemoine & Co., Inc.; 29, E. Bloomberg, 


Frank Z. Woods. 
Seated—Left to Right: 1, J. Wilhelm, Florasynth Labora- 


tories; 2, H. J. Fischer, Royal Crown Co.; 3, J. E. Wolfe, 
Neumann, Buslee & Wolfe; 4, I. D. Faden, Millville Bottle 
Works; 5, W. L. Filmer, Monsanto Chemical Co.; 6, C. A 


Brown, Innis, Speiden & Co.; 7, M. Conant, Conant Paper 
Box Co.; 8, J. Delorme, J. Delorme & Co.; 9, D. Clark, 
lranco-American Hygienic Co.; 10, C. D. Bronson, Innis, 
Speiden & Co.; 11, A. C. Drury, A. C. Drury Co.; 12, J. 
Elwell, Pennsylvania Oil Co.; 13, F. N. Manning, Allen B. 
Wrisley Co.; 14, L. MacInerney, Humiston, Keeling & Co.; 
15, M. Lemmermever, Geo. Lueders & Co.; 16, P. H. Pettit, 
Lady Grey Co.; 17, W. E. Grasse, A. L. Van Ameringen. 


DRUGGISTS HONOR CARL WEEKS 


Nearly two hundred druggists who are members of the 
New York Pharmaceutical Conference gave a bon voyage re- 
ception and luncheon at the Hotel Biltmore, New York, 
Friday, July 18, at 1:30 p. m., in honor of Carl Weeks, presi 
dent of the Armand Co., Des Moines, Ia., who sailed for 
England on the Majestic July 19 for a short business trip. 

Mr. Weeks made a very absorbing address on the Armand 
idea and sketched the moving story of his early years in the 
drug business in lowa. In referring to price maintenance he 
emphasized the fact that the Armand Co. dictates prices to no 
dealer but merely suggests the price at which Armand cold 
cream face powder should be sold. It is interesting to note, 
however, that dealers who are not in harmony with these 
suggestions are not desired by the Armand Co. as customers, 
although in case their orders are declined no reason is as- 
signed for the declination. This policy, it is stated, is entirely 
in harmony with the law and judicial decisions for no manu 
facturer is obliged to sell to everyone and need give no 
reason whatever should he refuse to accept patronage 


Pierce Now Druachem’s Golf Champion 


Phe golf championship of the Druachem Club was ce 
cided at the annual tournament at the Maplewood Country 
Club, Maplewood, N. J., July 17, when twenty-eight mem 
bers of the club gathered there for a day of recreation. After 
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luncheon, the members paired off for the tournament. A. H. 
Pierce returned the low gross score of 92 and accordingly 
won the championship. Second prize was won by A. Klotz, 
94 low gross and the low net score winner was J. J. Lawlor, 
95-24-71. The Kickers’ Handicap was won by Charles E. 
Kelly, 101-25-76. Prizes were distributed at the dinner which 
followed in the evening at the clubhouse. The affair was 
arranged by B. J. Gogarty and Charles E. Kelly. 


American Pharmaceutical Manufacturers 


The seventeenth annual meeting of the American Pharma- 
ceutical Manufacturers’ Association, held in June in French 
Lick, Indiana, elected the following officers: President, J. 
H. Foy, treasurer of the Maltbie Chemical Co., Newark, N 
J.; vice-presidents, F. A. Mallett, Standard Chemical Co., 
Des 


Moines, and G. A. Kinsel, Harvey Co., Saratoga 
Springs; secretary-treasurer, Ralph R. Patch, president of 
the E. L. Patch Co., Boston. The next annual meeting will 


be held in June, 1925, at White Sulphur Springs, W. Va. 
J I I 


National Confectioners Hold Exposition 


There were ninety exhibits at the first annual exposition 
held recently in connection with the annual convention of 
the National Confectioners’ Association in Chicago. Among 
the exhibitors of boxes were W. C. Ritchie & Co., Chicago; 
\ddison Lithographing Co., Rochester, N. Y.; Bendix 
Paper Co., of New York; Ira L. Henry, Watertown, Wis. ; 
United States Printing and Lithographing Co., Cincinnati, 


Ohio; Milwaukee Paper Box Co., Milwaukee, Wis. 
Spice Trade Wins Arbitration Suit 
The American Spice Trade Association has obtained the 


dissolution of a temporary injunction restraining it from 
proceeding with an arbitration to settle a dispute between 
the Starch Products Company, 66 Beaver street, this city, 
as sellers, and the Vulcan Foreign Commerce Corporation, 
59 Pearl street, as buyers. The court decision said that the 
arbitration proceedings, which were based on a clause in 
the standard contract of the American Spice Trade As- 
sociation, should be carried on with expedition. 


National Hairdressers Meet in September 


Miss Theo. Bender, of St. Louis, is working actively to 
make a success of the fourth annual convention of the Na- 
tional Hairdressers’ Association, Inc.. of which she is secre- 
tary. It will be held at the Garden Pier, Board Walk, 
Atlantic City, September 8 to 11. Her efforts are being 
warmly supported by Charles Meeker Kozlay, past president, 
of Brooklyn, and Harry M. Spiro, treasurer, Manhattan. 


N. W. D. A. to Hold Golden Jubilee Sept. 22-26 


It has finally been decided to hold the Golden Jubilee 
meeting of the National Association of Wholesale Druggists 
in the week of September 22 at Atlantic City. Headquarters 
will be at the Ambassador Hotel. More announcements in 
connection with the meeting will soon be forthcoming. 


American Bottlers to Meet in Louisville 


The American Bottlers of Carbonated Beverages will hold 
their 1924 convention and exposition at Louisville, Ky., No- 
vember 10 ito 14. More than a dozen cities competed for 
the privilege of holding the meeting, 


Belgian King Honors Dr. Baekeland 


Dr. Leo H. Baekeland, New York, president of the 
American Chemical Society and professor of chemical en- 
gineering in Columbia University, has been made a Com- 
mander of the Order of Leopold by Albert, King of the Bel 
Dr. Baekeland was born in 1863 at the old Flemish 
city of Ghent 


L1ans 


Chief Chemist Browne Now Doctor of Science 


Dr. Charles Albert Browne, Chief of the Bureau of 
Chemistry of the Department of Agriculture, received the 
degree of Doctor of Science from Williams College, Wil 
liamstown, Mass., at the commencement, June 23. 
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ASSOCIATIONS IN THE ALLIED INDUSTRIES 


AMERICAN MANUFACTURERS OF TOILET ARTICLES.—Presi- 
dent, Gilbert Colgate, New York; Secretary-Treasurer, C, 
M. Baker, 309 Broadway, New York. 

FLAVORING Extract Mers.’ Assn.—President, F. §, 
Rogers, Middletown, N. Y.; Secretary, R. E. Heekin, Water 
and Walnut streets, Cincinnati, Ohio. 

NATIONAL PApeR Box MANUFACTURERS’ ASSOCIATION.— 
President, Frank Stone, Philadelphia; Secretary, Frank S. 
Records, Philadelphia. 


PERFUME Importers’ AssocrATION.—President, B. E, 
Levy, 714 Fifth avenue, New York; Secretary, B. M. 
Douglas, Jr., 35 West 34th street, New York. 

NATIONAL MANUFACTURERS OF SODA WATER FLAvors.— 


President, W. S. Bickford;+New Orleans; Secretary and 
Attorney, Thos. J. Hickey, 1238 First National Bank Build- 
ing, Chicago. 


Barpers’ Suppty Deacers’ Assocration.—President, 
Emil Fretz, Dallas, Texas; Secretary, Joseph Byrne, 116 
West 39th street, New York. 

PERFUMERY, SOAP AND EXTRACT ASSOCIATION OF CHI- 


cAco.—President, H. G. Baldwin; Secretary, W. L. Filmer, 
Monsanto Chemical Works, Chicago. 
PERFUMERY, SOAP AND ALLIED INDUSTRIES OF NEW York 
President, Frank J. M. Miles; Secretary, Karl Voss, 22 
Eleventh street, Long Island City, N. Y. 
DrRAUCHEM CLUB.—President, Ralph C. 
tary, Ira T. MacNair, 3 Park Place, New York. 
SALESMEN’S ASSOCIATION OF AMERICAN CHEMICAL Ivy- 
pustry.—President, Ralph FE. Dorland; Secretary, A. J 
Zinder, New York. New York Chapter: Chairman, John 
\. Chew; Secretary, David H. Killeffer, 19 East 24th street, 
New York. 


Morey Heads National Wholesale Grocers 


Jennings ; Secre- 


The National Wholesale Grocers’ Association at its eigh- 
teenth annual convention in Chicago in May elected the 
following officers: President, John W. Morey, of Denver, 
Col.; vice-presidents, Austin L. Baker, Boston; O. J. Moore, 
Sioux City, Iowa; Roy L. Davidson, Indianapolis; Charles 
Feilbach, Toledo, and Carl H. Schapp, St. Louis; treasurer, 
Sylvan L. Stix, of New York; secretary, M. L. Toulme. 

“The directors, representing practically every State in the 
country, were elected substantially as last year. President 
Morey appointed as the executive committee (in addition to 
the officers) the following: Samuel B. Steele, Chicago; 
EK. Frank Brewster, Rochester, N. Y.; E. M. Schenecker, of 
Texas; Perry T. Cumberson, of San Francisco; M. A. 
Christopher, Paul H. Earle, M. W. Driggs, of Minneapolis; 
Guy W. Rouse, of Grand Rapids, and C. C. Virgil, of 
Chicago. 


New Olive Oil Association Committees 


The new board of directors of the Olive Oil Association 
of America in the New York Mercantile Exchange April 8 
and the president, G. A. Tosi, announced the appointment 
of the following committees : 

Legislation: George O'Hara, chairman; R. U. Dela 
pehna, L. J. Scaramelli, Henry Schroeder, D. Antolini. 
\dvertising: Henry W. Caragol, chairman; D. Antolini, 
R. U. Delapehna. Fraud: L. J. Scaramelli, chairman; 
John De Redon, G. S. Martorelli, Henry Schroeder, F, 
Roncallo. Membership : John De _ Redon, chairman; 
George O’Hara, M. Locatelli, H. W. Caragol, H. Asche. 

Officers of the association, in addition to Mr. Tosi, are 
H. Asche, vice-president, G. F, Romeo, treasurer, and pe 
De Redon, secretary. 


German-American Commerce Board 


The Board of Trade for German-American Commerce, 
Inc., has been organized, with headquarters in New York. 
for the purpose of re-establishing and furthering commercia! 
relations between the United States and Germany The or 
ganization is being extended to comprise the entire United 
States. Jarvis W. Mason, vice-president of the American 
Surety Co. of New York, is president. Among the directors 
are August Eimer, president of Eimer & \mend ; Hans 
Hinrichs, president of the Hans Hinrichs Chemical Corpora 


tion, and Herman A. Metz, of H. A. Metz & Co. 
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PERFUME DUTY VICTORY; NARCISSUS FIGHT IN COURTS 


Strong Arguments Are Made in Litigation Affecting Numerous Firms; 
Lilly Gets Coco-Quinine Ruling; Important Trade Questions Are Decided 


UNGERER & 
ENTRY OF LIQUID RESINS IMPORTS 
(T. D. 40287—G. A. 8824.) 
Uncerer ‘Co. v. Unitrep States. Liguid resins.—Mer- 


chandise invoiced as “Resinarome oak moss” and Resinarome 
in fact liquid resins, is entitled to free 


tariff act of 1922, and not 


orris,’ which are 
entry under paragraph 1584, 
subject to duty at 45 per cent ad valorem under paragraph 
6l. 

United States General 
1924. Protest 978201 


the collector of customs at the 


New York, 23, 


assessment of duty by 


New York. [Re 


Appraisers, June 
against the 


port of 


versed.] Comstock & Washburn (Geo. J. Puckhafer of 
counsel), for the importer. 

William W. Hoppin, Assistant Attorney General (.1bra 
ham H. Goodman and John G. Lerch, special attorneys), 


for the United States. 

Before Board 1 (MCCLELLAND, 
General Appraisers ). 

McCLELLAND, General Appraiser: The merchandise, the 
classification of which by the collector is disputed by this 
protest, is invoiced as “Resinarome oak moss” and “Resina 
rome orris,” which was classilied by the collector as odorit- 
erous or aromatic chemicals under paragraph 61 of the 
Tariff Act of 1922. It was assessed with duty at the rate 
of 45 per cent ad valorem. The appraiser in his special 
report on the protest states 

“The merchandise in question consists of 
moss and resinarome orris, aromatic chemicals not 
and not compounded.” 

Free entry is claimed under either paragraph 1571, para 
graph 1584, or paragraph 1631, or if the merchandise is not 
so entitled to free entry, then that it is dutiable at 25 per cent 
under either paragraph 58 or paragraph 59, or at 10 per cent 
under either paragraph 1442, 1457, or paragraph 1459, or at 20 
per cent under paragraph 1459. The alternative claims made 
under paragraphs 1442, 1457, and 1459 seem to be wholly 
without merit and they are therefore overruled. The para 
graphs under which claim is made, other than those so over- 
ruled, are as follows: 


SULLIVAN, and BROWN, 


resinarome oak 
mixed 


‘1571. Enfleurage greases, floral essences, and floral con 
cretes: Provided, That no article mixed compounded or 
containing alcohol shall be exempted from duty under this 
paragraph. 

"1584, 
blood, 


gums, 


Gums and resins: Damar, kauri, copal, dragon’s 
kadays, sandarac, tragacanth, tragasol, and other 
ns, gum resins, and resins, not specially provided for. 
“38 Combinations and mixtures of animal, vegetable, or 
mineral oils or of any of them (except combinations or 
mixtures containing essential or distilled oils), with or with- 
ut other substances, and not specially provided for, 25 per 
centum ad valorem: Provided, That no article containing 
alcohol shall be classified for duty under this paragraph. 

"99. Oils, distilled or essential: Lemon and orange, 25 
per centum ad valorem; clove, eucalyptus, peppermint, 
patchouli, sandalwood, and all other essential and distilled 
oils not specially provided for, 25 per centum ad valorem: 
Provided, That no article mixed or compounded or con 
taining alcohol shall be classified for duty under this para 
graph,” 

On the trial two witnesses were called to testify. Each 
Was shown to be a chemist of extended experience with the 
Particular class of merchandise involved as well as aromatic 
chemicals, essential oils, and kindred substances used in the 
Manutacture of perfumery, both from the scientific point of 
view of the manufacturer and dealer in such substances. 

‘he contention of protestants is that in the existing tariff 
(Continued on Page 278) 


CO. WIN APPEAL FOR FREE HEARINGS NOW AND IN AUTUMN IN SUITS 


OF CARON AGAINST PERFUMERS 


The efforts of Caron Corp. to prevent American perfum 


ers from using the word “Narcissus” in connection with 


perfumes and toilet preparations put out by them is being 
against the A. P. 


: and ¢ ‘ondé 


contested in 
Babcock ‘Co., John Wanamaker, Inc 
New York State Supreme 
Vivaudau, Inc., and George 


suits by the Caron Corp. 


Perfumer, 
in the against \ 
& Co., Inc., in the 


Court, and 
Borgfeldt 


United States District Court for the Southern District of 
New York. 
In the suit against A. P. Babcock Co., hearings on which 


will be held Sept. 10, 
the defendant 


Caron seeks an injunction to restrain 


from manufacturing or selling perfumes or 


other toilet preparations or soaps under the trade-mark 


“Narcissus,” or words of a similar sound, 


appearance or 


meaning in any bottle or container having a label or device 
kind as to be a colorable 


Caron 


of such a imitation of Caron’s 
seeks to 
to it all bottles or 


in appearance to the 


packages. also compel the defendant to 


deliver other 


boxes or containers similar 
Caron packages so that they may be 
addition, seeks to have the A. P. Bab 


cock Co, account for all prolits realized from the sale of its 


destroyed; and, in 


“Narcissus” 
Since 


preparations, 


1912 Caron claims that it and have 


its predecessors 


Noir” 


advertising 


“Narcisse” and “Narcisse 


States. 


used the words 
United 


continuously 
in the these 
“Narcissus” 


distinct and 


Because of the 


words and their corresponding English words 


and “Black Narcissus,” it is alleged, acquired a 


widely recognized secondary meaning that when used by the 


public in connection with — refers to and designates 


not merely perfume of a certain odor but a particular and 


distinct perfume which a been sold throughout the United 
States by Caron and its predecessors. 

On De 1912, it is “Narcisse” 
United States as indicating a brand or 


perfumery, and it 


‘ember 1, alleged the word 


was unknown in the 


type of remained so until it was made 


known by the Caron Corp., which on 27, 1922, 


December 27, 


registered it for perfume, toilet water, rouge, face powder, 
talcum, brilliantine, sachet powder and dentifrices. April 15, 
1923, a certificate of registration was issued by the Patent 
Office 

The complaint also alleges that the defendant sells per- 
fume and other preparations in bottles very similar to 
Caron’s and in imitation of its trade-mark, with the intent 
to deceive the public into believing that Babcock’s “Nar- 
perfumery is the perfumery of Caron. 

In this connectien, it is alleged that the color is alike, that 
the perfumery is packed in clear glass bottles of the same 
general shape, with a dull black glass stopper representing 
a flower of some kind, and that the bottles are packed in 
rectangular cardboard with black on the outside, 


gilded on the bottom, and with gilt inside like Caron’s. The 


cissus” 


be X€S 


labels, is further alleged, are round and gilt and show in 
raised letters the word “Narcissus” and in smaller type 
“Babcock, New York,” like Caron’s labels, which are round, 


almost of the same size. 

are supporting affidavits by Ernest Daltroff, presi- 
Francis N. Carpenter, general manager 
of Caron Corp., and Paul L. Depland, general manager and 
treasurer of Roger & Gallet. In his affidavit Mr. Daltroff 
states that he made “Le Narcisse’”’ perfume in 1912, adding 
Caron to it, and that the stopper and the container were 


wilt and 
There 
dent of Caron Corp. ; 
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entirely new. ‘This perfume has been exported and sold in 


the United States by Caron since 1913. 

lrancis N. Carpenter in his affidavit states that he has 
wen in the perfumery business for 20 years and that when 
Caron brought out “Narcisse,” there were no other “Nar 
cissus” perfumes sold in the United States, and that when 
Caron’s “Narcisse’” became popular four or five years ago, 
no odor was known to the trade reproducing the odor of 
any flower, and referred to as a “Narcissus” odor. 

Letters from the United Laboratories, Compagnie Pa- 
rento, Paul Rieger & Co., I’. W. Woolworth Co., Beecham’s 
Laboratories, Hydrox Corp., Polak’s Frutal Works, and 
Alex Fries & Bros., are also part of the evidence All of 
the foregoing which offered Narcissus oils and perfumery 


products discontinued them at the request of Caron. Private 
investigators sent aron also give in affidavits de 
tailed reports of their visits to the leading department and 
drug stores. 

A. P. Babcock Co. sets up the defense that “Narcissus” 
is the name ot a flower with a distinctive odor and that its 
perfume simulates this odor. It is, therefore, maintained 
that the word “Narcissus” is descriptive and not susceptible 
of exclusive appropriation by anyone. It is pointed out also 
that Caron did not use the French word “Narcisse,” alone 
but only in connection with other descriptive symbols, such 
as “Le Narcisse Noir,” “Le Narcisse Blanc,” and “Narcisse 
Juave.” It is averred that Caron tried to register 
“Narcisse” as a trade-mark, but it was refused registration 
on the ground that it was descriptive. It is further con- 
tended that the word “Narcissus” has long been in common 
use by others and has come to be recognized and applied as 
one of common public property designating an article having 
the odor of the Narcissus flower. 

In support of the defendant’s contentions, there are affida- 
vits by H. H. Bertram, president of A. P. Babcock Co.; 
Wilbur H. Hyde, president of Abner Royce Co.; William 
G. Ungerer, president of Ungerer & Co.; A. S. Burns, Jr., 
and A, Stern. In his affidavit Mr. Bertram states that he 
began manufacturing Narcissus products about a year and a 
half ago and since then he has sold 2,000 gross of the small 
size perfume bottles, 800 gross of talcum, 1,000 gross of 
face powder and a amount of toilet water, all with 
the Narcissus odor. The odor was gotten up in the labora- 
tory of the company and the packages were designed there. 
The bottle used, it is claimed, is a stock bottle of the Carr 


out by ( 


also 


large 


Lowrey Glass Co., redesigned. The stopper has been used 
by the A. P. Babcock Co. for other perfumes since April, 
1915. The base of the perfume is Oil Narcissus, which, it 


is claimed, has been known for twenty years. On the com- 


plaint of Caron a year ago, the perfume containers were 
changed and samples of the changed cartons were submitted 
in the autumn of 1923 to its attorneys, but they have never 
offered any criticism, 

In answer to the allegation of Caron that it originated 
“Narcissus” in 1912 for perfumery and the like, the list of 
trade names of the Manufacturing Perfumers’ Association 
for 1908 is cited. In it the following odors are listed: 
“Narcissus,” Richard Hudnut and the Lightner Seely Co.; 


‘Narcissus Blooming,” C. A. Selick; “Narcissus Buds,” 
Meyer Bros. Drug Co.; “Narcissus Jap,” Smith, Kline & 
Irench Co.; “Narcissus Tokio,” Abner Royce Co.; “Azure 


Narcissus,” Everett L. King Mfg. Co. In the supplement 
of 1909, “Narcissus Illusion,” Geo. Borgfeldt & Co., Inc.. 
and “Narcissus Lamar,” Michigan Drug Co., are listed. Mr. 
Bertram also points out that Francis N. Carpenter, now gen- 
eral manager of Caron, was formerly with the International 
Consolidated Chemical Corp., of New York, which has been 
putting out Narcissus perfume under the name of “Narcisse 
de Tokalon,” and he reproduces in his affidavit a letter 
written by Mr. Carpenter, October 30, 1923, to Jesse Watson 
stating that “Narcisse de Tokalon” had been used many 
years ago and holding that it was not an infringement. Mr. 
Bertram points out that evidence from W. G. Ungerer shows 
that Ungerer & Co. has sold Oil Narcissus since 1911, and 
that Roure Bertrand Fils have been dealing in Narcissus oil 
since 1902, and that this oil has been described as such for 
fifty years. W. G. Ungerer in his affidavit points out that 
Ungerer & Co. have sold Oil Narcissus since 1911, 
Photostats of an article, “The Present State of the Per- 
fume Industry,” by Eugene Charabot, of Hugues Ainé, pub- 
lished in 1909, which refers specifically to the liquid flower 
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oil Narcissus is submitted as an exhibit, as are also adver 
tisements and a price list published in 1908 by Ungerer & Co 

\ preliminary injunction is being sought in the Babcock 
Attorneys for plaintiff are I¢varts, Choate, Sherman 
& Léon, and for the defendants, Cooper, Kerr & Dunham, 
and Jesse Watson 

The other suits are of essentially the same character as 
the Babcock suit. Condé has been putting out “Narcissus” in 
what is alleged to be a similar bottle, and John Wanamaker, 
Inc., has been having perfumes made up under its own brand, 
under the name ct “Le Beau Narcisse.” 

The complaint against V. Vivaudou, Inc., is essentially the 
same as against A. P. Babcock Co., with the exception that 
Vivaudou put out two odors “Narcisse Jaune,” discontinued 
some time ago, and “Narcisse de Chine.” It is claimed, as in 
the Babcock case, that the label and package is a colorabl 
imitation of the Caron label and package. 

As we went to press, the answer had not yet been prepared 
by the attorneys for Vivaudou, Inc., but some supporting 
affidavits were available. Among them was one by Ralph 
H. Aronson, vice-president of V. Vivaudou, Inc., who states 
that his company manufactures and sells more talcum powder 
than any other manufacturer in the United States. Mr 
Aronson cites five well known dictionaries and cyclopedias 
as well as other literature to show that Narcissus is 
thoroughly established in the public mind as the name of a 
well known flower with a distinctive odor and_ therefore 
cannot be used as a trademark. Other supporting affidavits 


Case, 


are similar to those in the Babcock case. Attorneys for 
Vivaudou are ‘Mark Eisner and Irwin Berliner. Harry 
LD. Nims has been retained as counsel by them, 

The Vivaudou and Borgfeldt cases are scheduled to be 


heard before Judge Winslow, July 22, in the U 
Court of the Southern District of New York. 


S. District 


LILLY & CO. WIN COCO-QUININE SUIT 


A permanent injunction has been granted to Eli Lilly & 
Co., against William R. Warner & Co., by Judge Sutherland 
of the Supreme Court of the United States requiring the 
defendant to put labels clearly stating that their preparation 
of QuinsCoco is not to be sold or dispensed by druggists as 
Coco-Quinine (a preparation made by Eli Lilly & Co.) or to 
be used in filling prescriptions or orders calling for the latter. 
These general suggestions were contained in the order of the 
court, and the details and form of the injunction are to be 
determined by the District Court which has yet not acted in 
the matter. 

It appeared from the papers in the case that Eli Lilly & 
Co., in 1899 began to make and has continued to make and 
sell a liquid preparation of quinine in combination with other 
substances including yerbasanta and chocolate, under the 
name of Coco-Quinine. The defendant through its sub- 
sidiaries began to manufacture two years later a preparation 
which has ever since been sold and distributed by it under 
the name of Quin-Coco. Suit was begun in the Federal 
District Court for the Eastern District of Pennsylvania to 
enjoin William R. Warner & Co., from continuing to manu- 
facture and sell the preparation if flavored or colored with 
chocolate, and also from using the name Quin-Coco, on the 
ground that it was an infringement of the name Coco- 
Quinine. 

The court held that the charge of infringement was not 
sustained, as the names are descriptive of the ingredients 
which enter into the preparation. “The use of a similar 
name by another to truthfully describe his own product does 
not constitute a legal or moral wrong, even if its effect be to 
cause the public to mistake the origin or ownership of the 
product”, the court held, 

The injunction was granted on the issue of unfair competi- 
tion. Over two hundred witnesses were examined. “It is 
apparent from a consideration of the testimony”, the court 
said, “that the efforts of petitioner to create a market for 
Quin-Coco were directed not so much to showing the merits 
of that preparation as they were to demonstrating its prac- 
tical identity with Coco-Quinine, and, since it was sold at a 
lower price, inducing the purchasing druggist, in his ow 
interest, to substitute, as far as he could, the former for the 
latter Petitioner’s salesmen appeared more 
anxious to convince the druggists with whom they were deal- 
ing that Quin-Coco was a good substitute for Coco-Quinine 

(Continued on page 278) 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Since our June report, Fred S. Rogers, the new president ; 
Thomas J. Hickey, general counsel and executive secretary ; 
Richard H. Bond, vice-president and chairman of the legis- 
lative committee, as well as other officers and committee- 
men, have been extremely busy with the affairs of the 
Flavoring Extract Manufacturers’ Association of the 
United States. 

Circular No. 171, entitled 
It calls attention to the growing tendency 


“Legislation by Cities,” was 
issued on July &. 
of municipalities to enact ordinances to restrict the sale of 
flavoring extracts. The trend is to limit the sale of flavor- 
ing extracts and drug items containing alcohol to drug 
stores, thus depriving general merchants of the right to 
handle these articles. Youngstown, Ohio, actually has 
passed such an ordinance, and a similar measure has been 
under consideration in Canton, Ohio, but was defeated 
through the efforts of the F. E. M. A. Legislative Com- 
mittee and the Ohio members. The bulletin advises the 
members to be on the watch for similar attempts to pass 
restrictive ordinances and send the information promptly 
to Mr. Bond or to Mr. Hickey. 

The Permit H and other alcohol matters are fully reported 
in our Washington Correspondence. 

The Minutes of the Fifteenth Annual Meeting of the 
\ssociation, held in Boston, June 11, 12 and 13, have been 
issued in pamphlet form and copies have been mailed to the 
members. Besides the regular proceedings the addresses 
of various guests and reports of committees are given in 
full. Here are some of the subjects treated in the report: 

Vanilla Bean Situation, by J. Edward Young, Jr.; 
\lcohol in Vanilla Extract, Dr. Frank M. Boyles; Business 
Methods Must Get Into Government, Hon. James Jackson; 
Must Take America’s Business Out of Politics, Mayor 
Curley; What Women Want in Flavoring Extracts, Mrs. 
Elizabeth MacDonald; 
Theodore F. Pennock: 
Fred S. Rogers; Insurance, Fires and Safety Measures, 
C. W. Jennings; Colors and Other Unusual Angles in 
Merchandising Illustrated by Arthur S. Allen; Minister’s 
Entry Into Flavoring Extracts, Dr. Willard Scott; Sim- 
plification of Bottles, James Morrison; 
in Making Extracts, C. F. Sauer. 


Problems in Factory Management, 
Publicity for Flavoring Extracts, 


Increasing Costs 


SODA WATER FLAVORS MANUFACTURERS 


W. S. Bickford, of New Orleans, president, and Thomas 
J Hickey, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities in looking out for the interests of the association 


\MERICAN PERFUMER & 


EssENTIAL Ort REVIEW 265 





and its members during the last month. Secretary Hickey 
has collected information on various subjects, and has trans- 
mitted the same to the members. 

\ bulletin of July 11 warned the members against com- 
plying with the Prohibition Unit’s attempt to put a ridet 
on H permits that would make manufacturers responsible 
for the acts of their customers. See also our Washington 
Correspondence. 

\nother bulletin gave the text of an amendment to the 
Louisiana Sanitary Code requiring the labeling of all food 
products with the net volume and the name and address of 
the manufacturer. The name of the distributor would not 
be a compliance with the code. 


F. E. M. A. COMMITTEES FOR YEAR 1924-25 
ScIENTIFIC RESEARCH COMMITTEE 
l'rank L. Beggs, Chairman, The Styron-Beggs Co., Newark, 
Ohio. . 
J. L. Clawson, the Clawson Co., Philadelphia, Pa. 
Dr. F. M. Boyles, McCormick & Co., Baltimore, Md. 
Dr. Bernard H. Smith, Garrett & Co., Inc., Brooklyn, N. Y 
Dr. E. J. Shanley, Baker Extract Co., Springfield, Mass. 


MEMBERSHIP COM MITTEE 
Robert E. Heekin, Chairman, the Heekin Co., Cincinnati. 
W. H. Hyde, the Abner Royce Co., Cleveland, Ohio. 
EK. Wade, Wade Extract Co., Orange, N. J. 
D. T. Gunning, Arbuckle Brothers, Chicago 
Robert S. Joyce, the A. Colburn Co., Philadelphia 
LEGISLATIVE COMMITTEE 
R. H. Bond, Chairman, McCormick & Co., Baltimore, Md. 
Pusiicitry CoM MITTEE 
S. J. Sherer, Chairman, Sherer-Gillett Co., Chicago, Ill. 
W. W. Laudenslager, the A. Colburn Co., Philadelphia. 
Clifford G. Harris, the Frank E. Harris Co., Inc., Bing- 
hamton, N. Y. 


TRADE INTERESTS COM MITTEI 
Gordon M. Day, Chairman, Day-Bergwall Co., Milwaukee 
H. Burnett, Joseph Burnett Co., Boston, Mass. 
W. A. Upham, Miller Mfg. Co., New York. 
F. S. Muchmore, Hallock-Denton Co., Newark, N. J 


TRANSPORTATION COMMITTEE 
1). T. Gunning, Chairman, Arbuckle Bros., Chicago, Ill. 
Kk. S. Joyce, the Colburn Co., Philadelphia 
I.. B. Parsons, Seeman Bros., New York. 


Costs Com MITTE! 
rT. W. Carman, Chairman, Baker Extract Co., Spring 
tield. Mass. 
L. K. Talmadge, Baker Extract Co., Springfield, Mass. 
C. F. Sauer, the C. F. Sauer Co., Richmond, Va. 
J. L. Clawson, the Clawson Co., Philadelphia, Pa. 
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INSURANCE COMMITTEE 
C. W. Jennings, Chairman, Jennings Mfg. Co., Grand 


Rapids, Mich. 


COMMITTEE ON SECTIONAL ORGANIZATIONS 


D. T. Gunning, Chairman, Arbuckle Brothers, Chicago 
Robert E. Heekin, the Heekin Co., Cincinnati 
G. H.. Burnett, the Joseph Burnett Co., Boston. 


F. S. Muchmore, Hallock-Denton Co., Newark, N. J 


CoMMITEE ON How To INCREASE SALES 


T. W. Carman, Chairman, Baker Extract Co., Springfield, 
Mass. 
CoM MITTEE ON Cope oF ETHics 
R. H. Bond, Chairman, McCormick & Co., Baltimore. 


B. J. Fishburn, S. P. Hite Co., Roanoke, Va. 
R. J. Massey, Massey & Massey Co., Chicago. 


‘T. J. Hickey, ex-officio as Counsel, Chicago. 


VIGILANCE COMMITTEE 


All members of the Executive Committee. 


STATE COMMITTEEMEN 
California: Paul Rieger, Paul Rieger Co., San Francisco. 
Wm. L. Myatt, Morey Mercantile Co., Denver. 
Chas. S. Williams, the Williams & Carleton 


Colorado: 


Connecticut: 


Co., Hartford. 
Illinois: E. P. Price, Price Flavoring Extract Co., Chicago, 
Ill. 
Indiana: Geo. H. Lynas, J. B. Lynas & Son, Logansport. 
lowa: C. R. Joy, S. F. Baker & Co., Keokuk. 


Kansas: W. S. Herr, the Murray Mfg. Co., Wichita. 


Vaine: C. M. Foss, Schlotterbeck & Foss Co., Portland. 
Varyland: R. H. Bond, McCormick & Co., Inc., Baltimore. 
Vassachusetts: L. K. Talmadge, Baker Extract Co., 


Springfield. 

Vichigan: C. E. Foote, Foote & Jenks, Jackson 

Vinnesota: Charles P. Carroll, Griggs, Cooper & Co., St. 
Paul. 


Northern Missouri: S. H. Baer, Blanke-Baer Extract & 
Preserving Co., St. Louis, Mo. 
Lower Missouri: Rudolph Hirsch, Ridenour “Baker Gro. 


Co., Kansas City. 
Vebraska: L. Feltman, McCord-Brady Co., Omaha. 
Vew Hampshire: D. E. 


Sanbornville. 


Parmenter, Wakefield Extract Co., 


New Jersey: ‘F. S. Muchmore, Hallock-Denton Co.. 
Newark, N. J. 

Western New York: J. A. Handy, Larkin Company, 
Buffalo. 

Eastern New York: L. B. Parsons, Seeman Brothers, New 
York. 

Southern Ohio: J. Frank, Frank Tea & Spice Co., Cin- 


cinnati 


Vorthern Ohio: W. H. Hyde, Abner Royce Co., Cleveland. 


Oregon: Leo Hahn, Wadhams & Co., Inc., Portland. 

Eastern Pennsylvania: C. F. Irwin, L. H. Parke Co., 
Philadelphia. 

IVestern Pennsylvania: J. L. Klingensmith, Pittsburgh 
Food Products Co., Pittsburgh. 

Rhode Island: B. B. Scott, Providence. 


Davis, Davis Mfg. 


Furman, the Furman Co., 


Tennessee: G. C Co., Knoxville 


Texas: Leo M 
Vermont: J. O. Kimball, Kimball Bros. Co., Enosburg Falls. 
Virgina; C. F. Sauer, Jr., the C. F. Sauer Co., Richmond. 
Il ashington: W. J. Kahle, Crescent Mfg. Co., Seattle. 

Il isconsin: A. J. Hilbert, A. J. Hilbert & Co., Milwaukee. 


Houston 


& 
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PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 


tained in FEDERAL AND STATE official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soar Section and other departments for further information. 





Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


Notices of Judgment 


Among the Notices of Judgment given under the [Federal 
Food and Drugs Act, Nos. 12,001 to 12,050, inclusive, sent 
out recently by the Bureau of Chemistry, Washington, D. C, 
the only ones of interest to our readers were the following: 

12,031. Misbranding of extract of lemon and extract of 
vanilla. Plea of guilty. Fine $25. Samples contained less 
than quantity stated on the labels, ranging from 1.18 to 1.34 
fluid ounces instead of 1% ounces. The marking was neither 
plain nor conspicuous. 

Two olive oil cases were reported. One seizure was con- 
demned and in the other prosecution a fine of $300 was 
imposed. 

Canada 


The Department of Health at Ottawa has issued the regu 
lations adopted by the Privy Council on April 8 for the 
enforcement of the Canadian Food and Drugs Act. It is a 
pamphlet of 53 pages. 

Connecticut 


Bulletin 255 of the Connecticut Agricultural Experiment 
Station, at New Haven, gives the twenty-eighth report on 
food products and the sixteenth report on drug products, 
prepared by E. M. Bailey, chemist in charge. A vast amount 


of work was done during the year. There were no com- 
plaints affecting our industries. 
Pennsylvania 
Field agents of the Bureau of Foods and Chemistry, 


Pennsylvania Department of Agriculture, are investigating 
sanitary conditions in soft drink bottling establishments in all 
parts of the State. James Foust, director of the bureau, 
says it is house-cleaning time for all non-alcoholic drink 
bottlers. 


FLAVORING EXTRACTS IN HONGKONG 


Imports of flavoring extracts into Hongkong are increas- 
ing, the value of the 1923 imports being estimated at ap- 
proximately $50,000 gold, an increase of 12 per cent over 
the value of imports in 1922 says Consul Leroy Webber, 
Hongkong. About 40 per cent of the imports are used 
locally and the remainder is transshipped to South China. 
The chief countries supplying the market are England, 
the Netherlands, the United States, Germany, and France. 

Practically all of the trade is done on an indent basis; 
prices are quoted c. i. f. Hongkong, and payments made 
by draft of 30, 60, or 90 days. Hongkong importing houses 
sell to manufacturers and other users of the extract on a 
cash basis, granting discounts of 2 to 5 per cent. These 
importing houses generally have exclusive agency rights 
for South China. 

All flavoring extracts are shipped in small bottles, not 
exceeding one-half dozen bottles (1 gallon) to a case, says 
the Consul. The bottles are very carefully packed in saw- 
dust, straw, or excelsior, and the case strongly strapped 
with wire or steel strapping. Strong packing is required 
on all goods shipped to the Hongkong market. 

The extracts are used principally in connection with the 
manufacture of candies, ice cream, sirups, aerated waters, 
and Chinese sweets. The flavors most in demand are trutt 
flavors, sarsaparilla, vanilla, and rose. 

In order to increase the sale of American flavoring ex- 
tracts in Hongkong, Consul Webber says, the brand put 
on the market must be well and favorably known, the 
quality of the goods must be uniform and of high grade, and 
the products must be offered at prices which will compete 
with the many extracts already established on the market. 
The brand, he adds, is one of the most important points 1m 
the marketing of all food products in China. 
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One of the most important changes that has occurred in 
recent years in the agency relation in the french and Amer- 
ican perfume material industry has just been announced. 

Etablissements Antoine Chiris, the oldest house in Grasse, 
founded in 1768, and since 1896 represented in the United 
States by their own company in New York, have decided to 
discontinue the branch establishment and have appointed 
Morana, Incorporated, New York, their exclusive agents for 
the United States and ‘Canada. Following soon after their 
lisposal of their American synthetic factory at Delawanna, 
NX. J., to B. T. Bush, Inc., New York, it indi 
cates a determination to concentrate upon the 
production of natural raw materials under 
their own auspices, and to entrust the selling 
efforts, at least in so far as America is con- 


cerned, to an organization specializing in 
sales work. 

Morana Incorporated has just rounded out 
its fifteenth year in business. It was estab- 
lished in 1909 as Compagnie Morana by Carl 
Williard 


for Compagnie 


Schaetzer, Warren E. Burns, and 
\. Walsh. To the agency 
Morana, of Zurich, Switzerland, which was 
obtained by the corporation at its inception, 
there was later on added the agency for 
In 1920 the name of 


the corporation was changed to Morana In- 


Bruno Court, Grasse. 
corporated. The growth of this organization 
is a familiar one in the industry and they 
have reached a position among the leaders, 
being the youngest of any of the firms in the 
rst rank, 
The new 


connection which 


nounced by Warren E. 


was an 
Burns, Treasurer, on 


Ms return with Mrs. Burns from Paris marks a new 
step in their development and it will be watched with 
Interest by the trade. The sales agency of Bruno Court, 


manufacturers of flower products, will be retained 
The formal announcement issued by Morana Incorporated 
Sas follows: 

“We take much pleasure in announcing that, for the 
purpose of facilitating their American business, Etab- 
lissements Antoine Chiris, founded in Grasse, France, 
in 1768, have honored us by appointing us their ex 
clusive agents for the United States and 
\ssisted by the co-operation of the world-wide organi- 


ation of Etablissements Antoine Chiris, we will be in 
an even more 


Canada 


favorable than heretofore to 


position 


ender service to the manufacturers of perfumes, soaps, 


and fl 
rial 


avoring extracts in supplying them with raw mate 
‘of unimpeachable quality and integrity. 
\ll merchandise bearing the Chiris label will be pro 
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\ntoine 
Chiris from primary products grown almost entirely on 


duced by the various factories of Etablissements 
the Chiris plantations. There can be no better guarantee 
of quality than this to offer to our customers. 

“The New 


Chiris Company 


York offices and warehouse of the Antoine 


will be removed on August 1 to our 
headquarters at 118 East 27th Street, New York, where 
inquiries addressed to the Antoine Chiris Company will 
be given our prompt attention.” 

Chiris factories, offices and affiliated companies include 
Mar- 


London; Les 


the following: Grasse, Paris, and 
Boufarik, 


Hesperidees, of Reggio and Messina, Sicily ; 


seilles ; \lgeria; 
Comptoir Coloniaux Chiris of Shanghai and 
Chungking, China; of Chapa Loa Kay and 
Haiphong, Tonkin; of Comores Islands; of 
Madagascar; of St. 


Tamatave, Denis, Re- 


union; of Cayenne, French Guiana; of 
Asuncion, Paraguay. 

The Morana sales branches are continued 
at: 19 S. La Salle St., Chicago; 42 Welling- 
ton St., East, Toronto; and the buying office 
at 28 Rue St. Lazare, Paris. 


Mr. and Mrs. 


York on the Berengaria on July 8. 


Burns returned to New 


William H. Hatfield, of this city, after 
fifty Colgate & Co., 
announces his retirement as territorial man- 


vears of service with 


ager of the big north central district, 


which will now be split up. One section, 


Illinois and neighboring states, is 
\. Spalding, who goes from 


St. Louis to the Colgate office at 160 North 


including 


Mr. AND Mrs. BuRNS 


in charge of G. 


Wells street, Chicago. The western section, with head- 
quarters in Minneapolis, is in charge of E. T. Ferguson. 
This new section includes Minnesota, North Dakota, South 


Dakota and Montana. Both Mr. Spalding and Mr. Ferguson 
have been associated with the Colgates for long periods and 
ire well equipped for their duties 

\sa 
memento the company has given him a diamond service pin. 


ill a book. 


coaches over rough mountain roads to get a 


Mr. Hatfield is known in every State in the Union 
His experiences would Once he journeyed 475 
miles by stage 
good customer. 

Earl L. Booth of the perfume laboratory of the Larkin 
Co., Buffalo, N. Y., Miss 
Louise Hunt, spent part of their honeymoon in New York 
recently. They were married in 
New York went to Marblehead, Mass., 


so before returning to Buffalo. 


with his bride, who was Emma 


Buffalo on June 28, and 


from for a week or 
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\ number of further contributions have been received by 
W. G. Ungerer, of New York, for his American Fund for 
the Grasse Orphans and Widows of the World War, and 
the amount collected now totals nearly 17,000 franes, with 
many yet to be heard from. 

This excellent cause has received hearty support from 
the perfume and related industries in the past, and indica 
tions are that the present response will be even more gen 
erous than on previous occasions. 

A complete list of contributors up to the present time is 
as follows: Ungerer & Co., G. A. Pfeiffer (Richard Hud- 
nut), Mrs. Ida Tetlow, Solon Palmer, b. E. Levy (Coty), 
Abner Royce Co., Harry J. Ahles (Ungerer & Co.), Man- 
S. Levy (AMERICAN PERFUMER), F, J. 


hattan Can Co., L. 
M. Miles (Cheramy), George Betts (Glebeas Importation 
Twin City Chemical Co., Amole 
Co., E. M. Laning, I. S. Zeluff (Parfumerix 
\W. H. Kendall (Parfumerie Rigaud), Jolie, Compagnie 
Duval, P. Coviello, P. R. Dreyer, Wm. Green, Julian W. 
Lyon, Chas. (Ungerer & Co.), 
Chas. 


Co.), George Uhe, Soap 


Rigaud), 


Fischbeck Joseph Byrne, 


Berriman (Soap Gazette), H. R. Laist (Ungerer & 
Co.), International Confectioner, A. Winarick, R. B. Stod- 


Wm. E. Swindell, A. P. Babcock 
\yver, Inc., Odorbase Mfg. Co. 


dard (Ungerer & Co.), 
Co., Harriet Hubbard 


Ungerer & Co., New 
materials, has just re- 


fe, 


York, essential oils and perfume 


Ungerer, vice-president of 


turned from Toronto where he spent a week at their Can- 
adian branch, located at 54 Wellington street, FE, 
MelIndoe. 


Mr. Ungerer visited the trade in 


Poronto, 
in charge of R. S. 
Toronto and Montreal 
in company with H, IF: McDermott, sales representative, 
and found a gratifying condition of affairs. Although busi- 
ness in general has been slow in Canada for some months, 
it is now showing signs of improvement and an increasing 
interest is found in forward buying 

The Canadian branch of Ungerer & Co. was established 
since 


about a year ago and has shown a steady increas« 


Mr. Ungerer was particularly pleased to note a growing 
tendency on the part of Canadian buyers to place mort 
emphasis on quality and not to purchase exclusively on a 


price basis. 


Epinard is here! The equine champion of the perfumery 


industry, matched for international honors, arrived safely 
from France on the Berengaria on July 10, but did not 
land until the next day, when photographers and interview 
ers assembled to greet the King of the French Turf. Epi 
nard submitted quietly and pleasantly to being photographed, 
but beyond a few neighs was silent on new Paris cosmetic 
fashions and other topics that might easily interest the Ship 
News reporters and their newspapers. Only a mild whinny 
greeted the moss-grown question asked of a foreign arrival 
Liberty 


before he has done more than pass the Statue of 


in the harbor “TIlow do you like America?” But the 
cuest also winked an evelash, for he has American ancestors 
and relatives on one branch of his family tree Epinard 


went by automobile in state to Belmont Park and later in a 


special car to Saratoga, accompanied by his traveling com 


panions, Satin Slippers and his mascot 

Epinard’s welcome was royal. A delegation went down 
the bay, headed by B. M. Douglas, of Bourjois & Co., Inc., 
New York, American representative of Pierre Wertheimer, 
owner of the Wertheimer is 


distinguished visitor. Mr 
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coming over in August to see the series of races in which 


his magnificent chestnut colt will take part. 


will exclipse in interest the Papyrus-Zev event of last year 


The Pfaudler Co., Rochester, N. Y., 
has purchased all of the assets of the 
Products Co., of Elyria, Ohio. 
mated June 3, 1924. It is the intention of the Pfaudler ¢ 
to continue operations in the Elyria factory. All of th 
staff of the Elyria Enameled Products Co. have been re- 
tained and with bigger production made possible through 


announces that jt 
Elyria Enameled 


The purchase was consum: 


the operation of both factories, even better and more com 
plete service than heretofore will be given. 

The Pfaudler Co. is rapidly completing plans to place o 
the market a new line of glass lined piping for the chemical 
and allied industries. The production of the line of Elyria 
glass enameled cast iron equipment will be continued. 

It is also announced that the Pfaudler Co.’s Europear 
factory, located at Schwetzingen, Baden, Germany, is now 
operating at full capacity and is in a position to give direct 
service to any of its clients having European interests 
They will be served from this factory, thus eliminating 
ocean freights. 

Harry S. Calvert, for many years president and general 
manager of the Elyria Enameled Products Co., has been 
elected to the Board of Directors of the Pfaudler Co., and 


has been made vice-president in charge of the Elyria 


-Enameled Products ‘Division. 


The officers of the Pfaudler Co. are now as follows: 
I. G, Miner, president; W. D. 


and general manager; H. S. 


Pheteplace, vice-president 

Calvert, vice-president, in 
charge of Elyria Enameled Products Division; R. Ranlet, 
treasurer; C. J. Stothers, secretary; R. B. Kilmer, general 
sales manager. 


Webb Mfg. Co., flavoring extracts, spices, and. similar 
products, Nashville, Tenn., reports business good. 


J. R. Knoch, buyer for the Wolff-Wilson Drug Co., St 
Louis, Mo., was a recent visitor to New York. 


J. R. Watkins Co., of Winona, Minn., has a very large 
ind happy family. Some members of it are named Cheer- 
fulness, Kindliness, Friendliness, Trustfulness, Trustworthi- 
ness, Sticktoitiveness and Resourcefulness, according to @ 
recent ‘house” census report. 

Houbigant, Inc.. Paris perfumer, has leased space in the 
Butler Building, 162 North State street, Chicago, for 4 
Middle West headquarters. The lease is for five years at 
a term rental of $32,250. 

Mrs. Katherine L. Johnson, representative of the Los 
Angeles Soap Co., recently delivered an interesting talk on 
the manufacture of soap before the members of the Rich 
mond Woman's Club 
Matanzas, Cuba, announce that 


on account of the increase in their business they have bee 


Riera, Roche & C2O.. of 


compelled to enlarge their plant and have bought the ma- 


chinery for the purpose from the Houchin-Aiken Co, ® 
Hawthorne, N. J. 


Epinard is jp- 
sured for $150,000, but Mr. Wertheimer values him at $300. 
000. The races will happen in September and October and 
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The many friends of Joseph Baird Magnus, treasurer of 
Magnus, Mabee & Reynard, Inc. New York City, will be 
glad to know that he has recovered from a recent operation 
and is now able to be about again. Mr. Magnus is spending 
the summer at his home in Greenwich, Conn., where he is 


conducting some interesting experiments in horticulture. 


The Foxon Co., Inc., of Providence, R. I., has moved into 
its new daylight art printing factory, at 225-235 West Park 
street, not only without interruption of business, but with a 
record of increased output during the period of changing 
its habitat. The new home was especially designed to meet 
every requirement of the Foxon manufacturing operations, 
allowing also for expansion in all directions, which policy 
was wisely taken in view of the steadily rapid growth of the 
business since 1915, when A. K. Paul became its guiding 
genius. Under his management the Foxon plant has become 
an institution rather than a printing house, and solves prob 
lems in the package branch of advertising from various 
angles. 

For a good many years Mr. Paul had been working and 
studying with the first firms 
of France, Switzerland, Bel 
gium and England on all 
lines of art printing and 
from Germany he came to 
America to associate with 
H. Hinze, who represented 
in this country the firm of 
Karl Krause, manufacturer 
of embossing machinery, in 


While in 


demon 


Leipzig, Germany 
this connection he 
strated and explained the 


use of these machines to 


some of the larger Ameri 





can box and printing houses, 


A. K. Paut 


among them the Robert Gai 
Co., National Folding Box 
and Paper Co., and the Dennison Mfg. Co. 

When the World War killed the importing business, Mr 
Paul went to Providence and took over the nucleus which 
he developed into a source of supply for American buyers 
who previously had been depending on Germany and 
France for certain products in the line of label and packag 
advertising. His enterprise in accepting the opportunity 
and his skill in meeting American requirements won quick 
recognition. The history of the Foxon Co. ever since has 
been progress, and constantly increasing business. The new 
lactory became a positive necessity. It is a daylight model 
of efficiency and convenience which cannot be shown ad 
quately in an illustration picturing only the exterior. Thi 
announcement of the company on advertising page 91 will 
be found interesting. 

A. K. Paul is the treasurer and general manager of th 
Foxon institution. Mrs. Mildred Paul is secretary and 
sales manager, the other officers being Frank P. Ingalls, 
President, and Benjamin Richard, vice president, both of 


New York City 


Joseph Leshin, sales manager of Majestic Metal Special 
ties, Inc, New York City, left July 10 for an extended trip 
m the Middle Atlantic States, the Middle Western States 
and Canada, in the interests of his company. Ile expects 
to be gone from six to eight weeks. 
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M. W. Acker, sales manager for the collapsible tube de- 

partment of the Western Cartridge Co., Inc., East Alton, IIL, 
Acke Fe is 

Kast Alton, they motored through De 


accompanied by Mrs taking about a four weeks’ 
trip. oOtarting Iron 
troit, Pittsburgh, Philadelphia, New York, proceeding along 


the New | 


Maine, where they will spend a week sailing and fishing. 


ngland coast to Rockland and North Haven, 


Woods & Chatellier, Inc., New York City, 


vertising page 60 the first of a series of announcements on 


begin on ad- 


an interesting revolving lip stick container which it offers in 


various styles and finishes 


Vietor & Hosken, New York, have opened an office at 


Greensboro, N. C., with E. J. 


Lefort in charge. 


George Silver and Justin Dupont sailed on the Paris July 
2. Mr 


ils, Ine., and Justin Dupont, Inc., 


Roure- Bertrand 


New York, will be away 


Silver, who is vice-president of 





\noARD SHIP 


VER AND J N Dupon 


four weeks visiting Roure-Bertrand Fils at Grasse, and 


Justin Dupont at Argenteuil (S. & O.), France. 

Mr. Silver has not made a European trip since he was 
a boy, and the pleasure that he felt in anticipation is 
clearly shown by his broad smile at the moment the Editor 


“snappe ad” him 


Clarence Morgan, head of the hat bears 


his name, was a recent visitor to New York, en route by 


Chicago firm t 


automobile to Boston, Portland, Old Orchard Beach, Maine, 
With him are Mrs. 
Morgan and their daughter Claredys, and C. A. Seguin, of 

While in Montreal they will visit 


the girlhood home of Mrs. 


Montreal, and back to Chicago 


Seeuin & Co., Chicago. 
Morgan, 
Morgan 


hustlers and does not often take a 


Richmond, Quebec, 

and will then continue the trip to Chicago. Mr 
ne of Chicago's 

vacation so that he is benefiting by this trip to the full. 

\s announced by B. T. Bush & Co., Inc., New York, 
Clarence Morgan & Co. have been appointed sales agents 
Midwest territory, and the other accounts handled 
Morgan Co. are Emery Candle Co., 
Hancock, N. Y 


' 
in the 
ry the Cincinnati, 
Ohio: Thomas Keery Co - and Thurston & 


Braidich, New York 
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Marcelino Cardenas Hernandez, proprietor, and William 


Spero, general manager of Le Marcelino Co., New York 
City, have returned after making a record automobile trip 
of 2,200 miles over the Allegheny Mountains to Chicago 


and back in ten days, four of which were spent in Chicago, 
Philadelphia. With 
the party were Mrs. Hernandez and the chauffeur, although 


Mr. Mr 


drivers, took their turns at the wheel. 


and several more in Washington and 


Hernandez and Spero, both of whom are expert 


In making the trip 


up the Allegheny Mountains to an altitude of 2,600 feet, 
it was necessary to take a heavy grade over a 95 mile 


stretch, which the car did at high speed, something unusual. 


On the return six states were covered in two days. The 
trip from Chicago to Washington was made in 42 hours, 
the only stops being for gasoline, oil and new tires. On 


the casualty list were ten flat tires and two slight accidents, 
both of which occurred in Jackson, Mich., Ford 


took hitting Mr. llernandez’s 


where a 
and a trolley car turns in 


MeFarlan 


sedan. 


While in Chicago Mr. Spero arranged for the opening 
of a branch office at 123 West Madison street, where a 
resident representative will be in charge of the company’s 


interests in the mid-western territory. 

Just before the home, 
followed the precedent set by Mr. 
Spero by making an automobile trip to 


Horst 
Mr. 


Atlantic City, where 


party returned Jacob FE. 


Hernandez and 


he spent the week-end with his family. 
\t a recent mecting of the Board of Directors of Van 


Dyk & Co., New York, Donald Wilson 
tary 


was elected secre- 


Practically all of the firms in the essential oil, perfume 
New York (City 


dependence Day this year by declaring a suspension of work 


materials and allied trades in observed In 


from Thursday night, July 3, to Monday morning, July 7, 


making a clear three days’ holiday. Other trades and pro 


increasingly following this 


fessional people in this city are 


custom of prescribing a triple rest period when holidays 
happen to occur on Saturdays or Mondays 
Among the firms on the list were the following: 


George Lueders & Co., Morana Incorporated, Lautier 
Fils, Arthur A. Stilwell & Co., Thurston & Braidich, Peek 
& Velsor, P. E. Anderson & Co., Van Dyk & Co., Arthur 
Stallman & Co., H. R, Lathrop & Co., W. J. Bush & Co., 
Arthur G. Cailler, C. G. Euler, Hymes Bros., Roure- 


Fils, Ungerer & Co., 


P. R. Dreyer, 


Bertrand Magnus, Mabee & Reynard, 
Brothers, Dodge & Olcott Co., 
Horner, Wangler-Budd Co., J. Manheimer, Delphi 
Products, Heine & Co., Shipkoff & Co., 
Inc., Stanley Jordan & Co., Antoine Chiris Co., R. 
Hillier’s Son Co., Rhodia Chemical Co., O. A 


l*ritzsche 
James B. 
Inc., Burton T. 
Bush, 


Brown, Inc., 


J. L. Hopkins & Co., E. M. Laning Co., Charles V. Spar- 
hawk, A. D, Smack Co., Orbis Products Trading Co., Pet 
fumer Publishing Co 

In Chicago Clarence Morgan & Co. was among the firms 
that closed on July 5 

Puritan Soap Co., of Rochester, N. ¥ recently erected 


twenty-three road signs on the principal highways entering 


Rochester, the object being to point the way and 


distances to motorists \ full length Puritan adds to the 


attractiveness of the signs, which carry the slogan of the 


The 
as well ahead of the previous year’s trade. 


company’s products managers report 1924 business 


MER & 


tell the 
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Laying aside the cares of business, the office force and 
the Northeastern Schmid, Ine 
New York Lake 


Hopatcong, shore 


representatives of Julius 


City, recently went on an excursion to 

athletic : 
The party, which numbered 35 

& W. 

Lake 


benedicts 


where sports, dancing and a 


dinner were enjoyed. » made 
the trip in a private car of the D., L. 
the 


between 


\ feature of festivities at Hlopatcong was a 
the the 


Despite conflicting reports, the benedicts won by the alleged 


baseball game and bachelors 
score of 9-5. J. T. O'Connell was captain of the benedicts 
Carl the bachelors. C. A 
Rosengren won universal approval for his fair and honest 
The batteries were J. T. O'Connell 
and D. A. Mai Car] 


Spectacular made by F 


and Schmid was captain of 


decisions as umpire. 
H. C. Wendelcke, 


Schmid, bachelors. 


benedicts ; and 


plays were 


Schuetz and E. Graf; Carl Schmid knocked three home 
“runs, and C. A. Kroenig gave a splendid exhibition of 


“Casey at the bat’ by consistently striking out. The ladies 
also took a very active part in the game. 

The affair was arranged by Carl Schmid, C. I*. Schmid 
J. T. O'Connell and C. A. Kroenig. 


Senior and Junior were unable to be 


Messrs. Julius Schmid 
present on account 
of their absence in Europe, from which trip they will not 
return until September. The company plans a similar ex 


cursion each year. 


Harold F. the staff of L. A. Van 
Dyk, New York, and is traveling through the Mid-West 
He has been connected with the industry for several years, 


Davidson is now on 


John B. the Peroxide Chemical Co., St 
Mo., is sending to his friends photographs of the 
contribution made by Mr. and Mrs. Brunner to the Million 
Population Club, and the Isaak Walton Club of Missouri 


The young man, who is called Jack, was born on March 22 


Brunner, of 
Louis, 


and his photograph shows him to be a very lively and agree 
able youngster. 

Mr. and Mrs. Brunner are close to the half century mark 
and Jack is the first youngster that has arrived to grace 
their home, so they are receiving the special congratulations 
of their friends. 

Mr. Mrs. Frank Z. Woods, of Ill., have 
recently returned from a trip through Canada where the) 
attended the Mon- 
They report a registration of 9,500 Rotarians, and 
all. 
interest visited were Lake George, Lake Champlain, New 


York City Niagara Falls 


and Chicago, 


International Rotary Convention at 
treal. 
Other points ol 


a most enjoyable trip was had by 


and 


Memphis, Tenn., Black and White 
totaling 


Plough Chemical Co., 


beauty preparations, ete., reports sales as now 


$250,000 per month, an increase of 100 per cent over Co 


responding sales in 1923. 


Harry M. Mabey, general traffic manager for the Mathie 
\lkali Works, this city, has been elected chair 
man of the traffic managers’ council of the Associated I0- 
New York State. 


Inc., 


son 


dustries of 


Yakima, 
Soap Day, 
program. 
Oliver P, 


Washington State, has set apart July 28 for 
and the Commercial Club has been planning 4 
Yakima which 


Church is 


has a industry, ol! 


the 


new soap 


leading factor. 
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Thomas B. Dunn, former State Treasurer and Senator of 
New York, for ten years a Congressman and long identitied 
with the perfumery industry, died on July 2 at his home in 
Rochester, N. Y.. Aside the 
notably active life in civic affairs, his interest in the Manu 
facturing Perfumers’ the 


Manufacturers of Toilet Articles, was generous and intense. 


from other incidents in his 


Association, now American 
In Congress he espoused the cause of the association and in 
his alliance with it in pre-Volstead days was in the habit of 
sending several cases of champagne for the Speakers’ table 
at the annual banquets. He had contented himself since then 
with telegrams of friendly interest, for in the last two years 
illness and age had weakened the splendid spirit of helpful 
ness and uplifting that had actuated all of his life in business, 
in politics and in the old M. P. A. 

It is impossible to do more here than to pay a brief tribute 
to this sterling citizen, friend and associate. Mr. Dunn was 
on March 16, 1853, of Scotch par 


entage on his father’s side and of Puritan ancestry on his 


born in Providence, R. I., 


His parents brought him to Rochester when he 
old. Lis 


strawhat 


mother’s. 
live 
had 


manufacturer in 


was years 


father been a 


Providence 


and continued in the hat 


business after he moved to 


Rochester. 
Dunn 


Thomas B. was 


educated in the Rochester 
public schools and in the 
once-famous DeGraff Mili- 


Institute of Rochester. 


had an 


tary 
He 
obtain a 
but 
were along commercial lines, 


opportunity to 


collegiate educa 


tion, his inclinations 





and after leaving school he 

became a his 
father. 

After the death of his father, Mr. Dunn engaged in the 

manufacture of perfumes and flowering extracts. 


with 


THe Late Tuos. B. 


DUNN partner 


He made 
a success of this business from the start and in 1894, origi- 
nated the Sen Sen products, which became known through- 
out the world. He early became a convert to the advantages 
of advertising on an enormous scale and, against the advice 
of friends, entered upon an advertising campaign involving 
the expenditure of a million dollars. 


paign fully justified him in his course. 


The result of his cam 

He was an eminently 
successful business man, and one of many charitable deeds, 
as well, performed in a quiet, unpretentious way. 

The Dunn enterprises had offices and agencies in almost 
every large center in Europe, established after personal in 
spection by Mr. Dunn. In 1909 Mr. Dunn and others or 
ganized the Sen Sen-Chiclet Company, with a capital of 
$6,700,000. This company, of which Mr. Dunn was elected 
resident, took over five companies, with factories in the 
United States and Canada. He always declined to interest 
himself extensively in any commercial proposition he could 
not control. 

\fter Mr. Dunn became active in political and civic affairs, 
ne withdrew 
tained a 


somewhat from business, although he main 


Nnancial connection with various commercial inter 


“ts up to the time of his death. His philanthropies weré 


sts up a . 
va led and numerous, but he alwavs avoided publicity for 
is benefactions. 


’ Robinson 
Dunn: a 


Ile leaves his wife, Florence L. 
son, 


Thomas R. Dunn, of Lake Placid, and a 
laughter, Mrs. George H. Taylor of Rochester. 


cs 
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B. R 


Co.. 


Industrial Chemical 
\lcohol Co., New York, is 
on a Western trip which will take him to the Coast. Mr. 
Los im- 
portant place for himself in the Eastern chemical industry 


Tunison, of the United States 


and United States Industrial 


Tunison is a native of Angeles and has made an 


since he came to New York six years ago. On this trip he 


attended the annual convention of the American Institute of 


Chemical Engineers in Denver. 
\ new and catchy for 


treatment entering a 


New York 
City, describes the package reproduced in colors on the front 
“No mat 
ter how crowded the field,” says the company, “there’s always 


a product 
crowded field is the way the American Can Co., 


cover in its announcement on advertising page 9. 


room for a good product in a good package.” 


Schimmel & Co., 
(near Leipzig), returned to Germany July 
Deutschland. FJ 


Karl Fritzsche, of the firm of 


Miltitz 


5 on the steam- 
ship 


Watermeyer, 


president of 








Il’. EE. WATERMEYER, KArt Fritzscue, F. H. LEoNHARDT 
Kritzsche Brothers, Inc., New York, and F. H. Leonhardt, 
vice-president, and their families saw him off, and_ the 


Editor also paid him his respects at the steamer. 


G. Barret Moxley, president of the National Wholesale 


head of the wholesale drug 


Co . | 
more rejoicing in the advent of a son on June 25. 


Druggists’ Association and 


house of the Kiefer-Stewart Indianapolis, Ind., is once 


Hennafoam Corporation, Ltd., Toronto, Ont., is using 
large newspaper space in Canada to popularize Hennafoam 
shampoo. The advertising is directed by Ferd. T. Hopkins 


York 


& Sons, cosmetics, New 


United Products Co., 65 Fifth New 
York, manufacturer of liquid soap and kindred products, is 
Dreisler, 153 


four-story 


Sanitary avenue, 


having plans drawn by B. Remsen street, 


Brooklyn, architect, for a plant at Foster 


Buckley 


new 


avenue and street, estimated to cost $155,000. 


the San Francisco 


Edward Irving Llopkins, in charge ot 
office of 3 E Hopkins & Co., 


a visit to the home office and New York plant. 


importing drug merchants 
He 


is on 


expects to return soon to the Pacific Coast 
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Rey. George S. Duncan, head of the American | 
versity 1924 Expedition to Egypt, preached a sermon re 
cently on “The Fragrance of the \labaster Box” in Grace 
Reformed Church, Washingt 1) 

An impostor masquerading as “Mr. Schiff,” of the 


Western Wholesale Dr Co., ‘ \neeck Cal.. has beet 


working a conlidence game in the East that he may con 
tinue to try elsewhere, with var.ati in names and methods 
In New York City he ited bet ms ist aft 
banking hours and tried to borrow money so he could tal 
the night train for home \ w hundred doll f hi 
ticket was all he needed and “tt ould) be returned 


promptly.” He had just returned from Germany that day 


and told a plausible story of having taken the “cure” at 
Carlsbad, his cemplexion indicating liver trouble serving 
to bear out his tale, but with one excepti » far known 
he failed to arouse mpathy But he walked out of the 
office cf E. R. Squibb & Co. with $300, for which the firm 


would like to rested Phe ibout 


impostor 1s 


5 feet, 7 inches tall, weighs 180 to 190 pounds and did not 
look especially prosperous when last seen here He is 
wanted also by the Detroit police. The man is a very 
clever talker. 

One of the Colgate “dealer helps” that is quite popular 


half of the 


vertising whenever dealers feature Colgate pri 


is the assuming of expense of newspaper ad 


ducts in their 


1 


local papers. Art work, cuts and copy, including attractive 


seasonal displays, also are furnished 

McCormick & Ce 
spices, Baltimore, has 
for insuring 


manufacturer of flavoring extracts and 


made a change in its arrangements 


employees, the company having carried the 


risk itself in the Under the 


past new arrangement the 
policies are issued by the Metropolitan Life Insurance C« 
each employee without regard to length of employment 
getting the benefit of t plan, without cost Those who 
have been with the company six months get a policy for 


$500, the amount increasing $50 each year until the maxi 


mum of $1,000 is reached The company also maintains a 


sick benefit club, under which employees paying 50 cents a 


month can draw $8 a week for not more than 13 weeks in 
any one year, if they are unable to work, and $4 a week 
for payments of 25 cents per month. Last year the com 
pary paid out 98 per cent. of the money received under this 
plan in sick benefits 

Men are like corks—some will pop and others have to 
be drawn out. It depends on the stuff they have in them! 

Bottles. 


Treasury Department 


l‘ederai Reserve note as follows 


Bank of Atlanta, Ga.: check letter ‘B’: plate number indis 


tinct; D. F. Houston, Secretary of the Treas John 
Burke, Treasurer of the United State portrait Grant 
This is a very poorly made counterfeit, apparently pri | 
from lithe iphic plat p juality pape to ¢ 

face of which silk thi i ror mpressed Phe 

on the counterfeit is so ec that it is not deems ‘ 
sary to describe it more in detail. Only the very i { 


or extremely careless person should be deceived by it 
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Charlotte (N. C.) has a new department store unde 
the management of M. O. 


$750,000. 


Efird, six stories high an 
Everything about it is 
& Walters the 
supplies and Mrs. H. B. studied th 
New 


costing about 


most 
furnished barbers 


who 


modern. Conners 


Rollins, has 


subject in York City, presides over the beauty 


parlor. 


distribution of 
New Zealand. 
being used through the Go!dberg \q 
Ltd., of Wellington. 


A campaign to increase the Old Dute 


Cleanser is being conducted in 
periodicals are 


\gency, 


ind 


vertising 


Ne Vermo 


and 


Mfg. Co., of 


disinfectants, 


Los 


\ngeles, Cal., sanitary su 
plies has moved into new quarters at 


lintel, 
and general manager, reports that the new plant contair 
than 


1513 East 32d street, in that city. H. F. presiden 


better four times the room of the old one and mor 
kettles are being installed to manufacture soaps of various 


kinds, for which there is a strong demand. 


The advertising account of Marie Earle, Inc., New York 


manufacturer of toilet requisites, has been placed with N 
\W. Ayer & Son. 
“Our 


business is improving,” M. Gales, man 


wing director of the Boot’s Pure Drug Co., Ltd., England 


reports G. 


a subsidiary of Liggett’s International, Ltd., Inc., which is 
controlled by the United Drug Co., Boston. “We 

700 the Isles,” Mr. Gales 
“an increase of forty over last year, and expect to open 
this Sales, it is expected, will run well over 
£8,500,000 in 1924,” 


in turn 


are operating stores in British 


forty year 


The advertising account of the Kendall Mfg. Co., Provi 
dence, R. 1., manufacturer of Soapine, has been placed with 
N. W. Ayer & Son. 
recently was bought by 


Oo. ¥. 


} 


The business of the Kendall compan 
Paul L. R. Fulton and 
Butler is president. 


Butler, G. 
Kean. Mr For many years h 
has been with the Lever Brothers Co., Cambridge, Mass 


He als¢ 


been with the Lever company as chief engineer. Mr 


as general manager. Mr. Fulton is vice-president. 
has 
Kean is secretary-treasurer. He was formerly with th 
Gorham Silver Co. 


Mfg. Co., Muncie, Ind., is planning an advertising 
Rado This advertising w! 
be directed by the Caldwell-Baker Co., 


tising agency. 


Rado 


campaign on Foam, a cleanser. 


Indianapolis advei 


Oso Products Co., I’. W. Wells, president, has begu 
the manufacture of soap at its plant in Livermore, Cal., wit 
orders. 


several good-sized 


Warning 


note 


issued against a new $20 counterlel 


Fede ral 


follows: 


been 
the 


has 
Bank of San Francis¢ 
plate No. » 


John Burke 


Reserve 
Check letter “C”; 
Secretary of the Treasury; 


Preasurer of the United States; portrait of ( leveland. The 


drawn on 
and described as 
Carter Glass. 


not 


te is a photographic production on two pieces ot papel 
| ] l ] 

he 

threads have been distributed, and tht 


is so poor, especially in the portrait of Cleveland 


between silk 


which 
work 
that 


a detailed description, the bank explains, is unnece> 


sary. 


Newspapers 
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We welcome back to our pages the Tin Decorating 


Company of Baltimore, Baltimore, Md., manufacturers of 
talcum powder boxes, etc. In resuming their trade paper 
idvertising in many different lines, they have told us that 


the first publication they have selected is THE AMERICAN 
PERFUMER on account of the results they formerly secured 


and we are naturally much gratified. 
the right of the accom- 
Raab, of Works 
New York July 2, on the 


Jos. Rosenfeld, 


Conrad Raab who appears on 


panying illustration, son of H. Chemical 
Roermond, Holland, arrived in 


Deutschland, accompanied — by traveling 


manager of the company. 
Mr. Rosenfeld is en route to 
and left New York July 15, 


m the 22nd 


Mr Raab 


Japan, China and India, 


sailing from San [rancisco 


after familiarizing himself with local import 


ing conditions has appointed Magnus, Mabee & Reynard, 
Inc. 257 Pearl street, ‘(New York City, exclusive agents 





Right, ConrAp Ras; left, Jos. RosENFELD 


United 


Nico lor the 


tor the States, Porto 


Their specialty 


Canada, Cuba, Mexico and 


products made by his firm 


artificial musks including: ambrette, keton, xylol, 


oe _ ' ; 
ind also a number of synthetic perfume materials: amyl 


salicylate, benzylidenaceton, benzyl acetate, bromstyrol, 
cmmamic alcohol, geraniols, hydroxy-citronellal, violet 
ketones, nerolin, yara yara, etc. 

The firm has been established in Holland for a number 


1 years and has a large business on the continent 
2 
Fisher, who 


this 


Mr. Raab has gone to Toronto with W. F. 
with his firm's 
From there Mr, Raab will continue 
New York in 
land on August 7 

Mabee & Reynard, 


id@ as an essential oil 


connected new agents on continent 


West, 


home on the 


on a trip to the 


time to sail for 


well known to out 
York 
his two 


Inc., are 
New 


and 





house of under the 


Management of Perey C, brothers, 


loseph 
pl 


Magnus, 


B. and Robert B. Magnus. 


The Cosn ( 


tha New 


the company 


., New York City, has been incorporated 
York £200,000 For 


has been expanding its operations and it has 


charter for some time 


no fall ° . ~ . 

W tully equipped its factory and offices at 133 West 2Ist 
‘treet where it is manufacturing rouge and powder com- 
Pacts 


» COsMetics, powder puffs and also furnishing complete 


Packages to the trade 
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Herman Wessels, secretary and treasurer of Polak’s 
Frutal Works, New York City, accompanied by Mrs. 
Wessels and their three children, Miss Johanna, Miss 
\ugusta and Herman Wessels, Jr., sailed on the Zeeland 


June 26 for a three months’ pleasure trip to Germany, 


Holland, England, Belgium and France. 
While abroad they will visit Mr. Wessels’ family and 
Mr. Wessels will also spend considerable time at Polak’s 


Holland 


Frutal Works, 


\mer sfoort, 


T hee cle re F, 


Drug Co., St. 


Meyer, former president of the Meyer Bros 
Louis, died June 15 at his home in Tuscard 


era, Cal. He was sixty-six years old 

Mr. Meyer was president of the Meyer Bros. Drug Co. 
from the death of his father, C. F. Meyer, in 1905, until 
1915, when he retired and sold his holdings in the company 


to his brothers. He then moved to California. He had been 
in ill health for several years 
Mr. Mever was born 


Mever Bros 


In 1859 


at Fort Wayne, Ind., where 


n 1852, the Drug Co. was organized by his 





THEODORE F. MEYER 


THe Late 


lived until after the Civil War, 
took 


ather and uncle. There he 


when the family moved to St. Louis and the business 


with them 


Mrs 


Meyer, Jr., of St 


Edith K. Theodore F 
Louis, president of the National Veneer 


A widow, Meyer; a 


son, 


Package Co., and a daughter, Mrs John Musebach, of San 
Antonio, Texas, survive 
Carl F. G. Meyer, who succeeded his brother as president 


“The 


task master and for years Theodore had kept at his work. 


and general manager, said: drug business is a hard 


\ll of the time, he was a lover of the outdoors but his 
work did not permit him to give time to it. When he 
decided to give up the presidency of the firm, he deter- 
mined to leave the business and sold out his holdings.” 

The Federal District Attorney at Newark, N. J., has 
dropped the conspiracy charge against M. DeMattia, of M 
DeMattia Chemicals, Inc., this city Investigation dis- 
closed that Mr. DeMattia was in no way connected with 
the scheme to defraud the government 

E. R. Squibb & Sons, of New York, have started work 
on their new $750,000 building, which will be located on 
Columbia Heights, Brooklyn, between Vine and Doughty 


streets. It will be thirteen stories in height and will be 


finished about September 15 
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Nestled the 
picturesque Mamaroneck Road at White Plains, less than 
New York City, is the Mary Zinn 
for Convalescent Children, a home established about 
Arthur and Martin 


among hills of Westchester County, on the 


an hour’s drive from 
Home 


five years ago by Zinn as a memorial 
to their 


The 


along most progressive lines. 


mother. 


home is non-sectarian, and its work is carried on 


The aim of the home is not 
only to give boys from six to ten years, and girls from six 
from cardiac disease, a 


to sixteen suffering 


years of age, 

new lease of life and to restore them to normal childhood, 
but also to make them happy. Only free cases are taken. 

One of the first steps when the children, who are re- 
cruited through the Social Service Departments of New 
York Hospitals, are brought to the home, is to see that 
they have every opportunity for complete rest. Emphasis 
is placed on wholesome food and plenty of fresh air, which 
is afforded in bountiful supply in the big 10-acre tract on 
which the home is located. Rest is encouraged until the 
children are sufficiently built up physically to enable them 
to take part in active play. From six months to two years 


is the average time required to give the desired relief t 
the little \fter the 


followed means of 


patients children leave the home, they 


welfare workers who call at 
the 


are up by 


and when it is “oraduates’ of 


the 


their homes, necessary, 


home return in for a post-graduate treatment. 
Che j 
Arthur Zinn and Martin Zinn, while the management of the 


] hands of the Board of Directors. 


summer 


scal needs of the home are cared for largely by 


home is left entirely in the 


Mrs. 


the 


Benedict Erstein is the president, and has been 


Home, and when interviewed she 


Miss 


Erstein 


founding of the 


enthusiastic about 


the 


since 
work of Frances 
Mrs “Miss 


Newman has succeeded in bringing the true atmosphere of 


most the 


Was 


Newman, superintendent. said 


the home into the lives of her little charges and nowhere 
is the feeling of an institution at all evident.” 

With Mrs. Erstein on the Board of Directors are: Mrs. 
Arthur Zinn, Mrs. I. Edwin Goldwasser, Mrs. Samuel H. 
Bijur, Mrs. Dudley D. Sicher, Miss Ida C. Bachman, Mrs. 
Herman W. Block, Mrs. Myron I. Borg, Mrs. J. H. Fran- 
kenberg, Mrs. Edwin A. Gruntal, Mrs. Isaac H. Levy, 
Mrs. Richard Lewisohn, Mrs. Joseph L. Lilienthal, Mrs. 
\rthur Miller, Mrs. Eugene W. Pretzfeld, Mrs. Arthur 
Stein, Mrs. Gustav M. Thurnauer, Mrs. Joseph H. Wise, 
Mrs. Martin Zinn, Mrs. Fred M. Stein, Miss Cyd Bettel- 
heim, and Mrs. Herbert L. Carlebach. 

On the Medical Board, of which Dr. B. Sutro Oppen- 
heimer, the head of the cardiac work at Mt. Sinai Hos 


pital, is chairman, there are in addition sixteen physicians, 
all prominent in children’s work in the state of New York, 
who give much of their time without compensation. 

Medical 


Herman W. Block is chairman, and asso- 


In addition to the Board there is an Advisory 


Board, of which 


ciated with him are to a large majority lay-members who 
are also authorities on child care work, as follows: Leopold 
Demuth, Monroe L. Einstein, Benedict Erstein, Dr. Leon 
W. Goldrich, Dr. Sidney E. Goldstein, I. Edwin Gold- 


wasser, Dr. Joseph Silverman, Benjamin H. Stern, Gustav 
M. Thurnauer, Martin Zinn and Arthur Zinn. 

The Home is open throughout the year and cares for an 
children. Visitors are always 


average of forty-tw 


welcome. 


Colonial Soap Co. is a new local industry at Law- 
rence, Kan. H. F. Walker is president and manager. 
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Vauv, a new toilet article, is being advertised in a cam. 
paign which the Vauv Co., This 
product is advertised as a preventive of shiny noses. While 


Cincinnati, is conducting, 


the greater part of the copy in a newspaper advertisement 
is made to appeal to women, the advertiser has not over. 
looked the possibilities of promoting the use of this product 


among men. Vauv is meant for men, too, in correcting 


shiny foreheads, the advertisement states. 


Jim Reed, New York manager for the J. B. Williams 
Co., Glastonbury, Conn., celebrated his second wedding 


anniversary July 10, giving a dinner to about twenty friends 
at the New York Athletic Club, Travers Island. 


On and after August 1, Burton T. Bush, Inc., manufac- 


turers of Delawanna products, will be represented in Illinois, 


Indiana, Wisconsin, Iowa, Minnesota and Michigan 


Clarence Morgan & Co., 355 West Ontario street, Chicago, 
Ill. 


in warehouse, 


A full line of the Delawanna products will be carried 


and prompt service can be assured to cus 
tomers. 


Rossville Co., Lawrenceburg, Ind., begins in this issue th 
irst of a series of three new inserts in the Spirit of th 
Nation series emphasizing the progressive spirit in America 


Burt Goddin has joined the sales staff of J. L. Hopkins & 


Co., New York City. 
Miss Mary W. Stiner, of 636 Lowell street, Lawrence 
Mass., has been experimenting with a new preparation t 


Flower Hair 
patent. 


alleviate baldness, which she calls the “Lotus 
Tonic” and for which she expects to get a 

Cereal Soaps Co., Manhattan, New York City, has dis- 
solved, according to a notice filed on July 2 with the Secre- 


State, at Albany, N. Y. 


Buffalo, N. 


its announcement on advertising pages 56 and 57 to the tact 


tary of 


Du Pont Cellophane Co., , calls attention 1! 





that its new plant at Buffalo is now in full production ai 
that supplies of cellophane for Autumn and holiday require- 
ments available. 


are now 


One of the most attractive features to feminine politicians 
at the 


. . . nd 
Square Garden, New York, was the splendidly equipped and 


recent Democratic National Convention in Madison 
i ° : . } » acy & 
spacious beauty parlor provided for them by R. H. Macy ‘ 


Co. It was greatly appreciated. 


W. H. Dunn, Ltd., Montreal, is Canadian news- 
papers in an advertising campaign on Lazell toilet prepara 
the Desbarats 


using 
tions. This advertising is being directed by 
Advertising Agency, Ltd., Montreal. 


was the 


“Each Scent Has Its Own Occult Meaning” : 
theme upon which Grace Ellery Williams, the New York 
astrologer, recently discoursed entertainingly. She sup- 
plies a vial of perfume to her clients based upon the dat 
of their birth and advises them to observe the reaction e 
the perfume in their vibrations, noting “difference that = 
be made in their progress in the path of knowledge an 


wisdom.” 
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BOOK REVIEWS 


MANUAL Essence Inpustry, by Erich Walter, 
specialist in the beverage industry; 329 pages; John 
Wiley & Sons, Inc., New York; price, $4. 

This this 


methods for making all kinds of essences for fruit juices, 


FOR THE 


offering is a reprint of work on modern 
etc, and for manufacturing colors and perfumes, as well as 
cosmetics and soap perfumes, with descriptions of raw ma 


terials and laboratory practice. The only essential change 


from the original edition is in the omission of a portion 
relating to alcohol which was made mandatory by the 
provisions of the Volstead Act. 

YeAaR Book OF THE NATIONAL WHOLESALE DruvucoistTs’ 


proceedings of the forty-ninth 
Cleveland, October, 1923. 

This volume of 688 pages, prepared under the supervision 
of the 
report of the proceedings but much other pertinent matter, 


ASSOCIATION, giving 


annual meeting, 
secretary, C. H. Waterbury, contains not only the 
including lists of active and associate members, corrected to 
April, 1924, and lists and pictures of the officers, besides the 
committees for 1924. The Memorial Committee reported on 
the loss of forty-three members, some of whom were known 
\mong them were William Wells 
Wil- 


to many of our readers. 
Berry, James R. Owen, John A. Gilman, Richard P. 

William J. Gesell, Palmer H. . Franklin 
Rudolph, Edward H. Lyon, Frank H. Galbraith, Arthur R 
Arthur C. Stallman, John 
Thomas E. Shoemaker, 
David B. 


liams, Jadwin, 
Deacon, Frederick K. Fernald, 
A. Gallagher, M. a i Lambert. 
Oliver E. Fuller, Frank H. 
and Charles M. .Russell. 


Rosengarten, Gamble 


Printers’ Ink 


policy 


selling 
Until 


confined al- 


describes the result of a change in 
the Wildroot Co., ot Buffalo. 
Wildroot Hair 


barbers’ shops, 


adopted by 
the 
most entirely te 
} 


100) cat ; Sea 
1920 sales of Ponic 


were 
with a very small 
The appeal had been 
to offer it to the fair 
Che 
tising was changed to attract both women and men. 
| 


once began to 


percent- 
sold through drug 
The 


thereby 


age being stores. 


to men only. company decided 
adver- 


Hoyt 


sex and cultivate a larger market. 


R. Shehan, manager, reports that sales at 


increase and have been growing larger steadily lnstead 


of the limited distribution of three years ago the tonic is 


five-and-ten-cent stores and 
to the old 


attractive advertising designed to 


on sale 


beauty parlors, 


in department stores, 


in addition market. Some very 


women was used, 
| 


interest 


and the larger part of the recent increase has been from 


sources that supply women almost exclusively 


Pioneer Products Co., of Dayton, which manufactures 
toilet soaps and household cleaners, has bought a large 
manufacturing plant at Miamisburg, Ohio. It intends 
to put out a new perspiration deodorizer and is organiz- 
ing a selling force for the purpose. Officers and direc 


tors of the company, are: W. D. Chamberlain, president; 


W. C. Lohman, vice-president; A. C. Knost, treasurer, 
and A, ‘ Conover, George G. Shaw, Thomas Elder, 
W. P. Jenkins, I. R. Blackburn and Dr. W. S. Book- 


walter, 

The Property acquired is valued at about $150,000 
and the company is arranging to have it equipped with 
New machinery, a contract having been awarded to the 
Houchin-Aiken Co., Inc., of Brooklyn, N. Y. 
of the Pioneer Co., 


10-cent stores. 


Products 


are sold extensively in chain and 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 
Co., 
the 


Ohio, in a 


that 


MANUFACTURING 
the 


have developed a new process for finishing their embossed 


STANLEY Dayton, 


circular to trade, make announcement they 


metal seals and labels which they trade name their “Mel-o- 


art” finish, and which produces a new effect. The an- 


nouncement says in part: “A combination of a number of 


various colors blending into one another not only presents 
the multi-colors are cal 


a pleasing picture to the eye, but 


culated to attract attention to the package in a positive 
manner. A disinct advantage claimed in relation to this 
finish is that ‘Mel-o-art’ intensifies the metallic effect, the 
labels becoming more beautiful with age and use. The 
original value of the Stanley embossed metal ‘Mel-o-art’ 
labels, would therefore be continuous. Our customers will 
be pleased to learn also that the new ‘Mel-o-art’ finish is 


regular finishes and the 
that the 
formerly used the regular finish may now adopt the ‘Mel- 


-art’ finish if 


furnished at the same price as the 


same type of die can be used so customers who 


without additional cost. 


New 


Canada _ for 


they elect to do so, 


BrotrHers, IN¢ 82-84 
United 


I RITZSCHI 
York, ients in the 
Schimmel & Co., 
vet & Co., 
list has 


Beekman street, 


sole States and 
Miltitz, near Leipzig, Germany, and Chau 
This 


issued, giving the 


Cannes, France firm’s July wholesale price 


been latest quotations on essen 


tial oils, synthetic flower oils, aromatic chemical prepara 


tions, fruit flavors, flavoring oils, colors, etc., suitable for 


use by perfumers, soap makers, and extract manufacturers 


CLARENCE MorGan & Co., 355 West Ontario street, Chi- 
cago, have issued their monthly price list for July 

Fries & Fries Co., Cincinnati, Ohio, in a circular to the 
trade calls attention to the firm’s Bouquet R280, and offers 
to send samples to consumers who are interested 

Economic MACHINERY Co., 10 Grafton street, Worcester, 


Mass., has sent out to the trade folders describing the uses 


of the firm’s World Labeler. 
E. W. Hoyt & Co., Lowell, Mass., have sent out a neat 
and attractive booklet on “Etiquette of the American Flag 
“FOREIGN LOANS AS A TRADE BUILDER,” a1 Idress by 


Franklin Remington, given at the Boston convention of the 


National 
form on 


India 


in pamphlet 
yuneil, 


Foreign Trade Council, is availabl 


. i ] J 
secretary of the c 


York 


Davis, 


New 


request to O. K 


House, Hanover Square, 


“Advertising Perfumes via the Boudoirs of 
Carlyle Prindle, 
Prindle Co., 


title 


the 400,” by 
Frank M. 
is the 


general sales mat of the 





importers and distributors of perfumes, 
Advertising Fortnight 


perfume advertising. 


of an article in describing a 


new wrinkle in This consisted of 


getting photographs of the boudoirs of prominent women 


and using the illustrations in connection with the firm's 


Names were printed and in a modest way 
that the 


announcements. 


women tfa- 


but 


hints were given of styles in odors 


vored Pictures .of the women were not used, nearly 


familiar figures to the reading public, so it 
ther« little 


boudoirs. 


all were fairly 


was not necessary. Except at the start was 


difficulty in getting the photographs of the 


E. C. Brokmeyer, of Washington, general counsel for thre 
National Association of Retail Druggists, has gone to Lor- 
the Bar As- 


the 


don to attend the meeting there of American 


sociation and will spend part of August touring Con- 


tinent. He expects to be back home about September 1. 
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NEW INCORPORATIONS 


Noel 
City, $10,000; L. St 


Cosmetic Corp., Manhattan Borough, New York 
Leon, A. A. Meeks, J. A. Mannion. 
(Attorneys, Compton & Delaney, 501 5th avenue). 

Royal Institute of Hair and Beauty Culture, Manhattan 
Borough, New York City, $15,000; G. Irving, A. T. 
P. L. Beal. (Attorney, E. I. Ahrweiler, 25 West 42nd 


street ) 


Seixas, 


Jendow Manhattan Borough, New York 
City, engraving on toilet sets, $5,000; I. and E. Bendow, H. 
(Attorney, L. A. Brown, 214 West 48th street). 
Perfumes, Manhattan Borough, New York 
Havey, A. M. Honohan, H. Roeder. 


Ryan, Albany). 


Engraving Co., 


Joseph 
Individual 
City, $20,000; L. J. 
(Attorney, S. \ 
Sul-Fern Co., Manhattan Borough, New York City, make 


hair tonics, $10,000; C. E. Hammond, S. and H. Shapiro. 


(Attorney, S. Sloman, 1,476 Broadway ). 

Lehigh Denatured Alcohol Corp., Manhattan Borough, 
New York City, $10,000; F. A. Vella, J. E. and J 
(Attorney, G. E. Miner, 32 Liberty 

Midas 
Hahn, 
(Capital Trust Co. of Delaware). 

Geo. W. Morgan Co., Rochester, N. Y., extracts and foods, 
$100,000; G. W. Morgan, M. M. Hays, J. M 
roll & O'Connell, Rochester ). 


Paris 
street). 
William H. 


Schaeffer, Philadelphia. 


Corp., manufacture soaps, $50,000; 


\ugust G. Gruber, Rupert ¢ 


Hedges 
(Attorneys, Cart 
l-lower-in-the-Bottle Perfume Shoppes, Inc., Denver, Col., 
$25,000; W. E 
Haskin Products Co., 
vashing powders and water softeners, F. N 


Whittle, O. N 


Simmons, Grace L. Parker, Gail L. lreland 


$10,000; manufacture 
Haskell, C. H 


Goshen, Ind., 


Kinnison. 


Perfume Service Co., Kansas City, Mo., $25,000, manu 


facture, buy, sell and deal in perfume, F. X. Brunner, J. 
George Brinkman and Charles A. Melchert. 

American Skin Remedy Co., 190 North street, Chicago, 
Ill., $100,000, 
stantine T 
M. Mazarr 


Salle street ) 


patent medicines, salves and lotions, Con 


Loukapoles, Constantine 
Landes, 100 North La 


Greanias, Gregorious L 


(Attorney, Joseph H. 


C. #8 Nashville, Tenn., 
perfumes and toilet articles, Charlie Safge, W. T. 
W. B. Hager, Alfred Levine and W. H. Levine 

Bonn Laboratories, Rochester, N.. Y., chemicals, perfumes, 
etc., $10,000, 


$104,000 capitalization, 
( oles, 


Corp., 


Harry Herman, Max Janowsky, Samuel I. 
Krawetz and William Bassett, 16 Ardmore street. 
Kentucky Soap Co., Danville, Ky., $3,000, John M. 


Nichols, W. S. Glore and W. G 
zi Head & Co., Inc., Boston, Mass.. 


$75,000, Henry 


\nderson. 
safety razors and 
Roberts of Roxbury, Frede 


Head of Cam 


toilet articles, 
Head of [Essex and Raymond L. 
bridge, Mass 


Thomas Co., Ltd., 139 North State 


ric k E 


street, Chicago, I1., 
parlor, $5,000, Paul A. 
M. Thomas, and Arthur EF. 
Manhattan Borough, 


cosmetics, hair tonics and beauty 


Thomas, Catherin« Clemme. 

P. A. Benjamin Manufacturing Co., 
New York City, 
KF. A 


Corkland, 233 Broadway.) 


toilet and chemical appliances, $150,000; 


Benjamin, H. Deb and F. Escala. (Attorney, I. 
Fayro Laboratories, Wilmington, Del., toilet articles, $30,- 
OOU ( Delaware 


Mapolrow Co., Inc., 


Registration Trust Co.) 
Poughkeepsie, N. Y., deal in flavoring 
Pollack 


extracts, $100,000, S 
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IN MEMORIAM FOR DEPARTED FRIENDS 


BusuH, Bush & Co., Ltd., London 


July, 1908. 


ALEXANDER, of W. J. 


Busu, ALFRED JoHN, eldest son of A. W. Bush, of W. | 
Bush & Co., Ltd., London, killed in action while serving a 
Second Lieutenant, Ypres, July, 1917. 

CALISHER, NATHAN, of Oakley & Co., 
York, July, 1916. 


perfumers, Ney 
CHAPMAN, GeEorcE W., president Chapman & Rodgers 
Inc., perfumers, Philadelphia, Pa., July, 1914. 


DurGin, Horace Wepster, president Granite 


N. Y., July, 1916. 


City Soay 
Co., Newburgh, 


GAMBLE, Davip B., son of a founder of Procter & Gambl 


Co., of Cincinnati, at Pasadena, July, 1923. 


GASKILL, G. M., Gaskill Chemical Corporation, Brookly 
N. Y., first life member of TH 


clientele, Brooklyn, July, 1919. 


AMERICAN PERFUMER’S 


GATTEFCSSE, ABEL, commercial director of Gattefossé & 


Fils, Lyons, 1 


Hocur, JAMEs T 


Md., July, 1915. 


ance, killed in action July, 1916, 


retired soap manufacturer, Baltimor 


JENNINGS, Wittiam H., for 50 years with the Jenning 


Mfg. Co., perfumers, Grand Rapids, Mich., July, 1922. 
VicTcr, vice-president of H. Kol 
Chicago, IIl., July, 1923. 


KOHNSTAMM, Max 
stamm & Co., 


IKOKEN, CHARLEs E., barbers’ supply merchant, St. Louis 
Mo., July, 1915. 
Limpert, J. N., president of J. N. Limbert & Co., im- 


porters of vanilla beans, Philadelphia, July, 1922. 


long engaged in soap manufacturing 
July, 1918, 


MELLEN, Epwin D., 
industry in New England, Cambridge, Mass., 


Maerz, 1. C., 
1908. 


Palmetto Soap Co., Charleston, N. C., Jul 


long head of the soap supply hous 
Boston, Mass., July, 1917. 


ADOLPHUS, 
Osborn & Co., 


( JSBORN, 


of A. 
1912. 


founder Price Flavoring Extract 


Powe), Wits J., 


Prick, Dr. Vincent C 
Co., Chicago, July, 1914 


soaps, St. Louis, Mo., 


RaLsToN, HuGu W., secretary and treasurer of the War- 


nock & Ralston Soap Co., Rock Island, Ill, July, 1917 
SCHAEFFER, GEORGE, president of the Schaeffer Bros. & 


Powell Mfg. Co., St. Louis, soaps, ete., July, 1918. 


SHERMAN, GeorGeE E., president of George E. Sherman 
Co., mill soaps, oils, ete., Brooklyn, July, 1922 
STILWELL, Lt. T. V., secretary of Arthur A. Stiwet 


& Co., New York, killed in action, Vierzy, July, 1918. 


| SINR NEN RO AR EN ENRON 
Obituary Notes 
Robert H. Bradley, president and general manager of the 
Walding, 
ledo, Ohio, died suddenly in his office June 28. 
his 70th year and in 1919 was elected president of 
National Wholesale Druggists’ Association 


Kinnan & Marvin Co., wholesale druggists, To- 
He was ! 


the 


Mrs. Susan Stanley, wife of John T. Stanley, of ™ 
> L 
Stanley Soap Co., New York City, died on June 26 at Lake 


Mohonk, N. Y. 
residence, 448 West 23rd street, this city, on June 


Funeral services were held at her late 
i) 


PE: 
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PERFUME AND TOILET ARTICLES TRADE 
OUTLOOK IN NORTHERN HAITI 


Consul Winthrop R. Scott, Cape Haitien, Haiti 


Toilet articles, such as soaps, perfumes, face powders, 
lentifrices, shaving and face creams, and rouges, are in 
steady demand in northern Haiti, a relatively large amount 


ng sold compared with the total purchasing power of the 





community. It is believed that American exporters should 


concentrate on all types of soaps, dentifrices, face creams, 
ind lotions rather than on perfumery and face powders for 


this market 
American Hand and Toilet Soaps Popular 


The majority of hand and laundry soaps sold in the district 
make. A 


soap is handled by some of the merchants, but, being about 


ire of American high-grade French laundry 


ree times as expensive as the American, it has only a 


restricted sale. A few high-grade Irench toilet soaps also 
ire sold, but the demand is limited. As a rule, the middle 
priced varieties of fair quality are the most popular. 
Customs Duties Charged—Prices 
Precise customs charges involve numerous increases, ver! 
fications, stamp visa, and other charges, and are not quoted 
without reference to the 


the local collector of customs 


general receiver of customs at Port au Prince. After com 
puting the various charges on the basic duties as given un 
ler the schedule of perfumery, the following represent the 


approximate duties : 


Cosmetics, per dozen bottles oe ee ee me >t A 
Cand UAE HOWKETS, HEF NOUN. «2. oc ccescecssavcecnces 
et soaps, per dozen cakes....... cueeee arene .29 


water in one-quarter bottles, per dozer 60 


The tariff on ordinary soaps is comparatively low, being 

$1.19 per 100 pounds without regard to quality. (Legislation 
louanitre of 1917.) To the above charges a recent law 
adds a 4 per cent visa tax. This tax represents 4 per cent 
‘invoiced value of the merchandise increased by customs 
ind all other port charges. 








Retail prices at Cape Haitien for toilet articles are as 
follows : 
st-grade perfumes, extra concentrated (4-ounce bottles)$2.50—$3.50 


perfumes, less concentrated (%-liter bottles) 


ghest-grade 
1 standard tube emus canes 0 


creams, per 


S ng sticks, standard size, foreign make 
Shaving sticks, standard size, American make..... 0 
\ very cheap grade of face powder of Parisian make, 


r the country trade, is put up in one-fourth pound boxes 
ind sold for $0.04. 

In figuring local retail prices in Haiti exporters of toilet 
articles approximately should double their dealer’s f. 0. b 
\ew York price for the higher-priced products and increas¢ 
t by 80 per cent for the cheaper. 


Policy Advisable for the American Exporter 


Unless American exporters are in a position to meet this 
ype of French competition, it is believed advisable for them 
mcentrate their efforts, so far as Haiti is concerned, on 
ticles other than perfumery and face powders. Owing to 
mmon language, and cultural and former political ties with 
rrance, perfumery and face powders of French make art 
practically to the exclusion of similar articles of Ameri 
manufacture. Low‘ French exchange during the last 
months has further placed French exporters in an im 
regnable position, from the point of view of price competi 
Th choices as regards other toilet articles appears to 
lavor of those of American make 


Nicaragua Good Toilet Goods Market 


\onsul William Heard has reported from Bluetields, 
‘aragua, that Nicaragua offers a good market for toilet 
parations. With the exception of certain high-grade per 
ty received from France, all other toilet preparations 
ported from the United States 


\ 
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KEEPING CONTROL OF RAW MATERIALS 
Methods 


control their investments in raw 


used by a number of large manufacturers to 


materials are set forth in 


a pamphlet just issued by the Department of Manutacture 


of the Chamber of Commerce of the United States, copies 
of which may be obtained on request. 
In commenting on the importance of this subject and the 


contents of the pamphlet, E. W. McCullough, manager of 


the department, said: 


“There is now the necessity for the highest operating 


efficiency to meet the present keen competition Any plans 


the manufacturer can adopt still further to reduce his in- 


vestment in materials; to effect a firmer control over the 


use of materials; and to gain greater knowledge of his 


business most surely will meet with his approval. We have 


developed a pamphlet of helpf¢l suggestions 


assist the 


manufacturer in the development of an adequate plan of 


control. 
‘This pamphlet is based on the experiences of a con 
siderable number of manufacturing companies that have 


developed satisfactory methods of control, hence it is not a 
tested 


with the 


textbook on the subject, but rather it reports the 


procedure of these manufacturers in connecti 
various phases of the general subject 
“Doubt has been expressed by some manufacturers, for 


example as to whether it is safe to do away entirely with 


point is 


where by the 


inventory. This covered, 


followed 


the year-end physical 


and the actual procedure annual 


physical inventory is eliminated is presented.” 


Toilet Preparation Market in Florence 


Vice Consul Alan T. Hurd, Florence, Italy, reports that 
the market for toilet preparations in Florence differs ma- 
terially from that in most other parts of Italy Florence 


] 


has large American and British colonies, and, in addition, 


many thousands of tourists come each year to this and other 
cities in the district, creating an active but limited trade in 
toilet Although the 


demand has been growing steadily during the last few 


American-made preparations. foreign 
years, 
owing to the increase in the number of 


after all, 


tourists, it repre- 
the total 


le ac 
already ac- 


sents, only a comparatively small share 


requirements of Florence. A few Italians are 


quainted with American products, but the majority 


great 
articles with which 


well est 


are not, and they prefer to purchase the 


they are familiar and which are already ablished in 


the local markets. 


\merican-made | toilet will 


is the Italian 


preparations, therefore, meet 


considerable competition, and, in addition, there 


import duty Probably the most serious factor is the com- 


paratively low price of Italian-made articles It has been 


obs¢ rved, however, that the prices I Ame ( products 
sold in the Florence market compare Tavora with the se 
of similar goods imported from England and France 
Belated “Discovery” of Feminine Intuition 
“Cuptacathe sia,” a sixth sense that enabl the yossessor 
to intuitively perceive the truth, has been discovered by a 
French scientist He asserts that this sixt sense is es 
pecially developed in womer \ lot of isbands will 


hail d as a 


wonder why this is 


News Permeates Every Page 
\MERICAN PERI : AND ESSEN- 


rhe text pages of THI 
rrAL Ort Review do not contain all of the new Lou must 


read the advertising pages also to get the full benefit 
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UNGERER & CO. WIN APPEAL FOR FREE 
ENTRY OF LIQUID RESINS 


(Continued from page 263) 


law resins have been provided for very differently from what 
such substances were in any previous tariff act, and while not 
abandoning any of the other claims set out in the protest 
their faith seems to rest more particularly on paragraph 
1584. 

It is manifest from the trend of the testimony that the 
purpose of protestant in presenting it was to show that each 
of the substances specifically mentioned in the pertinent 
provision of paragraph 6] under which duty was assessed, 
viz: “Anethol, citral, geraniol, heliotropin, ionone, rhodinol, 
safrol, terpineol, vanillin,” is in itself an aromatic chemical 
with a definite formula, and that all of these are totally 
different from the two liquid resins here involved. 

Essential oils are also shown to be in a distinct class by 
themselves and totally different from these resins. 

\romatic chemicals are used in the manufacture of per- 
fumery, principally, if not altogether, for the odor they 
impart, and the same is true of essential oils, but while these 
resins possess odor they are not used in the manufacture of 
perfumery because of their odor, but in spite of it, the 
actual purpose of their use being as fixatives; i. e., bind 
the odors used in the processes of manufacturing the per- 
fumery into one combined odor and holding it as such. 

‘he substances under consideration are shown not to have 
any definite formula and, in that respect, also are different 
from the aromatic chemicals named in paragraph 61. 
Scientifically protestants have established the difference 
between these resins and aromatic chemicals and essential 
oils, and in addition have proven that commercially they are 
each recognized as belonging to a different class. 

The testimony for protestants was submitted on October 
2, 1923. At its close the case was continued one month at 
the request of the Government, and it was thereafter at the 
request of the Government in turn adjourned to the Decem- 
ber, the January, the February, and the March terms, and 
was finally on March 4 submitted for decision without any 
evidence being offered in support of the collector's classifi- 
cation, 30 days being allowed for the filing of briefs. The 
brief of protestants was filed on May 5, but, although the 
time for filing of the Government brief was extended to May 
28, no brief has yet been submitted. 

On the uncontroverted evidence for the importers the 
claim for free entry under the provision for “resins, not 
specially provided for” in paragraph 1584 is sustained, the 
decision of the collector being reversed accordingly. 


Importers of Tooth Brushes Lose Test Case 


Importers of tooth brushes, made in chief value of cellu- 
loid, have lost their first test case under the Tariff Act of 
1922 in a decision handed down by the Board of United 


States General Appraisers, denying relief to K. Monye, of 
New York. The brushes were taxed on entry at the rate 
of 60 per cent ad valorem under paragraph 31, Act of 1922, 


as “compounds of pyroxylin * * made into finished 
or partly finished articles.” Claim was made for classifi- 
cation as “tooth brushes” under paragraph 1407, with duty 
at the rate of but 45 per cent ad valorem. Judge Sullivan, 


after reviewing the evidence at some length, concluded that 


the higher assessment was correct 


Lips, Sticks and Cigarettes 


She looked at Arthur and said: “I like your cigarette 
holder.” And she toyed with her kiss proof lipstick. 
Arthur removed his cigarette from his lips. “But—I 


don't use one,” he said 


“Don't be so dense,” she replied. There were no traces. 


New Idea on Buying Bad (?) Books 


Doris: “Have you bought any new ‘suppressed’ books 
recently ?” 
Katherine: “No, I’ve quit wasting my money on then 


The advertisements of the 


books are much more interesting 
—and cost nothing.”—Dry 


Goods Econe mist, 
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LILLY & CO. WIN COCO-QUININE SUIT 
AGAINST THE WARNER COMPANY 
(Continued from page 264) 


and was cheaper, than they 
strate its merits. 

“Sales to druggists are in original bottles bearing clearly 
distinguishing labels and there is no suggestion of deception 
in those transactions; but sales to the ultimate purchasers 
are of the product in its naked form out of the bottle; and 
the testimony discloses many instances of passing off by 
retail druggists of petitioner’s preparation when respondent’s 
preparation was called for. That no deception was practiced 
on the retail dealers, and that they knew exactly what they 
were getting is of no consequence. The wrong was in de- 
signedly enabling the dealers to palm off the preparation as 
that of the respondent. 

“The petitioner or anyone else is at liberty under the law 
to manufacture and market an exactly similar preparation 
containing chocolate and to notify the public that it is being 
done. But the imitator of another’s goods must sell them 
as his own production. He cannot lawfully palm them off 
on the public as the goods of his competitor. The manv- 
facturer or vendor is entitled to the reputation which his 
woods have acquired and the public to the means of dis- 
tinguishing between them and other goods; and protection is 
accorded against unfair dealing whether there be a technical 
trademark or not. The wrong is in the sale of the goods of 
one manufacturer or vendor as those of another.” 


were to independently demon- 


COURT’S RULING ON PINAUD INJUNCTION 
& G. 
ver Supplies, Inc., 


Proceedings in the case of H. Klotz vs. the Imperial 


Perfumery & Bart will be resumed in the 
autumn when the matter of making permanent the prelim- 
inary injunction granted by Judge Winslow in the U. S. Dis- 
trict Court for the Southern District of New York, April 


22, will come up for hearing, 


The action was brought to restrain the alleged unfair com- 
petition of the defendant through the simulation by the de- 
fendant of the characteristics and marks and dress of a pack- 
age containing the product marketed by the plaintiffs, known 
as Ed. 

In its opinion the court said in part: 
that the entire dress of the package, consisting of bottle 
color of content, labels and arrangement of labels are proj 
erty of the plaintiffs through long continued use. 

“For the sake of argument, we may assume that the chat- 
acteristic features separately are not susceptible of appropria- 
tion by plaintiffs. The sole question for the court to deter: 
mine is whether all of these features in combination and 
thus used by the plaintiffs for many years are such as to ¢ 
title them to injunctive relief. 

“If the defendant has simulated the plaintiffs’ package | 
combining all of the various items of dress, metallic stopper! 
labels, the descriptive features of the labels, color and af 
pearance, so that the court can reasonably conclude that tl 
casual purchaser will be deceived and misled, and mistak 
the defendant's package for the plaintiff’s, then the plaintiffs 
may be entitled to the relief they seek, even though it be a 
mitted that dealers will not be deceived 

“It may well be that persons in the trade would not ! 
deceived, but it is the probable effect upon the consumer that 
the court will consider. The general impression made | 
the defendant’s package upon the eye of a casual vig 
is likely to result in his conclusion that it is the origina 
article marketed for mi ny years by the plaintiffs and the! 
predecessors. The court agrees with the contention that | 
may be entirely free to use the exact color of the gtd cx 
tent, or even other features, including the shape of the label! 
the shape and size of the bottle, neck and stopper, but the 
conclusion is irresistible that, if he uses these things in t! 
special combination used by the plaintiff and which use O} 
the plaintiff has made his product distinctive, 
that defendant has simulated plaintiffs’ product.’ 

We are advised that the Imperial Co. has sdopted a dis in" 
tinctively different label and that the sale of the pod 
in the package thus revised has been approved by the court 


Pinaud’s Eau de Quinine. 
“The plaintiffs claim 
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MONTREAL 


MonTREAL, 17—The Insecticide and Disinfectant 
Manufacturers’ Association held their annual convention in 
Montreal, June 30 and July 1, and apart from the discus- 


sion of technical problems, dealt with questions of some 


July 


what wider scope of influence. 
Uniformity of price lists was a subject dealt with by 


J. L. Brenn, Huntingdon Laboratories, Huntingdon, Ind. 
Mr. Brenn referred not to any uniformity as between dif 
ferent manufacturers of chemical products, but uniformity 
on the part of the manufacturing firms in the application 
of their own price lists. 
Another subject raised by Mr. Brenn was that of charg- 


ing for containers. He maintained that every manufac- 


turing firm should charge containers to the customer at 
cost price, and allow for them, when returned, at the cur 
hand goods. He was not 


rent market rate for second 


wholly supported in this, and a lively argument followed. 


Canadian Carbonate, Ltd., Montreal, announce that they 
have bought from the United States Industrial Alcohol Co. 
of New York the Backhaus patent for Canada. This patent 
covers the process for purifying carbonic acid gas recov- 
ered from distilling grain or molasses. They will use the 


process in Montreal and Calgary. 


Robert Horne Bryson, one of the pioneers in Canada’s 
drug business, died on June 28. He was born in Montreal 
in March, 1849, and began his business career as assistant 
druggist in the service of the late Kenneth Campbell, first 
in St. James street, and later in the Windsor Hotel. 

In 1884 he opened Bryson’s Medical Dispensary at St. 
Catherine and Peel streets. Bryson’s, Ltd., is now there 
He began with a pharmacy handling only medicines, pre- 
scriptions and medical necessities, but the business grew 
id extended with the times, until in 1914 he opened his 


new store in Drummond Building. 


al 


Mr. Bryson'’s conspicuous success in business earned for 
him, among other distinctions, the appointment as druggist 
to H. R. H. the Duke of Connaught. He is survived by 
his widow, nee Mary’ Ann Clarkson Wright, of Brockville, 
Ont. and two children, Robert 


Mrs. J. W. Duncan. Mr. 
t 


Dusiness, 


Horne Bryson, Jr., and 


Horne, Jr., is continuing the 


Hon. Henry Miles, M. L. C., of Leeming, Miles & Co., 
returned recently from a salmon fishing trip at Bonaventure. 
Mr. Miles is as successful in fishing as he is in most other 
Ventures, and brought in a total bag of 68 fish, with his 


biggest catch a 36 pounder. Not bad at 


north? 


all for so far 
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TORONTO 
Perfumers of 


looking 


There are 


Toronto, July 17. Toronto are 


forward to a revival of trade in the Autumn. 


several contributory causes for this optimism. There is 


first the Canadian National Exhibition next month, which, 
it is hoped, will give the necessary impetus in some degree 
to business in general. That a revival of trade conditions 


is needed, perfumers readily admit. In fact, according to 


the president of the Canadian Perfumers’ Association, 


Rolph Corson, during the last six months the wholesale 
business in perfumery has been at about the lowest ebb he 
has known it in his experience. 

Though such a statement sounds discouraging it has to 
be borne in mind that this condition is by no means peculiar 
to the perfumery business. In fact an analysis of the 
situation would reveal the fact that this industry has suffered 
less perhaps in the general trade decline than most other 
industries. Inquiries made of retailers show that so far 
as they were concerned the perfume business during the 
first part of the present year was equally as good and in 
some lines better than in previous years, although of course 
it was admitted that much of the business being done was 
in foreign perfumes. A large wholesale house in this city 
frankly admitted that its business so far for 1924 had 
doubled that of the previous year. 

Retail houses are keeping their stocks of goods at a 
minimum. This applies generally, and is perhaps the chief 
factor in the general depression. It is simply the exercise 


of caution. Prices of commodities and have not 


as a general proposition been more than partly deflated—that 
is they have made but comparatively small progress towards 
pre-war levels. 


wages 


“It is this fact, creating as it does the fear that further 
price shrinkage must be accomplished, which is making for 
hand-to-mouth buying throughout the country,” says one 
of the most prominent business firms of the Dominion in a 
statement just issued. In the deflation of 1920 and 1921 


went to the wall when 
caught with large stocks on hand bought at inflated prices. 


scores of firms in the Dominion 


It is to avoid a repetition of this that caution is exercised 
by all at the present time. Whether further declines in 
commodity prices occur or not it is this caution in the 
business world that is doing much to ameliorate possibilities 
f danger, and perhaps in the final analysis it may denote 
a stronger business structure than appears on the surface. 
That this condition is about ended many business men hope- 
fully predict 


Through the kindness of the Andrew Jergens Co., the 


members of the Canadian Perfumers’ Association spent 


a delightful time at their June meeting which was held 
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at Perth, Ontario, where the has a 


factory. 


Jergens company 


reserved at the 
Taylor & Co, 
Most attractive 
perfumery and soap exhibits will be shown this year 


been 
John 


Large display this has 


National 
Andrew Jergens Co. and Richard Hudnut. 


space year 


Canadian Exhibition — by 


The 
Association, and at the last meeting in Perth the association 
elected H. S. Garlick, 


as a member to represent his firm. 


Boncilla Co. has joined the Canadian Perfumers’ 
manager of the 
The F. F. 
Hill, 


next 


Canadian company, 
Ingram Co. 
also joined and its sales manager, Jack elected 
The 


Toronto in 


Was 


to represent it in the association meeting of 


the association will be held in October. 


CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office 

\ll inquiries relating to 
registrations, copyrights, etc., should be addressed to: 
PATENT AND TRADE-MARK DEPARTMENT, 
Publishing Co., 14 Cliff Street, New York City 


patents, trade-marks, designs, 


Perfumer 


PATENTS GRANTED IN CANADA 


240,965, container, Albert Heidt Traegeser and Louis 
Hassinger, New York City, New York, U. S. A 

240,977, container, Jean Brustlein, Paris, France 

241,196, liquid dispenser, Harold A. Masservy, Toronto. 

241,408, bottle cap, ( lovis, Potvin, Quebec 

241,478, container, the Master Package Corporation, Owen 
Wis., Edwin F. Hulbert, Milwaukee, Wis. 


assignee ot 


TRADE MARKS REGISTERED IN CANADA 


Maple Leaf Brand, Canadian Industrial Alcohol Company, 
Limited, Montreal, Que 


Parfum Royal Briar, for perfumery, toilet articles, pre- 


parations for the teeth and hair (except hair tonic) and 
soaps, J. & E. Atkinson, Limited, 24 Old Bond _ street, 
London, W., and of Eonia Works, Southwark Park Road, 


London, S. E., England 

\ la Corbeille Fleurie, Extrait Végétal, Parfum, Lilas de 
France and Eau de Quinine, Ed Pinaud, 18 Place Vendome, 
Paris, H. & G. Klotz, Paris, Francs 

Delecto, for extracts, syrups, soft drinks, other beverages, 


\. T. Stewart Company, Limited, Montreal, Que 

The Dandy, washing fluid, Charlotte Snowdy, Ottawa, 
Ont 

Caroco, for cocoanut oil shampoo, cold cream, vanishing 
cream, face and hand lotion and face powder, Carolina 
Remedies Company, Union, South Carolina 


Neb, for soap, the Guelph Soap Co., Ltd., Guelph, Ont 
Series of nymphs and fauns, for face powder, face powder 


compacts, rouge, lip rouge, face creams, perfumes, toilet 
water and toilet soaps, the Pompeian Mfg. Co., Cleveland, 
Ohio 

lonsorial, for shaving soap, the J. B. Williams Company, 
Glastonbury, necticut 


Albright, for brushes, Rubberset Co., Ltd.. Toronto 


Heard During a Business Depression 


“Do vou believe in he redity ?” 

“T certainly d Why, for instance, is my six-months-old 
son always trying to get his toes in his mouth if it isn’t 
because of his dad’s constant struggle to make both ends 
meet 2’ Western Drugegist 
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TRADES ACCUSE PROHIBITION UNIT 
248) 


The ruling which has been made with respect to losses 
of alcohol was made by Judge Britt and is defended by him 
on the ground that it is a legal opinion and not a change 
in regulations. It is understood that an effort is being 
made to obtain an opinion from the Attorney General. 

The effect of the ruling is to cause owners of alcohol 
which is stolen to cut down claims for abatement of tax 
on stolen alcohol by such an amount as is received by the 
owner, from a railroad or insurance company. The ruling 
construes Section 5 of the Willis-Campbell act and Section 
14, Title III of the Volstead Act. Under its operation if 
ethyl alcohol in bond is shipped by rail from one warehouse 
to another and is lost or stolen in transit, and if the shipper 
or owner is indemnified by the railroad company or an in- 
surance company for the value of the alcohol so lost or 
stolen, then the amount so received in indemnification will 
be deducted or charged against any claim for abatement of 
tax on such alcohol which may be made by its owner or 
shipper against the Internal Revenue Bureau. 


(Continued from Page 


New Rules for Recovery of Alcohol Theft Losses 


Rules prescribed under the Britt ruling in connection with 
claims tiled under Section 14 and Title III of the Volstead 
\ct and Section 5 of the Willis-Campbell Act are as follows: 

“1. Section 14, Title III of the National Prohibition Act, 
includes losses by theft if it is made clearly and convincingly 
to appear that the theft did not result from the negligence 
of the claimant, and was committed without his knowledge, 
acquiescence or collusion. 

“2. The words ‘such loss’ occurring in both of the above 
mentioned sections of law, relate to and mean the loss of 
the spirits and not the loss of tax. 

“3. Claims filed under either of the above mentioned sec- 
tions of law must set out, or must be accompanied by affida- 
vits setting out, the following information: (a) Whether 
the spirits involved had been sold by the claimant, and if s0, 
what amount was received as a sale price or which may be 
so received; (b) whether the claimant has been reimbursed 
for the loss of the spirits from any source, and if so, to 
what extent; (c) whether the claimant is protected from 
the loss of the spirits by a bond, policy of insurance, lia- 
bility of carrier, or other legal remedy under which the value 
of the spirits lost, or any part thereof, may be recovered 

“4. Allowance may be made for losses of distilled spirits 


under Section 5 of the Act of November 23, 1921, and 
alcohol under Section 14, Title I], of the Act of October 
28, 1919, only when such losses were sustained subsequent 
to October 28, 1919. Claims for allowance on account of 
losses on or before that date must be made under statutes 
in force at the time the losses occurred. 

“5. Claims heretofore allowed under Section 5 of the 
\ct of November 23, 1921, and Section 14, Title III, of 
the National Prohibition Act, in accordance with rulings 


not consistent with those stated herein will be reopened and 
reconsidered and assessments made accordingly, provided the 
assessment is not barred by statute, in which event recovery 
of the taxes must be by suit 


“6. Copies of this mimeograph shculd he furnished by 


Collectors of Internal Revenue to all persons in their dis- 
tricts having claims involving these matters before the 
Bureau. Such persons should, as soon as practicable, file 
affidavits with the proper collector, setting forth any addi 


tional evidence made necessary hereby.” 


Increased Drinking Not Due to Denatured Diversion 


Prohibition Commissioner Haynes in a statement in reply 


to a magazine article in which the claim is made that there 
is more drinking of alcoholic liquor than ever before reters 
to the diversion of denatured alcohol 

“The diversion of denatured alcohol s tre juently re- 
ferred to has been chiefly contined to the lat centers like 
New York, Philadelphia, Chicago, St. Louis, Boston and 
New Orleans,” said Mr. Haynes. “Without question there 
has heen some diversion of specially denatured alcohol re 
leased for industrial purposes in these centers, but the cot 


trol of that situation is improving all the tim 
can possibly be no justification for the estim ) 

half of the spe cially denatured alcohol released has been 
captured by agents and subsequently dest: 
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TRADE-MARKS AND PATENTS 
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NOTE TO READERS D. C. We include everything relating to the four co- 
This department is conducted under the general super- ordinate branches of the essential oil industry, vis.; Per 
vision of a very ‘ompetent patent and trade mark attorney ag Pap Pelion eer eg naelcns pean rieapacnncsts a 
Ca a sea oc al : : ree a Of the trade-marks listed, those whose numbers are pre- 
report of patents, trade-marks, designs is compiled ceded by the letter “M” have been granted registration un- 
'rom the official records of the Patent Office in Washington, der the Act of March 19, 1920. The remainder are those 
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applied for under the Act of February 20, 1905, and which 
have been passed to publication. 

Inventions Patented are designated by the letter “P.” 

Designs Patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, labels, copy- 
rights, enc... should be addressed to 

PATENT AND TRADE-MARK DEPT. ‘ 

Perfumer Pub. Co. 14 Cliff St., New York 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905.) 


170.518.—Blackstone Manufacturing Co., Newark, N. J. 
(Filed Oct. 10, 1922. Used since June 1, 1917.)—Pure 
Vanilla Extract, Lemon Extract, Strawberry Flavor, Pine- 
apple Flavor, Mocha Extract, Almond Extract, Orange Ex- 
tract, Banana Flavor, Raspberry Flavor, for Food-Flavoring 
Purposes. 

172,239.—Polak’s Frutal Works, Amersfoort, Netherlands. 
(Filed Nov. 18, 1922. Used since July 10, 1914.)—Flavor- 
ing Extracts for Food Products. 

173,343.—Aveco Products Co., Chicago, Ill. (Filed Dec. 
15, 1922. Used since March 5, 1921.)—Food-Flavoring 
Compound of Vanilla 

174,114.—Special Products Laboratory, Inc., 
(Filed Jan. 2, 1923. Used since Jan. 1, 1914.) 
Flavoring Extracts. 

176,033.—Normas Cosmetic Distributing Co., doing busi- 
ness as The Norma Cosmetics, Brooklyn, N. Y. (Filed 
Feb. 14, 1923. Used since Jan. 1, 1922.)—Brow Sticks, Lip 
Sticks, Rouge, Clay Pack and Cream. 

182,779, 182,780.—Marguerite Sullivan, Philadelphia, Pa., 
assignor to Eugene J. Reefer and said Marguerite Sullivan, 
copartners, doing business as Domino House, Philadelphia, 
Pa. (Filed July 3, 1923. Used since Feb. 1, 1922.)—Com- 
plexion Clay, Complexion Cream, Face Finish, Complexion 
Powder, Vanishing Cream, Skin Tonic, Face Cream, 
Freckle Cream, Hair Restorer, Shampoo, Hair Tonic, 
Preparation for Giving Luster to the Hair, Pimple Remedy, 
Deodorant, Hand Lotion, Preparation for Making the Hair 
Curl, Depilatory, Wrinkle Cream, Hair Dye, Shaving Lo- 
tion, Sunburn Remedies, Oil of Almonds, Cold Cream, 
Astringent Cream, Lemon Cream, and Deodorizer. 

184,480.—Sussman, Wormser & Co. San Francisco, Calif. 
(Filed Aug. 14, 1923. Used since 1900.)—Food-Flavoring 
Extracts. 

186,480.—Ruth Lichtentag, doing business as Paris Lab- 
oratories, New York, N. Y. (Filed Oct. 2, 1923. Used 
since April 21, 1921.)—Toilet Articles and Accessories 
Namely, Face Powders in Liquid, Compact, Loose, and 
Magazine Puff Form 

186,575.—Aktiengesellschaft, Vormals B. Siegfried, Zofin 
gen, Switzerland. (Filed Oct. 5, 1923. Used since January, 
1923.)—Liquid Toilet Soap. 

186,963.—James_ Kirkpatrick Neagley, Oil City, Pa. 
(Filed Oct. 13, 1923 Used since August, 1884.)—Toilet 
Balm, Toilet Cream, Massage Cream, Liquid Shampoo. 

187,642.—Max Robins, doing business as Maxime Drug 
Co., Chicago, Il (Filed Oct. 29, 1923. Used since Oct. 
16, 1923.—Cold Creams 

187,643.—Max Robins, doing business as Maxime Drug 
Co., Chicago, Ill. (Filed Oct. 29, 1923. Used since Aug. 
1, 1923.)—Cold Cream, Perfumes, and Toilet Waters 

190,144.—Frank Arcidiacono, Chelsea, Mass. ( Filed 
Dec. 27, 1923. Used since April 15, 1922.)—Hair Oil. 

190,180.—Martha M. Spring, Bucyrus, Ohio. (Filed Dec. 
27, 1923. Used since Nov. 15, 1923.)—Hair Tonic 

190,976.—The Pompeian Mfg. Company, Cleveland, Ohio. 
(Filed Jan. 18, 1924. Used since July, 1917.) 
Face Powder. — 

191,158.—F. R. Arnold & Co., New York, N. Y. 
Jan. 23, 1924. Used since July 14, 1922.) 

191,197.—Swift & Company, Chicago, III. 
1924. Used since Aug. 4, 1913.) —Soap 
__191,393.—Charles E. Marr, Spokane, Wash. (Filed Jan 
28, 1924. Used since Jan. 1, 1923.)—Food-Flavoring Ex- 
tracts 

192,178.—Jay-Thorpe, Inc.,. New York, N. Y. 
Feb. 12, 1924. Used since June 17, 1923.) 


O’Fallon, Ill. 


Flavors and 


Rouges and 


(Filed 
Toilet Soap. 
( Filed Jan. 23, 


( Filed 


Perfumes. 
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192 305.—George W. Button Corp., New York, N. Y. 
(Filed Feb. 15, 1924. Used since Feb. 4, 1924.) —Perfumes. 

192,629.—Lionel Trading Co., Inc., New York, N. Y. 
(Filed Feb, 21, 1924. Used since Feb. 5, 1924.)—Perfumes. 

193,138.—Ernest E. Stallings, doing business as Dawson 
Manufacturing Co., Enfield, N. C. (Filed March 1, 1924, 
Used since May 1, 1923.)—Hair Dressing. 

193,381.—A. Bourjois & Co., Inc., New York, N. Y. 
(Filed March 7, 1924. Used since Sept. 1, 1923.)—Toilet 
Preparations. 

194,246.—The Babbitt Company, Philadelphia, Pa. (Filed 
March 22, 1924. Used since March 10, 1924.)—Perfumes, 
Face Powders, Face Creams, Toilet Waters, Hair Tonics, 
Hair Oils, Dentifrices, Tooth Powders, Rouges, Nail 
Polishes, Deodorizing Preparations, Sachet Powders, and 
Talcum Powders. 

194.314.—V. Vivaudou, Inc.. New York, N. Y. (Filed 
March 22, 1924. Used since March 17, 1924.)—Face 
Powders, Face Creams, Perfumes, Toilet Waters, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Rouges, Deodorizing Preparations, and Sachet 
Powders. 

194,393.—James A. Brogdon, San Francisco, Calif. (Filed 
March 25, 1924. Used since June 1, 1913.)—Tooth Paste 
and Mouth Wash. 

194,771.—The Baldwin Perfumery Co., Chicago, IIl. 
(Filed April 1, 1924. Used since 1875.)—Face Cream, Cold 
Cream, and Vanishing Cream, Perfumes, Toilet Waters, 
\lmond and Benzoin Cream, Cucumber Cream, Lemon Lo- 
tion, and Lavender After-Shaving Lotion, Toilet Creams, 
Rouges, Lip Sticks, Sachet Powders, Talcum Powders, Nail 
Paste, and Shampoo Preparations. 

194,801.—Daniel Jaquet, doing business as Parfume Fon- 
tanis, Neuilly-sur-Seine, France. (Filed April 1, 1924. 
Used since January, 1922.)—Toilet Preparations—Namely, 
Perfumery Extract, Toilet Water, Face Powder, Sachet 
Powder, Skin-Lotion Vegetale, Eau de Cologne, Hair 
Dressing, Talcum Powder, Eau de Dentifrice, and Rouge. 

194,802.—Daniel Jaquet, doing business as Parfume Fon- 
tanis, Neuilly-sur-Seine, France. (Filed April 1, 1924. 
Used since March 3, 1919.)—Toilet Preparations—Namely, 
Perfumery Extract, Toilet Water, Face Powder, Sachet 
Powder, Skin-Lotion Vegetale, Eau de Cologne, Hair 
Dressing, Talcum Powder, Eau de Dentifrice, and Rouge. 

194.972.—The Baldwin Perfumery Co., Chicago, III. 
(Filed April 4, 1924. Used since Jan. 1, 1920.)—Face 
Cream, Cold Cream, and Vanishing Cream, Perfumes, 
roilet Waters, Toilet Creams, Rouges, Lip Stick, Sachet 
Powders, Talcum Powders, Face Powders, Nail Powders, 
Nail Paste, and Shampoo Preparations. 

195,167.—William Frank, New York, N. Y. (Filed April 
&, 1924. Used since September, 1923—A Wet or Dry 
Cleaner in the Nature of a Hand Soap or Polish for 
Metals, Porcelain, and the Like. 

195,293.—Mary Lou Lewis, Americus, Ga. (Filed April 
10, 1924. Used since March 22, 1924.)—Hair Tonic for 
Straightening Hair and Hair Pomade. 

195,402.—Rosa Knox, Greenville, Mass. (Filed April 11, 
1924. Used since Oct. 17, 1923.)\—Hair Grower. 

195,453.—Lyon & Lyon, Chicago, Ill. (Filed April 12, 
1924. Used since Feb, 26, 1924.)—Deodorant and Anti- 
septic Tonic for the Feet. 

195,576.—Fritzsche Brothers, Inc., New York, N. Y. 
(Filed April 15, 1924. Used since June, 1913.)—Flavoring 
Compounds for Foods. 

195,703.—The Douglas Lorraine, New York, N.Y. 
(Filed April 17, 1924. Used since April 1, 1924.)—Cold 
Cream, Face Powder, Rouges, and Perfumes. 

195,.738.—Charles E, Coleman, Elgin, Ill. (Filed April 
18, 1924. Used since Dec. 4, 1923.) -Quinine Hair Tonic. 
Toilet Water, Perfume, Nail Polish, Foundation Cream, 
Cleansing Cream, Rose Lotion, Depilatory, Liquid Rouge, 
Face Powders, Shampoo, Beauty Clay, and Talcum Powder. 

195,774—M. Roussel, doing business as Parfumerie Silka, 
Paris, France. (Filed April 18, 1924. Used since April 
28, 1912.)—Perfumes, Aoilet Waters, Face Powders, Tal- 
cum Powders, Face Creams, Brilliantine, Lotion for the 
Skin, and Hair Dentifrices. 


195,876.—Luella Dickinson, Seattle, Wash. (Filed April 
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Lotion for Healing 
Removing Wrinkles, 


21, 1924. Used since April 14, 1924.) 
and Bleaching the Skin and for 
Freckles, and Blemishes. 
195,892—Lefkowitz & Fisher, Inc., New York, N. Y. 
(Filed April 21, 1924. Used since March 31, 1924.) 
Vanity Cases. 

195,893.—Linnie E. Leonard, doing business under the 
name of Ce’ Leb Manufacturing Company, Cleveland, Ohio. 
(Filed April 21, 1924. Used since March 1, 1922.) 
Cleansing Creams for the Skin; Skin Beautifier Comprising 
a Facial Lotion Having Cleansing, Bleaching, and <Astrin- 
gent Action Upon the Skin; a Facial Pack Embodying a 
Clay Base and Having a Cleansing Action Upon the Skin 
and Scalp and Having a Healing and Cleansing Action 
Thereon. 

195,933.—Carl E. Widney, doing business as Dentalax 
Laboratories, Chicago, Ill. (Filed April 21, 1924 Used 
since April 9, 1924.)—Tooth Paste. 
196,013.—Farbenfabriken, Vorm. Friede. Bayer & Co., 
Leverkusen, near Cologne-on-the-Rhine, Germany. (Filed 
April 23, 1924. Used since January, 1924.)—Hair Tints. 
196,036.—J. & E. Atkinson, Limited, London, England. 
(Filed April 24, 1924. Used since November, 1920.)—Per- 
fumes, Toilet Powder, Talcum Powder, Bath Salts, Sachets, 
Brilliantine, Hair Oil, Hair Lotion, Lotion Water, and 
Toilet Cream. 

i96,047—]. & E. Atkinson, Limited, London, England. 
(Filed April 24, 1924. Used since January, 1919.)—Per- 
fumes, Toilet Powder, Talcum Powder, Bath Salts, Sachets, 
Brilliantine, Hair Oil, Hair Lotion, Toilet Water, and 
Toilet Cream. 

196,08—The Graynix Company, Tampa, Fla. (Filed 
April 24, 1924. Used since Aug. 3, 1923.)—Hair Tonic. 
196,073.—The Remmers Soap Company, Cincinnati, Ohio. 
(Filed April 24, 1924. Used since Oct. 8, 1923.)—Soap. 
196,078.—William J. Scott, doing business as Scott's 
Laboratories, Chicago, Ill. (Filed Apr. 24, 1924. Used since 
Mar. 1, 1924.)—Toilet Preparations—namely, face cream, 
Cold Cream, Talcum Powder, Face Powder, Perfume 
(Liquid), Rouge, Face-Powder Compact, Lip Sticks, Eye- 
brow Pencils, Liquid Dandruff Remover, Hair Tonic: 
Liquid Brilliantine, a Hair-Dressing; Bandoline, a Hair- 
Dressing: Brilliantine, a Paste Used as a Hair Fixative: 
Liquid Hair Coloring, Liquid Hand Lotion, Liquid Nail 
Polish, Manicure Oil, Nail Bleach (Dry and Paste), 
Cuticle Cream, Astringent Lotion, Liquid Skin Bleach, 
Liquid Face Powder, Depilatory Powder, Toilet Waters. 
196,103—Anna Cohan, doing business as DeBehr Pre- 
parations, Joliet, Ill. (Filed Apr. 25, 1924. Used since 
Apr. 4, 1924.)—Preparation in Paste Form for Dressing 
the Hair 

196,112.—Eugene W. Harrington, doing business as Kojene 
Products Co., Buffalo, N. Y. (Filed Apr. 25, 1924. Used 
since Jan. 1, 1924.)—Antiseptic, Germicide, Deodorant, 
and Disinfectant. 

196,115.—John Hilgers, Binghamton, N. Y. (Filed Apr. 25, 
1924. Used since Apr. 10, 1924.)—Nail Powders, Nail 
Creams, Nail Bleaches, Cuticle Removers, Nail Polishes, 
and Nail Whiteners. 

196,126.—The La Salle Company, St. Paul, Minn. (Filed 
\pr. 25, 1924. Used since May, 1922.)—Shampoo, Lilac 
Vegetal, Violet Vegetal, Toilet Water, and Lemon Cream. 
196,191.—Louis Philippe, Inc., New York, N. Y. (Filed 
Apr. 26, 1924. Used since May 30, 1923.)—Face and 
Toilet Creams, Extracts, Toilet Waters, Perfumes, Rouges, 
Taleum and Face Powder, Hair Tonics, and Face Lotions. 
196,212. Willtam A. Taylor, North Wilkesboro, N. C. 
(Filed Apr. 26, 1924. Used since July 4, 1917.)—Mouth 
Wash. Ae 
5:1 20,228. Emil J. Belanger, Duluth, Minn. (Filed Apr 
28, 1924. Used since Sept. 1, 1922.)—Washing Compound. 
196,244. Guaranteed Products, Inc., doing business as 
'be Swedish Shampoo Laboratories, New York, N. Y. 
(Filed Apr. 28, 1924. Used since Dec. 3, 1923.) —Shampoo. 
19%6,324.—United Retail Chemists, Corporation, New 
York, N. Y. (Filed Apr. 29, 1924. Used since Jan. 1, 
1924.)—Soaps. 
196,411—The Sylpho-Napthol Company, Boston, Mass. 
(Filed May 1, 1924. Used since Oct. 31, 1923.) Liquid 
Soap, 
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96,491.—Charles Udell, and sometimes known as U-Del- 
Lay Laboratories, St. Louis, Mo. (Filed May 2, 1924. 
Used since Apr. 15, 1916.)—Hair Tonic and fixative. 
96,536.—Mango Tani Corporation, Brooklyn and Coney 
Island, N. \ (Filed May 3, 1924. Used since Mar. l, 
1924.) —Shampoos in Powder, Liquid, and Paste Form, and 
Hair Tonic. 
96,557.—Louis Teplitz, doing business as Lady Elty & 
Co., Philadelphia, Pa. (Filed May 3, 1924. Used since 
Apr. 25, 1924.)—Hair Tonic and Soap Bark for Hair. 
96,571.—Bonded Products Corp., New York, N. Y. 
(Filed May 5, 1924. Used since September, 1908.)—Soap 
and Soap Products. 
96,622—Jacques Romano, New York, N. Y. (Filed 
May 5, 1924. Used since Apr. 22, 1924.)—Liquid Toilet 
Cream. 
96,643.—Robert E, Bartlett, New Glarus, Wis. (Filed 
May 6, 1924. Used since Feb. 1, 1924.)—For Use as a 
Shaving Lotion and as a Base for Powder. 
196,670.—Charles F. Opitz, doing business as Vilamar, 
Perfumer, Long Island City, N. Y. (Filed May 6, 1924. 
Used Since Apr. 23, 1923.)—Tale for Use as Toilet 
Powder. 

195,764.—The E. W. Rose Company, Cleveland, Ohio. 
(Filed May & 1924. Used since January, 1904.)—Soap. 

196,773.—Sta-Strate Sales Corporation, Atlanta, Ga. 
(Filed May 8, 1924. Used since Apr. 2, 1923.)—Hair 
Dressing. canes 

196,908—Cheramy, Inc., New York, N. Y. (Filed 
May 12, 1924. Used since Apr. 28, 1924.)—Toilet Water, 
Face Powder, Eau de Cologne, Vegetal, Compact Powder, 
Sachet Talcum Powder, Bath Salts; Brilliantine, Liquid; 
Brilliantine, Concrete; Cold Cream, Skin and_ Tissue 
Cream, Dusting Powder, Bath Tablets, Dry 
Greaseless Cream, Cleansing Cream, and Perfume. 

196,923.—Philip Moreschi, doing business as The 
National Perfumery Mfg. Co., Waterbury, Conn. (Filed 
May 12, 1924. Used since Apr. 25, 1924.)—Perfumery, 
Hair Tonics, Preparations for Treatment of Dandruff, 
Toilet Waters, Hair Dressings—namely, Hair Dressing 
Shampoo Preparations, Bay Rum, and 
Witch-Hazel; Cosmetics—namely, Skin Lotion, Wrinkle 
kemover, Face Creams, Massage Cream, Beauty Cream, 
Day Cream, and Night Cream, Toilet Powders, Face 
Powder, Rouge, Lip Stick, Eyebrow Pencil, Smelling 
Salts, and Bath Salts. 

196,953.—The Clark Manufacturing Company, Fort 
Smith, Ark. (Filed May 13, 1924. Used since Mar. 1, 
1923.)—Vanishing Cream, Cold Cream, Face Bleach, 
Shampoo, Pressing Oil, and Hair Grower. 

196.963.—Nicolas Montiel, New York, N. Y. ( Filed 
May 13, 1924. Used since May 6, 1919.)—Skin-Beautify- 
ing Lotion. 

196,992—Ukemco Corporation, New York, N. Y. (Filed 
May 13, 1924. Used since January, 1924.)—Talcum 
Powder. 

197.019.—Ester Laboratories Company, Dallas, Tex. 
(Filed May 14, 1924. Used since May 8 1924.)—Hair 
Dressing. 

197,027—Armand Holtz, Paris, France. (Filed May 
14, 1924. Used since May 22, 1923.)—Perfumes, Toilet 
Waters, Toilet Creams, Rouges, Face Lotions, Taleum 
Powder, and Face Powder. 

197,041—Henry H. Ottens Mfg. Co., Inc., Philadelphia, 
Pa. (Filed May 14, 1924. Used since Mar. 1, 1924.)— 
Flavoring Extracts for Beverage Purposes. 
197,105 —C. F. Otto Muller, Karlsruhe, Germany. (Filed 
May 15, 1924. Used since Dec. 28, 1923.)—Pastes, 
Powders, and Liquids for Beautifying and Preserving the 
Teeth, Skin and Hair, and Perfumery, Essential Oils 
for Cosmetic and Pharmaceutical Purposes and Inhaling 
Essences. 

197,161—Maury-Cole Company, Memphis, Tenn. 
May 16, 1924. Used since Apr. 1, 1924.) 
Powder. 

197,172.—Saussier, Inc., doing business as Chez Rellew 
Laboratories, Bethlehem, Pa. (Filed May 16, 1924. Used 
since May 14, 1924.)—Perfumes, Compact Face Powder, 
Face Powder, Rouge, Nail Polish, Toilet Water, Face 
Lotions, Hand Lotions, Cold Cream, Vanishing Cream, 
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Massage Cream, Lip Sticks, Face Packs and Eyebrow 
Pencils. 

197.217,—Henry H. Ottens Mfg. Co., Inc., Philadelphia, 
Pa. (Filed May 17, 1924. Used since Feb. 1, 1919.) 
Flavoring Extracts for Beverage Purposes. 

197,252.—Cara-Mia, Inc., Chicago, Ill. (Filed May 19, 
1924, Used since May 3, 1924.)—Toilet Powders, Rouges, 
Face Creams, and Lotions. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Mar. 19, 1920.) 


(These Registrations Are Not Subject to Opposition) 

185,560.—Harris Soap Company, Buffalo, N. Y. (Filed 
Mar. 20, 1924. Serial No. 194,104. Used since Mar. 1, 
1923.)—Soap and Soap Powder. 


185,561.—Beavan Laboratories, Syracuse, N. Y. (Filed 
Mar. 7, 1924. Serial No. 193,379. Used since May 26, 
1917.)—Face Powders, Face Creams, Perfumes, Toilet 
Waters, Rouges Hair Tonics, Hair Oils, Dentifrices, Tooth 
Powders, Nail Polishes, Deodorizing Preparations, and 
Sachet Powders 

185,571.—Joseph Sciacchitano, Brooklyn, N. Y. (Filed 
May 22, 1923. Serial No. 180,988. Used since Jan. 5, 
1923.)—Nail Polish 

186,232.—The Remmers Soap Company, Cincinnati, Ohio. 
(Filed Jan. 2, 1924. Serial No. 190,354. Used since May 
23, 1922.)-—Svap 


INTERNATIONAL TRADE-MARK REGISTRA- 


TION 
(Act of Mar. 19, 1920.) 
185,596.—International ,Registration No. 987 of April 
z 1924. Registered m uba on November 14, 1923 No. 
39,007 Proprietor Thomas F. Turull Y Compania 
Address: Muralla Nos, 2 and 4, Habana, Cuba. Soap 
in cakes. 
DESIGNS PATENTED 
64,890.— Bottle Ernest Daltroff, Paris, France, assignor 
to Caron Corporation, New York, N. Y., a Corporation 
of New York Filed Jan. 31, 1924. Serial No, 8,494. 
Term of patent 14 years 
64,90°.— Jar Joseph A. Marceau, Montreal, Quebec, 
Canada riled Ma 28, 1924. Serial No. 9,089. Term 
of patent 7 vears 
65,058.— Botth \lbert W. Doerr, Vineland, N. J. Filed 
May Y, 1924. Serial No. 9,532. Term of patent 31% years. 
64,977.—Can or Similar Container. Otto Hunter, Mil- 
waukee, Wis. assignor, by mesne assignments, to The Palm 


olive 
1922. 


Company, 


Serial N¢ 


1 Corporation of Delaware 


Filed June 26, 
> QI94 F 


Term of patent 7 years 


PATENTS GRANTED 


1,497,881 Ella M. Roberts, Chicago, 


Powder Receptacle 


Ill. Filed Mar. 29, 1923. Serial No. 628,495. 4 Claims. 
(Cl. 132-82.) 

2. As an article of manufacture, a lid for powder boxes 
having a top wall, an annular depending side wall having its 
lower portion extending inwardly to provide a supporting 


ledge and terminating in a depending annular neck forming 
flange and a shelf at the junction of the neck and support- 
ing ledge extending partially across the space enclosed by 
the neck and leaving an open space through which a powder 
puff may be passed into the lid and supported upon the ledge 
and shelf. 


1,497,905.—Container for Rouge and Powder Compacts. 
Albert T. Hathaway, Attleboro, Mass., assignor to James 
E. Blake Company, Attleboro, Mass., a Corporation of 


Massachusetts Serial 
2 Claims. (Cl. 132-83.) 


- In a container of 


Filed Jan. 18, 1924. No, 686,973. 
the character described, a body 
adapted to contain a powder compact, a lid hinged to the 
body, a partition disk hinged to the body and to the lid com- 
prising an annular top plate, a depending peripheral rim, a 
central depending wall forming a well for a cosmetic, an 
inturned lip on the lower end of the wall, a depending bezel 
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fast to the lower edge of the rim, a mirror carried by the 
bezel abutting against the lip, and means engaging the wall 
for retaining the cosmetic. 

1,497 ,920.—Toilet Case. George Lee, Chicago, Ill. Filed 
June 4, 1923. Serial No. 643,307. 9 Claims (Cl. 132-83.) 

3. A toilet case including a powder receptacle comprising 
two separable parts, one of which is provided with a re- 
ticulated opening therethrough, an inner cover adapted when 
in closed position to overlie and retain a powder puff over 
and closing said opening, an outer cover adapted when in 
closed position to overlie the inner cover, and a mirror ar- 
ranged to lie between the covers when they are closed. 

1,497,990.—Machine for Cutting Cake, Soap and other Ad- 
hesive substances. Johan Hendrik Schell, Rotterdam, Neth- 
erlands. Filed Dec. 10, 1923. Serial No. 679,758. 4 Claims. 
(Cl. 146-154.) 

1. In a cutting machine, a plurality of cutting members, 
a movable frame supporting said cutting members, a drive 
shaft, a frame structure supporting said drive shaft, means 
connecting the first mentioned frame with said frame struc- 
ture, means for transmitting movement from the shaft to the 
first mentioned frame whereby the latter is caused to have a 
combined movement up and down and to and fro, means for 
feeding material in the direction of the cutting members, 
said feeding means being arranged to feed the material dur- 
ing the rearward inoperative movement of the cutting mem- 
bers, and to move said material at the same speed as the 
movement of said cutting members and means for retaining 
the material in position during the cutting movement of the 
cutting members 


1,498,149.— Cleansing Sx ap. Oliver J. Berg, Oak Park, 
Ill riled July 18, 1921. Serial No. 485,700. 9 Claims. 
(Cl. 87-5.) 


9. A liquid cleansing soap containing from twenty per 
cent to thirty-five per cent of actual soap in water solution, 
from two per cent to five per cent of kerosene and from 
two per cent to five per cent of terpineol. 

1,498,229.—Purifying and Deodorizing Iso-Propyl Alco- 
hol. Hyym E. Buc, Roselle, N. J. assignor to Standing 
Development Company, a Corporation of Delaware. Filed 
Jan. 18, 1923. Serial No. 613,318. 5 Claims. (Cl. 269-156.) 
1. The method of deodorizing isopropyl alcohol produced 
from hydrocarbon material which comprises treating it with 
a hypochlorite 


1,498,470.—Vanity Case. George E. Mignon, Short Hills, 
N. J., assignor to Paul H. Smart, New York, N. Y. Filed 
Oct. 5, 1923. Serial No. 666,784. 8 Claims. (Cl. 132-83.) 
1. A Vanity case, and a powder containing cartridgt 


therefor adapted to be made up as a refill, said vanity cas¢ 
presenting an opening through which the cartridge may be 
entered and removed, a closure on the vanity case for said 
opening, and a spring in said vanity case, beneath the car- 
tridge, said cartridge having an opening in the bottom’ there- 
of, a movable bottom constituting a follower for the powder, 
said follower seating on said spring and subject to the pres- 
sure thereon for upward movement, and a perforated disk 
at the top of the cartridge through which disk powder may 
exude under pressure of the spring-pressed follower, said 
vanity case having stop means at the top to retain the car- 
tridge. 


1,498,475.— Vanity Case. Albert Mosheim, East Orange, 
N. J. Filed Jan. 13, 1923. Serial No. 612,416. 13 Claims. 
(Cl. 132-83.) 

1 \ vanity case, comprising a casing, a frame mounted 


in the casing for supporting a powder cake, a drawer slid- 
ably mounted in the casing, members carried by the powder 
cake supporting frame frictionally engaging the drawer to 
retain it in any desired position, means mounted in the 
drawer for holding a powder puff, and means carried by the 
drawer for co-operating with the means provided for carry- 
ing the powder puff to hold the lip-stick. 


1,498,732.—Automatic Feeder for Soap-Cutting Tables. 
Robert J. Jauch, Fort Wayne, Ind. Filed May 12, 1923. 
Serial No. 638,577. 6 Claims. (C1. 214-1.) 


1. In a feeder for soap cutting machines having a re- 
ceiving table and reciprocating plunger thereon, a tilting 
table; a reciprocating mechanism on the tilting table in- 
cluding a feed-bar movable reciprocally from one end ot 
the table to the other; a driving mechanism for tilting the 
table; a friction detent means for the driving mechanism: 
a ratchet actuated mechanism operable by engagement with 
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the plunger of the cutting machine and having connecting 
and actuating engagement with the tilting table when the 
tilting table is in horizontal position; a movable truck; and 
means in connection with the truck and the tilting table for 
their engagement. 


1,498,756.—Bottle-Filling Machine. Arthur J. Risser, 
Chicago, Ill. assignor to U. S. Bottlers Machinery Co., Chi 
cago, Ill, a Corporation of Illinois. Filed Oct. 15, 1923 


Serial No. 668,457. 20 Claims. (Cl. 226-26.) 

1. In mechanism of the class described, in combination 
with a movable table, a liquid supply tank on the table, a 
bottle station on the table adjacent to the tank, means main 
taining liquid at a predetermined constant level in the tank, 
a siphon tube above the edge of the tank having one mem 
ber adapted to enter a bottle in position on the table and 
another member adapted to enter the tank, a cam mechan- 
ism adapted as the bottle travels to cause the siphon to enter 
the bottle and tank, remain there long enough to siphon 
liquid into the bottle up to the level of the liquid in the tank 
and then withdraw from the bottle, and means operative 
while the siphon is in the bottle creating suction through 
the siphon enough to set it in operation delivery liquid 
from the tank to the bottle. 

20. In mechanism of the class described, a movable cat 
rier, a siphon mounted on the carrier and including a bottle 
seal, a conduit leading from the seal and opening through 
the bottle engaging end thereof, and a valve device operated 
by movement of the carrier to successively connect the con 
duit with a source of suction and with the atmosphere. 


1,499,183.— Container for Cosmetics and like Materials 
Benjamin R. Morrison, Wilmington, N. ( Filed Dec. 21, 
1923. Serial No. 682,113. 2 Claims. (Cl. 215-1.) 

1. A jar in combination with a substance contained there 
in; the.jar simulating in external configuration a natura: 
organic object, and the substance having a quality 
ing with some characteristic quality of said natural obj 
whereby purchasers are taught the nature of the contents 
the jar by the external configuration 


agree 


1,499,361.—Vanity Box. Max Freund, New York, N. \ 
issignor to Freund Bros. & Co., Inc., New York, N. Y. a 
Corporation of New York Filed Nov. 21, 1923 Seri 


No. 675,988. 7 
l An article of the class 
having a containing compartment, a hinged cover thereto 
a mirror hinged to the 1 said 
the free end of the same, and a folding brace 
necting the mirror and cover and adated to 
above and away from the 
an angle to the cover when the cover is in its open 
1,499,619.—Bottle-Capping Machine 
Baltimore, Md. assignor to U. S. Industrial Alcohol 
a Corporation of West Virginia Filed Dec, 29, 1921. Seria 
No. 525,645. 9 Claims. (Cl. 226-80 


206-15.6.) 
1 


described comprising a box 


Claims. (Cl 


mer face ot cover adjacen 
member cot 
hold the 


mpartment mid 


mirrof 
containing 


positl 


Kenneth H. Kteter 


1. Ina bottle capping machine, the combination of meat 
for advancing the bottle neck down at an angle to the ve: 


tical, a tank for containing a coating liquid means for dip 


ping and withdrawing the bottle into and out of the tant 
and means for withdrawing the gases over the liquid 
recovering vapors therefrom 

1,499,784.—Lip-Stick Holder. Adolph C. Recker, Oak- 


ville, Conn., assignor to The Chase ‘Companies, Inc., Water 
bury, Conn., a Corporation. Filed Aug. 10, 1923 
No. 656,640. 1 Claim. (Cl. 206-56.) 

In a lip-stick holder, the combination with a tubular cos 
metic-container having its lower end contracted to form a 
concentric bearing-opening, of a feed-screw located in the 
said container ahd having its lower end threaded and ex 
tended downward through the said bearing-opening, a fol 
lower located within the container and operated by the said 
teed-screw, a nut applied to the said projecting lower end of 
the feed-screw, its upper face being abutted against. the 
outer face of the lower end of the said container so as to 
close the concentric bearing-opening thereof, a bearing- 
shoulder located upon the said screw between the inner and 
Projecting ends thereof and fitting within the said bearing 
opening and a collar located upon the screw adjacent to the 
said bearing shoulder in position to engage with the inner 
face of the lower end of the container for preventing the 
screw trom downward displacement with respect thereto. 


serial 
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1,499,855. Vanity 
maroneck, N. Y. Filed Aug. 8, 1923. 
13 Claims. (Cl. 132-83.) 

l. <A vanity case having hinged shallow dish shaped base 
and cover members meeting along their rims in a thin edge 
formed by an inturned curled bead defining the periphery 
of one of said members and a peripheral spring flange de- 
fining the rim of the other member and adapted to seat 
within the curled bead, whereby there is provided a flat 
close fitting case tapered off to thin edges and a compact 
held within and substantially filling the beaded member, said 
compact substantially flat exposed face extending 
to the rim of the member and a convex back conforming to 
the dish shape of said member, the flange of the other mem- 


Case. Charles Newton Coryell, Ma- 


Serial No. 656,392. 


having a 


ber substantially overlying the edge portion of said com- 
pact 

1,499,856.—Vanity Case. Charles N. Coryell, Mamaro- 
neck, N. Y. Filed Dec. 20, 1923. Serial No. 681,792. 12 
Claims. (Cl. 132-83 

8 In a Vanity Case, cooperating case sections, one hav- 





ing a pair of hinge buckles connected 
an integral extension and the 
said hinge 


in spaced relation by 
other having a bead receiving 
within the bead 
said connected hinge 
having a 
between the 





knuckles, a pintle wire en 
and extending across the recess through 
knuckles and an intermediate 


gaged on the pintle wire in t 





section knuckle en 
} 


he space connected 


hinge knuckles, said integral extension bridging across the 
knuckle of the intermediate section and holding the spaced 
hinge knuckles properly positioned at opposite sides of the 


same 


1,500,080.—Process and Device for Preparing Alcohols 
and Aldehydes from Hydrocarbons. Carolus A. Kloppen- 
burg, Tjyepoe, Dutch East Indies, assignor to Naamlooze 
Vennootschap de Bataafsche Petroleum Mantschappij. The 
Hague, Netherlands Filed July 26, 1922 Serial No. 577,- 


> 


6/2. 6 Claims. (C1. 204-9.) 


1. A process for preparing alcohols and aldehydes ac 











cording to which hydrocarbon containing gases are mixed 
with oxygen containing gases and are led at suitable tem 
perature over carbonized cocoanuts, dark electric discharg 
ings being ipplied for accelerating the rocess 
1,500,519.—Compound for Treating Hair Raul Die 
Muro and Alejandro Lima y Boyz, Habana, Cuba Filed 
Oct. 22, 1923. Serial No. 670,202. 3 Claims. (Cl. 167-5.) 
2. As an article of manufacture, a compound for the hair 
omprising a cereal flour, alum, bicarbonate of soda and 


vater, reduced by heat to a paste 


Quaker City vs. Quaker Maid 


that there is no confusion bet 


In holding 


mark “Quake: Citv” and 


en the trade- 
“Quaker Maid,” the 


States Circuit Court of Appeals for the Third 


United 
Circuit has 


sa “The registration of a 


give 


mark, 
defendant 


trade-mark does not 
e registrant a monopoly of every word in_ the 


used Where, 


ecured registration for the word 


eve! disposed and 


theref re, 


‘Quaker City,’ accom- 


panied by the picture of a man in Quaker costume, asa 


trade-mark for candies, it could not claim an exclusive 


} 


word ‘Quaker’ alone, and, in the 
that 


piaintiff’s mark 


right to the absence of 


] 


convincing proof such registered mark 


is confusingly 
Maid,’ the 


similar te ‘Quaker decision of 


the district court ordering registration of the latter is 
affirmed.” 
Vim vs. Vitovim 
In considering the suit brought by Haller Baking Co., 
owner of the trade-mark “Vim,” against the Ward Bak- 
ing Co., owner of the trade-mark “Vitovim,” the United 
States District Court, Western District of Pennsylvania, 


says: “Mere similarity in sufficient to 


make one mark an infringement upon another, provided the 


suggestion is not 
words are dissimilar. The words ‘Vim’ and ‘Vitovim’ used 
as trade-marks for bread, are not, either written or spoken, 
so similar as to be confounded, and a bill alleging infringe- 
ment of plaintiff's mark is dismissed.” 
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possible to show every such as boiling, but the 
processes of ribbon drying, impressing, perfuming, stamping, 
cutting, triple milling, and wrapping are all carried out by 
full-size machinery. 

Wm. Son, Ltd.. Hitchin, have a display of 
their various essential oils and pharmaceutical preparations, 
prominent among which are oils of lavender, peppermint 
rosemary, 

Thamar, Lid., London, 
of their beauty specialties. 


Eugene 


stage, 


Ransom & 


and sassafras. 

are exhibiting a complete range 
Rimmel, Ltd., London and Paris, have several 
new productions on view, the principal exhibit they are 
pushing at the moment being a new perfume called 
*Vocalise.” \nother preparation invented recently in 
Rimmel’s Paris laboratory is “Eau Velvetis,” a product 
designed to combine the qualities of face powder and skin 


food, rendering necessary the application of only one 
product instead of two 
Joseph Watson & Sons, Ltd., Leeds, make an extensive 


display of perfumed toilet and other soaps 
Yardley ¢ Co., Ltd., London, have a stand comprising 
a beautiful array of their perfumes and toilet soaps. 
Zee-Kol Mig. Co.. London, are exhibiting their ointment 
and also toilet shaving cream, and face cream, which 
contain the medicinal properties of the ointment 


sOaDps, 


Several exhibits of interest are found in other sections, 
the Domestic Utilities and Fancy Goods section including 
Varks, Paul & Co., Ltd. (otherwise the Polmar Perfumery 


Co.) displaying scent sachet novelties; and the RKambit 
Powder Puff Co., exhibiting “furdown” powder puffs in 
special and original designs. They are the makers of a 
novel bag puff, which has the powder inserted behind the 
puff, which is so perforated that the powder filters through 
as ised. 

Allwood Bros., Haywards Heath, have a display adjoin- 
ing the Perfumery Section, exclusively devoted to carna- 
tions and their perfume. Montago Allwood calls the 


carnation the Divine Flower, and says the perfume his firm 
distills in Southern France is “a liquid prisoner pent in walls 


of glass. 


A number of the above firms are to be congratulated 
on the production of excellent souvenir boxes of their 
specialties. These are all stamped to commemorate the 


Exhibition, and have been much appreciated by visitors 


Pears’s Palace of Beauty 


Probably the most outstanding display of any firm devoted 


to toilet specialties is that of Pears, Ltd., who, rather 
than limit themselves to a stand, have constructed a 
“Palace of Beauty” entirely apart from the Perfumery 
Section. This firm, inseparably connected with soap manu- 
facture, had the happy idea of showing ten of the out- 
standing types of womanhood, who through the centuries 
have stood for the highest manifestations of femine loveli- 


ness and charm, in such surroundings as she may well have 


lived and moved and had her _ being. But to do this 
adequately a worthy setting had first to be reared, and 
the firm was fortunate in securing the collaboration of 


Frank Williams, an artist, who both for exterior architec- 


ture and interior decoration is fast becoming famous. In 
conjunction with other architects and builders a blue-domed 
building has been constructed and it has won much at- 


tention. Although by no means the largest, it is one of 
the most impressive buildings in the Exhibition, both from 
the point of view of costliness and architectural beauty. 
The interior of the Palace matches the exterior in 
splendor. There is a broad stretch of marble-paved floor- 
ing and a beautiful and elusive sense of color due to the 
employment of a new luminous plaster, which gives strange 
iridescent effects of blue and green, pink and mauve. A 
cleverly modelled fountain stands before the entrance. The 
design, emblematic of human vanity, is of a group of pea- 
cocks, their shimmering feathers glowing with rich greens 
and blues, the only male challenge to the feminine beauty 
with which the Palace is filled. In the base of the fountain 
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one pauses to notice the floating water lillies formed of 
shells. These are the work of Lady Susan Birch, one 
of the foremost exponents of this newest of fashionable 
crafts and she has made from similar materials the bowls 
of mauve tulips and branches of larkspur which adorn the 
boudoir of “Miss 1924,” the young lady who, in a slim 
black dress with colored embroideries, stands for the modes 


and manner of the moment. All her surroundings are in 
a curious shade; neither bronze nor gray and oxidized 
silver appears on many of the appointments. 


An extraordinary amount of time and care was expended 
in choosing the young women. Five thousand applicants 
were interviewed in selecting girls whose natural beauty 
bore a sufficiently close resemblance to the various women 
they were intended to represent. The similarity is amazing 
in all cases, and no make-up, wigs, or other artitices have 


been used. These young women were drawn from all 
classes of society. The daughter of a nobleman appears 
as Helen of Troy. Actresses from both the screen and 
stage, artists’ and sculptors’ models, are among them, and 
several mannequins from well known dress houses also 
take part. 

\ll the costumes and furniture used in the various 


representations are guaranteed to be historically correct. 


The foremost authorities at the British Museum and the 
Victoria and Albert Museum were consulted. On either 
side of the richly-decorated great hall, dainty glassed-in 


rooms are provided for the doubles of the beautiful women 
of history. 

At the end of the Palace, opposite the entrance, a stage 
has been erected, upon which at various times through the 
day and evening the beauties appear in gorgeous and 
artistic tableau. On the roof of the building is a covered, 
open air tea The advantage to beauty af Pears’ 
specialties is introduced in the various scenes and tableaux. 

In conjunction with this display, Pears are carrying 
on a novel type of national advertising campaign. They 
have got a number of famous artists to draw what in 
their estimation is the perfect type of beauty. Six of these 
creations are reproduced in a page advertisements entitled 
“Pears’ Pageant of Beauty” in the leading papers week 
by week. During a period of ten months the tirm hopes 
to conduct a thorough investigation of beauty throughout 
the ages. : 

“Who can define beauty with any degree of authority? 
they ask. “Set down a standardized definition of beauty and 
you will at The perfect type 
today may not be considered so tomorrow. It is submitted 
that ideal beauty vanished when women discovered she 
possessed a personality. The firm leave the whole question 


nme 
garden. 


once create controversy.” 


unanswered, but come to one conclusion: that whatever 
is the ruling type of beauty, woman may best achieve it 
or preserve it by the use of toilet products 

It is considered to be probably the finest idea in the 
way of advertising toilet preparations that has ever been 


carried out in Great Britain, 


Autumn Sample Fair at Le'pzig 


The officials of the Leipzig Sample Fair have announced 
that the autumn fair for 1924, together with the technical 
and building fairs, will be held from August 31 to Septem- 
her 6. Requests for information should be addressed to 
“das Messamt fuer die ‘Mustermessen in Leipzig, Technische 
\bteilung, Leipzig, Germany.” 


Paris Exposition Has Representative Here 


The Paris Exposition of Domestic and Household Appli- 
ances now has a representative in the United States. He 1s 
Albert Broisat, 2 West Forty-fifth Street, New York City. 


And Yet There Are Headless Humans 


Without its head, a tack would be useless. A pin without 
a head would hold nothing. A nail pointed at both ends 
would not be a nail, so you see a head is necessary even 
on a tack.—Silent Partner. 


Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 
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ALBANIA 


Customs Tarirr.—Albania has decided upon a policy of 
protection, and has an elaborate customs tariff, based on 
specific duties on the weight of the chargeable goods. 
When the rate of duty is less than 10 gold francs per 100 
kg., the duty is chargeable on the total gross weight; if, 
however, to meet transport requirements, the goods are en 
closed in a double packing, the duty will be levied on one 
packing only. Where the rate of duty exceeds the above 
mentioned amount, it will be charged on the actual net 
weight of the goods. In the case of toilet, medicinal or 
pharmaceutical preparations, drugs and colors, the con 
tainers in which these are actually put up are to be included 
in assessing the dutiable net weight. The following are a 
few of the new Albanian customs charges, in gold francs 
rer 100 kg.: 





85 Vanilla . ° errr re tT ee ‘ we . 700 
ce. 4 oil CKAdNN RRR eR EA $e 25 
196b Price lists and advertising material............ ; 50 
437 Soap, erdinary ae _ vee ue eveossee {80 
perfumed 200 
disinfectant etal ew tne er 30) 
colored, r for removing stains ° oe ee 50 
470 Soda, potash s ‘ hk CReRe ewewnS 2 
All antiseptic solutions for cleansing the teeth free 
484 Toilet preparations, powders, pomades, brilliantines, and 
MOMTU  t oocg ee ae es ener ccc Se 
485 Eau de Cologne......... eee ~~ cone SOO 
486 Lotions, powders and pastes for the care of the teeth, 
hair dyes gs reset wlan 7 tz 500 
AUSTRIA 


LicENses TO IMporT PeRFUMERY.—Under a recent Aus- 
trian decree customs authorities may grant import licenses 
for parcel-post packages up to a value of 1,000,000 crowns 


in the case of certain goods, including perfumery articles 


CUBA 

New Formutas to DENATURE ALCOHOL.—By a decre 
dated June 5 seven new formulas have been provided for 
denaturing alcohol, superseding all previous ones in Cuba 
and all alcohol held in stock by distillers and denatured 
under previous formulas with formaldehyde and naptha 
lene must be denatured again to conform to the new ruling 
Formula No. VIL to be used for the manufacture of per 
fumes and toilet waters, is as follows: 

\cetone, 5 parts in 1,000; chloroform, 1 part in 1,000; 
formol, 1 part in 1,000; essential oils, as may be required 


CZECHOSLOVAKIA 


PeERFUMERY INDUSTRY HARASSED.—Owing on the one 
hand to the high prices asked for spirit, and to the difficult 
question of denaturation on the other hand, the perfumery 
industry is quite unable to do any trade with foreign coun- 
tries. Business in the home market is not large, while, 
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THE MARKET 
Essential Oils, Aromatic Chemicals, etc. 

The opening weeks of the present month have disclosed a 
marked resumption of activity in the essential oil field. 
June was an exceptionally poor month in the way of de- 
mand and in consequence, prices were weak and unsettled 
practically throughout the period. July has been no better 
than fair thus far, but it is a marked improvement over the 
previous month. There is still much to be desired in the 
way of inquiry for goods and most of the parcels which are 
changing hands are small. At the same time, there has been 
a tendency on the part of buyers in all trades to inquire and 
even this phase was absent during June 

The course of prices has been downward during the 
month. This has represented efforts on the part of sellers 
to take business which was in the market. In few instances 
have there been concessions in the hope of attracting a mort 
widespread demand. Sellers have believed and still contend 
that cutting prices is a poor way to attract business. In 
addition, it may be said that quality products in practically 
all lines are still as costly in the primary markets, or to 
manufacture, as they have been at any time in recent months. 
Cutting prices under these conditions is worse than folly. 
It is suicidal. 

Floral Oils Firm 

Floral essences have displayed somewhat greater firmness 
during the last two or three weeks. At the same time, it 
cannot be said that the sale of them has been brisk or even 
fairly active. The inquiry has been dull. Sample lots have 
been taken and in a few instances substantial quantities have 
been sold subsequently, but the trade has not yet stocked 


these goods in quantity. Sellers are looking for better busi- 
ness in the not far distant future. Prices have been steady. 
Advances have taken place in only a few instances, however 


At the same time, conditions would seem to indicate greater 
firmness as soon as buyers are willing to take hold. This 
is especially true in the case of articles like rose and neroli. 


Both are in rather light supply and shipments of both are 
held at high prices. There are other items in the group 
which are similarly strong 

The seed market has been weak and unsettled, as is usual 
at the time of the arrival of new crop goods. This has 
naturally resulted in declining prices on most of the oils 
in this group. Typical of the entire group has been cara- 
way, which has fallen fully a dollar a pound since our last 
review. Coriander is also weaker and dill, cumin and celery 
are none too strong. Recently, the seed group has begun 
to show some resistance to this declining tendency and the 
opinion is expressed in many quarters that the end of the 
recent weakness in prices is at hand. In wormseed, which 
is governed by somewhat different conditions, the market 
has also dropped owing to selling pressure, but really cheap 
wormseed oil is not anticipated by most sellers this year. 

There has been a good deal of talk in regard to the quality 
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of some of the mint oils which have been offered in this 
market during the last few weeks. Some goods have been 
purchased and returned. Others have been bought at low 
prices and have been admittedly off quality when the pur- 
chases were made. The extremely low prices heard in some 
quarters on peppermint are not repeated in this review. For 
really good quality oil, fairly high prices must still be paid 
and there is not a great deal of high test oil still available. 
A lot of it has been bought, one of the menthol producers 
having taken a tremendous quantity off the market early 
in the present month. Little can yet be said in regard to 
the future of the mint market. The plants got a rather bad 
start, but the weather since has been wholly favorable to 
their growth. The acreage will be large. 


Spice Oils Irregular 


Spice oils have been unsettled. Cassia has had its ups 
and downs. At the time of writing, it is much firmer. In 
a week it may be much lower again. It is an uncertain 
market depending largely upon Chinese political conditions 
Clove is somewhat firmer. Spot spice is stronger and has 
had its effect on oil and is likely to have more if there should 
be buying of spot spice by the oil trade now. Some 
future spice contracts have been made at fairly cheap prices. 
Ginger continues scarce and high and raw material has not 
weakened much. Mace and nutmeg are easier, but no lower 
on spot 

Citrus essences have had a bad season. Very unfavorable 
weather which lasted until virtually the close of June cur 
tailed consumption of these oils sharply. They are now 
being pushed for sale and there is a fair demand for them, 
but the loss of earlier in the season cannot be made up and 
it is apparent in the course of prices that dealers here are 
oversupplied with goods. Both lemon and orange have been 
adversely affected by this feature of the situation. For 
shipment, prices have been weak owing to lack of demand 
Bergamot has also suffered from lack of demand and prices 
ire now sharply lower than they were last month 


In the miscellaneous oils, cedar wood has been the tirmest 
iture It has again advanced sharply on good seasonal 


l 





demand and scarcity of spot materi 
in sandalwood at recently 


taking on mort 


Buyers are interested 
prices and have heer 
goods tl he rul | 
goods than was the rule a short time 
Prices are still favorable to the purchasers although high 
quality branded oils are by no means cheap. [Eucalyptus is 
still weak, with too much oil available and insufficient de 
mand to take it away 


On the whole, there has been improvement, which, although 


reduce l 


ago 


marked, has not yet been sufficient to strengthen prices very 
much. Better conditions and somewhat firmer prices ar 


inticipated. 
Synthetic and Aromatic Chemicals 


Conditions in the way of demand have paralleled those 
uiling in the essential oil market closely There has 
been an improvement over the worst of the June slump but 
the market stil! has a long way to go before it is really 
satisfactory in character. The price situation shows very 


ittle change Recent weakness has been overcome and most 


sellers are lirmly entrenched at prices which, while satis 
factory to the sellers, are still somewhat high from the 
buyers’ standpoint. It is pointed out, however, that domestic 
‘osts are still above what they should be and that the high 
tariff on imported materials of this class has made sales 
of imported material at low prices out of the question. Some 
profess to see a drift toward domestic materials at present 
price ranges 





However, as yet, it is hardly brisk enough 
to mean that buyers are displaying any real preference in 
the matter. Imported products, despite exceptionally high 
prices, are still requested and required in some quarters 
Whether the domestic producers will be able to overcome 
this in the future is a question which only time and the 
quality and prices of their products can determine. 

In the way of prices, there has been practically no im 
portant change during the last month. Musks are. still 
scarce and strong. Linaloe products turned easier late in 
June, but have now firmed up again. Coumarin was again 
sharply reduced by the manufacturers, but vanillin has held. 
No change in salicylates has taken place, although raw 
material is much easier than it has been in some months. 
Fugenol is somewhat unsettled, and producers have lowered 
its price. 
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Vanilla Beans 


Insofar as spot stocks are concerned, the market cannot 
be said to be any easier than it was a month ago. The 
arrival of Mexicans was steady throughout the month but 
all of them went directly into consumption, leaving the spot 
market still bare with practically no goods left to 


come fe r- 
ward. 


Bourbons are still scarce and high on spot when any 
at all are obtainable. In regard to the future, it may be 
said that initial prospects for the Mexican crop are good, 
The flowering has been accomplished under favorable con 
ditions and some factors estimate nearly double the crop 
next year as compared with the one just received. How- 
ever, it will be many months before this supply will be 
available and many things can happen in the meantime 

In Bourbons, the prospect for lower prices has been dis 
turbed by early French buying in the islands at high prices. 
Chere has not been much buying by local distributors. They 
have been trying to force the market down and were nearly 
at the point of success when the French movement started. 
The market may be driven down later, but prospects for 
such a development are none too bright at the moment 

Other grades will be in better supply next year, according 
to some sellers here, but this is largely guesswork and 
can hardly be taken as an index of conditions by the con- 
sumer of vanilla. In any event, relief from high prices is 
still many fonths off. Contract buyers are waiting. A 
few contracts have been placed, but not in the numbers of 
last season. This is due both to expectation of better prices 
and also to the fact that many buyers are wholly unable 
to take on supplies at present levels in the quantities which 
they normally consume. It costs too much money to carry 
goods or even contracts. 





Sundries 


The group as a whole has been dull and steady throughout 
the month. Not much has been done in the way of buying 
Menthol, as usual. presented the only interesting feature of 
the market. It dropped sharply here and abroad on lack 
of demand \merican made stuff dropped along with the 
foreigi It is now reported that one of the American makers 
cannot mantfacture in hot weather. The production. of this 
factor has heen so small as to be virtually negligible, how 
ever. The future depends largely upon how much is bought. 
There is an excellent chance for low prices if consumers 
will hold off until late August or early September. By that 
time the new crop will begin to come forward. Heavy buy 
ing prior to that time will undoubtedly operate to raise 

since there is too little menth ilable in the 
to permit of heavy buying before the new crop begins 
Lanolin has been sharply reduced on keen 
competition for new business 








to be shippe d 


FULLER’S EARTH OUTPUT IN 1923 


The largest output on record of fuller’s earth is reported 
by the Department of the Interior, through the Geological 
Survey working in co-operation with the State Surveys in 
Alabama, Florida, Georgia, and Illinois, 15 operators in 6 
States reported that 149,134 short tons of fuller’s earth were 
sold in 1923, valued at $2,247,523, or $15.07 a ton. This out- 
put is 7 per cent greater than that of 1922, but it is nearly 
four times the output of 1913 

Imports of fuller’s earth, which at one time constituted the 
entire supply, reached their maximum quantity in 1914; since 
then they have on the whole declined and reached their 
lowest quantity in more than twenty-five years, 8,547 tons. 
The value in 1923 was $113,944, or $13.33 a ton. The value 
of imported fuller’s earth in 1923 was the lowest since 1909 





Leverhulme Likes Knocks University Men 


[ am not one of those who have a predjudice against the 
University man trained in business, but many who are highly 
educated take the wrong view. I have known a man with 
University education to look down upon an ordinary works 
foreman who had none. and I have known a works foreman 
who could teach the University man his job blindfold after 
technical education. It is in the hard school of life that men 
get the best learning. The Oxford graduate is not a patch 
on the “Hard Knocks” graduate.—Lord Leverhulme. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESSENTIAL OILS 


Almond, Bitter per Ib 
\lmond, S P. ere 
Almond, F. F. C. “Art’.. 
\Jmond, Sweet True.... 
\Imond, Apricot Kernel. 
Amber, crude 
Amber, rectified 
Amyris, balsamifera Ky 
Anise, “lead free U.S. P.” 
\spic (spike) Spanish. 
French oat 
Bay, Porto Rico....... 
West Indies ; 
Bergamot, 35-36 per cent. 
Birch, sweet N. ¢ 
Penn, and Conn 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose, Femelle 
Cate UE. 8. Po EA 0%: 
Cajeput, Native S. P.. 
Calamus 
Camphor, 


Cananga, 


“white” 
Java 
Cananga, Java 
araway Seed, 
Cardamon, 
Carvol : , 
Cassia, S0@85% 
( 

( 

( 


rectilied.. 
rectified 
Ceylon 


assia, rectified, U. S. P. 


edar 


Leat .. 
edar \\ Ot d 
Celery 


Cinnamon, Ceylon 





Citronella lon 
Citronella, \ 
oves, B nl 


Cloves, Zanzibar 
Copaiba 
Coriandet 
Croton 


min 


Dillseed 


ley . 
Mrigeron 


Eucalyptus, Aus. ‘U.S.P.” 
Fennel, Sweet 


Geranium, Rose Algerian 
Geranium, 
Geranium, Turkish 
(Palma 
Ginger 


Bourbon 
rosa) 


Gingergerass ........... 
Guaiac (Wood) 
SPOMOUIE 6. evict ics ; 
Juniper Berries, rectified. 
Lavender, Enelish ; 
Lavender, U. S. P., “IX”. 
Lemon ae 
Lemon “Calif” 
Lemongrass ....... 
Limes, distilled te 
Limes, expre ssed 
Linaloe e% eee 
Mace, distilled 
Mirbane 


Mustard, genuine 
Mustard, artificial 
Neroli, Bigarade, 
Neroli, 
Nutmeg 


Pure... 
Petale, extra. 


Orange, bitter ....... ‘ 
Orange, sweet, W. Indies 
Orange, sweet, Italian... 





J 


90a 
3.004 
Oa 
85 a 
1.30 
? Oa 


Hirowlst 





50a 
11.00 
12.00 
S53 


70M 
05a 
10a 
12.00@ 
1.15¢ 

550A 


| 
475A 
] 


Ls 
8.004 
/ 


Ma 


Loa 
14.00 

3.20 
80.00( 


... 100.004 


1.35 
2 75a 
65a 


2 
3.154 





1.20 


16.00 


100.00 
130.00 


3.50 


Calif 
Orig ium, imitation 
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(Continued from Page 287) 


this 
making 


since the war, numerous firms have sprung up in 


branch. The situation can only be improved by 


exportation possible 


the English 


adopting, according to some persons, 
bond system, whereby perfumes would be made 


ler control of the Customs authorities. 


EGYPT 
ReviseEp Import Duties oN ALCOHOL AND ALCOHOI! 
Effective May 12, 1924, all alcohol and alcohol 
products containing more than 2 per cent of alcohol, im- 
import duty of 200 
liter of alcohol 
general import duty of 8 per cent ad 
No drawback of 


products on re-ex 


) 
Pi 


i WUCTS 


ported into Egypt are subject to an 


milliemes (approximately $1) per pure 


over and above the 
valorem on the remainder of the product. 
duty is payable on alcohol or alcohol 
portation 


FRANCE 


ANNIVERSARY.—The Chamber of 


thirtieth 


CHAMBER'S \merican 


Commerce in France recently celebrated its anni 


versary with appropriate exercises. Its influence in inter 


growing steadily. Che 


national trade was reported to be 
present officers are as follows: Blythe W. Branch, president ; 


Pendleton Beckley, Conner, sec 
Charles G 
Harold 


visitors are wel 
Taitbout, 


first vice-president; B. H 
Arragon, treasurer; 
Frank Boole, 


American 


ond vice-president; A. V. 


Loeb, honorary secretary ; secretary ; 
B. Sharp, assistant secretary. 
Paris. 


The 


review, which is edited by 


come at the Chamber’s quarters at 32 Rue 


\ well-appointed library is one of the attractions 
Chamber prints a semi-monthly 
J. M 


Erwin 


GERMANY 
PLANNING TO INCREASE CUSTOMS 


TARIFI \ 


the German 


project 1 


before the Economic Council of Reich for re- 


taritt. Among other things it 


plat s increasing the duties 


vising the customs contem- 


on manufactured articles, includ- 


ing chemial products, by amounts varying from 30 per cent 


to 80 per cent of the present duties. The purpose of this is 


» have in hand weapon to be used in the forthcoming 


negotiations witl other states as a lever against import 


restrictions Germany has now in contemplation trading 
igreements with Iteen states 


GREAT BRITAIN 


Busu & Co., Ltp.—The 
£249,885. After 


1923 


W. J 


gross profit of 


accounts tor show a 


providing for debenture 


interest, expenses and directors’ remuneration, and making 
allowances for depreciation, the net profit is £48,109, and 
£18,197 was brought in, making £66,306. After paying 


preference dividends, the directors recommend a final divi 


the ordinary shares, making 10 per 
£35,056. J. M. 


Bush, the chairman, said in part: “The maintenance of our 


dend of 7 per cent on 


cent for the year, and carrying forward 
a large measure to the improved effi- 
and to our 
various of the low 
being paid on the Continent, and the depreciated currencies 


net profit is due in 


ciency of our processes working economies in 


factories. In view rate of wages now 
existing in competing countries we may even be forced to 
discontinue the manufacture of some of our products. In 
that event not only would the costly plant which has been 


erected with so much skill be scrapped, but a number of 
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men would be thrown out of empioyment. We are 


among 


those who value highly the tariff 


British products by the 


preferences given to 


Dominions. In some cases their 


iz. We 


aids, and I am 


assistance has enabled us to continue manufacturi1 


cannot, however, rely upon such exterior 


pleased to say that during the last year very gratifying im- 


provements have been achieved by our chemists in several of 


our processes. I have, therefore, considerable contidence 
that we shall be able to meet foreign competition in a 
number of products The benetit of these improvements 
will be greater during the current year and in the near 
future 
MEXICO 
Proposep FREE Ports on IstHMUS OF TEHUANTEPE¢ 


The proposed free ports at Salina Cruz and Puerto Mexico, 
at the 


Railroad, are 


Pacitic and Atlantic terminals of the Tehuantepec 
inland 


Antonio, situated at a higher 


expected to be inaugurated soon. An 
tree zone is planned at Rincon 
between thes¢ and also of the 
Railroad. A free 


contemplated at 


elevation midway two ports 


lehuantepec port establishment is also 


Guaymas, State of Sonora, on the Gulf of 


California 


NETHERLANDS 


The new tariff bill which 
Netherlands Parliament pro- 


ProposeD INCREASE IN DUTIES 


has just been introduced in the 


vides for an increase in the general ad valorem rate of im- 


port duty from 5 per cent to 8 per cent. A tariff commis- 


sion has been provided to settle contested cases. 
State income will 


It is estimated that the increase in the 


be 10,000,000 florins if the bill becomes law 
SPAIN 
UNCHANGED.—The 


on olive oils, not including sulphur olive oil, remains, for the 


Ouive Or Dery Spanish export duty 
month of July, 10 pesetas per 100 kilos, according to a cable 
received in the Department of Commerce on July 5 from 


\ssistant Trade Commissioner Burke, Madrid. 

It is anticipated that this year’s olive crop will be well 
above normal throughout southern Spain, according to a re- 
Consul F. A 
had 


in the 


port of Henry, Barcelona. The heavy rams 


trees and it is only 


conditions 


have a most beneficial effect on the 


region of Tarragona and Barcelona that 


are not favorable to a production superior to that of last 
year. Of course, much depends on climatic conditions be- 


tween now and the harvest, but the prospects for an in- 
creased yield in the largest producing regions are excellent, 


the trade thinks. 


A MERE SUGGESTION 


Two men were tugging with heavy sacks, piling bags 
on some racks. Within two hours these heavy sacks, put 
the backs of the men on the blink, and then both of these 
men started to think, Silent Partner. sy thinking 
together they got working together, and together they lifted 
the heavy sacks and soon filled a dozen racks, and both 
men found it saved their backs, when they worked together 


Savs 


Mark Twain Had Answer for Mormon 


\ Mormon once argued polygamy with Mark Twain. 
The Mormon insisted that polygamy was moral and he 
defied Twain to cite any passage of Scripture that forbade 
the practice. 

“Well,” said the humorist, 
tells us no man can serve two 


“how about the passage that 
masters?”—The Argonaut. 
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ndustey Soction 


CONDUCTED BY Dr. E.G. THOMSSEN 


HIGH DUTIES ALTER MEXICO SITUATION 


The Department of Commerce reports that due to the 
high import duty imposed on the various kinds of toilet 
and laundry soaps by the Mexican government, many new 
soap factories have been established in different parts of 
Mexico, and unusually large quantities of raw products 
used in the making of soaps, especially paratine wax and 
tallow, have been imported from the United States. One 
Mexican broker states that during the last two months his 
company alone has handled shipments for American firms 
aggregating more than twenty carloads of American para 
fine wax and tallow. 

The American collector of customs in El Paso, Texas, 
informed Vice Consul Oscar C. Harper, Juarez, that other 
firms had also sent in considerable amounts of those items, 
but that the figures were not yet available. Vice Consul 
Harper embodied all the available data on this subject in 
his report to the Department of Commerce. Mexican fac- 
tories are finding it rather difficult to meet the local de 
mand since the high import duty precludes the possibility 
of other countries sharing in this trade. Mexico, therefore, 
will furnish a future market for American raw products 
used in the production of soap, according to this report 


Free Fatty Acids in Vegetable Oils 
L. GutLtoun.—Researches in the specific absorption of 
free fatty acids in vegetable oils. (Kolloid Zeitschr, p. 35, 
12, 1923.) In order to prepare an edible oil so that it 
may be used in foods, all the excess of free fatty acids 


should be removed from it. This result is obtained by 


the use of suitable washing lyes, but in the course of this 
process considerable losses result because large quantities 
of oil pass into the soapstock. 

Holde has demonstrated that these losses may be 
greatly reduced when one does not fully saturate the free 
fatty acids by the lye. The author has made numerous 
experiments at the Institute for Colloidal Research at 
Frankfurt am. M., with a view to remove the last traces 
of fatty acids from the oils by absorption. 

_In the course of the use of different means of absorp- 
tion the author arrived at the remarkable conclusion that 
carbon, which, in water as a medium, is the best ab- 
sorbent, behaves as the worst when the medium is an 
oil. Fuller’s earth gave results a little better. The ox- 
ides of calcium and magnesium surpassed them. 

The best absorbents are the oxides of calcium and of 
magnesium hydrated, with the acid of which it is possible 
to deacidify nearly to neutrality, oils containing about 
1.5% of free fatty acids. 

_In using mixtures with progressively increased strength 
of tatty acids in oil the author has demonstrated that the 
results of acid reduction are not due to a chemical reac- 
tion, but are due to a process of absorption—Rev. Gen 


des Colloides, Vol. Zz No. 7. 





HOW TO PREPARE SOAP BY ELECTROLYSIS 


An apparatus for preparing soap by electrolysis. (D. R. 
P. 377.218 v. 3. IX. 1920. Dr. Albrecht Sandreczki in Bad 
Kreuznach.) The invention concerns a method and an ap- 
paratus for preparing soap from a mixture of fats or fatty 
acids and salt solutions by electrolysis 

In the electrolytic preparation of soap the cathode is 
flooded with an emulsion of salt solution, or a mixture of 
salt solutions with fat or fatty acids. The anode, which is 
separated from the cathode by diaphragm, is in contact 
with a salt solution (or with a mixture of salt solutions). 
The electrically formed metal (preferably an alkali metal) 
forms with the water of the salt solution a lye by which 
the fat or fatty acid by addition of warmth is saponitied. 

By the hydrogen set free in this process there is danger 
from explosive gas. In the invention this danger is avoided 
by drawing off the hydrogen set free during the electrolytical 
process together with the steam used in the heating. The 
hydrogen is then used with or without steam to harden fat 
or in other ways 

The gases which form at the anode, principally chlorine, 
are without extra trouble caught up by steam and utilized. 

It is known that a soap may be produced by electrolysis 
of a mixture of salt solution and fat. By the invention 
under consideration the method becomes more economical, 
and in tact possible, since by avoiding the formation of 
explosive gas it is robbed of danger, and the gases formed, 
especially the electrolytically pure hydrogen, valuable, are 
further utilized for hardening fats. 

[he arrangement for carrying on the process consists 
essentially of a receptable capable of being made air tight 
at the top with roof like arrangement for drawing off the 
hot steam and the electrically separated gases; of a stirring 
screw which is arranged in a receptacle constructed at the 
cathode and which is heated by a steam coil, while the anode, 
separated trom the cathode by a diaphragm, is fixed to the 
oute! receptacle 

[Through suitably arranged openings and stops on the 
apparatus the salt and fat or fatty acid supply is regulated, 
samples for determining the degree of saponitication can be 
withdrawn, water, salt, ete.. can be added. In addition, the 
usual safety and control devices are applied for shutting off 
the gases and fluids, especially to avoid the back setting of 
the gases from the efferent pipes. 

Patent claims l A method of preparing soap by 
electrolysis trom a mixture of salt solutions and fat or fatty 
acid, distinguished by the following features: that the 
hydrogen gas set free by electrolysis is withdrawn to avoid 
formation of explosive gas, and with the steam required for 
the heating of the mixture is freed from carbon dioxide, 
so as to be turther usable for hardening fats and the like. 
? \ chi : Far earrving he ¢ Ia; T 
¢. A mechanism for carrying out the plan claim No. 1, 
distinguished by the fact that on the lid of the electrolyte 
receptacle roof-like caps are provided for the purpose of 
collecting the hydrogen gas and the steam to be drawn off. 


Features to Be Found on Other Pages 
_ Readers of the Soap Section may find items of interest 
in our Trade Notes, as well as in Patents and Trade-marks 
and Washington and Foreign Correspondence. 
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MEDICINAL SOAPS AND THE BUREAU OF CHEMISTRY 


Pertinent Facts About the Law and Methods Used in Its Enforcement; 


Need for Educational Work and Co-operation by Our Manufacturers 


There is a tendency in drug and chemical circles which 


is rapidly being extended to include the soap trade to criti 


cise in no uncertain terms the present methods of the Bureau 


f Chemistry in handling the problems presented by the 


laws now in force regarding medicinal and to a lesser extent 


food products which are imported or are shipped in inter- 


tate commerce. The purpose of the Bureau has been at 


1 


all times to strictly enforce the laws regulating the sale ot 


products coming under its jurisdiction. This includes, in the 
opinion of the Bureau, any and all products shipped in inter 
which are either foods or 


wd and Drugs Act 


which have 


state commerce drugs under the 


meaning of the Pure Fi: 


Recent difficulties, been encountered by manu 


facturers of so-called “medicinal” or “medicated” soaps, 
have bre ught the issue directly before the soap industry 
Unfortunately, as has been the ru‘e in similar controversies, 


there is absolutely no unanimity of thought and action o1 


the part of the several soap manufacturers affected, nor upon 


the part of the industry as a whole. It has been the rule, 


again most unfortunately for the industry to openly sym 


pathize and secretly laugh at the troubles of individual 


manutacturers in this respect 


Chances for Co-operative Work 





There is 1 contention ny quarter that the industt 
should unite in opposit to the proper enforcement of all 
estrictive laws and regulation but there is a great dea 
of necessary interpretive ind educational work which 
n t be done were the 1 ist to co-operate in mtorming 
ts member to t 1 meaning of the law and a great 
deal I ¢ per ( Wi whic might e done ry th 

dust in ¢ u v1 the officials charged with law 
r reement to the end t dit Ities should not arise and 

TY) ct TY i | ] 

| stance ‘ p trade, it m e said that 
the Bureau of Chemist1 is at all times displayed a willing 
ne yperate t 1 troul vhene the attitude of 

d try tow d thi Ca hee one of friendly ¢ 
perat ‘ 1 eason to believe that the 
soa] lust would experience unusual difthculties in effect 
1 nilar ¢ yt { r pirit | il t] is done there 1 
I X pec ( t terterence il l t LIICE ul 
i dabk n the part 1 the in tr ind the closest sort o 
t watch up the industry's activities on the part of the 
sureau This is a usual accompaniment of law-enforcement 

matter of this kind. It must be borne until such a time 
is the industry is purged of intentional or unintentional 
law breaking either by its own efforts or by the action of 
om ials 


1 


The Bureau of Chemistry 


toward medicinal and medicated 


makes no secret of its attitude 
soaps 


Food and 


lines The act, 


It stands squarely 


upon the provisions of the Pure Drugs Act in its 


work along such infortunately, is not 


thoroughly understood by even the industries most directly 


affected by it and falling directly under its provisions. It is 
the purpose of this article to set the soap trade straight on 
the matter, to define its rights and duties under the act and 
to show in just what ways it is most likely to incur the 
restraint of the Bureau of 


displeasure and merit the 


Chemistry, which enforces the Act. 


After providing the usual enactment lan ind the 





usual penalties for violation and methods of enforcement, the 
Drugs Act 


language 


Pure Food and defines the term “drug” in the 


following 
“Sec 6. That the term 
include ail medicines and 


‘drug,’ as used in this act, shall 
preparations recognized in the 
United States Pharmacopeeia or National Formulary for 
internal or external use, and any substance or mixture of 
substances intended to be used for the cure, mitigation, or 
prevention of disease of either man or other animals.” * 


There cannot be the slightest doubt in the minds of any 
manufacturer as to whether or not his product comes under 
ihis provision. It would be useless to deny that the provi- 
sion fully medicinal or medicated soaps. The 
tion recites “any substance or mixture substances in- 
tended to be used for the cure, mitigation or prevention of 
disease of either man or other animals.’ This is the 
which the Bureau of Chemistry has been giving at- 
acts of the soap manufacturers and there are 
would deny that under this section, it has a per 
fect right to bring them under its supervisio1 In fact, 
such has beer the interpretation of the courts in cases already 
submitted to them Hence the manutacturer may 
assume that his product must be passed upon by the Bureau 
and that it must conform to the provisions of the Pure Food 
ind Drugs Act. 


covers SseC=- 


basis 
upon 


tention to the 
rev whi 


soap 


Adulteration Banned 


There are twe parts of the law which directly affect the 


manufacture of soap. They have to do separately with the 
procedure termed “adulteration” and the procedure termed 
“mis-branding.” The following is the language of the sec 
tion on adulteration insofar as it applied to the question of 
medicinal soaps 

‘Sec. 7. That for the purposes of this act an article shall 
be deemed t be adulterated 

‘In case f drug 

‘lirst. If, when a drug is sold under or by a name 
recognized in the United States Pharmacopeceia National 
| mulary, it differs from the standard of strength, quality, 

purity, as determined by the test laid down in the United 
States Pharmacopeeia or National Formulary official at the 
tink f investigation / vided, That no drug detined in 


1e United States Pharmacopceia or National lormulary 


shall be deemed to be adulterated under this provision if 
the standard of strength, quality, or purity be plainly stated 
upon the bottle, box, or other container thereof, although 


may differ from that determined by the test 


laid down in the United States Pharmacopceia National 
lormulary 

“Second. If its strength or purity fall below the professed 
standard or quality under which it is sold.” 

The first part of this section has less to do with the soap 


industry than has the second part. It refers o1 to articles 
listed in the United States Pharmacopeeia or National 
vormulary There are comparatively few soaps which 
fall within this class, although action against those who 
market certain so-called “Castile” soaps might possibly 
fall under this article. It is a rarity that any Castile soap 


is labeled showing composition or ingredients, but at the 
same time, there is grave to bring the ingredients 
f many cf these products into question 

There is chance of prosecutions under the second portion 
f this section, but even here it is less probable than might 
be expected. Standards do not exist for the strength and 
purity of medicinal soaps and relatively few manufacturers 
have ever made statements to the public regarding such 
standards. Those who have are in the minority. They are 
the only class whose products could come under this 
provision. 

In brief, the question of adulteration is one about which 
the soap industry need have few worries f 


from the Bureau 
f Chemistry's position, Whether it is a good merchandis- 


reason 
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ing practice to place soaps upon the market as medicinal 
products with even the use of non-U, S. P. products is a 
question which can hardly fall within the scope of a dis- 
cussion as to the attitude of the Bureau toward medicinal 
soaps in general, 


The Misbranding Evil 


Under the head of misbranding, the soap trade has the 
most to fear. It is not wholly free from questionable prac- 
tices in this regard and until it is purged of them by its 
own actions, it must expect to be constantly in hot water 
with the Bureau as it has been to some extent in the past. 

The section relating to drug misbranding is as follows: 

“Sec, & That the term ‘misbranded,’ as used herein, shall 
apply to all drugs, or articles of food, or articles which enter 
into the composition of food, the package or label of which 
shall bear any statement, design, or device regarding such 
article, or the ingredients or substances contained therein 
which shall be false or misleading in any particular, and t 
any food or drug product which is falsely branded as to 
the State, Territory, or country in which it is manu- 
factured or produced, 

“That for the purposes of this act an article shall also 
be deemed to be misbranded: 

“In case of drugs: 

“First. If it be an imitation of or offered for sale under 
the name of another article, 

“Second. If the contents of the package as originally put 
up shall have been removed, in whole or in part, and other 
contents shall have been placed in such package, or if the 
package fail to bear a statement on the label of the quantity 
or proportion of any alcohol, morphine, opium, cocaine, 
heroine, alpha or beta eucaine, chloroform, cannabis indica, 
chloral hydrate, or acetanild, or any derivative or prepara 
tion of any such substances contained therein. 

“Third. If its package or label shall bear or contain any 


staterent, design, or device regarding the curative or 
therapeutic effect of such article or any of the ingredients 
or substances contained therein, which is _ tal and 


fraudulent 
It is under this section of the law that most of the prosecu 
tions against soap manufacturers have taken place and 


under it, more may be expected. The attitude of the 
Bureau toward this section is that it means exactly what it 
says In the past, the Bureau has been conscientiously 
enforcing the section to the best of its ability and those 
who have run ioul of its provisions will admit that it has 
no small measure of ability Particular attention may be 
called to three words in the section After banning labels 
with false and misleading statements upon them, Congress 
chose to add “in any particular.” The Bureau is taking this 


phrase literally 

The soap trade is most likely to run foul of the section 
regarding false and fraudulent claims of curative and 
therapeutic effects. Some particularly high-sounding ad 
vertising matter has been issued regarding certain medicinal 
soaps. The labels of several of them have in the past borne 
matter which will hardly pass the eagle eye of the Bureau 
for very long If the trade is to avoid prosecutions it must 
be as meticulous in its methods of advertising and labeling 
goods as it is in their manufacture. It must be even more 
particula 

The Bureau’s “Attitude” 


The law gives to the Bureau of Chemistry the right of 
seizure, test and inspection of any and all suspicious articles 
which may be shipped in interstate commerce. This is the 
section which puts teeth in the matter of enforcement. The 
Bureau maintains a well equipped and expertly manned 
laboratory in which these samples may be carefully analyzed. 
It is particularly stringent in its rulings on the supposed 
therapeutic effects of the ingredients supposed to have them. 
Unless it is certain that such ingredients have the effects 
claimed for them and that these effects are substantiated 
by the bulk of authoritative medical opinion, it is in no case 


Wise to claim such effects in labels and advertising. This 
will bring the manufacturer in conflict with the Bureau more 
otten than anything else And, it may be said, that the 


Bureau is almost invariably upheld by the courts in the 
Prosecution of its work, 


The abo 


; e outline may have given a somewhat too extreme 
view « 


t the Bureau's attitude. In behalf of its activities, 
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it is only fair to state that in very few instances are any 
shipments held up which should not be held up or any 
suits pressed which are without foundation in fact. The 
Bureau is willing to go half way in dealing with any given 
trade. If the industry shows a desire or even an inclination 
to conform its practices to the law, the Bureau will do 
everything to make such co-operation effective. It is an 
agency working for the best interests of the trade just as 
the law under which it acts is for the best interests not only 
of consumer, but of manufacturer as well. 

The Bureau of Chemistry stands squarely behind the Pure 
ood and Drugs Act. It has no “attitude toward medicinal 
soaps” other than that which the law sets forth in plain 
and unmistakable terms. The sooner the trade is com- 
pletely informed as to the true motives of the Bureau 
and the real meaning of the law, the sooner will present 
iniquitous practices be abandoned for the good of all con- 
cerned. 


TARIFF VEGETABLE OIL INQUIRY 
ge 249) 


[uropean investigators who do not go to British India will 
return in about three months. 

Meanwhile field investigations into the vegetable oil 
situation in the United States also are in progress under 
the direction of C. R. De Long, chief of the chemical section 
of the commission. A crew composed of Dexter North, 
P. W. Bidwell, T. Heacock, and H. L. Lourie, the last 
named a special expert of the agricultural division, has been 
in New York making a preliminary study in connection with 
the preparation of cost schedules. The domestic field studies 
will involve production of lard substitutes, margarin and 
soap with reference to the materials used and to substitution 
of some materials for certain other materials 

The plan in the domestic work is to send out three or 
four parties, one into Georgia, North and South Carolina 
and Alabama, another to cover the Southwestern states, 
especially Texas, Oklahoma and Arkansas, these groups to 
study the peanut and cottonseed oil situation; a third group 
to study the cocoanut oil industry on the Atlantic coast, and 
probably another party to do similar work on the West 
coast and also in connection with bean oil production in 
the interior states. It is expected that about 200 of the 
500 cottonseed oil mills will be visited by agents of the 
commission, 


(Continued from Pa 


The commission is obtaining cost data on cocoanut oil, 
soya bean oil, cottonseed oil, peanut oil and animal tallow. 
Simultaneously, an economic study is going forward on all 
competing vegetable oils, including those on the free list. 
Palm oil, for example, is on the free list and importations 
of this product have increased enormously since the impo 
sition of duties on competing oils. It is considered possible 
that the economic study on certain other dutiable oils and 
animal fats will show the necessity of including these also 
in the cost studies. Thus far fish oils have been eliminated 
from the cost studies, but they may have to be included later. 

In obtaining information as to animal tallow this phase 
involves the competition between domestic animal tallow 
and domestic soya bean oil. 


Soap, Lavender and Sunlit Gardens 


Advertismg Fortnightly prints a reproduction of an 
attractive advertisement of Sunlight Soap as one of a 
series that Lever Brothers are running. In this particu- 
lar advertisement a pretty girl is shown cultivating a 
flower garden, the illustration occupying half of the space. 
Panels tell how to care for flowers, how to cultivate 
lavender and the advantages to be found in possessing a 
“Sunlit Garden.” Sunlight Soap is subordinated in the 
display, but the lesson of usefulness of the product seems to 
flow more or less naturally from the text about the 


flowers. 


German Potash Interests Seek $6,000,000 Credit in U. S. 


Negotiations are in progress between German potash in- 
terests and a prominent New York banking institution lock- 
ing to the extension of a $6,000,000 credit to the potash 
producers for the stabilization of their industry, it became 
known this month. 
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REVIEW 


DETECTION AND DETERMINATION OF BORATES 
IN SOAPS AND SOAP POWDERS* 


By ROBERT JUNGKUNZ, Basle 


In a current volume of this periodical, Peters gives 


directions for detecting borax and boric acid in grained 


soaps. Peters for this purpose directs to dry about five 
gm. of soap in the drying chamber for one hour at 70°, 
and then two hours longer at 100°, then to reduce it to 


ash, and finally to demonstrate the boric acid in the 


resulting ash by flame coloration or by means of tumeric 


paper. 


It is, however, not at all necessary to follow the time 


consuming and tedious process of drying the soap and 


reducing it to ash; it is also far more advantageous, and 


much more to be recommended to make use of the 


much more sensitive tumeric paper instead of the 
curcumin paper (tumeric extract) 
In the following are to be given directions both for 


detection and for the quantitative determination of boric 
acid and its salts in the products named. 


The curcumin paper necessary for the detection is 
prepared by making an alcoholic curcumin solution of 
2% from commercial curcumin (Kahlbaum or Merck), 


soaking in this strips of fine filtering paper, and drying 
them. Care is to be taken to store the curcumin paper 
dry and in darkness. 

I. Detection of boric acid. About 10 gr. of the product 
to be tested (soap, washing powder, etc.) are dissolved 
in a small quantity of hot water and treated with hy- 


drochloric acid, but the excess of the acid is to be so 
measured that 


1% of hydrochloric acid. By the 


the solution does not contain more than 


hydrochloric acid the 
fatty acids are separated on the one hand, on the other 
hand the boric acid is set free from its combinations 
(borax, sodiumperborate). 

filter 


filtrate a 


folded filter, dip 
paper in 


Chen through a moistened 
such a 


way that only about on half of the strip is moistened, 


into the strip of curcumin 
and dry this in the drying chamber. 
If no change is shown in the original vellow color, 
But if it 
there appears even in the next state a red zone, accord- 


absence of boric acid is indicated. is present, 


ing to the quantity present, which intensifies in drying. 


r< 


By touching it with a 2% solution of sodium carbonate 


the red color tone passes over into a pure blue. 
Ac- 


cording to the nature of the washing compound, whether 


Il. Determination of boric acid and its salts: 


washing compounds, different 
This 
out the 


soap, or soda containing 


for the determination. 


that, 


methods must be followed 


has its reason in the fact in following 


acidi-metric method. 
1. No carbonic acid, 
2. No phosphate must be present, and 
The solution to be 


treated must have the smallest 


possible volume 

In a former article: “On Perborate Containing Wash- 
ing compounds and their analysis,” I have given the de- 
*From Seifensieder-Zeitung, Vol. 51, No. 21, 
No. 1 and N , 1914 


May 22, 1924 


tails of the method of determining boric acid and sodium 


perborate, and have there also given the explanation 


and proof of the method given. In order to avoid con- 
tamination by carbon dioxide and the possible presence 
of salts, I have made use of the property of boric acid 
to dissolve in 90% alcohol. 


from the article 


This method, which is taken men- 
tioned, proceeds as follows: 
(a) with soda—containing washing compounds: 15-20 


gr. of washing powder are tared in a 300 cc. flask, and 
covered with 15-20 cc. of HCl 
HC1 + 25 cc. of H:O), The quantity of HC1 must be so 
gauged that the mass appears distinctly red colored by 


2 drops of methyl orange. After complete separation of 


(77cc. concentrated 


are 


fatty acids (about 10 minutes) 100 cc. of 95% alcohol are 
added, and the mass is left standing about an hour, with 
frequent shaking. Then the bottle is again weighed, con- 
sidering its tare, and thus the total quantity of the fluid 
mass is determined. Then filter through a folded filter, 
and weigh off 50 cc. of the filtrate into a 100 cc. bottle. 
In order to remove the fatty acids dissolved out by the 
distilled little 
mark, and after 5-10 minutes it is finally filled clear 
to the mark. In filtrate, after 
filling to the mark, about .5 to 1 gm. of heated sand is 
added, the mass is thoroughly shaken, and filtered. 

In an aliquoit part of the filtrate the free HCl is 
with: N/4 hydroxide 
with methyl orange, and 1.5 to 3 gm. om mannite is added 


alcohol, water is added to a below the 


order to obtain a clear 


then exactly neutralized sodium 
to activate the boric acid found in the aqueous alcoholic 
acid is titrated 


however toward 


solution, and now the boric with the 


same N/4 sodium 
phthalein 


lye, now phenol- 
In case of soaps the method above described 
alcohol all the 


fatty acids (here in too large quantity) are dissolved. 


is not well applicable because by the 
One may here without hesitation again make use of dis- 
and other 


There re- 


tilled water as a solvent because carbonates 
salts here play mostly a subordinate role. 
sults, therefore, 

(b) with soaps 
the following process: 

10 gm. of soap are dissolved in a glass beaker in a small 
quantity of hot water, and after complete solution HCl 
is added to the solution in slight excess. (By 2 drops of 
appear distinctly 


flame until the 


orange the solution should 
Now heat 


fatty acids float clear on top of the acid 


methyl 


colored red.) over an open 
water. By 
setting in cold water the fatty acids are then solidified; 
should they not become firm, a little molten paraffin may 
be added. After solidification of the cake it is pierced 
at two places, and the decanted acid water is filtered 
through a wad stopper (wad filter) into an Erlenmeyer 
flask. 

Then beaker, fatty acids and wad filter are washed 
3-4 times with distilled water. By the wad filter possible 
fragments of fatty acid are intended to be separated out. 

Ether can in this case not be used for the reason that 


—~_ 
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boric acid is found to be somewhat soluble in ether. 

The filtrate is now again exactly titrated with N/4 
sodium hydroxide free from hydrochloric acid with 
methyl orange, the activation of the boric acid is effected 
by 2-3 gm. of mannite, and finally by use of phenolphthalein 
the boric acid is titrated. If the soap should contain 
larger quantities of soda, the acid solution, for the pur- 
pose of expelling the carbon dioxide would first have to 
be boiled out in a reflex condenser. This should at all 
events not be the rule. 

In the filtration of the activated boric acid care is to 
be taken that the red color lasts at least two minutes. 
If after this discoloration appears again, then titration 
must go on by addition of new quantities of mannite 
till the red coloration is permanent. 

The number of cc’s of N/4 sodium lye used by the 
activated boric acid may, by consideration of the amount 
weighed in, be computed for borax, sodium perborate or 
boric acid. 

Thus 1 ce. N/4 sodium lye corresponds to 

= 0155 gm. H,BO, 
0239 gm. Na,B,O; .10 aq. 
NaBO, .4 aq. 


FATTY OILS AND FATS 


ABSORPTIVE NEUTRALIZATION OF VEGETABLE O1rs. (H. 
Bechold, L. Gutlohn and H. Karplus). During the neutral- 
ization of vegetable oil with sodium lye considerable quan- 
tities of neutral oil pass over into the soap stock, resulting 
in great losses. A considerable part of these losses is ac- 
cording to Holde avoided by neutralizing only a part of the 
fatty acids, removing the remainder by absorbents. For 
such absorbents charcoal answered perfectly. The action of 
other absorbents may be expressed by the following series: 
charcoal < fuller’s earth << tale < calcium oxide < mag- 
nesium carbonate < calcium hydroxide < magnesium hy- 


droxide. By the last two substances oils with a content of 
more than 1 per cent of free fatty acid were successfully 
almost fully neutralized. In these operations we are in fact 
concerned with an absorption and not with a chemical 
action, against which the results and experiments with oils 
of higher fatty acid content especially bear testimony. In 
these experiments always only a definite fractional part of 
the fatty acid could be extracted. However, there is no 
doubt that the superiority of the last named substances 
over those first named are influenced by chemical valences. 
It was a singular fact that by longer treatment of an oil 
with magnesium carbonate, contrary to expectation, a mix- 
ture with higher content of free fatty acid was obtained 
} hw ft 

than by shorter treatment. However, from the small num- 
er of available experiments, it is not possible to average 
with certainty for saponification by catalytic absorption.- 
Zeitschr. Angew. Chem. 1924, 37, 70-71. 


French Government Buys Potash Mines 


\ccording to advices received by the Bankers’ Trust Com- 
pany, of New York, the French Government has acquired 
the Alsatian potash mines which formerly belonged to Ger- 
many and have been sequestrated since the end of the war. 
The Chamber of Deputies of France will be asked to ratify 
the purchase during its next session, the sum involved 
being 200,000,000 francs, payable in twenty years. It was 
stated that the profits for this vear are expected to reach 
100,000,000 francs. : 

According to recent reports indicating that the German 
potash industry is in need of a loan, negotiations to that 


end are still in progress, and a detinite sum has not been 
fixed, 
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FEATURES OF SOAP MATERIAL MARKET 


(Continued from next page) 





casual spot purchasers have been in the market for any 
supplies of consequence. They have held off and are hold- 
ing off. They are likely to continue to do so on account 
of the fact that their own industries are exceptionally quiet 
Insofar as prices are concerned, it may be said that standard 
brands of alkaiis and other chemicals are being maintained 
very well by the producers. Only resellers are shading to 
any great extent and the quantities which they have to offer 
are by no means large. The situation is not likely to change 
much between now and the beginning of the new contract 
season. Even at that time, prices on heavy alkalis are 
likely to display very little if any change. Costs are still 
high and makers are not making any too much as it is, 
especially in view of the keen export competition which has 


driven export prices to extremely low levels 


Other Soap Materials 


Strength in the corn market has forced sharp advances in 
starches throughout the list and other advances would seem 
to be in prospect. Controlling factors have advanced thei 
levels and resellers have perforce followed. In naval stores 
there has been virtually no change. The fair export demand 
for rosins has kept the market at fairly steady levels despite 
heavy receipts in the South and the fact that the domestic 
consumers have not bought goods in any great volume dur- 
ing the last few months. Contract deliveries to the soap 
trade are steady enough, but additional business is so slow 
as to be almost at the point of stagnation. Closing quota- 
tions, however, showed changes of only a few points on any 
grade with advances in some and declines in others pretty 
nearly balancing each other. 


DETERMINING PARAFFIN OILS IN PHARMA- 
CEUTICAL PREPARATIONS 


J. WeEICHHERZ AND Z. KLINGER 


The customary method of determining the amount of par- 
affin oil emulsions by the desiccation and then extraction in 
Soxhlet, extraction apparatus is not only bothersome, time 
consuming and expensive, but is also inaccurate in case of 
short extractions since part of the paraffin oil remains in the 
residue. 

The authors therefore pursue the following more advan- 
tageous course: 5g of emulsion, solid or fluid, are for a 
half hour kept gently boiling with 100 cc. of 35% of potash 
lye, when the paraffin oil gathers on the surface. The solu- 
tion is allowed to cool, where upon the paraffin oil is poured 
off with 50 cc of petroleum ether. The petroleum 
ether separates itself in 1-2 minutes smoothly from the 
watery layer, 25% of the petroleum ether is drawn off with 
a pipette, and the mixture is treated with steam in a tared 
saltmouth bottle, dried at 105 deg. C., and weighed. The 
quantity of oil ascertained, multiplied by 40, gives the 
percentage of the oil 

The process of rinsing and of the pipetting off of the 
petroleum ether results in a slight error (on the average 
1.11 per cent of the paraffin), which however is practically 
Without significance.—Chem. Zeitg. 1924, 48, 20. 


New Journal Devoted to Fats and Oils 


A new scientific publication to he known as the Journal of 
Oil and Fat Industries will be published soon by the Ameri- 
can Oil Chemists’ Society. This periodical will be devoted 
to the chemistry and chemical engineering of all phases of 
the manufacturer and uses of animal and vegetable fats and 
oils. Subscriptions may be addressed to either H. S. Bailey, 
Editor, Box 756, Savannah, Ga., or T. B. Caldwell, Secre- 
tary of the Society, Law & Company, Wilmington, N. C. 
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TALLOW 


itten Specially for This Journal.) 


New York 


7c ex producers’ plants, also at 75¢c delivered to buyers, 


Latest sales of Extra Tallow were made at 
and which is the highest price reached on the recent up- 
turn. 
Greases can be quoted at 67¢-7c loose for good quality 
house grease and other grades at relative values. 
The 
aided by 


demand has been steady with a strong undertone 


higher prices in the middle west and at western 


points. 


Europe has recently bought fair sized quantities of low 


grade stocks although at present inclined to await further 


developments and not willing to take on further quantities 


at the enhanced values 


The recovery has been rapid, helped along by the better 


prices prevailing for edible fats such as lard and cotton seed 


oil, but it remains to be seen if the unprecedented rising 


tendency at this season of the year can be maintained. 


July 15, 1924 Topias T. PERGAMENT. 


GLYCERINE 


IVritten Specially for This Journal.) 


Since our June review 


there has been some improvement 


in the glycerine situation all around. 


The soap business is reported as being slow; consequently 


the production of glycerine is reduced. On the other hand, 


the consumptive requirements are not so great, with the 


result that our domestic -production together with our 


sufficient to take care of the demand. It 
better in the Fall 
along with many commodities will have 


imports are fully 


general business will be 


is thought that 
and that glycerine, 


a rise in value During the past week chemically pure has 
l¢ 
16 


advanced from c to 17c in bulk, and it is rumored that 


it may be marked up still higher before long. 


July 16, 1924 W. 


\. Stroprorp. 


VEGETABLE OILS 


(Iritten Specially for This 


The demand for July and August deliveries of cocoanut 


Journal) 


oil has been heavy and sales were made at 8'%c lb. Pacitic 
\ ery 


delivery but. it 


Coast and 8!oc Ib. 
little oil sold at 


would not be surprising to see 


\tlantic Coast, in sellers tanks. 


these prices for future 


some’ heavy trading for 


September-December shipments if the market should re- 


cede a little. Numerous large soap manufacturers and re- 


finers have shown a marked interest for deliveries over the 


last few months of this year. The customary slowness of 
the refined oil trade, during the summer period has cur 
tailed production of cocoanut oil fatty acids. 


sold 


Many pro- 


ducers have their output up to October and _ there 


seems to be only a limited supply available for July-Sep- 
tember delivery 
Due to the 


latel) 


strength of tallow, numerous large inquiries 


have appeared for palm oil. The present stock of 
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this oil is exceptionally low and shipments from Africa 
have been delayed. The market here is practically bare of. 
Niger grade and very little genuine Lagos is available for 
nearby delivery. 

Crude corn oil is firm and scarce for July and August 


shipments. Sales were made last week at 934c Ib. mill and 
some holders are now asking 10c lb. f. 0. b. mill in sellers’ 
tanks. 

There has not been much change in olive oil foots since 


our last review, but a better demand has been noted. Spot 

foots sold at 9'%4c lb. New York and July and August ship- 

ments from Europe are available today at this price. 
July 14, 1924. A. H. 


INDUSTRIAL CHEMICALS 


The market has been a dull one. 


Horner, 


Some sellers contend 
that it is more quiet than it was even during the depression 
of 1921. At any 


(Continued on Preceding 


rate, neither the contract buyers nor the 


Page) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special, 7'4c. 
8Usc. Yellow grease, New York, 65«c. 
York, 7%c. 

Rosin, New York, July 15, 1924 


Ixdible, New York 
White grease, New 


Common: to g008..6.. Bo 1. ces disacdes rere res. 
D De SE. ie neteaameees 5.85 
By. inne elbows’ Bares, CGN! ete ioe gece 5.90 
eer err BE igs Sie ea a ewew aleues 6.10 
[S. ckcties PONE 0M Me. Seine Chine WaeG 6.90 
Re . cancdeaNatceres the Oe. wee vat ends re 
Starch, Pearl, per 100 Ibs imine $3.47 (a 
Starch, Powdered, per 100 lIbs............. 3.57 @ 
Stearic acid, single pressed, per Ib 04a 


Stearic acid, double OTessed, PET 1D +66. 0.5%.6 ll @ 
Stearic acid, triple pressed, per Ib..... praete" aneee ae 
isivoerme, “(. F, BeF 1D. ini ceccccvkcccscss st @ JT6 
Glycerine, dynamite, per lb................ 16% 
Soap lye, crude, 80 per cent, loose, per Ib... 1034 
Saponitication, per lb. arate inhia Rex chee curate 11% 
Oils 
Cocoanut, edible, pei OO asratS tg test) ne 10“Ua Jl 


Cocoanut, ( eylon, Dom., per PR Bec 8 Gente OO 10 
Palm, Lagos, per Ib.... 074@~ 07} 


PN ROE MET ss ceases sawn eee 067%.@_ .07% 
Paim, Kernel, per [bisisiisccseseccdswavnan 0834 .09 
Cotton, crude, per tb. f..0. b. mill.......... 94a 
Cotton, refined, per lb.. New York.......... 10340 

BOPE TCGR ORT ID ose has snl Sea ae nwenes 124@ 12% 


Corn, crude, per ib 


Cambs. P66. BOOP Wik ones candiavesecen A5S“Ga 
Castor, No. 3, per Dei theten ds Won kale arate id @ 
POM CPE BEE 10s viierinae seinen vicnc wean 12, nominal 
Peamiit. POONER, HEL Tes cociccs cacecciscenwes 144@_ 15 


Olive, denatured, per gal craters nuk Gina eiN 1.20 @ 

Olive Foots, prime green, per Ib............ 09 @ OY 
Chemicals 

Soda Caustic, 76 per cent, per 100 Ibs...... 3.20 @ 3.20 

Soda Ash, 58 per cent. per 100 Ibs......... 1.38 @ 145 

Potash, caustic, 88@92 per cent, per Ib. 

PEs dara ee tcc oeinee idl acoth micas ites atc 063%4@ 07% 
Potash Carbonate, 8085 per cent, per lb. 

a ae ere ae ae ee at 0534@ 06% 
Salt, common, fine, per ton................ 15,00 @24.00 
Sulphuric acid, 60 degrees, per ton........ 9.50 @11.00 
Sulphuric acid, 66 degrees, per ton........ 14.00 @16.00 — 
BOras: CEVSAIS. ET UD cco cc incesentawds 0434(a 0914 
Borax, granular, per Ib.. pick ue rrepaneea ed 04%4@ 02% 
Zine Oxide, Ameritan, lead free, per lb... .077%@ 08% 


> 
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: : Are YOU Contributing to This 


yn 


Economic Waste? 


nen large consumers of caustic soda are neglecting their own best 
interests and contributing to a needless economic waste by con- 
tinuing to use solid caustic instead of the modern development—caustic 
soda in liquid form. 


Caustic soda, when first manufactured, consists of a solution con- 
taining 75% or more of water. To furnish solid caustic, fuel must be con- 
90) sumed to drive off all this water, drums must be provided as containers 
10 and labor expended in filling and handling the drums. At the consumer’s 
60 plant the process is reversed; the solid caustic is made once more into a 
water solution, but again at considerable cost for labor in handling and 
cutting open many drums and in dissolving the caustic. Disposal of the 
worthless empty drums adds another item of expense. 


The use of liquid caustic soda in tank cars eliminates all this eco- 
ncmic waste and materially lowers the operating costs of large consum- 
ers. Our savings in production costs are reflected in a lower price per 
hundred pounds on our caustic soda in liquid form. 


Mathieson Liquid Caustic Soda is available in any strength solu- 


%4 tion (up to 50% sodium hydroxide) that best meets the consumer's 
requirements. The “Eagle Thistle” product is the purest caustic 

i obtainable. 

a j 

a Thc MATHIESON ALKALI WORKS Yc 

5 25 WEST 43° STREET NEW YORK CITY 
PHILADELPHIA CHICAGO 
PROVIDENCE é CHARLOTTE 














































“— Grr ys metal / gaythe Manufacturer 
Bicarbonate of Soda ne) Sesquicarbonate of Sod. 
4 iquid Chlorine-Caustic Soda a5 py Seaquicarbonate ot Sodp h 
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eT re They Tried them First 


COMPOUND 
in St. Jacobs Oil 


7. Wyeth Chemical Company wanted to improve the 
appearance of their packages of St. Jacob’s Oil. So 
they tried out Armstrong’s Embossed Top Corks. A short 
time later Ely’s Cream Balm and Wyeth’s Sage and Sulphur 
also appeared with Embossed Tops. 
The following letter written by Mr. W. H. Kirn on March 
27th tells the story: 

“In April, 1923, we adopted Armstrong’s Embossed 
Top Corks as a closure for St. Jacobs Oil. We were 
so well pleased with the results and found them so satis- 
factory in every respect, that we latterly adopted the 
same for Ely’s Cream Balm and Wyeth’s Sage & 
Sulphur. 

“We have always regarded Ely’s Cream Balm as a 


a 
MTT 








| a aaa eee 
! 


\\ a | 





difficult preparation to cork so as to remain corked, 
owing to the inherent tendency of the material to lubri- 
cate the surface and cause the cork to unseat. 

“Armstrong’s Embossed Top Corks have added ma- 
terially to the convenience of the finishing operation, 
likewise the appearance of the preparations. 

“Your service has been eminently satisfactory in every 
respect, and we do not hesitate in recommending the 
same to our friends in similar lines of business.” 
Armstrong’s Embossed Top Corks will help improve the 

appearance of your bottled packages, too. Samples and 
prices will be gladly sent on request. Armstrong Cork Com- 


pany, 139 Twenty-third Street, Pittsburgh, Pa 


Armstrong's" Corks 


Handy as a Door-Knob 








he 
id 
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Very Important 
Reasons 





We believe we are the largest manufac- 
turers of cosmetics and metal novelties at 
prices that will be agreeably surprising. 


1—We control the entire output of several 
large metal container plants. 


2—We manufacture all our compacts. 
3—We do all our finishing and buffing. 
4—We do all our own plating and coloring. 
5—We manufacture our own vanity puffs. 


6 —We do our own art work. 





Taking all these factors into con- 
sideration, we are in a position to 


quote you prices which are aston- 
ishing. 


No. 520 
244 Inch—High Polish 


Each and every department is managed by 
men who have spent many years specializing 
in this field of manufacture. 


We will supply compacts, boxes, 
puffs, or the complete package. 





No. 520 
2'4 Inch—High Polish 


Samples sent by request 


"THe Retcu-AsH Corp. 


Largest Manufacturers of Cosmetics and Novelties 


59-61 Reade Street New York 
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We specialize in the manufacture of tubes for 
nasal preparations and eye ointments. A com- 
plete line of pile nozzles and special nozzles 
always in stock. 


TURNER WHITE METAL Co.., INC. 


Vanufacturers of Collapsible Tubes Since 1898 


NEW BRUNSWICK, N. J. 
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Two inch double. Watchcase Design. Push button 
catch. Easy to operate. Offered in all finishes. 


Other beautiful and distinctive patented vanity boxes 
created and manufactured by us are available for the 
exclusive use of responsible houses. 


WRITE FOR FULL INFORMATION 


MAJESTIC METAL SPECIALTIES, INC. 
342 West 14TH STREET 
New York City 


780 


Phones: Chelsea i 
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Muguet ‘Robertet 


jg item that has perhaps con- 


tributed most towards estab- 
lishing the reputation of the house 
of Robertet among perfumers is that 
noted Lily base: Muguet Robertet. 
The dominant note in Rose and 
Lily compositions is imparted by 
the Lily base. Figuratively speak- 
ing, it may be called the soul of Rose 
and Lily perfumes. As such, its char- 
acter exercises a powerful influence 
upon that of the composition: it 
may either make or break it. Con- 


sequently, in selecting a Lily base, 
all other considerations must bow 
to quality. 

As a Lily base Muguet Robertet 
enjoys—and deservedly so—a world- 
famous reputation. Known for the 
results that it yields, it is essentially 
a product that is bought on the ba- 
sis of ‘‘quality first.”’ 

Muguet Robertet is never sold in 
other than sealed original packages. 

We shall gladly send samples and 
prices upon request. 


P. Robertet & Cie 


Grasse, France 





= 








AMYL BUTYRATE 


We are the largest makers of this ester and 
can offer it in the Absolute and Perfection grades 
(the latter a special product for the perfumery 
trade ). 


1882 


ESTABLISHED 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 


WAUWATOSA WISCONSIN 
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An exquisitely beautiful box at popular price, made of daintily designed metal, showing 
a butterfly on a background of natural grass and immortelle 
flowers under a transparent top. 








Our Double Compact 


Note the mechanical simplicity of our double compact. There is absolutely nothing 
“tricky” about it to get out of order; besides which it has that substantial quality so 
necessary to withstand continual usage. 


All styles can be had in either Single or Double Compact boxes. Each number represents an individual 
series offered in various colors and similar designs. Singles, 14 inch thick; doubles 11/16 inch thick 


Write for Samples and Full Information 


SUPERIOR NOVELTY MANUFACTURING Co. 
ELIZABETH, NEW JERSEY 


SALES OFFICE, 3 W. 29th STREET, NEW YORK, N.Y. 


Chicago, III. Toronto, Canada 
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COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


AROMATIC CHEMICALS AND SYNTHETIC 
FLOWER OILS OF OUR OWN MANUFACTURE 


Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 
Lilac Sweet Heliotrope Fleur to 90%) 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 
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Sole representatives in the United States and Canada for the following firms: 


SCHMOLLER AND BOMPARD 
GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


ae 


Can Offer at Attractive Prices 


Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 
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Heliotropine 

af Linalyl Acetate 

ey. Terpineol 

SF oN Violet 100% 

“<= (Alpha Beta-Methy]l) 


MARIO DE PASQUALE 
MESSINA, ITALY 


co 


°, 
- 


OOD 
oeseess 


> 


2, 
- 


a Ow *, 
oer eeleeleeloeloe, 


SO a 
150 05o- ool ool eel oel eel eel eel oe oel oe ee oe eee oe, 


OO. O. ®, 
oes eel oeleesee, 


*, 


SPECIALTIES 


Mandarin 
TERPENELESS 
Bergamot 
TERPENELESS 
Lemon 
TERPENELESS 
Orange 
TERPENELESS 


As well as all other Handpressed Oils 
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D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
Free of Charge. 
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THE STANLEY MFG. CO. 
DAYTON, OHIO 
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Beautiful Round Paper Boxes 
for Face Powder 


RANDOLPH 
ROUND BOXES 


Especially Appealing 
to Feminine Taste 


Makers of 
Fine Paper Boxes 
Since 1877 


THE RANDOLPH PAPER BOx CoO., INC. 
1307-1313 Ross Street 
RICHMOND, VA. 
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f You Need Collapsible Tubes 


—plain or decorated 


We Can Give You 
Unusual Service 


PURE TIN 
TIN COATED 
LEAD ALLOY 


WRITE FOR FULL 
INFORMATION 


No Order too Large 
None too Small 


HORAK MANUFACTURING CO. 


2522-24 S. Western Avenue, Chicago, Il. 
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Important 


A Neu, Durable, Odorless, Guaranteed Finish 


for Compact Boxes 














E have eliminated two serious defects 
in the manufacture of metal compact 
boxes, viz.: tarnishing and disagreeable odors. 


We have perfected a hard, durable, brilliant 
finish which successfully withstands atmos- 
pheric and personal elements. 


Severe tests including acid, alcohol, perspira- 
tion and abrasion have been used in develop- 
| ing this process and our compact boxes will 
retain their original finish much longer and 
| the wearing qualities are also far superior to 
any other on the market. 





ZINN BUILDING 


Write for Samples oman 









| Single Boxes Thin Model—7/16-in. High 


Three sizes—114, 2 and 2% in. diameter. Positive 
SIMON ZINN spring catch for cover, with easy button release. 







INCORPORATED 
| 210 Eleventh Avenue, Tee Eee Deis Congest 
NEW YORK 


| Phone: Chickering 8745 


Western Representative: 
Charles A. Rindell, Inc., 
64 W. Randolph St., Chicago, Ill. 


Powder Compact 1 25/32” 


Rouge Compact 14” 
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$75,000.00 


In 


French Perfumes 
Face Powders 
Soaps 

Eyebrow Pencils 
Lip Sticks 

Ete. 


will be sold in quantities at less than 
cost of importation. 


An ideal, low-priced Holiday line. 


Write for samples and quotations. 


Gleneo Products, Ine. 


Manufacturers and Importers of 


Toilet Requisites 


3905—2nd Ave., Brooklyn, N.Y. 


Sunset 4704 





Jury, 1924 
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The Kiefer Automatic 
Rotary Vacuum Filling Machine 


The machine that combines speed, accuracy and absolute cleanliness of 


fill, with dependability. 


Its many users all report absolute satisfaction. 
















“These machines have not given us a moment’s A proprielary remedy manu- 
trouble since installation.” facturer. 


“We are perfectly satisfied with your machine A bottler of medicinal oil. 
and will be glad to tell prospective customers.” 


“Both machines are working just as well as the A manufacturing chemist 
first day they were installed—that is, ‘first-class bottling emulsion. 
—giving us entire satisfaction.” 











‘The machines have given us the best of results 4 bottler of mille of magnesia. 
and entire satisfaction.” 


“Machine installed about a year ago has been 4 manufacturer of a disin- 
in almost constant use and has given us the utmost fectant. 
satisfaction.” 


This machine is made in three sizes with 12, 18 and 24 filling tubes so 
that even the most difficult products to handle can be filled at high speed. 


We make vacuum filling machines of all types and sizes. Write for 
catalog. 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio 
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SOAP AND GLYCERINE 
MACHINERY 


Soap Machinery: 


We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years experience in the design and construction of 
soap plants in all parts of the world allows us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 


We solicit inquiries covering the above, requesting that 
specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 





HovcHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
HAWTHORNE, N. J. 
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SIMPLEX 


AUTOMATIC FILLING AND CLOSING MACHINES 


Save Time, Labor 


and Money 


Costs. 


Materials. 


Tube and Jar Filling 
Machine 





Machinery. 


"THE Tube and Jar Filling Machine is 

our Power Type and can be used 
successfully on all semi-solid products. It 
eliminates the difficulty experienced in 
filling Face Creams, Paste and similar 
Toilet Preparations. It fills from the bot- 
tom up to exclude air which would ordi- 


Type “H” 


eee 


25 lbs. 


New York Office 
30 Church St. 





Get the machines with the Im- 
provements—Increase your Pro- 
duction—Cut your Operating 


These machines are the result of 
long research andare successfully 
handling all VISCOUS, SEMI- 
VISCOUS and LIQUID 


We also manufacture Hand Filling 
and Closing Machines together 
with a full line of Cosmetic 


The Automatic Power Closing and Clip- 
ping Machine is adjustable to all size 
tubes and equipped with all safety devices. 


Our Hand Power Type “S” closer and 
crimper has an adjustable tension and 
will crimp from the smallest to 134” tubes. 
7” long. Bench Space 15” by 6”. 


Write for Full Information about these and other 
Automatic Filling and Depositing Machines. 


The Filler Machine Co., Inc. 


1254 East Montgomery Ave. 
Philadelphia, Pa. 


San Francisco Office 
112 Market Street 
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Tube Closing and Clipping Machine 
Patented and Patents Pending 





narily be trapped in the container when 
filling with spatula or otherwise. 


MN 


Type “H” is our Hand Power Filling 
Machine which likewise will handle the 
above named materials. 30” High, 9” 
Wide, Weight, 30 lbs. 
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Weight, 


Hand Power Closer 
Type “Ss” 


Chicago Office 


53 W. Jackson Blvd. ra. a 
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HAMPDEN - PAPERS - PROCLAIM: THE - PERFECT - PRODUCT 
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This Box Is Coz cred with 
RATINE 


se Hampden Saney Box Supers 


RATINE—the new Hampden pattern with a wide range of beauti- 


ful tints and delicate shades of coloring, adaptable to the present 
modes for perfumery containers of various shapes and colors in 
vogue. 

RATINE—papers can be supplied in any color in 

25-inch rolls, or in sheets 25 inches wide and any length 

desired. Dummy working sheets 20x24, forwarded on 

application. 


HAMPDEN GLAZED PAPER & CARD CoO. 
HOLYOKE, MASSACHUSETTS, U. S. A. 


Hampden Glazed Paper & Card Co., Holyoke, Mass. 
You may send me sample book and working sheets 
of RATINE 


APPROPRIATE] Address [FASHIONABLE 
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COSIN COSMETICS 


Under Your Own Private Brand 


——— 


HE delicate and natural coloring; the 

soft, smooth and velvety texture; the 
covering power; the adhering properties 
and the fine fluffy character of the powder 
in Cosin Rouge and Powder Compacts is the 
result of prolonged research. 

Not only are our processes most modern 
and scientific, but they are well correlated. 
Every means—whether of machinery or raw 
materials — known to contribute to the pro- 
duction of perfect compacts have been 
adopted by us regardless of expense. 

Furthermore the direct personal supervi- 
sion of the ablest compact chemist in the 
United States insures uniform high quality 
in all compacts offered by us. 


e 


We solicit inquiries from the manufacturing 
trade for complete packages under your 
own name or for compacts in bulk. 


ith 


THE COSIN CO. 


133-141 West 21st Street 
NEW YORK 


Sih 





The Puff that Adds ‘Beauty 
to the ‘Package 


NE of the cardinal reasons for the 
popularity of Cosin powder puffs 
is that we never lose sight of the fact 
that it is the women we have to please. 
We know that women prefer those 
things that are not only serviceable and 
appropriate, but that are also beautiful. 
It is this knowledge that has brought 
Cosin powder puffs to their present 
popularity. 


The (osin (0. 


133-141 West 21st Street 
New York 
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NEW BUILDING OF 


THE FOXON COMPANY 


225-235 West Park St., Providence, R. I. 


P.O. Box 1278 


“The Home of the Label Beautiful” 
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All the folks our industry serves will be interested in know- 
ing of the removal to our new daylight factory where Foxon 
service will carry on its beautiful work in surroundings 
designed especially for facilitating high grade work. 


FIRST IN THE FIELD 


of 


PACKAGE ADVERTISING 


AS ADVERTISERS WE CREATE IT 
AS ARTISTS WE DESIGN IT 
AS ARTISANS WE MANUFACTURE IT 
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We see the whole thing done right from start to finish. 


PKS 


GOGH 


NEW YORK OFFICE—36 West 34th Street 
R. E. CHUMASERO, Mer. Tel.—Pennsylvania 1538-1539 
ST. LOUIS OFFICE—2042 Railway Exchange Building 
S. C. BUNN, Mer. Tel.—Olive 2434 
CHICAGO OFFICE, with ROSE LABEL & BOX CO. 
108 La Salle St. Tel.—Dearborn 9637 
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HE Pfaudler Co. announces that it has 

purchased all of the assets of The Elyria 
Enameled Products Co.. of Elyria, Ohio. 
The purchase was consummated June 3, 192 A, 
and it is the intention of The Pfaudler Com- 
pany to continue operation in the Elyria fac- 
tory, which will be known as The Pfaudler 
Company—Elyria Division. 


The production of Elyria Equipment will be 
continued, and all of the staff of the Elyria 
Company have been retained. With bigger 
production made possible through the opera- 
tion of both factories, even better and more 
complete service than heretofore will be 
given. 


We solicit your inquiries on all types of glass 
lined steel equipment, orders for which will 
be filled from either factory, depending on 
location of customer. 


THE PFAUDLER CO. 
ROCHESTER, N. Y. 


The World’s Largest 
Makers of Glass Lined 
Steel Equipment 


Branches in Main Centers 








Factories at. 
Rochester, N. Y- and 
Elyria, Ohio 
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The “Rolls Royce”’ 
of Filling and 
Closing Machines 










————————_— 


Meets Present Day De- 
mand For Production— 
Efficiency —Perfection of 
Operation. 

















One 
Operator 





Motor 
Drive 


PATENTED 





AUTOMATICALLY FILLS, PRECLOSES, DOUBLE 


pe OR SINGLE FOLDS, CLIPS, DATES AND EJECTS 
Controlled 40 TO 50 TUBES PER MINUTE. 





(1) FILLING—Uniform—Perfectly Clean—No Drip— 
Wide Range of Consistency—Does Not Operate, 
on When Operator Skips Tube. 


(2) PERFECT SHAPE—Without Wrinkles or Kinks. 
Dents Smoothed Out. Each Tube Uniform. 


. (3) DISCHARGES ONTO CONVEYOR ATTACHED 
No Wiping TO MACHINE—Eliminating Another Operation As 
Required They Are Fed Direct Into Cartoning Machine. 










THE 


Weimann Bros. Manufacturing Co. 
DERBY, CONN. 
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, AND 
,f * a a oe 
SSUTT ESTE SSS: 


Model V., F. 


Reduce Your Filling Costs With This 


Standard Automatic Vacuum Filling Machine 


HIS high speed automatic machine is built with a straight 

line filling unit which carries containers in same direc- 
tion. Will reduce filling costs over any other method. Does 
not contain valves, slides and other moving parts which wear, 
clog or cause dripping from nozzles. No star wheels or rotary 
tables to cause bottle breakage. 


Automatic in Operation 


Belt or Motor Driven 


Automatically skips cracked, broken or blow-holed bottles. 
Fills each container to any even predetermined height. Will 
properly handle any liquid, semi-liquid, either clear or with 
sediment. 

Write for particulars and prices of 

machines in capacity to suit your needs. 


Standard Automatic Machine Co. 


Original Designers and Builders of Successful 
Automatic Vacuum Filling Machines 


860 Clinton Ave. S. Rochester, N. Y. 
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a. 
eT 


Why 
| 


Labeled by the * 
World Labeler 


The fact that the Lavoris Chemical Co., of 
Minneapolis, have bought one World Labeler after 
another as their needs demanded it, distinctly 
manifests the satisfactory service these machines 
give them. 


The World Labeler will label your products as 
cleanly and uniformly as it does ‘‘Lavoris.’’ Get 
full particulars by writing 






Economic Machinery Co. 18 Grafton St. Worcester, Mass. 








Lavoris Co. plant, Minneapolis, Minn., with a battery of World Labelers 


|'WorLD LABELER | 


Pah c ee 3, ni md 9 Q 
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Colton No. 6c 


Filling, Cleaning and 
aurommme Wiping, Folding, 










AUTOMATIC FOLDING CLOSING 
CLIPPING HEAD HEAD FULLER . ° e 
HEAD 
Clipping and Dating 
A > MAIN 


poe — Machine 
" Capacity 45 to 50 
evi iti La) 


tubes per minute. » 
a its Send for Circular 


CLUTCH LEVER Fully Describing 


Arthur Colton 
Company 
2604 East Jefferson Ave. 


Detroit, Mich- 
U.S.A. 


This machine is 
recommended on 
large runs. 





“ 


Patents Pending 


COMPLETE 


$185— 


FEATURES: 


Fills 4,000 l-oz. bottles per hour. Other sizes in 
proportion, from % oz. to quarts. 


Portable! Can be set in any convenient place 
near bottles. 


All bottles fill uniformly. No spilling, no waste. 
No experience required. No installation expense. 


Simple adjustable filling handle fits all size 
bottles. 


All metal parts touching liquid are brass, nickel- 
plated, and can be disconnected from pump in 
Puente apalied ter one minute for cleaning. 


Hundreds of these Piston Type Vacuum Operates from lamp socket. Nothing to get out 
Pumps have been used for years with no of order. 

maintenance cost whatsoever, and the oper- : a ae : 
ating expense is negligible. State electricity on lamp circuit when ordering 





ALSOP ENGINEERING CO., 47 West 63rd St., New York 


MANUFACTURERS OF 
“Hy-Speed” Mixers, “Vaccu-Filters”, Portable Electric Pumps, “Vaccu” Bottle Fillers 
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. THE BETTER 
METHOD OF 
MIXING 


IXING is a highly important opera- 
tion, which is frequently done on 
the wrong kind of machine. A large 
amount of money can be wasted on a 
a product that is not mixed properly. 
The Read 3-speed Mixers are real 
Profit Makers. They get more out of 
every batch. They improve the quality 
of the finished product by means of a 
— better mixing action and they lower 
operating costs by saving time, labor 
and material! 
All these things summed together 
mean one thing to the manufacturer :— 


Bigger and Better Profits 


Write for further data. 





Read Machinery Co. 


YORK, PA. 







Mixing Machinery 
of All Kinds 
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“American” 
| hes Machines { Universal Electric Weigher 


> . Model “G-I" 
In One is ro sas Pending) 


‘ FLOOR SPACE: 

An Automatic Gross i 
W ‘ ht S | th ie Length — 44 inches, 
elg caie wi te Width — 25 inches, 
Auger Feed. . a Height — 84 inches. 


Adaptable as a Volu- 
metric Filler. 


3 Automatic Packer. 


BOAPSARSSASAESASARAASAASASSARASASSASAASSOALASADS 
"(C 
HOA 


Pressure can be used where 
Containers are too small to 
hold the required weight— 
without Packing. 


Among manufacturers who 
successfully use this ma- 
chine are the following: 
Armour & Co., Cheramy, 
Houbigant, Chas. Ross Co., 
National Dental Co. and 

R. Squibb & Sons, 
whose products are shown 
in the illustration. 


Any kind and Any Style of Container can be used on the same 
machine by simply using special augers and filling tubes for the 
various styles of containers and speed required. 


ALL TALCUM and FACE POWDERS—or any POWDERED 
MATERIAL—can be packed by this machine. (1) Dusty 
(without dust), (2) Sticky (without sticking), and (3) Free 
flowing. 


Positively uniform:—We leave the matter of accuracy of weights entirely to 
your satisfaction. Rapid—1I5 to 30 packages per minute—depending on size 
and style. Built entirely of steel with the control parts at bottom totally 
enclosed and away from dust. 


Write for Fall Information about our other labor and time saving machines 


American Machinery Co., Inc. 


Main Office and Factory: 330-348 N. 12th St. 
pin Philadelphia, Pa. pce 


Western Represe a 


an 
fSik 


iy 


: 
: 





- SIERRA TALC 


Quality! it sin thetalc 


HEN we speak of the superfine quality 

in talce—we are talking of something 
tangible. Quality, Sierra Cloud and Sierra 
Snow are synonomous. 


Quality in Sierra Talc is not a matter of “chance 


It is invariably the result of taking a perfect 
mineral, and putting it through a_ painstaking 
process of scientific treatment—of experience and 
effort to give the perfumer the best tale that can 
be obtained in this. or any foreign country 


We have obtained a standard of quality We 
adhere to it. Our Sierra Snow and Sierra Cloud 
brands are uniform and unvarying in quality 
[hey meet the most exacting needs of the per- 
fumer trade 


SIERRA TALC COMPANY 


l_os \ngeles California 





Slip—an essential quality 
of good talc 


If a manufacturer of toilet goods was asked to name the essential physical 


qualities of the talc he used in making up his high-grade powder he would 
probably put down: 1. Absence of lime, 2. Shape of grain, 3. 
Softness, 4. Color, 5. “‘Slip,” 6. Specific gravity — and so on. 


Chances are he would underscore “‘slip’’—saying that by experience he had found 
that proper “‘slip’’ in the tale he used was highly important. Too much is objectionable. 
The result is a “‘greasy’’ powder, which produces a “shinny” skin. Too little renders the 
powder too chalky and useless. Because—after all the chief function of a high-grade face powder 
or foot powder is to soothe—to adhere to irritated or chafed skins. 


SIERRA TALC—BOTH THE SIERRA CLOUD AND SIERRA SNOW BRAND HAVE 
THE PROPER AMOUNT OF “SLIP’’—ARE OF UNVARYING FINENESS, MIX 
READILY WITH OTHER POWDERS AND ADHERE WELL TO THE SKIN. 


SIERRA CLOUD or SIERRA SNOW 


So fine that it floats in air. Made from Our standard brand but finer than talc 

finest particles in the grinding processes. usually sold on market as 200 mesh. 

For the finer uses in the perfumer trade. Light and fluffy. Mixes readily with 
other powders. 


If you are interested in the use of talc in the toilet goods trade write us for samples to prove 
our claim. We maintain distributors’ stocks in the following cities: 


New York Boston Philadelphia Detroit Chicago St. Louis San Francisco 


SIERRA TALC COMPANY a Bank Building 


Angeles, California 
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Sen 
HYDROXYCITRONELLAL 100% 


Highest Quality 


GERANIOL EXTRA 


With the Odour of Fresh Rose Petals 











A.M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S. A. 
Established in 1869 


























Kremol—Oil for Cold Cream 


999000 000000000000000060000000 








A pure white mineral oil of exceptional quality especially refined for use in manufacturing 
COLD CREAMS, NOSE and THROAT SPRAYS. Made in two grades—LIGHT and HEAVY. 


Medicol Sherpetco Sheroline 


A medicinal white mineral oil Petrolatum A synthetic petroleum jelly, 
of super-quality. Manufactured Amber Lily White snow white in color, used as a 
especially for Internal Use. Made Light Amber White Superfine base for COLD CREAMS, 
a grades, LIGHT, MEDIUM Cream White Snow White CAMPHOR-ICE, SALVES, 

AVY, EXTRA HEAVY and Manufactured from. strictly OINTMENTS, etc. 

SPECIAL HEAVY. All grades PENNSYLVANIA CRUDE, fi- 

more than conform to the re- tered for COLOR, TASTE and 

quirements of the U. 8S. P. ODOR, All grades conforming 
to U. S. P. requirements, 


Our products are made for manufacturers of cold creams, ointments and other 
toilet and pharmaceutical preparations. Highly refined, tasteless, odorless and 
absolutely pure. Our specialists will confer with you on any problem involving 
the use of mineral oils or jellies. 


9099990900099 00H 


Formulae for cold creams, lotions, salves, etc., available to our customers 
without charge. 


WRITE FOR SAMPLES AND FULL INFORMATION 


Sherwood Petroleum Co., Inc. 


Quality Products—the standard by which all others are judged. 


General Offices: BUSH TERMINAL BROOKLYN, N. Y. 


Telephones { Sunset 8049 Refinery: CORAOPOLIS, PA. 
U Sunset 7862 Eastern Works: BROOKLYN, N. Y. 


POSSSSSSSSSSSSOSOSSOOOOOOOOD 


00000009008 


9000000000000000000000000000000000000000000OOO 
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“International” System of Vacuum Hand Filling 


Central Vacuum Power Plant operates as many filling stations as may be needed in any part of building. 
Hand Fillers to suit any bottle in two stem adjustable or two, four or six stem non-adjustable. Fills 
bottles in trays to uniform height without drippage, detecting bottles that would leak after being filled. 
The most flexible and economical 

filling equipment on the market. 

Saves money, labor, liquid and floor 

space. 


Full particulars on application. 


INTERNATIONAL 
FILLER CORP. 


Factory and General Offices 


Petersburg, Virginia 


REPRESENTATIVES: 


BOSTON NEW YORK CLEVELAND ST. LOUIS LOS ANGELES SAN FRANCISCO 
L. M. Selleck R. J. Piellisch A. K. Einstein Gus Linhardt Ware Glass Co. Ware Glass Co. 
131 State St. 207 Water St. Union Bldg. Pierce Bldg. 794 S. Central Ave. 1066 Mission St. 


*30,000 per year SAVED 


by one manufacturer of toilet specialties when he had the 
courage to adopt one style of our 


Three-Process Boxes 


(Printed or Lithographed—Cut and Creased—Machine 
Assembled ) 


Save Materials Save Labor 


Increase Profits 


Ask your box man for “Brightwood’’ boxes, or send us 
samples and ask for particulars. 


National Packaging Machinery Co. 


190 Green Street, Jamaica Plain, Boston, Mass. 


50 Church Street, New York City 108 South La Salle Street, Chicago 
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The New Ermold Labeler 


RAPID RELIABLE NEAT ECONOMICAL 


HE satisfaction that comes with knowing that 
every label is neatly, cleanly, and securely ap- 
plied is only one of the advantages that comes to the 


owner of an Ermold Labeler. 


Another advantage is that the Ermold performs 
its work so rapidly and efficiently that labeling costs 
are very materially reduced. 


Our range is 12 drops to | gallon. 








May we estimate on your requirements ? 


EDWARD ERMOLD CO. 


World’s Largest Manufacturers of QUALITY 
Labeling Machines 


Hudson, Gansevoort & Thirteenth Sts. 
New York, N. Y. 


CANADA GREAT BRITAIN FRANCE 
Freyseng Cork Co,, Matthew Wylie & 
Ltd. Co., Ltd. R, J. Lecomte 
Montreal & Toronto London & Glasgow Paris 








ERMOLD’S SPECIAL LABELING GUM KEEPS PERFECTLY. 
PROMPT SHIPMENTS, 











For All Your Mixing Work a 
DAY Gem Beater and annie 


HE Quality of your products depends in a great meas- 
















ure on the thorough mixing of the ingredients. Users 
will tell you that for thorough mixing you can not obtain 
better machinery than that made by the J. H. Day Com- 
pany, now in its thirty-seventh year as a manufacturer of 
special machinery, 
Whether you want slow or rapid mixing the DAY Gem 
Beater and Mixer will please you. Four speeds are easily 
obtained by a simple turn of a hand lever. For mixing 
Facial Creams, Soaps, Dental and Shaving Creams and 
many other products, the Gem Beater and Mixer has proved 
its peerless value. 
Our long experience stands behind every piece of 
Equipment. 


DAY 


Our Catalogue of Special Machinery Should Be in Your Files. 
Write for Your Copy Now. 


THE J. H. DAY COMPANY 


CINCINNATI, OHIO 


New York Chicago Boston Kansas City Philadelphia 
Atlanta San Francisco Milwaukee Minneapolis Buffalo 
St. Louis Pittsburgh Columbus Dallas 
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CITRONELLOL HYDROXYCITRONELLAL 


RODINOL PHENYL ETHYL ALCOHOL 


AMBRETTOL 100% OLEO MUSC ! 
Musc Ambrette | 
BENZYL ACETATE CINNAMIC ALCOHOL | 


(Chlorine Free) (Crystallizable) 
GERANIUM LEAVES ROSE ALPINE 


(Geranium Activa! VANILLIN EXTRA FINE 
SKATOL 100% (From Clove) 


Products of Merit Manufactured by 


TH. MUHLETHALER, S. A., NYON, Switzerland _ 


Quotations on request 








Exclusive American Representatives 


ORBIS PRODUCTS TRADING CO., Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 159 N. State St., Chicago 





FOR TOILET POWDERS 


Stearate of Magnesia | 







Light. Great Adhesiveness. Pure White. Immeasurable Fineness. 
Heavy if desired. Dusts out under the puff like the finest pollen. 


Stearate of Zinc 









Odorless. Impalpable. Pure White. Water-Resisting. Great 


Adhesiveness. Light or Heavy as desired. 


Stearate of Tin 





A pure product especially adapted for use in manicuring polishes 
and similar preparations. 


We are manufacturing the foregoing on a large scale. Deliveries 
in any quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. | 


Office and Laboratories Stocks Carried: Telephone: 
Bush Terminal Building Sunset 1337-4797 
9 


oO. 








Chicago St. Louis San Francisco 
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Artistic Perfume Vials 


A Good Medium to Sell More Products 


HESE beautifully striped, im- 

ported Perfume Vials come 
with elongated leak-proof glass stop- 
pers, with nickel slip or gilt screw 
caps. Their forms vary to suit every 
need. Can also furnish 5H, striped, 
same size and style as 4H. Also 
52EE, beautifully striped, 14 oz. 
capacity, same style as 52A. Pro- 
vide for your Holiday requirements. 
Prices reasonably low. Write for 
samples and quotations. 





GUNHUO0H vnAbananenOuouOEAeveGea¥avsvoateusavecuuouesecenenuenenesesenavenenensnsanessvennsavuenn 
nUH ennanunsacenenanenecevenuventasesneveneneuenensneuecscovevevenevenensncesesencisnionean 
















Sole American and Canadian 
Distributors : 


BelgianTrading Co., Inc. 
44 Whitehall Street 
New York, N.Y. 


PHILADELPHIA OFFICE 
Douglas W. Stewart, 2119 Spruce St. 
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Colors in Cosmetics 


have been given considerable undesired publicity by news- 
papers as well as by the American Medical Association at 





their recent convention in Chicago, and also by the Depart- 


ment of Health, New York. 


We have been giving this subject considerable attention 


‘e and have now produced a selected line of Pigment Colors 








from which all undesirable foreign mineral and organic 
matters which are objectionable have been removed. 






Sample sets have been sent out to the trade. 
If you have not received one, drop us a postal 
idee: acatneeninecniiecsnal and it will be cheerfully sent. 






| H. KOHNSTAMM & CO., Inc. 
| 83-93 Park Place, New York 
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Beautiful Baccarat 
Glassware 


AINTY, sparkling, crystal 
clear creations in glassware 
for discriminating perfumers. 


You may purchase bottles for 
less money than we charge but 
you cannot obtain greater value 
than we give regardless of what 
you pay. 


Guerin-Pouyat Elite, Ltd. 


Sole Agents for United States and Canada 


43 W. 23rd St. ; New York, N.Y. 











The Lorscheider-Schang Company, Inc. 


1133 BROADWAY, NEW YORK CITY 


45 ANDREWS ST., ROCHESTER, N. Y. 


Designers and 
manufacturers 


OF 


Highest Grade Boxes 
Only 
FOR 
Complexion Powders, 


Perfumery and 
Toilet Articles 
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sf REPEAT ORDERS 


FOR OUR STOCK LABELS 
0 ee 


ENGRAVED LETTERING GIVES 
THAT DISTINCTIVE LOOK 


_ 
AF, 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.PA. 





MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


FLoraSYNTH LaBoraTorIEs, tnc. 





WE are listing a few of our new synthetics which we have been working 
on for the past two years. Materials long since known to the foreign 
perfumers and which we have been introducing into the laboratories of some 
of our friends, manufacturers of toilet preparations, who have taken long 
strides in making their products the equal and in many cases superior to 
the imported ones. 


Iso Butyl Indol Methyl Anthranilate C. P. Rhodinol Pure 

Benzyl Iso Eugenol (Carnation, Narcissus) Paramethyl Quinoline (Honey, Rose) 

Dihydroxy Citronellic Ketone (Lilac, Lily) Phenyl Acetic Ketone (Lilac, Lily) 

Dimethyl Benzyl Carbinol (Lilac, Lily, Narcissus) Phenyl Glycol Acetate (Lilac, Rose) 
Dulcinarome (Fixative) Piperonal Vanillone (Heliotrope) 

Guajackyl Phenyl Acetate (Rose, Tuberose) Rosindol (Rose) 

Methyl Nonyl Acetic Aldehyde (Orange, Jasmin) Tetrahydroparamethyl Quinoline-Civet Character 
Paracresyl Phenyl Acetate (Narcissus) (Lilac, Rose, Lily) 


Pioneer Manufacturers Diethyl Phthalate 


We carry stock at our Chicago Branch 
500 No. Dearborn St. Phone Dearborn 0199 
Represented by J. Wilhelm 


amen eneaneeeeernne aeeracreesene ener eneen eaaaeeeea ee 
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| Bergamot 


hte odor value of Bergamot is directly proportionate to 
its ester content. This, therefore, is the determining fac- 
tor to the discriminating purchaser. Bergamot Rognetta, with 
from 40 to 45 per cent of ester, has an odor value that makes 
price a mere matter of detail in selection. A sample will speak 
for itself. Sent promptly on request. 


| Salv. diDco. Rognetta 


Reggio—Calabria, Italy 


ESSENFLOUR PRODUCTS 
MYSORE ‘. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Producis 


Sole Consignees and Distributors 


MYSORE f 


(GOVERNMENT DISTILLED) 


SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias 


Samples and prices will be readily furnished on application to sole representatives 
Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 
























I Cite Railroad Train 
r A 1831 


Twentieth Century Limited 


1924 


Hk most telling tribute that could be paid 
to the worth of pure grain alcohol (either 
plain or specially denatured) is the fact that a 
growing number of the most exacting perfum- 
ers cannot be persuaded to use any other 
regardless of any consideration, 





Tue Rossvitte Company . 
w Cn, CPL anshe Listy 


oo Z 







2 











BRANCHES: 


New York, N. Y. CINCINNATI, OHIO 
PHILADELPHIA, PA. GRAND Rapips, MICH. 


MILWAUKEE, WISs. ATLANTA, GA. 
Sr. Louts, Mo. OmAHA, NEB. 


Los ANGELES, CAL. LOUISVILLE, Ky. 
HAMMOND, IND. MINNEAPOLIS, MINN. 


PITTSBURGH, PA. Boston, MAss. 
BUFFALO, N. Y. Cuicaco, ILL. 


LAWRENCEBURG, Inp.,U.S.A. 
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| 
| Vanity Puffs —Quality First 


The Puff is the first thing to be seen when opening your vanity case. 
To create the impression you want, the puff should be of the best quality. 
That is the only kind we make— 


THE BEST 


When the compact is almost used up, the puff should still show quality, so 
that the user will demand your refill or a new case. 





eV TTS See Fr 


| ALVA MANUFACTURING CO. 


154 Eleventh Ave., New York, N. Y. 














i Ib 
i FINE SET BOXES 
we) FIRST QUALITY 

\ el 

| FERDINAND BUEDINGEN COMPANY 
(8 INCORPORATED 

| Rochester—New York =) 

; B| 
s NEW YORK OFFICE & SHOWROOM .- 152 WEST 42nd STREET 
I i 
Ci (cam) (ea mm) | qa cama )) a omy) |) (oD) ee (Camm) mm) | a Tr) (| m7) (cx 0) Com) aS 
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THE “NO-CAP” ‘TUBE 


Just what the name implies: 
Positive No Cap to Use—therefore—No Cap to Lose 
Tension Bo a 
Closure 





Plain 
or 


A Real Improvement ~~ 4 Decorated 
in 


Collapsible Tubes 


Samples on Request 


STANDARD SPECIALTY & TUBE CO. 
NEW BRIGHTON, PA., U.S. A. 
Manufacturers of Collapsible Tubes for 20 Years 








We have special facilities for man- 


3 aE ee Lar ufacturing round Face Powder 
re yy fant coor iw *, te a i d R b 
RUPIAL AMIN AVA DA ORS and Rouge boxes. 


Cas NERA 4, Ms Kis ne tt Let us estimate on your next 


sp Aha Set ieee contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 
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ESTABLISHED 


1840 


——Shipkoff’s Pure Otto of Rose- 





Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 





Branch Office: 
Kazanlik, Bulgaria 





Model factories: 
In all main centers 
of the Rose District. 





Highest Awards 
Including four Grand 
Prizes. 














The test of cheapness is quality—not price. 
Shipkoff’s Otto of Rose is the cheapest because 
it is the best in the market. It is absolutely pure 
and warranted free from any foreign matter. It 
is the standard brand—always uniform and one 
quality only—the very best. It is distilled with 
the greatest care, only in the very finest centers 
of the rose district in Bulgaria and from the 
choicest fresh red roses—being a perfect blend 
of same. The bouquet of its aroma is the rich- 
est and sweetest rose odor—without any heavy 
vegetable scent. For strength, richness and 
delicacy of true rose odor, it has never been 
surpassed. All high class perfumers use it 
exclusively. Try it and you will do likewise. 
Don’t hesitate. Do it now. 





American Office 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 


For Toilet Powders 


PLYMOUTH STEARATES 


of 
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INCORPORATED 


1922 





Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 





Montreal Depot: 
41-43 Youville Place. 





London Depot: 
5 Giltspur St. 
Newgate St. 

E. C. 1 





Original packages: 
4, 8, 16, 24, 32, 40, 48, 
56, 64, 72 and 80 ozs. 
each. 










ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 


SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories 





New York 
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CLARENCE” 1 


MORGAN | voLUME| 
1 How Is It Possible? |: 


~© 
@ 


By Sampling 


SPERMACETI WAX The one form of advertising that 


pays dividends. 


o> 


& 
Your Present Samples 


WHITE BEESWAX Are they distinctive? Do they 


] 3: command attention? Are you 
PL RE 3 still using the commonplace pack- 
a age like homeopathic vials, paper 

9 of boxes, cumbersome glass bottles, 


etc., which are discarded without 
a second glance > 


KAOLIN BOLTED 


- : Should be hygienic, distinctive, 
2 unbreakable, look like glass, yet 


TALCUM : one-tenth the weight, unaffected 


by heat, water, or climatic 


Your Future Samples 


- 5 changes. A container with an 
é <s appeal to the eye, that will at- 
3 tract attention and not be con- 


ZINC OXIDE signed to the waste basket. 


33 We specialize in containers and 

~ 3 tubes, for sampling, fill and seal 
33 same with the product of many 

3 manufacturers. ‘This work in- 

RICE STARCH 3 cludes labeling or printing, and 
sf in some cases_ packing into 

as 3 mailers; the package reaching the 
© £ manufacturer ready for address- 
ing and mailing, thereby saving 


ZINC STEARATE | you considerable overhead. 


oa May we quote on your re quire ments? 
© 


LANOLIN USP | Pane PRODUCTS CORP. 


MANUFACTURERS OF 


| 
pectin ST. 70-72 ROME ST. NEWARK, N. J 


3 TRADE MARK $3 
af . »~N. J. £ 
3 Collapsible Tubes and Containers— 
3 Non-Metallic —Sanitary—Transparent 


|___.SUPERIOR8870 
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Our Tubes are Guaranteed 
Not to Peel or Crack 


PURE TIN 


OR LEAD r ' poe 
PEPSIN-BEARING TOOTH PASTE 


_Pepeaa ant @ 


PLAIN OR SY THE PEPSODE NT CO. Cuca 70. USA. 
DECORATED —_ , a MSC tite. land saa a ai a? 


Wheeling Stamping Co. 


Eastern Representative Factory 
GEO. K. DILLER Wheeling, W. Va. WHEELING, W. VA. 


90 West Broadway, New York B. E. STOVER, Sales Mer. 











The Best Materials and Work- 
manship in Paper Box 
Construction 


“BAXTER” QUALITY 


SERVICE BA x QUALITY 


New York 
a } ea FACTORIES IN MAINE 


34 Merchants Row 30 East 42d St. General Office: Brunswick, Maine 
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Fancy Papers 
Perfumery Boxes 


We handle what is now 
recognized as the most com- 
plete and high-grade line of 
fancy papers being offered in 
the market today. 

Our sample book “Nouveau- 
tes 1924” contains many new 
designs suitable for perfumery 
boxes. 

Yours on request. 





Whiting-Patterson Company 


Incorporated 
265 Canal Street, New York 





“A Business Built on Recommendation.” 


Manufacture Your Own Cosmetic Specialties 


Consulting Service 


OU must know the fundamental principles 
of the manufacture of Cosmetics in order 
to manage your factory properly, to determine 
the cost of your products correctly and last, 
but not 


least, to convince yourself of the 


purity of your preparations. 


We can instruct you in the most practical 


and. scientific way to manufacture your 


own Specialties. 


Compact Face Powders 


ET the Compact-Rouge Machine with 
interchangeable dies to manufacture 


Perfect 
glass or 


Compacts of any size or shape on 


metal discs. 


The machine, operated by foot or power, 
decreases your operating costs and increases 
your production. 


We install plants for the manufacture of 
Compacts, Face Creams, Indelible Lip Sticks, 


Waterproof Paste Rouges. Moulds furnished. 


Fourteen years practical experience in the manu- 
facture of the entire Cosmetic line is our guarantee. 


Write us on your letter head for full particulars. 


JOSEPH L. STUMMER, B. Sc., Ph. G. 


Manufacturing and Consulting Chemist 
Office and Laboratories 


201 Fulton Street 


Telephone Cortlandt 2327 


(opposite Hudson Terminal) 


New York 


Cable Address “Cosmetic” 
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Hoshi Pharmaceutical | | } No, 60 Bouquet“C’ Special 
Co. Ltd. Sie a ee 


there is no better oil made, that meets the 
* conditions of large consumption at moderate 
Tokio, Japan cost. An order will prove this to your satis- 
faction. 
Price per Ib. $8.00 





Quinine and its Salts 


U. &. P. 


For Medicinal 
and Denaturing 
Purposes 





PYRIDIN 


For Denaturing Purposes 





Wallflowers 
No. 29 A 





A faint, sweet, delicate, 

“PURITAN BRAND” dependable odor that in- 
creasingly holds the favor 
of the old 


ESSENTIAL OILS steadily adds Rose Superior 


satisfied new , in 
& customers to No. 379 
the order A perfect replacement of 
SYNTHETICS sheet. the true Otto of Rose, 
Trial oz. $1.25 without its high cost. 
Per Ib. $16.50 \ ery lasting and satisfac- 
tory wherever this oil is 










required. 
Trial oz. $2.40 Per Ib. $35.00 


BUBECK & DOLDER 


Bale, Switzerland 


Bouquet Jane 










No. 244 
Trial Oz. $1.50 Per Ib. $21.00 
FINE CHEMICALS ESSENTIAL OILS TERPENELESS OILS 
d SYNTHETIC FLOWER OILS 
— Chypre Mimosa Trefle 
PHARMACEUTICALS Chrysantheme Narcisse Fleur Ylang Ylang 






Orchidee 







We will gladly furnish samples and price list. On 
request we will quote on your special requirements. 


ERNST BISCHOFF CO., Inc. 


135 Hudson St., New York, N. Y. U.S.A. 


Telephone Canal 4509—10437 


VIETOR & HOSKEN 
160 Pearl St., New York 


Telephone: Hanover 3224-5 


Sole Distributors 
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Caney 






Go mercnants- IMPORTERS- cman sy i 





f AN yy 
321- tere . SHELDON STREET CHICAGO, ILL. 
o 
Synthetic Floral Ottos for All Purposes 
o/ 

Apple Blossom Idealine Quinarome 
Bouquet de Orient Jasmin Fleur Rose Syn. (Near Otto Rose) 
Carnation Lilac Blossom Rosabla (White Rose) 
Fleur de Muguet Lilas de France Rosadora R.R. (Red Rose) 
Honeysuckle Lily of the Valley Syringa de Orient 
Heliotrope Narcisse Violet Florence 


Many others of present popular types. 


The above listed Floral Ottos are only a few of our 
products of which we will be pleased to submit samples 
and quotations upon request. 


When writing us indicate clearly the purpose the 
Floral Otto is to be used for. This information will 
enable us to select suitable material for your special re- 
quirements. 


Write for Our General Price List 


: ) COMPACT BOXES 
ay i} DE LUXE 


E are now manufacturing com- 

pact boxes and lipsticks of 
every description in all metals, all 
sizes and with the finest finishes. 


Some entirely new ideas in thin 
model single and double compact 
vanities. 


Our Prices Will Interest You 


DE LUXE ART METAL CORP. 
1123 Broadway - New York City 








{$ 












=) 








See How They 
Brighten Your Package 
















Ps 


+ <a 13+ 1 3 + 


END us, C. O. D., one of each of your 


bottles of different sizes and shapes, 


ele eet hh die eh 





corked and labeled with the contents. 
We will be pleased to cap them for you 
at our expense. We will select colors to 
match either the labels or contents, unless 
you express some preference, and will ship 
the bottles back to you fitted with 


Capes-Viscose. We will also quote prices. 


CAPES-VISCOSE, INC. 
Sales Office: 
132 Madison Avenue, New York 
Phone : Lexington 2743 


American Works: Delawanna, N. J. 














Cap Before Cap After Drying 
Drying 


Mak 
Just Put On moe 


Hermetic Seal 








mermrr 


What Capes-Viscose are 
and How They are Used 


((rv8s -VISCOSE are hoods of cellulose which are slipped wet over 
the top of corked bottle. They dry quickly and shrink smoothly, 
forming any absolutely sanitary, non-absorbent and durable seal over 
the stopper, lip and neck of the bottle, making it impossible for the 
contents to leak or evaporate. 


An inexperienced operator can cap 400 bottles an hour with Capes- 
Viscose. ™ On some sizes and shapes as many as 600 per hour are 


capped reBularly. 


Some of the Equine ee Capes- Viscose 


FE Ingret Malleweed Crean: "= S. SWhite BéncalMifg. Co: we ut & Company 
ph GAspi Company Yardley & Company, Ltd Arden 
. a ration, American Druggists Syfidicate Harti Hubbard Ayer 
Cure Spectalties Chattanooga Medicine Co. ie Bonney Company 
E. R. Se ob & Sons Herainy, vs 
Seon — aud & oor oe Cocroft Laboratories 
Parfumerie itigeed ee Unie Dr Drug Company . ag reg 
Mme. Helena Rubenstein — Green Supply Co. 
peti Wide ily Co 


CAPES-VISCOSE, INC. 


Sales Office : 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 





Fits “Like a Glove” 
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We are now located in more spacious quarters at 


307-309-311 SIXTH AVENUE 


N. W. corner of 19th Street 
New York City 


' Perfumers & Jewelers Box Co., Inc 
Telephone } 
Watkins 5686 | 
ER, DEJONGE (EX) 
(DERE J . (2! Dguonet)° 
ee Quality Papers “= 


The business of this house was founded some seventy- 


five years ago to manufacture Surface-coated, Embossed and 


Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 











Corp’n 
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©: 
2B 


8 


a 


Jury, 1924 





Products 





Metal 
we 


188 Diamond St., Brooklyn, N. Y. 


= 
+ 
©, 






Victor 


oday 
49 @26 


i” 
x 


Many exact- 
New York, N. Y. 


See 


oF 


and our prices 


® ee 
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which is a double assurance of 


cts are unequalled 
ite for Samples and Prices 


’ 
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lies in using only the best 


T is generally 


ing perfumers say that our rouge and pow- 


der compa 
are right 


economy. 


| 






Write 
128 East 16th Street 
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LANOLIN 


ae. 


(Adeps Lanae) 


HYDROUS ANHYDROUS 


Special Products for 
Pharmaceutical 
and 


Toilet Manufacturers 


Trade Eh Mark 


Buy direct from 
“AMERICA’S ORIGINAL REFINER of 
LANOLIN” and obtain a_ product 
guaranteed strictly U. S. P. 


American Lanolin Corp. 


LAWRENCE, MASS. 








AUGUST GIESE 
& SON 

162 William Street 
New York 


GS 


FRENCH 
FILTER 
PAPER 


ALL 
GRADES 





Get Our Prices 


Se 


In Stock in 
New York for 


Spot Shipment 
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G0sn 


No. 232 No. 234 No. 230 





TNT TONE 


Specialists in Screw Caps 
and Similar Products 


Designers and manufacturers of 
Sheet Metal Specialties—such 
as caps for talcum and tooth- 
powder cans and jars in Brass— 
Polished Nickel Plated, etc.— 
and other metals. 


le > BRASS GOODS MFG. CO. 
we = 345 ELDERT ST., BROOKLYN, N. Y. 


No. 188 Herbert O. Hyatt Frank S. Hyatt 
President & Treasurer Vice-Pres. & Sec’y. 
CUTS FULL SIZE 








Seyret 


IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TALC —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 


Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 





i 








\| 


_—— 
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Our Designing Department 
is always at Your Service. 
Monarch Nusbaum Paper Box Co., Inc. 


EMM BUFFALO, NEW YORK. 


['!P you ever realize that a vanity box, 
bearing your name or brand, is more 


than a mere container or accessory ? 

Did you ever stop to think of it as an 
advertising medium—of its power to 
carry your message in proportion to the 
quality and beauty expressed in its design > 

Our service begins with such considera- 
tions. 


August Goertz & Co., Inc. 


Metal Specialties 
276 Morris Avenue Newark, N. J. 
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THE HOME OF PEERLESS TUBES 


And Peerless Tubes are all their name implies in perfection of manu- 
facture, in decorating and cleanliness. May we send you samples? 


THE PEERLESS TUBE COMPAN Y 
48 Locust Avenue, Bloomfield, N. J. 


OLEO RESIN LABDANUM 


A fixative instantly soluble in alcohol, obtained from the pure GUM LAB- 
DANUM, from which all the useless and also colored matter (Chlorophyl) 
The quality and the attractive price will certainly 


has been eliminated. 
interest you. 
We offer also our latest 


Compounded Oils, of Exquisite Fragrances 


Parisian Bouquets, Oriental Bouquets, 
Flower Bouquets 
and new creations for all perfumery purposes. 
{sk for prices and samples 


FELTON CHEMICAL COMPANY, INC. 


Manufacturers of Aromatic Chemicals and Synthetic Flower Oils. 


65 Taaffe Place Brooklyn, N. Y. 





ooo we ee 
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WHEN 


you send your prospective customer a small 
sample of your face or talc powder— 


WHEN 
does she try it? That is the question—does 
she put it aside to try later—and perhaps 
forget it altogether? 


— 
| 


IT ALL DEPENDS— 


on the way you send the sample—how con- 
venient it is for her to use it 


WHEN 





she gets it— 


USE SAMPLING 
POWDER PUFFS— 


and 
WHEN 


she writes for a sample—mail her a filled 
powder puff—so she can use it 


een ARS: 


MEXICANS 


WHEN 
it arrives at her home—and that is exactly am. ee co 
| — SOoOWReAoNS 
you want her to try it—while it is fresh in 
_| her mind. 
e 
WHEN 


shall we send you more information and 
samples of our special powder puff sampling 
service? 


SAY WHEN 


i 





The Refillable Puff 
& Novelty Co. 


538 Congress Ave. 
NEW HAVEN, CONN. 


eee eee ee ww ewww ww ow wow ooo 


GOMEZ# LOAN: 


244 WATER ST. 
NEW YORK 
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ACK in 1849, when we began. business, our soaps 
were delivered in Covered Wagons. Now, in 1924, 
we have 75 years of experience to our credit in meeting and 
mastering problems:in the manufacture of highest quality 
soap. ‘Perhaps nothing could’better epitomize our spirit 


of energy and freshened viewpoint and thedesire to be a 
little ahead as ways itmprove and’ methods change, than the 
fact that today we make freight deliveries by a¢roplane. 


PENNSYLVANIA: SOAP’ CO, 
N07 3821 -a 7a , 


mom) (oom) (mt (or ot) (oo) (foo (oo) (Aon on (omy (omc 


VANILLA BEANS 


DIRECT IMPORTERS 
FROM THE ISLANDS 


P. & P. DERODE FRERES & DAMMANN, INC. 
71-73 MURRAY ST. “ NEW YORK 





_— 


(Camm) (eam (cam 


7 


(Cam) 


we ayy 


i 





Paper Boxes 


eo 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, WT. 
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Right from the Looms to You 
—at Rock Bottom Prices 


Round, double-faced, strictly machine 
made puffs. 














~ Made of wool or velour manufactured 3 
* on our own looms. Thoroughly steril- gga 
ized and sealed in sanitary containers F 
before shipment. Ribbon in any color 
to harmonize with your package. 





Write for Samples and Prices 


Valmont Mfg. Co., Inc. 


154 Eleventh Avenue 
New York, N. Y. 


Ye MY At AY ts NNN 
YE NE WY NEVE Y Se Sey WAS 


Metal Compact Boxes 


We manufacture metal compact boxes in the way you 


want and make delivery when you want. 


ALL METALS — ALL SIZES — ALL FINISHES 


Write for samples and prices. 


THE BRIDGEPORT ROLLING MILLS, Inc. 
BRIDGEPORT, CONN. 
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Safety! 


AFETY! is a factor which 
should enter into every trans- 
action. 


Safety! can not be substituted 
is never superfluous, but al- 


ways necessary. 


Safety! with reference to TIN 
TUBES is hidden even to the 
expert and can be ascertained 


only by chemical analysis and 


by practical use. 


Safety! with us means more 
than mere service and de- 
livery. 


Globe Tubes are Safe! because 
they are made under modern 
scientific methods, by experts, 
from the very best materials. 

Globe Tubes are Safe! because 
competitive tests, © chemi- 
cally analyzed, proved their 
purity and highest TIN con- 
tent, thus insuring that your 


product will be kept fresh 
and wholesome. 


“The Tube of Mechanical Perfection’’ 


Globe Collapsible 
Tube Corp. 


401-405 JEFFERSON STREET 
HOBOKEN, N. J. 











—and for Vanishing 
or Cold Creams 


ANY of the leading makers of cold 

creams and vanishing creams are 
frank to admit that the Duplex Seal has 
actually made possible improvements 
in their products. 

That is because the Duplex Seal com- 
pletely removes the necessity of con- 
sidering deterioration. It seals the jar 
absolutely air tight—no drying out, no 
loss of fragrance. 


Air tight not only until it reaches the 
consumer, but air tight untilthe /ast/ittle 
bit is used. The Duplex Seal is the per- 
fect re-seal. 


Think what it means to be able to 
manufacture a cream that stays exactly 
as it was packed. Think of the good 
will built up when the customer can 
use all of her cream. 


The Duplex Seal comes off with a 
quarter turn—on with the same easy 
motion, 

These seals are produced in beautiful 
enameled or embossed designs. 


Give your product the advantage of 
the Duplex Seal. 


Duplex Seal 


A PERFECT SEALING & RE-SEALING 
CAP FOR GLASS BOTTLES & JARS 


NATIONAL SEAL COMPANY, Inc. 
Executive Offices and Works: 
14th Avenue and 36th Street, Brooklyn, N. Y. 
208 S. La Salle Street, Chicago, III. 

309 Central National Bank Bldg., St. Louis, Mo. 
404 Finance Building, Kansas City, Mo. 
Newport Bldg., 68 Devonshire St., Boston, Mass. 
Morgan & Sampson, Pacific Coast Representatives, 
501 Howard Street, San Francisco, Calif. 
Duplex Seals manufactured and sold in Canada by 


The Canadian Bond Crown Co., Ltd., 
75 Panet Street, Montreal 
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EAU de QUININE AROMATIQUE 


Lb. $10.00 Trial Ounce 75ce. 


UR EAU DE QUININE AROMATIQUE has never 
failed to win any but the highest commendation from 
our most highly discriminating patrons. 
It combines strength, richness and a delightful spiciness 
which gives it an inimitable tang and makes every first user 
a permanent customer. 


We have 500 other equally meritorious compositions. 


Let us send you a catalog 


UNITED LABORATORIES 
PERFUME BASES 
Natural and Synthetic Materials for Perfumers and Toilet Goods Manufacturers. 


As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 





Homeopathic Vials of Every Description 


Manufactured by the 


Rutu Gwiass Company 


Conshohocken, Pa. 





5 
i 





QUALITY AND MOST ATTRACTIVE PRICES 




















Camel Hair Brushes, Glass Rods with Cork or Cap 


ier ar ene aa een ™— 


New Styles in Colors 


. ¥ © —_— 

et ? {| 1 . Applicator Stopper Bottles 
| | H i | 
cr | tee 


—Lowest Prices 


Write for Samples 


aceencnenstes-cetenintniniiins aie 


BENTON, HOLLADAY & CO., 444 W. 26th St., New York, N. Y. 
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134 South Clinton St. CHICAGO 
COMPACT SPECIALISTS 








| HAND MADE FRENCH-PROCESS 
| ROUGE and FACE 
POWDER COMPACTS 











QUALITY 
SUPREME 





LIP STICKS COSMETIQUE 
EYEBROW PENCILS 







QUALITY PRODUCTS—PROMPT SERVICE 
IMMEDIATE DELIVERIES 





Seals That Make Sales 


The rich simplicity 
of an appropriate Den- 
nison seal will suggest 
to a customer the deli- 
cate fragrance of your 
perfume or powder. 
The value of first im- 
pressions in selling is 
unquestionable. Dis- 
tinctive seals create an 
eye-appeal and a cor- 
responding desire to 
buy. 


Send for samples and judge Dennison qual- 
ity for yourself. 


DENNISON MBG. CO., The Tag Makers 
Dept. T3, Framingham, Mass. 


Please send me samples and prices ot fine seals for Per- 


* fumers 
Name 


Address 


“ABONITA COMPANY, Inc. 


PRIVATE BRANDS EXCLUSIVELY | 








| 
| 
| 
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JULIUS SQHMID 
INC 


Compacts 
Lipsticks 
Eye Brow Pencils 


MADE UP UNDER 
YOUR OWN BRAND 


423-439WEST 55™ STREET 
NEW YORK 


A Seeley 


Franchise 


for Life 


Salesmen now call- 
ing -on drug trade, 
general stores, beauty 
parlors, barbers, grocery 
trade, can materially increase 
their income without additional 
effort or expense. 


Our line is to be nationally adver- 
tised. 


Not a make-shift proposition, but 
something substantial. Your life-time 
opportunity. Repeat sales will give you 
a lucrative year-around business on items 
that have no competition, and yet are 
in every day demand in every household. 


Manford Pharmacal Co. 


Dept. I 1311 S. Broadway, St. Louis, Mo. 
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PAPERS 


for wrapping boxes, bottles, 
soaps and, in colors, for 
dainty inlays or other pro- 
tective service. 


PROMISES 


Only through experience or 
past records can one esti- 
mate the market value of a 
promise. 


FRANZ EULER & CO. 


173 LAFAYETTE STREET 
NEW YORK 


Embossed Seals, Labels, 
Booklets and Displays 
for the 


Perfume and 
Toilet Preparation 
Trade 


PLANT FULLY EQUIPPED 
for Printing, Engraving 
and Lithographing 


SKETCHES SUBMITTED WITHOUT 
OBLIGATION 


RI REE 
; SSOCIATES 


} 258 GREENWICH STREET NEW YORK | 


BARCLAY 10114 


TRANSPARENT 





TI 

















PECHE DOR 


Bathing Beauty Paste 


A miracle shade that bathing 
beauties still insist upon having. 


Waterproof—Permanent 


Put up under your name. 


Sample and price to repu- 


table perfumers only. 


No samples to—Department 


Stores—Jobbers. 


We sell only to reputable 


Perfume Houses. 


Genuine 


(GGUASCH LIP STICKS 
Do Build Big Business 


Brilliant shades—Pure Ingredients 


Also 


EYE BROW PENCILS 


COSMETIQUE 


Rightly Priced 


eMCERVEILLE PUFF 
& COSMETIC CO nc 


339 EAST 93rd STREET 


NEW YORK CITY 


—“We strive for Perfection’ — 
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Mail the Coupon Now i> 
_|JOHN HORN, Seals 


Kindly send me a sample package of your seals. - PFALTZ & BAUER | 
Name 9 Nc. 


NG oe ieee cue. ee wbew ss 


300 Pearl Street New York City 


Agents for 


A. MASCHMEYER, JR. Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,”’ ETC. 


E. DE HAEN A. G. Hannover 


Methylanthranylate — Acetophenone — Chlorophyll 


Beautiful seals attract attention to the package | LIENAU & Co 


no matter where it is displayed, on the shelves, Uerdingen 
on the dealer’s counter, or on milady’s dressing TERPINEOL, C. P. 

table. 

Horn’s seals are created by artists who have E. SAcHssE & Co Leipzig 
spent many years in helping other perfumers s are 

improve the appearance of their packages. The | Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 
same appeal they have won for others they can —_—__. 

win for you. Many new ideas for seals will be : 
suggested for those in the small package which Dr. F. RAscHIG Ludwigshafen 
we will mail you on request. Musk Ambrette 100% 


JOHN HORN. 
e W W . 
Mail the Coupon Now || free tana Sannerer 


AV 


PALAU WY ANA 
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THEODOR LEONHARD WAX CO. Inc 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 
























Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 


Iii 
Wa 
nH i A) Wann 


J. N. LIMBERT & CO., Inc. 


12 South Marshall St. 
PHILADELPHIA 


Lm waz 


LUT RDS 9 


= - 

—— 
————— 

= <a; 










der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 














\\ 





Write for samples 


—— 





Long Distance Tel. Lambert 8183 
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ANILLA 


BEANS 


THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 


| Convincingly Displayed 


Bring More and ace. Orders 


PTT 


i ? a 


ae 





Here you get the combined efforts 
of skilled specialists of 25 years’ 
experience in perfecting the Sample 
Case. 


W orld’s Leading Sample Case Manufacturers 


voces muainaaer vvuneuseouneesnavecuevuosscossssussovosssssasssonoccecciseosvocojcaustusvssceantesueveeagsasvaovanuoesboveecouseecsegechtavouuyuevascoesuusseeasaaseeeenaczgcegggeevenea i 


i 





| Samples Attractively— 


KNICKERBOCKER CASE COMPANY | 
i 224 N. Clinton St. Chicago : 





STOCK 
LABELS 
for 


TOILET 


A PRE ss 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
., ISO NASSAU STREET 
NEW YORK CITY 


Your Inquiries Solicited 


PRIVATE BRAND 
TOILET SOAPS 


Manufacturers of 


Powdered-Chip-Liquid 
Cocoanut Oil Base-Shampoo 
Soaps 


J. Eavenson & Sons, Inc., Camden, N.J. 
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LeN@ 3 FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


+ 1881 


SUPERIOR | 
TALCUM CANS MAILING CASES 


FOR LIQUIDS 
Made with Fibre Bodies and a a 
etal Bottoms. 


| 
| 
| 
| 
DemoShaped Perforated Tepe of | Superior Liquid Containers for 
Polished Nickeloid, Copperoid, | Soda Water, Etc. 

Brassoid; Gold Lacquered and Tin. | Mailing Tubes for Calendars, Etc. 


Samples and Quotations on Request 


UNION PAPER COMPANY (s) °* “Aw'9Sz2" 





A 
WEEKS AUTOMATIC 
DOUBLE LABELER 


applies 120 labels per minute to these 
powder boxes. All types bottles and 
containers labeled with speed and 
neatness. Send us samples. We will 
submit estimates. 


McDonald Engineering Corp. 
416 West 33d Street, New York, N. Y. 














Absolute Brilliancy Increases Sales” 


SEITZ ASBESTOS FILTERS | 


GRAVITY and PRESSURE MODELS—ALL SIZES—AUTOMATIC 
Ideal for 
Perfumes, Toilet Waters, Hair Tonics, Pharmaceuticals, Flavoring Extracts, Etc. | 
Write for Full Particulars 


PHILIPP WIRTH 22s25".3; NEW YORK, N. Y. | 























rr TlUU 





General Approval 





YENERAL approval follows artistic “* 
ership. In the originality of designs, i 
skilled workmanship and in ei a 
Rowell Paper Boxes stand alone. 


E. N. Rowell Co., Inc. 


Batavia, N. Y. 


New York Sales Office: THE BRISTOL INDUSTRIES, Inc. 
41 Park Row, Room 805 Telephone: Cortlandt 1574-5 








naw YOR* 






6.NV. Kowell 60. Inc. 
Paper Box Mrs. 
Batavia, WN Y 
96 P 
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- 2 ree wu : 
Bade dave tine, oecliien adits testis. ci ek de 








Juty, 1924 AMERICAN PERFUMER & EssENTIAL O1L REVIEW 131 





T . 
Unusual Perfume Vials 
Capacity 3 cc—filling ten Dice vials per 
| ounce of perfume. We include—at no extra 
charge—finest quality corks to fit, with every 
order. Special service—we are stocking a 
fine looking perfume box to hold a pair of 
Dice Vials, which we offer to the trade in 
large quantities at actual cost to us, making a 
decided saving -to any-sized perfumer. We 
also stock Capes-Viscose (capping material) 
for sealing; sold at cost. 
Samples Sent on Request. 


GLASS PRODUCTS CO. “Dice” Design—One of our latest novelties. Retailed in pairs. 
VINELAND, N. J. Samples on request. 











AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
—-- a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. - - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 
HARRAL SOAP COMPANY, Inc. 


Address Mail— Hawtree Creck Road, Woodhaven, New York City. 
Office and Factory—From Hawtree Creek Rd. to 123d St., near Rockaway 
Boulevard, Woodhaven, N. Y. City. 





SHAMPOO BASE LIQUID SHAMPOO 

LIQUID TOILET SOAP SURGICAL GREEN SOAP 
SHAMPOO PASTE TOILET. SOAP BASE in BARS and 
POWDERED SOAPS — FLAKES 

COCOANUT and CASTILE FLOATING BATH SOAP 


MAKERS OF SOAP CASTILE SOAP—U. S. P. BARS and CAKES 
NEARLY HALF A CENTURY 


GLASS VIALS (® 


cerns uy Automatic Machine Made, Are Uniform Kren cusp 
in Capacity, Corkage, Height and Width 


Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO,ILL. NEW YORK,N.Y. 
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FANCY BOX COVER PAPER 


NEW CREATIONS JUST RELEASED. 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


MATTHIAS & FREEMAN PAPER CO. 


SPECIAL PAPERS 


PHILADELPHIA 


Postectectostestecteeteetectostestoetestestestestestestestestoctecto 
Sosloeloclocloeloeloelosloelocloeloeloeloesoeleeloereeseeseeseesoetoose 


oafoeoefoefoefocfoefoetostoasoetoetoetoeloeteatoatoetoete-, afeedocfestocoatoagocoetoegetoegocoetoceteefocfeteeoetpatocdetpeetpatecgeatpetecetecdeteetocatecdetpetocdeatectetpatecteteetetoatpeetoetectectntecs 


‘Perfume Vials 
, : of 
Clear or Striped Glass 









With or without 
Metal Caps 






ERNST RIEGE & CO. 


Arnstadt (Thur.) 
GERMANY 








APER BOXES 
for PERFUMERS 


HAND and MACHINE MADE 


Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 


me ROBERT NEUMANN ~. 
1401-1411 Plum St. Cincinnati, Ohio 


LA PARFUMERIE MODERNE 


industry—18 years old. 
GENEROUSLY ILLUSTRATED 


La Parfumerie Moderne 

conducts the following services: 

= Technical information=) 
Recipes on file 

Formulas 
Technical editions——— 

Library 

which are all available to you 


A sample copy sent upon request. 


Publications 


Pierre Argence 


285 Avenue Jean-Jaures 


Shampoo Base 


N. Y. C. 


CLIFTON CHEMICAL CO., INC. 


CLIFTON BLDG. 
246 FRONT ST. 


Lyon, France 
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A NEW Model with 
Perforated Blades 


To meet the conditions of manufacturers who 
have stubborn fluids to mix, we are prepared to 
supply Lightnin Portable Mixers with propellers 
having perforated blades. 

These Mixers can.be clamped to the side of your 
present tanks, etc., in 5 minutes. hen you can 
mix any fluid more thoroughly than by other 
methods and at about 1/10 the cost of hand work. 


Lightnin Mixers 


may be set at any angle. The telescopic shaft ad- 
justs at various depths. =" 

Propellers exert a downward- 
and-diagonal thrust, giving a 
complete turnover and rotation 
in TWO directions. Thus, the 
most stubborn fluids are thor- 
oughly and completely mixed, 
without splashing. 

Throughout, there is an extra 
margin of strength due to ex- 
treme ruggedness. 


















with 


Made in nine sizes, to mix Perforated 
from | to 3,000 gallons. Dual 
Propeller 


Write for Booklet No. 41 


Mixing Equipment Co., Inc. 
Suite 41, 229 East 38th Street, New York City 








STOKES 


Powder 
Filling 
Equipment 






Rapid and 


Convenient 


Send for 
Illustrated 
Circular 
and Prices 


F, J. Stokes Machine Co. 


6112 Tabor Road Olney P. O. 
PHILADELPHIA 


Direct Connected Motor. 
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Adjustable for Different Quantities. 


GEORGE G. RODGERS 
29 E. Mulberry St. 


SPRINGFIELD, OHIO 







Seam 






SHRIVER 
FILTER PRESSES 


\ HEN buying a filter press look a little 
into the future. Shriver Presses are so rug- 
gedly made and are so simple in design that 
shut downs and repairs are reduced to the 
absolute minimum. 

The operation of a Shriver Filter Press is 
a job that even an unskilled man can handle 
without loss of efficiency. 

Our catalog “Filter Presses for All Pur- 
poses” describes the Shriver line of Filter 
Presses completely. You are invited to send 
for a copy without obligation. 


T. SHRIVER & COMPANY 
890 Hamilton St., Harrison, New Jersey 


The filter cloth used is just as important as the filter 
press. e are in a position to supply filter paper or 
filter cloth, especially woven for filter press work, at 
very close prices 


4sk us to quote on your 
filter cloth requirements. 


133 


POWDER FILLER 


Fills Uniformly. 
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4) 
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CLASSIFIED 
ADVERTISEMENTS 





The rate for advertisements in this section is 50c. per line per in. 
sertica. Please send check with copy. Address all communications to 
PERFUMER PUB. CO,, 14 Cliff St., New York, 


C O M P A C T BUSINESS OPPORTUNITIES 
PU FF - For Sale—12 New Houchin & Aiken soap frames, 500 
Ibs. capacity, $20. each; also 5 of 800 lb. capacity and 8 of 


1200 Ib. A Champion Slabber, $40. Foot Soap press, $50, 


Chipper, $25. Pony Day Mixers $15. A. L. Welch, 307 
Produce Exchange, New York City. 








Creating Puffs of 
Superb Quality ap ertinntnaane dennn Nandan 
which exemplify the For Sale—Manufacturing toilet goods business showing 
unique artistic re- a steady increased volume of several years. It has a large 

number of the best New York State stores as repeat cus- 
finement of your oe tomers. Can be bought reasonably for cash. Will stand 
clusive package is strict investigation. Address B. O. No. 1257, care of this 

our specialty. journal. 








Wanted—Good used equipment for complete soap plant; 
May we have your request give full information, where located, lowest cash price. 


for samples and quotations? Address B. O. No. 1258, care of this journal. 





. 
Furlager Manufacturing Co. macs srerinaeere eeeccoroenttad 
Chemical engineer, graduate Massachusetts Institute Tech- 
67 East 8th St. New York, N. Y. nology. Experienced in the analysis and manufacture of all 
kinds of soaps and toilet preparations, especially shaving 
and dental cream. Seeks position as chemist or superinten- 
dent. Address S. W. No. 1259, care of this journal. 


“We lead in quality” 





(Continued on Page 136) 
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For a real fine perfume 
try 


NARCISSUS V. D. 


$72.00 per pound. $4.60 per ounce. 


OE Oe 


PUTT EL OUT TOM MMe ee 


THEE EEE 
Ke ee a 


CUT UE STOTT MRT UT TTY TMNT TOE COA 
<__ >a a <_< 


Sample submitted on request. 


Ph EE 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 


PUTA TEAS CERES ATE OI 
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COLLAPSIBLE TUBES & CONTAINERS 


TORONTO CANADA 


HNDEMGANINDIY | 


PURE TIN OR LEAD. PLAIN AND DECORATED <= 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES ETC. 
FOR YOUR CANADIAN TRADE 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- 
crease your business. 

BUCKEYE BASE SOAP will produce a liquid 
soap or shampoo that will be uniform in every * 
respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 








SHAMPOO BASE SOAP 
SHAMPOO PASTE 
LIQUID TOILET SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


SOME SPECIALTIES 
SYNTHETICS ESSENTIAL OILS 


Rose Sipa $30.00 per Ib. Géranium Bourbon $7.00 per Ib. 
Jasmin “ ; Ylang Bourbon Prima $5.00 
Mimosa “ , aan Ylang Bourbon 2° 

Cassie “ : as Ylang Manille 

Néroli * pe er Vétyver Bourbon 


SOCIETE SIPA 


18, rue Falque MARSEILLE, FRANCE SIPAROM MARSEILLE 


| S a Sau po ity 


nw ware 
G ce TIGHT 
DELIVERED me 


ee trees seal fee Convenient Size Casce 
B-NO-MORECO. _ FORT WAYNE. IND. 
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Sales and Advertising 


Director 


of proven ability 
Seeking New Connection 


Will produce increased 
volume of sales at min- 
imum cost with first 
class known line. 


Salary first year 
$10,000 


Bonus |“ 
on increased business 


Address B. O. No. 1262 


care of this journal. 





| 


KAOLIN 
ZINC OXIDE 


STARCH 


245 Front St. 


tN RR RT 


MAGNESIA CARBONATE 
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(Continued on page 134) 


SITUATIONS WANTED 





Salesman and chemist is open for connection as sales repre- 
sentative. Address General Post Office No. 234, New York 
City. 


Maker of good rouge and powder compacts, lip sticks, 
eyebrow pencils, nail polish, etc. Seeks position with re- 
liable manufacturer. Address S. W. No. 1249, care of this 
journal. 

Perfumer, has had 15 years’ experience with largest soap 
and toilet specialties manufacturers; creative ability, origi- 
nator of nationally advertised products. Capable executive, 
best reference. Address S. W. No. 1260, care of this journal, 





HELP WANTED 











Sales Agents in Western territory, to sell barber supply, 
soap, flavoring extract, perfume manufacturers. Splendid 
opportunity, liberal commissions. Ernst Bischoff & Co., 135 
Hudson St., New York City. 


Laboratory assistant familiar with manufacture of creams 
and other toilet preparations. State lowest salary to start 
with, references, etc. Address H. W. No. 1261, care of 
this journal. 


Salesman wanted. Well acquainted with the barber trade, 
also the retail trade. Don't call, write for an interview, 
stating qualifications, salary, commission or both. La 
Monte Toilet Supply Co., 43 Pennington St., Newark, N. J. 


Wanted—Metropolitan and Urban salesman to sell to 
flavoring extract, perfume, barber supplies and soap manu- 
facturers, etc. Opportunity active salesman. Liberal com- 
missions. Write for appointment. Ernst Bischoff & Co., 
Inc., 135 Hudson St., New York City. 


ESTABLISHED 1890 


_Foreien—"F" ZY LCS —ponesric 


SOAP POWDER 
ZINC STEARATE 


PREPARED CHALK 
PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


INFUSORIAL EARTH 


WHITTAKER, CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 


New York 
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| Beautiful Vanity Puffs 


‘ The steady growth of our business is sound indication that 
J the trade appreciates the service we render in the manu- 
facture and prompt delivery of all kinds of vanity puffs. 


c French Powder Puff Co. — 110 Ridge St., New York 




















We Specialize in Exclusive Seals 


"t WE specialize in the creation of distinctive, 

original seals which insure sales and bring 
le, repeat orders. Let us figure with you on your 
ys next order. 


i Write for samples 


| ATLAS LABEL CO., 119 name St., New York 
o » . __G 






































THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


HE Best Values 

are to be had from 
a dependable Special- 
ist in Metal Boxes. 


I am f¢he pioneer in 
furnishing Metal Boxes 
for Compacts to the 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


Trade. 


New and classic designs with push 
button catch—best one produced. 


H.L. HEITER 


200 Fifth Avenue 


Phone Gramercy 3221 


New York City 


The Twitchell Process Co. 


CINCINNATI, OHIO 
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PURITY 
UNIFORMITY and 
RELIABILITY 


are a few of the imperative 





qualities of 


a 


<Baw> 
LANOLINE 


Manufacturers since 1914. 


THE B & W co. 


Bopf & Whittan 


Elizabeth, N. J.. U. S. A. 


LLL Ahhh ddA AMAA ddddd dL LLL 





Stick to the Best 


N EW processes for the manufac- 
ture of white beeswax per- 
fected in the last few years, make 
Snowflake Beeswax the choice of 
the most discriminating perfumers 
for the manufacture of cold cream, 
cosmetics, etc. We invite you to 
write for a sample of this new per- 
fectly bleached product and com- 
pare it with the very best made 
anywhere else in the world. 


‘SNOWFLAKE 


WHITE BEESWAX 
U. S. P. 


: 2 2 


I. Tor 
8 So. Dearborn St 6 Ci: 


irk ‘Avenue 
St. Louis, Mo 


| E. A. Bromund Company 


The Raym 


Elmsford, N 
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Want to Buy-- 
"TERPENES 
of 


OIL OF LIME 
OIL OF LEMON 


OIL OF ORANGE 
in small and large lots 









Prospective suppliers should furnish us 


New York. 





samples and prices f.o.b. 


The Meht & Daniel Corp. 


SALES AND PURCHASING AGENTS FOR 
MEHT & DANIEL, HAMBURG, GERMANY 


New York 








1 Liberty Street 





Wanted — 


Copies of 


PERFUMES 


AND THEIR 


PREPARATION 


by ASKINSON 


First or second 
editions. 


Advise condition 
and price. 


PERFUMER PUB. CO. 
14 Cliff St., New York, N. Y. 
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5 asting Impressions o 
a REG.U.S. PAT. OF FiK 
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e The attached are 
7 
t epresentative numbers from 
: our line of Stock Perfume and © 
‘ Toilet Preparation Labels 
5 
t We will be ple ised tosend ir complete Sample Line mnsistin f approximately i200 desians 4 
and styles, for $2.00. This amount tobe credited onrece ipt of your orde Our samples be 
are now conveniently placed in DoOoK Torn Write fortn elaborate and exten: ne 4 


THE HENDERSON LITHOGRAPHING CO. CINCINNATI, OHIO, U.S.A 









mpressions 





‘Lasting | 





ESTABLISHED 1858 


The Henderson Lithographing Company 


STATION H, CINCINNATI, OHIO, U.S. A. 
CHICAGO NEW YORK 
sa ica im y SAN FRANCISCO (00 Cit See SURE 


C. F. MEYER, MANAGER 


MINNEAPOLIS 










TIONAL HIGH-GRADE SALESMEN. 















a 
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» PENNSYLVANIA COLLAPSIBLE TUBE CO. 







ms Specialists in Small Tubes 
e PURE TIN ONLY 


495 Hepburn Street, Williamsport, Pa. 





HE printing on our sample tubes that you are entitled to expect. If 
is perfect in every letter. The your product recommends itself and 
sales are growing without dispropor- 














RNs colors are clear and brilliant. The tionate advertising, you will fnd 

7 caps fit easily. These features com- samples the least expensive form of 
ere bine to make our tubes the powerful advertising measured in terms of new 
= , factor in advertising your product business. 











_ = = => = 


Consulting Chemist | 
| TOILET REQUISITE SPECIALIST 


Complete Working PROCESS and FORMULA Furnished for 
CREAMS, LOTIONS, POWDERS, LIQUID SOAPS, PERFUMES 


Plants Installed, First Runs Made, Research, Development, Yearly Contract Consulting Service 


W. M. LINNETT, I. E. BLOOMFIELD, N. J. 


—————— ————— ————————— 















DRYING 


LAUNDRY BAR SOAPS 


'| COLORS 


TECHNICAL AND CERTIFIED 





Technical colors for Perfumes, Soaps, Waxes, and 
special uses. Ask for samples. Special Service to 


: Essential Oil Houses. 


Certified Colors for Flavoring Extract Manufacturers, 
Bakers and Confectioners’ Supplies. 


INTERSTATE COLOR CO., Ince. 


41 Park Row, Suite 814 New York City 





The “Proctor” Continuous Truck Dryer—a won- 


TUBE CLIPS derfully efficient system of drying all Laundry 


Bar Soaps. The bars of soap on trucks are auto- 
FOR COLLAPSIBLE TUBES matically run through the dryer. Perfect sur- 
face drying is obtained with the least possible 


j _— loss of weight. Saves time, space and labor. 
| eee ey Send ‘or cut catalogue 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 


Philadelphia, Pa. 


Made of nickel zinc and will not rust. Eight sizes 
carried in stock for prompt delivery. 


Diameter Tube—Length Clip | Diameter Tube—Length Clip 
% Inch..... 13/16 Inch | 1 Inch.....19/16 Inch 
K% “ . 1 “ 1% “ 1 “ 


oeee é coowe bee 
- wacker * scwcd oe” 
-  sxieee +a BM -cenes 25/16 “ 


THE H. C. COOK CO. 
ANSONIA, CONN. 
} an New York Office: 100 LAFAYETTE STREET 
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BALTIMORE 

So. Baltimore 

Boston 

131 Beverly St., Boston, 14, Mass. 
BUFFALO 

4th & Jersey Sts. 

CHICAGO 

3652 Archer Avenue 
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Would a More Critical Standard of 


Cologne spirits seem to be “good 
enough” for the average perfumer. 
The slight odor he regards as un- 
avoidable; the risk of deterioration 
due to possible impurities is to be 
accepted. 


Is there to be nothing in the per- 
fumer’s art except greater and ever 
greater skill in selling? Are the 
mounting selling costs of today to be- 
come still more stupendous tomorrow ? 


Or will the great commercial per- 
fumers, following the lead of some 
of the greatest authorities in per- 
fuming, rely in some measure upon a 
more critical standard of manufac- 
ture? 


C. P. 96% Alcohol is a better 


alcohol for perfumers than ordinary 


cologne spirits. It is absolutely neu- 
tral and odorless. It is free from 
aldehydes, fusel oil and all other 
congenerics of ordinary alcohol. It 
does make a better perfume. 


Of course it costs more than 
cologne spirits. But the slight in- 
crease in manufacturing cost pro- 
vides some very interesting new sell- 
ing points and (to critics) the result- 
ing product is far superior. 


Some of the very finest perfumes 
made in America today incorporate 
C. P. 96% Alcohol. We believe 
that better sales would attend a still 
wider use. Our research labora- 
tories will supply samples and com- 
plete information to all who may be 
interested. 


U. S. INDUSTRIAL CHEMICAL CO. 


Executive Offices: 110 E. 42nd St., New York 


Sales Offices and Warehouses 


CINCINNATI 

4609 Eastern Ave. 
CLEVELAND 

Perry Payne Building 
DETROIT 

Union Trust Bldg. 


Kansas City 
1409 W. 10th St. 


New ORLEANS 


NEWARK 

238 Wilson Avenue 
PHILADELPHIA 

141 No. Front St. 
PITTSBURGH 
Bessemer Bldg. 
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Manufacture Win Greater Sales for You? 


Maison Blanche Bldg. 
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PURE and DENATURED 
ALCOHOL 


For Manufacturing, Industrial, 
Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


Largest Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


New York Philadelphia 
Baltimore Boston 


Sales Offices and Distributing Warehouses 


Chicago 
St. Louis 


Kansas City, Mo. 
New Orleans 


St. Paul, Minn. 
Pittsburgh 


Cleveland 
BTS aae) ts 


Cincinnati 
Peoria, Ill. 
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THE QUALITY WHITE MINERAL OIL 


For toilet preparations and cosmetics 





U.S.PAT.OFF. 


Wyro 


Absolutely Colorless, Tasteless and Odorless 


If you are experiencing any difficulties with your formulae, 
allow us to assist you. Our representative will call on request. 


Address only 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 


Established in 1835 


WEBB’S ALCOHOL 


Warranted U. S. P. 190 Proof 


Cologne Spirits 


Denatured Alcohol 


All Formulas 


Manufacturers of Perfumers’ Containers. 


Exclusively hand made. 


JAMES A. WEBB & SON, INC, J. LANDOWNE CO., Inc. 
110 EAST 42nd STREET 2961 ATLANTIC AVENUE 


NEW YORK, N. Y. BROOKLYN, N. Y. 
NEW YORK OFFICE: 404 FOURTH AVE. 
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When Competition is Keen— | 


Acme Vanity Puffs Will Go a Long Way in 
Helping You Hold Your Trade 


So Wee 
Acme Ss 


Compact | : 
Puff Co. “@ezmnjj, ce 
UE CO, SSNS 


500 N. Dearborn St. 
Chicago, 
Ill. 
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PERFUMER 


AMERICAN 











You are, of course, interested in a good 


NARCISSUS 


We have it, and reasonably priced. 


Communicate with us for sample. 


Also 


SYNTHETIC 
NEROLI ROSE JASMIN 


H. C. RYLAND 


MANUFACTURERS IMPORTERS EXPORTERS 
ESSENTIAL AROMATIC 
OILS 52 LAIGHT ST. CHEMICALS 
NEW YORK 


Chicago Office: 2704 Greenview Avenue 






Donald M. Smith, President. 


Bristol Industries, Inc. 


MANUFACTURERS SALES AGENTS 
for 
Peerless Tube Co.—Collapsible Tin Tubes (Plain and 
decorated ) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping). 


Room 805 42 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 


BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 


Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Rottles and Jar prinkler Tops—Corks 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Ask for Prices and Samples before you buy 
elsewhere. 


Acme Hospital & Druggists Glassware Co. 
317 Pearl Street, New York City 


Phone 
Near Beekman Street Beekman 7260-7261 


& EssENTIAL O1L REVIEW 
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SUPERFINE 
SHAMPOO 
BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 


HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 


We also have a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 


Pennsylvania Oil Company 


412-420 N. Western Ave. Chicago, Illinois 
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Let us quote on 
making your creams 
under your own labels 


All Milk Rolling Massage Cream 
Vegetale Lemon Rolling Massage Cream 
Cold Cream, Rose or Lemon 
Greaseless Cream 


a 


Send for samples and prices. 


AMERICAN PERFUMERY CO. 
188 Grand St. New 7 es Ue 


SUS APSAb=abcdibcaibsabsaibsabsabsabs abs abcabcaibcdibcdibcaibsaibsdibsaib salt saiecaipcaie-aipsaib alps 


Pabrihcdprapripcdbcdertdbedecdbcibrdbcdbcderstdbsdpsdpciecdbcdecdeciib dbs 


) 
= 
x 
x 
x 
x) 
x 
xz 
x 
x 
x 
x 
x 
x 
by 
x 
3 
x 
x 
x 
* 


32 [32)[323Z)3E SE 3S 3 


MIRRORS 


FOR VA NITIHIE S 
All Sizes All Shapes 
Grade A Glass 
PROMPT DELIVERIES 


We will be pleased to submit samples and prices upon request. 


NEW YORK MIRROR WORKS 


191-193 Chrystie St. Drydock 4230 New York, N. Y. 
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GM grades of 
VANILLA BEANS 


GUMS __. 
Arabic TFragacanth 
Crude Powdered 


POWDERED KARAYA GUM 


Toilet Waters 


Under Your Own Name 


and Brand 
oS ee jor 
wre QUEER Oh Toilet Preparations 
manufacture of high- ee 
est grade toilet waters : 
and hair tonics for the 


trade. 


—— W-G-RITGHIES 
AND COMPANY 


CHICAGO 
S, MILLER Established 1566 
101 Water St. New York, N. Y. 
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What is raw material to you 
is highly finished product to us 


OU are proud of your product. It is as good as you 
know how to make it. But you are dependent upon 
the skill and integrity of someone else for the qual- 

ity of your raw material. 


We make the products listed upon this page. To you 
they may be raw materials. To us they are finished prod- 
ucts, turned out with highly technical skill and painstaking 
care. We are proud of them—as you are of your product. 


Obtaining raw materials from carefully tested sources 
only, processing them completely in our own refinery, each 
step in our manufacturing and refining processes is con- 
ducted by skilled operators under the careful scrutiny of 
exacting chemists. 


The care exercised results in uniform high quality, the 


U.S. P. Products far exceeding the requirements of both 
the United States and British Pharmacopoeias. 


L. Sonneborn Sons, Inc. 


114 FIFTH AVENUE NEW YORK CITY 


~©35 
@ 


AMALIE 


as 


BRAND 








PETROLATUMS U. S. P. 
P-1 WHITE OIL (a cosmetic oil) P-2 WHITE OIL 
MEDICINAL WHITE OILS U. S. P. SNOW WHITE MINERAL JELLIES 


Stocks of the above are carried in principal cities. 


cesses 
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OIL GERANIUM “ROVIGO” 


HUGUES AINE 


It is essentially futile to attach the cognomen 
“Rose Geranium” to an oil unless it has inherent 
in it the inimitable rose odor which is character- 


istic only of the finest product of Algeria. 


Not all the geranium oil produced in Africa 
merits such an appellation. Minor differences of 
climate, soil, cultivation and selection affect the 


‘ 
quality even when there is no adulteration. 


OIL ROSE GERANIUM “ROVIGO” is a true 
Rose Geranium, distilled under the most favorable 
conditions from selected leaves grown in the 
famous Rovigo district where soil and climate 


unite to give the finest oil producible. 


Even a casual comparison with other grades of 
African and so-called African geranium oils will 
suffice to demonstrate the unique superiority of 


Geranium “Rovigo.” 


HUGUES AINE GRASSE 
UNGERER & CO. NEW YORK 


ULIES 


Copyright 1923, Ungerer & Co. 





A.H. UW TR.Z, Ine. 


CHESTER, PENN. 
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